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You Pay Rent. What Rent 
Is Your Carbon Paper 
Department Paying You? 


Y OUR carbon paper department is charged with 
so much rent. How much it returns in profit 


depends wholly upon the kind of carbon paper you 
accept as a tenant. 


MultiKopy pays highest returns. It is continually 
on the move. The turnover can be as high as twelve 
times a year with careful stock and buying supervision. 


MultiKopy performance and MultiKopy advertising 
in the Saturday Evening Post, Literary Digest, Sunset 
Magazine, Gregg Writer, and other magazines are 
making friends by the million. They may not always 
come and ask for MultiKopy by name, but if they see 
it on your shelves, they will recognize it as a friend 
and someone they know. 

It is the only brand of carbon paper comprising “a 
kind for every purpose.” If you want your carbon 
paper department to pay biggest profit, sell MultiKopy. 

The Webster Definite Selling Plan gives the 
fullest details. 








F.S. WEBSTER COMPANY 


INCORPORATED 
338 Congress Street, Boston, Mass. 


New York Chicago San Francisco 
Philadelphia Pittsburgh 
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fOFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 

sed of managers and agents for the various office machines, 
evices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

ADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 

{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage —_~~ or Currency if sent by registered mail. 


{The ownership of OFFICE APPLIANCES is vested solely 
in the officers of the company. No person, firm or 
either directly or indirectly connected P with the business it repre- 
sents, has any share in its ownership or voice in its 
policy, which has in view at all times the best interests of 
field it serves. It aims to discuss all subjects ety and to 
furnish its readers reliable information concerni: > x 
and development of the office appliance industry. It wil 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with in- 
quiries and suggestions, to whieh it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ord 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted ugnecerts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless 
age is enclosed by the sender. Correspondents should give eir 
names ane addresses, which will be withheld from publication 
if desire 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago. Ill.. under Act of March 3, 1879. 
COPYRIGHT. Contents covered by Copyright, 1923, by The Office Appliance Company. 
“Office Appliances” is registered in the United States Patent Office. Washington, D. 
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nc cncce ve advec.c: 
y~- AL bi ck&e oss 
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American Exchange Service . 
Kardex Co. 


Multigraph Sales ¢ 
ultigrap es Co. 
Numberin 
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American Writing Mach. Co.. 
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Annual Business Show Co. 
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Co. 
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Bettcher 
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Boorum & as Co. 
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British Stationer ...................... 
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Bushnell, Alvah, Co. 
Business Exposition Co. 
Buxton & Skinner Prtg. & Staty. 
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c 
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Canton Art Metal Co., The 
Cant-Slip Co. 
Carpenter, The E. W., Mfg. 


Co 


Carrib Mfg. COPD'N..+++-00--eeeeeeeees 


Central Paper Co. 


Chicago Binder & File Co. 
Chicago Eyeshield Co. 
Chicago Mirror & Art Glass Co 
Chicago Safe & Mdse. Co. oe 
Clarotype Co., The 
Clemetsen Co., The 
Collier- -Keyworth A re 
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Columbia Ribbon & oF GO. i Ge. «4 
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Compo Sales a, 
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Cushman & Denison Mfg. Co 
ME PE GO “cc cdecccccese 


Defiance Sales Corp'n....... 
pemsounsase vapor Co. 


ee acc cc decccncusace 
Dick, My ‘_ SL ERA Ci 
Diemer. John ee 7 Sains 
Dietz, The J. OE RS PS 


Dixon, ah” Crucible Co. ........... 


Co 


Dornette, The J.. & Bro., 
Dow, Louis F.. Co. 
Downey, The C. L., 


Eaton, Crane & Pike Co. . 
ens-Hambler Co. 
hart Stationery Co. 

Elliott Co., The . 


flliott-Fisher Co. 


Lead Pencil Co......... 181, 
Manifold Products Corp’n... 


Machine Co...... 


. 73, 89, 


CoCo seer eesesesesecs 


ments in this number 


zi 





These advertisements present the 
products of the leading manufac- 
turers in each division of the in- 
dustry. Because of the ground for 
honest differences of opinion the 


publishers obviously cannot 





un- 


dertake to guarantee transactions 
between advertisers and custom- 


ers. They do, however, offer 


their 


service in resolving any disagree- 


advertisers 
which result from re- 


ments between 
customers, 
lations established 


journal. 
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F 
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ee Eee ea ke dehk ee ces 6 aaee 229 
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Fox. "George E., & Co. ................ 162 
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G 
I EE MG, ocho ecccscccsseee 229 
PE, ctccccececeseceues 211 
General Fireproofing Co. .............. 
General Typewriter Exchange, Inc..... 170 
te ee ne eR mess cows cede aee 229 
Globe-Wernicke Co., The .... 110, 111 
Goes Lithogranhing Co. ............... 85 
rr ee 108 
6 cnecadeseeeussedeel 171 
Graff-Underwood Co. .............e+.. 208 
Grand Rapids Office Chair Co. ........ 206 
Gunlocke, W. H., Chair Co............. 220 
Gunn Furniture Co., The ............. 233 
H 
ee WE. gssccesecss 226 
Ci ME cc sccceccess onnven 128 
Hall-Welter Co.. The ....... .202 
Hamilton Card & Paper House ........ 208 
Hampshire Paper Co. ........ .121 
Hano-Weinkrantz Co., Inc. . 205 
Hellesoe, Hans H. ......... 226 
Herring-Hall-Marvin Safe Co .136 
Heyer Duplicator Co. ..... 223 
Higgins, Chas. M., & Co 227 
SSS ee 2n1 
re 229 
Hoosier Desk Co. ...... sO it aed arate 177 
Horn. W. C., Bro. & Co. .. .154 
Hotchkiss Sales Co. ...... 138 
Howard Mfe. Co. .......... 223 
Hughes Loose Leaf Metals Co .227 
Hunt, C. Howard, Pen. Co. .218 
1 
Tmperial Desk Co. ......... 4s Sa 
Imperial Methods Co. ................ 175 
Imnerial Steel Cabinet Co. .. 189 
ents 6 2 él ane one. 4.0.0 .. 230 
Improved Boehner Binder Co. scene 
Ingersoll Redipoint Co., Inc. oi one 
Invincible Metal Furniture Co. ..69, 92 
Treland & Matthews Mfg. Co. ......... 213 
Trish, George. Paper Co. . . 229 
Iron Clad Ribbon & Carbon Co ons ae 
SS "Ee ee 120 
Irvin, Alex. H., Co. . 229 
J 
Jamestown Metal Desk Co .221 
Jasper Novelty Works ... .217 
K 
Karpen, S., & Bro .164 
DERM, pen cewnsdess .210 
Kohlhaas Co., The ... . 65 
L 
Lefebure Ledger Co. .. .181 
Lincoln Rubber Key Co. 197 
M 
ae . 234 
Machine Appliance Corp’n............. 202 
Manifold Supplies Co. ....... i ave kaa 3 
Massillon Wire Basket Co., The 224 
Medearis Moulding Co. ...... 212 
Peer MOOGl Sale Co. .. oc. cc cccccccce 233 


‘ 


Melind, Louis, Co. 
Metal Office Furniture Co. 
Meyer & Wenthe 
Miller Bros. 
Miller-Bryant-Pierce Co. 
Milo Ribbon & Carbon Co. . 
Mittag & Volger, Inc. 
Modern Inventions Corporation 
Mon Bureau 
Monroe Calculating Machine Co. 
Moore Push Pin 


Cece eeeesesesesecses 


Oo. 
Morden Manufacturing Corp’n, The...‘ 


Morton Manufacturing Co. 
Moss, Samuel 
Motors Sheet Steel Co., The 
Multipost Co. 
Multi-Stamp Co. 
Munson Supply Co. 


National Ass’n Stationers & Mfrs 
National Desk Co. 
National Fiberstok Envelope Co. 
National Rule Co., The 
PN GE OO. ccscccccccccces 
National Sign Stencil Co. 
National Supply Co. 
National Vulcanized Fibre Co. 
Neidich Process Co. 
New Martinsville Glass Mfg. Co. 
Nielson Supply Co. = 
Noiseless Typewriter Co., ‘The 
Northwestern Paper Goods Co. 


eee 


O. K. Mfg. ' 
Old ay ‘Ribbon & Coston Co., 
Oliver Typewriter Co. ... 

Orpin Desk Co. 
Oxford Filing Supply Co. 


P 


Paramount Pen Co. 
Parker Pen Co., The 


Peerless Carbon & Ribbon Mfg. Co..... 


Peerless Key Company, Inc 
Peerless Wire Goods Co. .... 
Pelouze Manufacturing Co. 
Pencil Exchange, Inc,, The 


Peters-Morse Mfg. Corp’n............. 


Phillips Ribbon & Carbon Co. 
Phone-Dex Co 
Plew & Motter Co. 
Pocket Adding Machine Co. 
Polar Manufacturing Co. 


ES ckahid one ced aean knee 
Rand Company, Inc., The 
Rand McNally & Co. ...... 


Ravenswood Office Specialties Co. 
Regal Typewriter Co. 
Remington Typewriter Co. 
Republic Box Co. .. : 
Reynolds Envelope Sealer ‘Co. 
Rishel, J. K., Furniture Co. 
Rivet-O Manufacturing Co. 
Roberts Numbering Machine Co., 
Roberts, Weldon, Rubber Co. 
Rockwell-Barnes Co. ema 
ae eee 
Rotospeed Co., The 
Royal Typewriter Co. ... 
Rush-Eraser Co. 


Safe-Cabinet Co 
Sainberg & Co. 
Schwab Safe Co., The . 
Sengbusch Self- Closing Inkstand Co 
Shaw-Walker Co. 

Sheaffer, W. A., Pen Co. 
Sheppard, The C. E., Co. 
Shipman-Ward Mfg. Co. 
Shirley Pen Co. 
Siggers, E. G. 
Ge MED: nceewancceccccess 
Simonson, R. A., & Co. ...... 
Smead Manufacturing Co., The 
Smith, L. C., & Bro. Typewriter Co 
Snelling & Son 
Solidhed Tack Co. 
Speed Key Mfe. Co. 
Standard Envelope Sealer Co. 
Standard Stamp Affixer Co. 
Stationers’ Loose Leaf Co. .. ola 
Stationers’ Wholesale Supply ‘Co. 
Steel Equipment Corp’n........ : 
Stewart, R. A., & Co. .......... 
Storms, H. M., Co. 
Sumatra Rubber Specialties Co 
Superior Brush Co. icaa 


gy, Le ree 

by 
Dl ee 
-. Ee 3 OE eee 
Tenacity Mfg. Co., Inc., The 


Tension Envelope Co. 
Terrell’s Equipment Co. 


205, 2 


ee 
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Thomas Stationery Mfg. Co. .......... 225 
Thorp & Martin Typewriter Co. ...... 209 
ye  , .  ee eereer ere 228 
TOGE ProtestosrOpe CO.. o..cscccsccéscs 227 
Toledo Metal Furniture Co., The .... 97 
Traut & Hine Manufacturing Co. ..... 232 
Treiwer~-Canilh BETS. CO. ..cocccscescccs 225 
TE ER cudiganceesaeavaseuses 225 
‘Temeer Wamse G BEE. GO. .occcccccccses 214 
Trussell Manufacturing Co. ........... 196 


Turner & Harrison Pen Mfg. Co., Inc. . 
Typewriter Emporium 
U 


Ulrich Planfiling Equipment Co. ...... 227 
Underwood Typewriter Co..67, Back Cover 


Union Ribbon & Carbon Co. ..........206 
United Business Equipment Co........217 
United States Envelope Co., The .....127 
Ot & Ae UCL eae 192 
United Typewriter Exchange Co. .213 
Universal Index Tab Co. .............. 211 
Universal Office Devices Co. .......... 206 
Unyversal Utylyty Unyts Co. .198 
Vv 
WORE Be, GO cncctenscedadacenens .221 
Van Dorn Iron Works Co. ............ 153 
Van Valkenburg, L. D., Co. ........ .217 
Victor Adding Machine Co. ........... 169 
Di eee; sl eee 216 
Vulco Rubber Fabrics Co. .............228 


Ww 
Wabash Cabinet Co. ...... e6abNaocwate 160 
Waterman, L. E., Co. ..... aoa bees’ : rf 
Wehbater, F. &., Co. ...ccses aC er 
Weinman Brothers ....... Pi 
Wels BEE, OO. cdiccatdiciciste "138, “40, “41, 
Western Furniture Co. sa0etaedee can 
Weston, Byron, Co. ..... Pe a aeen 
Wholesale Typewriter Co. ........... “98 
Wiggins, John B., Co. ........-. once 
Wilson-Jones Loose Leaf Co. ..... pe 
Woodstock Typewriter Co. ........... 239 

Y 
Yawman & Erbe Mfg. Co. ........106, 277 


Young Typewriter Co. ...... 








Adding Machines. 
Burroughs Adding Machine Co.......... F 
Monroe Calculating Machine Co........... 76 
Peters-Morse Mfg. Corp’n................. 
Pocket Adding Machine Co ‘a 
Victor Adding Machine Co................ 
Adding Machine Rolls and Paper. 








CONE BONED Gicncccscevescscescccccsses 204 

Irish, George, Paper Go. CRE EP .229 

Rockwell-Barnes C0. ...ccecsssccecees 207 
Adding eeenens, 

BOONE OO. cocccccecesecsstcees .161 

Remington Typewriter Co............ 64, 95 

Underwood Typewriter Co..... "67, Back Cover 
Addressing Machines, 

BEGTOOBORTADR OB, ccccccceccccccccccccccs 79 

ig, 6 664.04.66068-040466640000 0408 151 
Agencies Wanted. 

Esterbrook Pen Mfg. Co.......... -123 

MD W080 600000600000 44000e08 226 
Analysis Paper. 

Rs tee Gc ccdsccascesedccccecs 227 

Hano-Weinkrants Co. .......ccccecccceces 205 
Arch and Clipboards. 

BOTT GE Gis chctec cca séssccccesees 96 

American Mfg. Conmcern............s.s+0% 

GISBO-WERREEEO OB. coccccccccccccese 110, 111 

Yawman & Erbe Mfg. Co............. 106, 7 
Atlases, 

ee, MO Gb Gide cvnk0 cscs senwdnsece 167 
Billing Machines. 

Remington Typewriter Co.............. 64, 95 

Underwood Typewriter Co. 67, Back Cover 
Blank Books. 

Adams, Henry T., ois. Ns deades aeonnea 182 

Boorum & Ponte C0. .ccsccsccsesscces 102, 147 
Blanks for Bonds I. Stocks. 

Goes Lithographing Co................-+.. 85 

PEE ENO, 0:0.9:0040 0666560660 es cevtreeresee 210 
Bond Boxes, 

Corry-Jamestown Mfg. Corp’n............. 217 

BOE MOG BN Go 6. 6.0:56:5.6080:6666066% 64008 230 

General Fireproofing Oo.............. ¥:4-0ce 

Meilink Stee] Safe Co., The............... 233 

Metal Office Furniture Co.. eee Ol, 181, 188 

Steel Mewipmnent Caw B. .cccs.ccccccsccces 119 
Book Cases. 

DOORS TONS OO. ccccescsccversviscevccces 124 

GIORO- WEPMECMO OO. cccccccccscceses -110, 111 

ree rere rere 233 

BOO GO, 00000 00svcnsedesetsscceveseeves 234 

BRR Weer OO, cccccccccccvcvavcessoase 145 

We CG nvésannacentadad 139, 40, 41, 42 

Yawman & Erbe Mfg. Co.......... <2 
Book Holders. 

American Electric Co.......... 130 
Book Rings. 

Adams, Henry T., Mfg. Co.............. 132 

Carpenter, The BE. W., Mfg. Co..... 225 

Be Bee. CONDE, BeBe cecicvecccccsoses 220 
Bookkeeping Machines. 

Pr eee eee 

Underwood Typewriter Co....67, Back Cover 
Business Shows. 

Annual Business Show Co..............- . 235 

Business Exposition Co...............- ..148 
Calculating Machines. 

Monroe Caiculating Machine Co........... 76 

Temee-ENOe Co., TO. cvcecccccess 228 
Calendar Pads and Stands. 

Defiance Sales Corp’n.........+++.+-- . -202 

Universal Office Devices Co............ 206 
Carbon Papers. 

(See Ribbons and Carbons.) 
Card Cases. 

Improved Boehner Binder Co.............. 226 

WE, “SO SOM Bin GBiccccscovcvecess 203 
Chair Irons, 

Bettcher Stamping & Mfg. Co........ o 172 

COR. GO, cv ccececessdecccses 191 
Chair Pads and Cushions, 

ats) Ss. Bes GE Gin cocvscoscceaseceséusnes 162 

EB ea ee 177 
Chairs. 

SD SE, Oi nccccetdscdsatdioresssns 

Crocker Chair Co......... 

Derby, P., & Co., Inc ; 

Grand Rapids Office Chair Co...........-.206 

Ganiocke, W. H., GRaiF Obsicccccceccceses 220 

Karpen, 8S., & Bro (dsbensaddades-be4 a ected 164 

a errr err ere 176 

wenn Coekr Ge, Ties onc60ccesecseees 157 

Toledo Metal Furniture = eee 97 
Check Protectors and Writers. 

Cheek Writer ©0., ERG. cccsccssccces 228 

BRE Ee are ree 229 

Bene Wr neat OS., TROscdcvicvadsceece 202 

BONE TROOMTIISTOGR OO. .ccdiccsccvecvscsace 227 
Check Sorters. 

ee Gk. Ti ccs cae cescsaceas «0. 65 

Ulrich Planfiling Equipment Co...........227 
Coin Bags and Wrappers. 

Downey, C. L., Co., The..... pay . 226 
Copyholders, 

American Electric Co............+:. . .130 


For the benefit of the sub- 
scribers the lines advertised are 
here classified. Many of the re- 
quirements of the modern busi- 
ness office are represented. Should 


subscribers be interested in any 


article of office equipment not 
listed here, they are cordially in- 
vited to communicate with the 
service bureau, through which the 
information will be promptly and 
cheerfully furnished. 


Copying Devices. 





awman & Erbe Mfg. Co.........-+.«.-. 106, 7 
Costumers. a 
Compades Mig. OO... .ccccccccscccccseccese 78 
FE aaa 
Furnas Office Furniture Co.........-.+++. 198 
Cuspidors. 
AlGrich MEE. O0.....cccccccscccccccccsecs 199 
Comdley & Hayes... .cccsccccccsccccseces 112 
Ireland & Matthews Mfg. Co............. 213 
Outters (Paper and Card). ’ 
Consolidated Stamp Mfg. Co............. 178 
Golding Mfg. C0.......cccceccccserecceces 108 
Dating Stamps. 
Melind, Louis, 00.......cccccccccceseccens 17 
Meyer & e ~ags cod alan <b xa dma 0.6 eat eee 219 
Stewart & Co., R. A........- tases pain 193 
Superior Type Co., _ Seer 193 
Traut & Hine Mfg. ine 6053006 232 
Desk Calendars. 
Defiance Sales Corp’n.............--:; . 202 
Universal Office Devices Co..........-++-++ 206 
Desk Pads, Blotter. 
Boorum & Pease Oo0........ccececcecs 102, 147 
Dec, Geo. T.. B OO. .ccccccccesccesscecses 162 
BE, Ga, ccc cwcccccccccecdsesescvesene 201 
Batmherge B OO... cccscsccccvccccccsvveses 210 
Sumatra Rubber Specialties Co........... 202 
Desk Pads, Glass. 
Chicago Mirror & Art Glass Co .194 
Fox, Geo. E,, & Co...... .162 
Polar Mfg. Go ss lh a can Mlle i 177 
Ravenswood Office Specialties Co.. 182 
Desk Trays. 
American WBilectric Oe. .....66.cscccicseccs 130 
Barbee Wire & Iron Works.......... .122 
Fox, Geo. B., & CO... .ccccree. . 162 
General Fireproofing ere .115 
Imperial Methods Co...........-+-.. .175 
PERSE OO., Bebacicrevcccsscvssscnsess . 234 
BHAW-WElRGE GO. cccccccscscvcesscccsvens 145 
Yawman & Erbe Mfg. Co..... Per OS 
Desk Work Distributors. 
ee Gs Ties GE Is 626000 uvemesccesstene 162 
Horn, W. C., Bro. & Co........ 154 
PE GM aon te KEGRS eco dawdees 224 
Bateberg GB OG. sc ccscsevsescssccess 210 
Desks. 
Art Metal Construction Co...............-. 196 
Bentley & Gerwig Furniture Co.....-.... 174 
GCPemetseM Gi csicsccesesccccsccee .189 
Corry-Jamestown Mfg. Corp'’n...... .217 
oS rrr re .182 
ete, SMO By. Wig Ci ccsaveessecces 86 
Dornette, J., & Bro., I acdc oad ees len 173 
Englewood Desk BE Pied aa dc eos wavaronmne 129 
Excello Products Corp’n.... . 228 
General Fireproofing Co...... 115 
Gunn Furniture Co., The.. 233 
TROCUIGE TOU Gis kb ic sec icnseccc ccvcves 177 
Imperial Desk Co. a6 Aas iced 74 
Jamestown Metal Desk Co. .221 
Jasper Novelty Works. .217 
Macey Co., _ Essa ee Re aie edhe 23 
Metal Office Furniture Co..... .81, 131, 183 
National Desk Co............ nas ca 
Orpin Desk Co........ 194 
Rishel, J. K., Furniture Co. .116 
Shaw-Walker Co. Pa nonee ee .145 
Steel Equipment Corp’n.. 119 
Tell Clty DONE Ce... ccccses Sdimebie 205 
Western Furniture Co........ ‘diana a 
Yawman & Erbe Mfg. Co..............106, 7 
Drawing Sets. 
Dixon, Joseph, Crucible Co.............+.. 149 













Duplicating Machines and Supplies. 
American Multigraph ones SDs oscccsesccs 109 
Dick, A. B., 0046 60 6000 065606000800898 83 
Heyer Duplicator Co...........+seeeseeees 223 
Rotos Co., is 060006.0ddanes ae keke 105 
Duplicating Stamps. 
Multi-Stamp Co. ......-seecceceecereececs 93 
Envelope Sealers. 
Elliott ©0., TMG. .cvccccccccsssseesecesess 152 
Howard Mfg. ©0....ccseccssessseeceses ..228 
Reynolds Envelope Sealer Co..........--. 225 
Rivet-O Mfg. oceans bbhatkanus sued 228 
Standard Bavelepe “Sealer Bigs, Od... -s00 210 
Envelopes 
many John F., Co.. jonpeieeedeus i 152 
National Fiberstok Envelope Do cicivrceves 80 
Northwestern Paper Goods sesiestearne’ 231 
Smead Manufacturing Co., The.......205, 218 
Tension Envelo b ccccodsassons cbaseyee 237 
United States Envelope Co., The... sbaissae 127 
Erasers. ; 
Dixon, Joseph, Crucible Co...........----140 
Faber, Eberhard ... abenewouesbebencen 159 
Miller Bros. ..... — | 
©. EK. Mfg. Co... cccccsecvecs . 228 
Roberts, Weldon, Sather Go.. . ‘ 
Rush Eraser Co......- eee . vse 
Eyelet Paper Fasteners. 
Machine Appliance Corp’n.........++++. «+202 
Traut & Hine Mfg. Co........ eee 
Eyelets. 
Rivet-O Mfg. 00.....c0c0ncceesee «<adebaeeeee 
Eyeshades 
Chicago Eyeshield Co..... eesiebouda ons Cane 
Featherweight Eyeshade Co..... ete 
Filing Cabinets, Cloth Covered. 
Diemer, John F., Co..... oesuseisinant ose 
Imperial Methods Co.........-++++e0. eC 
Macey O0., TRO. cccccccccesscvesccse err | 
Sainberg & CO...cccccrccccccescesees ‘occ ca 
Filing Cabinets, Metal. 
Art Metal Construction Co..........+5++ . 196 
Aurora Metal Cabinet Works..... éveuhess .185 
Bentsen MEG. Gd. ccccvccccscscsus 6oseeeste 
Berger Mfg. Co., The........++sese0e oeen ane 
Canton Art Metal Oe, BOO. cacc0x.scounnee 68 
Corry-Jamestown Mfg. Corp’n..... 00s6enne 
General Fireproofing Co..........+. ee 
Globe-Wernicke Co. ..0...cecesecccee 110, 111 
Imperial Steel Cabinet Co........-..++ ++ -189 
Invincible Metal Furniture Co...... -...60, 92 
Macey O0., TOG: ¢sss00cecccaceesegsaee -..-284 
Metai Office Furniture Go.......... 81, 131, 183 
Shaw-Walker oo: 66 we med <4:eat eae ~» 145 
Steel Equipment Corp’n.........++++e++++ 119 
Terrell’s Equipment Co...........+. oe sae 
Van Dorn Iron Works Co.......+.-..+: .. 153 
Yawman & Erbe Mfg. Co.............. 106, T 
Filing Cabinets, Wood. 
Boston Index Card C0.....+..--.seeeeeeee 72 
Browne-Morse Co. ......seeeeeeeees RE 
Globe-Wernicke Co. ........0eseeee08 -110, 111 
Imperial Methods Co...........eeseeeeeeee 175 
Macey C0... TRWeeccccdsstesdevivass er 
Republic Box Co..... essed ccunwers cvout 207 
Bhaw-Walker Oo. .c.cccccsscesssscese ooseeee 
Wabash Cabinet Co........0.-+--00% vovss 160 
Wels Mfg. 00. ...cccccvesccccers 139, 40, 41, 42 
Yawman & Erbe Mfg. Co.............- 106, 7 
Filing Specialties. 
Advance Paper Box Co...... A .210 
American Kardex Co..... bua .229 
Bushnell, Alvah & Co.........- nan een . -190 
Diemer, John F., O60... ciccceses +5 eee 152 
Smead Manufacturing Co., The....... 205, 218 
Ulrich Planfiling Equipment OO. oscccsoase 227 
Wols DERe: Gis oc3c5es2000. cases 189, 40, 41, 42 
Filing Supplies. 
American Mfg. Concern............+++s0+5 180 
Boston Index Card Co........---eseeeeece 72 
Browne-Moree CO, ..-ccocsccccccosscevess 1 
General Fireproofing Co........-+-sseseeee 115 
Globe-Wernicke Co., WB. six kvnctes 110, 111 
Hano-Weinkrants Co. ..c...-seesceeeecses 205 
Imperial Methods Co....c0...s-scccercccee 175 
Macey 00., TR@.cccccccscccccccscceccscsss 
Oxford Filing Suet’ Givesnesnewe 6éneeaeee 146 
Shaw-Walker Co. . 6060460 64nskenneee 2145 
Simeneen, Be. A., Obs.ccrcacassetsiexicase 229 
Smead Manufacturing On, Beis siacss 205, 218 
Steel uipment Corp’n.......-- pisedatucae 119 
United Business Seen: Ga sccacsaves -217 
Weis Mfg, O8...ccccccesee .--189, 40, 41, 42 
Yawman & Erbe Mfg. r “hai Stns 0s 
Folding Machines, 
American Multigraph Sales Co......... --.109 
Fountain Pens, 
Beaumel, D. W., & Co., Im€.....++--ceres 221 
Eggens-Hambler Co, ..ccssseeees- see vane = 
Paramount Pen C0.....cecsescesees Jeccoae 
Parker ~~ Ce., TRO. .cccccrcersesee cocceue 
Sheaffer, W. A. — Go... 9 tna oie ‘scene 
Watermsin, Ya Wig ilceseo+cercdccaels -- 228 
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Fountain Pen Name Engraver. Pencils, Thin Lead Magazine. Stamp Indexes. 

Modern Inventions Corp'n 228 Dow, Louis F., Co.. ; 88 Medearis Moulding Co...., 212 

Furniture Finish Solution. Ingersoll-Redipoint Co., Inc. .165 Stamp Pads. - 
Campbell, M. L., Co.... es Penholders. Consolidated Stamp Mfg. Co . 178 

Gold Pens. Faber, Eberhard : .159 Peerless Carbon & Ribbon Mfg. Co 215 
Acme Gold Pen Co.... 228 Miller Bros. aie 221 tivet-O Mfg. Co sassasiiee 228 
Gaydoul Gold Pen Co..... .229 Penknives. Stewart & Co., R. A........ .193 

Gummed Tissue Tape. Gits Co. eer 229 Superior Type Co., The..... 193 
Adhesive Paper Products Corp'n .103 Pens, Steel. Stands, Metal, for Office Machines. 

Hotels. Esterbrook Pen Mfg. Co 123 Adjustable Table Co......... . 206 
Breakers Hotel Co.. , ..-214 Hunt, C. Howard, Pen Co .218 Fowler-Manson-Sherman Cycle Mfg. Co 213 

Index Card Signals. Miller Bros. os 221 Stapling Machines. 

Graff-Underwood Co. ..-208 Shirley Pen Co 228 Acme Staple Co 148 
Yawman & Erbe Mfg. Co 106, 7 Turner & Harrison Pen Mfg. Co 220 Defiance Sales Corp'n. 202 

Index Tabs. Pens, Shading. Hotchkiss Sales Co ; 38 
aoe, G. J., Od.....% bec . -200 Bridgeport Pen Co Kwa . -226 Irvin, Alex H., Co... 229 
Rand Company, The, Inc. 71 Picture Hooks. Stationery, Embossed and Engraved. 

Universal Index Tab Co 211 Moore Push-Pin Co --.214 American Embossing Co.. 215 

Inks, Adhesives, Etc. Pins. Kihn Brothers . . 210 
Commercial Paste Co., Inc., The .201 Crescent Brass & Pin Co sone Wiggins, John B., Co. 203 
General Eclipse Co.... -211 Defiance Sales Corp'n ; 202 Stationery Cabinets. 

Higgins, Chas. M., Co -227 Vail Mfg. Co ° 221 General Fireproofing Co 115 

Inkstands. Platens, Typewriter. Imperial Methods Co 175 
Bachrach Specialty Co. 205 American Writing Machine Co......75, 89, 200 Macey Co., The : 4 
Cushman & Denison Mfg. Co . see Ames Supply Co.... on . -239 Terrell’s Equipment Co 197 
General Eclipse Co..... ‘ 211 Postal Scales. Stencils. 

New Martinsville Glass Mfg, Co 4 Pelouze Mfg, Co 22% Meyer & Wenthe 219 
Sengbuseh S-C Inkstand Co . Triner Sales Co...... i Stenographers’ Note Books. 

Key Rings. Triner Seale & Mfg. Co Boorum & Pease Co 102, 147 
Adams, Henry T., Mfg. Co 132 Publications. Elkhart Stationery Co 201 

Leads, thin for mechanical pencils. American Exchange Service Rockwell-Barnes Co 207 
American Lead Pencil Co : oo SBR, 187 British Stationer io Stylographic Pens. 
ee Mie Was BOs escdecs. 224 Impressions .......... Beaumel, D. W., & Co 221 

Letter Distributors. Mon Bureau Faber, Eberhard 159 
Bristow, Stanley R i Punches. Gordon Pen Co. ; 171 
Imperial Methods Co. American Clip Co 96 Paramount Pen Co : : 222 
Kohlhaes Co., The tarrett Bindery Co : ; 174 Swinging Typewriter Stands. 

Ross-Gould Co ; : Boorum & Pease Co.. ; 102, 147 American Writing Machine Co 7 89, 200 
Ulrich Planfiling Equipment Co 227 Chicago Binder & File Co . -195 Weis Mfg. Co : 139, 40, 41, 42 

Lockers. Defiance Sales Corp'n.. iain . 202 Tables. 

Terrell's Equipment Co ..197 Machine Appliance Corp’n ; 202 Corry-Jamestown Mfg. Corp’n 217 

Loose Leaf, Books and Systems. Rivet-O Manufacturing Co 228 Furnas Office Furniture Co 198 
Adams, Henry T., Mfg. Co .132 Push-Pins. General Fireproofing Co 115 
Barrett Bindery Co , ee Moore Push-Pin Co , .214 Tableting Presses. 

Boorum & Pease Co ...102, 147 Ribbons and Carbons. Golding Mfg. Co.... 108 
Buxton & Skinner Prtg. & Sta. Co .137 Allen & Co.. . 219 Telephone Attachments. 

Chicago Binder & File Co 195 American Man'‘fold Products Corp’n oo cme American Electric Co see 130 
Hughes Loose Leaf Metal Co Ault & Wiborg Co ai ata ; 4 Colytt Laboratories . 224 
Irving-Pitt Mfg. Co. .12 Buckeye Ribbon & Carbon Co The oO Thumb Tacks. 

lefebure Ledger Co .181 Carrib Mfg. Corp'n. ; Moore Push-lin Co.. 214 
Plew & Motter Co Like .188 Columbia Ribbon & Carbon Mfg. Co Solidhed Tack Co 226 
Sheppard, The C. E., Co 156 Cooper Carbon Coated Paper Co Time Stamps and Recorders. 

Stationers Loose Leaf Co 178 Corona Supply Co . Automatic Time Stamp Co 227 
Tenacity Mfg, Co., In The .209 Crown Ribbon & Carbon Mfg. Co Melind, Louis, Co 178 
Trussell Mfg. Co.. 196 Iron Clad Ribbon & Carbon Co Type, Typewriter. 

Wilson-Jones Loose Leaf Co W9 Manifold Supplies Co ‘ 65 Ames Supply Co 239 

Map Tacks. Miller-Bryant-Pierce Co 114) Thorp & Martin Typewriter Co 209 
Graff-Underwood Co. .. - 208 Milo Ribbon & Carbon Co 209 Typewriter Cleaning Brushes. 

Moore Push Pin Co ae 214 Mittag & Volger 6 Hahn, Arthur W ; 226 

Matched Office Suites. Neidich Process Co .1S86 Morton Mfg. Co 229 
Macey Co., The von 234 Old Town Ribbon & Carbon Co .195 Superior Brush Co , 225 

Memo Devices. Peerless Carbon & Ribbon Mfg. ( 215 Typewriter Cabinets. 

Weinman Brothers «22D Phillips Ribbon & Carbon Co 204 Byron Typewriter Cabinet Co 193 

Mending Tape. Snelling & Son.... ened . 22s Toledo Metal Furniture Co rhe 97 
Adhesive Paper Products Corp'n 1053 Stationers’ Wholesale Supply Co 155 Typewriter Cushion Keys. 

Moisteners, Storms, H. M., Co 144 Lincoln Rubber Key Co 197 
Rivet-O Mfg. Co Union Ribbon & Carbon Co 206 Munson Supply Co 134 
Sengbusch S-C Inkstand Co U. S. Typewriter Ribbon Mfg. Co ..192 Peerless Key Co ; 66 
Weinman Brothers Webster, F. S., Co : 2, 203 Speed Key Mfg. Co 225 

Numbering Machines. Rubber Bands. Typewriter Specialties and Supplies 
American Numbering Machine Co 101 American Lead Pencil Co 181, 1S7 American Exchange Service 
Consolidated Stamp Mfg. Co ST Faber, Eberhard ... Pt) Ames Supply Co 
Roberts Numbering Machine Co .11S Vuleo Rubber Fabries Co 2Us Azora Rubber (« The 
Traut & Hine Mfg. Co . 232 Rubber Stamps, Cant-Slip Co 

Oil, Office Machine. Consolidated Stamp Mfg. Co 178 Clarotype Co,, The 
Defiance Sales Corp'n 2n2 Medearis Moulding Co 212 Nielson Supply Co 
Morton Mfg. Co 229 Melind, Louis, Co sekee Thorp & Martin Typewriter ( 

Pads, Figuring. Meyer & Wenthe 219 Webster, F. S., Co 2 
Boorum & Pease Co 102, 147 Moss, Samuel Il 229 Typewriters, New. 

Pails, Fibre. oe i i Oe. ccscecmcaden 193 Allen Typewriter Mfg. Co 113 
Cordley & Hayes 112 Superior Type Co., The .1938 American Writing Machine Co 73, 89, 200 

Paper. . Rulers. Corona Typewriter Co 1 
Biglow, L. H., & Co Ine 227 Adams, Henry T., Mfg. Co 132 Demountable Typewriter Co 236 
Crane, Z. & W. M... 214 American Mfg. Concern 180 Noiseless Typewriter Co 75 
Eaton, Crane & Pike Co cence National Rule Co., The 226 Oliver Typewriter Co 197 
Esleeck Mfg. Co , 227 Safety Deposit Boxes. Remington Typewriter Co.. 64, 95 
Hamilton Card & Paper House 208 General Fireproofing Co .115 Royal Typewriter Co 77 
Hampshire Paper Co 121 Invincible Metal Furniture Co i, 92 Smith, L. C., & Bros. Typewriter Co S4 
Weston, Byron Co : 70 Safes. Underwood Typewriter Co 67, Ba Cover 

Paper Clips. General Fireproofing Co 115 Victor Typewriter Co 216 
American Clip Co Mo Globe-Wernicke Co., The 110, 111 Woodstock Typewriter Co 239 
Cushman & Denison Mfg. Co Halls’ Safe Co., The 128 Typewriters, Rebuilt. 

Graff-Underwood Co. Herring-Hall-Marvin Safe Co 136 American Writing Machine Co 7 89, 200 
oO. K. Mfg. Co Macey Co., The 3 General Typewriter Exchange, Inc 170 
Rockwell-Barnes Co Meilink Steel Safe Co 233 Regal Typewriter (Co 229 
Thomas Stationery Mfg. Co Metal Office Furniture Co 81, 131, 183 Shipman-Ward Mfg. Co 104 
Treiber-Cahill Mfg. Co National Safe Co..... 100 Typewriter Emporium 104 
Vail Mfg. Co. Safe Cabinet Co., The 7 United Typewriter Exchange Co 213 

Paper Cutters. Schwab Safe Co., The... 150 Wholesale Typewriter Co 173 
Golding Mfe. Co 108 Shaw-Walker Co. . <a ; 145 Young Typewriter Co 192 

Paper Fastening Machines. Steel Equipment Corp'n 119 Ventilators, Office. 

Acme Staple Co., Ltd Yawman & Erbe Mfg. Co 106, 7 Chicago Mirror & Art Glass Co 194 
Compo Sales Co.. Seals, Notary and Corporation. Visible Index Systems. 

Defiance Sales Corp'n Melind; Louis, Co ei i+ ee American Kardex Co. 229 
Eveready Mfg. Co.. Meyer & Wenthe 219 Rand Co, a 71 
Irvin, Alex H., Co Stewart & Co., R. A. 193 Wardrobes. 

Machine Appliance Corp'n Superior Type Co., The .198 Furnas Office Furniture Co 198 
Rivet-O Mfg. Co Second-Hand Office Machinery. Terrell’s Equipment Co. 197 

Paste. Chicago Safe & Mdse. Co . 229 Waste Baskets. 

(See Inks, Adhesives, et« Pruitt Co. , 229 American Vulcanized Fibre Co 125 

Patents. Times-Into Co., The _ 228 tarbee Wire & Iron Works 122 
E. G. Siggers.. ‘ 224 Shelf Boxes. Cordley & Hayes 112 

Pen and Pencil Clips. Diemer, John F., Co... 152 Erie Art Metal Co.. 230 
Defiance Sales Corp'n y Hoffman, L. . ae ' 201 General Fireproofing Co., The 115 
Traut & Hine Mfg. Co Shelving. Macey Co., The 23 
Van Valkenburg, L. D 217 General Fireproofing Co... 115 Massillon Wire Basket Co., The 224 
Waterman, L. E., Co ‘ 228 Terrell’s Equipment Co. 197 Metal Office Furniture Co 81, 131, 183 

Pencil Sets. Sign Markers. Motors Sheet Steel Co.. The 117 
Dixon, Joseph, Crucible Co 149 Hellesoe, Hans H - 226 National Vulcanized Fibre Co 25 

Pencil Sharpeners. National Sign Stencil Co .201 Peerless Wire Goods Co 223 
Collins Ink Eradicator Co 228 Sorting Devices. Vail Mfg. Co.. : 

Graff-Underwood Co. 208 Kohlhaas Co. iudadaie ae .. 65 Water Coolers. 

Pencils, Cedar, Ulrich Planfiling Equipment Co . 227 Cordley & Hayes 112 
American Lead Pencil Co.. 181, 187 Unyversal Utylyty Unyts Co .. 198 Wholesale Stationery. 

Dixon, Joseph, Crucible Co Stamp Affixers. Stationers Wholesale Supply Co 155 
Faber, Eberhard : re Multipost Co. ...... - 213 Writing Sets. 
Peneil Exchange. Inc., The 163 Standard Stamp Affixer Co ‘ 209 Dixon, Joseph, Crucible Co 149 
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SITUATIONS WANTED. 


TRAVELING MAN—Thoroughly familiar 
with New England, New York State and 
Canadian territories. Seven years on the 
road, previous to that six years in sta- 
tionery business as salesman, then man- 
ager. Well known by stationery trade. 
Would like position traveling for loose 
leaf manufacturer or good staple line 
Good reason for changing position Ad- 
dress B-103, care Office Appliances, Chi- 
cago 


POSITION WANTED as manager or 
buyer of commercial stationery store or 
department Am thirty-five years old 
and have had fifteen years’ experience as 
inside salesman, buyer and department 
manager! Understand handling of sales- 
people and know the general stationery 
line, blank books and loose leaf devices, 
filing systems and equipment and all of- 
Can furnish the best of 
references \ddress K-11, care Office Ap- 
pliances, Chicago. 


fice accessories 


SALESMAN of years of experience in 
Stationery, Printing, Office Furniture, 
Loose Leaf, Office System. With excel- 
lent sales record; now traveling Pacific 
Coast states Wants position with re- 
sponsible firm who can afford to employ 
high grade man. Address X-14, care 
Office Appliances, Chicago. 


SALESMEN WANTED. 


EXPERIENCED floor salesmen wanted 
for well established Chicago stationery 
firm A worthwhile opportunity for men 
of proper ability and training Address 
X-144, care Office Appliances, Chicago 


WANTED 
middle 
and office 
established 
Robinson 


Mass 


Salesman for Chicago and 
calling on the stationery 
equipment trade to sell a well 

nationally advertised article 
Manufacturing Co., Westfield. 


states 


WANTED—Stationery and office supply 
salesmen for Chicago house, also one good 
inside man State experience and qual- 
ifications in full in first letter. Address 
Y-15. care Office Appliances, Chicago 


Office furniture man of proven 
invest from $5,000 to 


WANTED 
ability who will 


$25,000 can become a part of established 
business in the best city in the North- 
west Address J-16. care Office Appli- 
ances, Chicago 

WANTED—By large and well established 


experienced office sta- 
tionery and office furniture salesmen. One 
with buying experience These are very 
desirable and permanent positions 

Burnap Sta. & Pte. Co., Kansas City, Mo 


company several 


SALESMAN WANTED 
cialtv salesman to sell line of Art Metal 
specialties in the South-western and 
South-eastern states on a commission 


3ang-up = spe 


basis: we have established trade with 
hundreds of active accounts, in this ter- 
ritory Address L-19, care Office Ap- 


pliances, Chicago. 


A WELL-KNOWN manufacturer of filing 
cabinets and supplies desires to get in 
touch with salesmen or 
agents traveling Illinois, Indiana. Iowa, 
Michigan, Missouri, Kansas, Nebraska. 
Wisconsin, Minnesota. Can offer a per- 
manent and worthwhile position. Address 
F-17. care Office Appliances, Chicago. 
THE STANDARD Envelope Sealer Man- 
ufacturing Company of Revere Boulevard 
Everett. Mass., desires to get in touch 
with every salesman now selling station- 
ery. office machines, equipment and sup- 
plies to show them how they can earn 
additional weekly compensation without 
their present em- 
violating any employment 
Write for details. 


manufacturers’ 


taking any time from 
ployers or 
agreement. 


WE WANT SALESMEN all over the 
United States to carry as side lines on 
commission two excellent new specialties 
for the stationery trade. Samples can be 
carried in pocket. Permanent business 
can be developed and exclusive territory 
will be given to the right men. Address 
G-39, care Office Appliances, Chicago. 
WANTED—Experienced salesman with 
successful records in selling at retail office 
furniture, filing equipment and business 
systems. Prefer man between ages of 
25 and 40. We are leaders in our territory 
which is in the Rocky Mountain states 
and control agencies of principal manu- 
facturers. Address Z-53, care Office Ap- 
pliances, Chicago 


WE DESIRE the services of several high 
grade salesmen to represent us in city 
ind state territories. Experience in the 
sale of inked ribbons and carbon papers 
not essential but preferred Permanent 
connections increasingly remunerative 
Call for interview or write The Miller- 
Bryant-Pierce Company, Aurora, Illinois. 


SALESMAN for China, 
and New 
facturer of a 


Japan, Australia 
Zealand, is wanted by a manu- 
fine quality staple station- 


ery line which has already been intro- 
duced in the above countries. This 
proposition will be of interest to a man 


Whose trips are already covered by sales 
on a stationery article and whose prin- 
cipals will permit him to carry a side line 
on commission. Address [D-15, care Office 
\ppliances, Chicago 





A DESK manufacturing company estab- 
iished ten years is extensively enlarging 
its line and requires the services of a 
high-grade experienced salesman who 
can bring in business from the start 
This is an unusual opportunity for am- 
bitious man. Salary commensurate with 
results and interest in company obtain- 
able if desired. Address V-11, care Office 
Appliances, Chicago. 


AGENCIES WANTED. 


MANUFACTURERS representative 
for office furniture and stationery 
cialties desires good lines for Detroit and 
the larger cities of Michigan. including 
Toledo, Ohio. on an exclusive basis. Ad- 
dress P. O. Box 244, Detroit, Mich 


sales 


spe- 


MECHANICS WANTED. 


WANTED—Typewriter Mechanics Top 
wages to men with experience 
\merican Writing Machine Company, 449 
Central Ave Newark, N 


good 


TYPEWRITER MECHANICS expert at 
rebuilding standard makes. We pay L. 
(. Smith $7.50, Monarch $6.00, Remington 
$6.00, Noiseless $7.00. Underwood $5.50. 
toval $7.50 Typewriter Efficiency Cor- 
poration, 321 Broadway. New York City. 


AGENTS WANTED. 


WE HAVE a few openings for exclusive 
General Agents in valuable territory to 
sell the most popular line of mailing ma- 
chines on the market. Universally adver- 
tised and distributed. Liberal commission 


Write stating full qualifications in first 
letter. Standard Envelope Sealer Mfg 
Company, Revere Boulevard, Everett, 
Mass 


AGENCY is open for a proposition as big 
as the best typewriter or adding machine 
agency. No exchange or repair problems 
No real competition. Field not been or 
being worked to death. Commission 50%. 
Finch has made $200 a week from start 
as salesman. Manager who can build 
sales organization, can do better. Every 
office a prospect and repeater. Not a side 
line. Casey, 4730 McGraw Ave., Detroit, 
Mich. 


HELP WANTED. 





$1,000,000 COMPANY recently organized to 
operate a chain of stores in California, 
handling stationery, office supplies, filing 
equipment, desks, chairs, printing, en- 
graving and school supplies, desires to 
get in touch with men capable of taking 
charge of branch stores. Must qualify as 
to knowledge of lines, ability in store 
management and personal character. 
Small investment desirable but not neces- 
sary. Write fully to W. F. Carpenter, 
San Diego, Calif. 








FOR SALE. 
DUPLICATORS—New and used. Sup- 
plies. Adding machines, used. Mail room 
equipment. R. W. Wales Company, Syra- 
cuse, N. Y 


TOTAL ACCOUNT SYSTEM, with cash 
drawer, for 500 accounts. No bookkeep- 
ing. Never used. Bargain. The Tire 
Shop, Washington C. H., Ohio. 


ADDRESSING machines, multigraphs, 
duplicators, letter folders, envelope seal- 
ers, mailometers, check writers, dictating 
machines, multicolor presses—at about 
half the manufacturer’s price. Pruitt 
Company, 170-H North Wells, Chicago. 


BUSINESS OPPORTUNITIES. 





FOR SALE—Stationery store, Minnesota 
town, eleven thousand, established twen- 
ty years. Address T-16, care Office Ap- 
pliances, Chicago. 





FOR SALE—Typewriter business, only 
one in city of 40,000. New and used ma- 
chines, steady rental and repair business. 
$1,000 will handle it. Superior Typewriter 
(o., Superior, Wis. 





EXCEPTIONAL OPPORTUNITY to pur- 
chase well established Typewriter and 
Supply Business, in City of New York. 
Only comparatively small amount of cap- 
ital necessary. This is a splendid opening 
and, the reason for selling, the owner has 
other interests. Address H-19. care Of- 
fice Appliances, 720 Tribune Bldg., New 
York. 


MISCELLANEOUS. 


WANTED—Underwood and Remington 
Portable typewriters, also check writers. 
Send list and lowest prices. aa 
Eicholtz, New Oxford, Pa. 


THE BRITISH MARKET FOR OFFICE 
APPLIANCES. FOR STRAIGHTFOR- 
WARD AND FRANK ADVICE ON MAR- 
KET CONDITIONS AND POSSIBILITIES 
AND METHODS OF APPROACH, ETC., 
ADDRESS 8S. W. T., CARE OFFICE AP- 
PLIANCES, CHICAGO. 


WANTED—Someone to manufacture and 
market on royalty basis felt Keyboard 
Rug for key-actuated adding, calculating 
and bookkeeping machines. Patented. 
Does away with brush or cloth for keep- 
ing keyboard clean. Minimizes ac- 
cumulation of dust, grit, lint, ete., in 
mechanism of machine, prolonging life 
and perfect action of same. Remove and 
shake once in one or two months. Al- 
ways on the job. No hunting for brush 
or cloth. Restful to the eyes. May be 
made for all types and makes of ma- 
chines of class mentioned. Should meet 
with ready sale to machine Owners and 
manufacturers, or as advertising novelty. 
Address €-14, care Office Appliances, Chi- 
cago. 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Swite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 

















i, 


No. 1,437,214.—Device for disconnecting platen from line-space 
mechanism of typewriting machine; patented November 28, 
1922, by Frank H. Armstrong of Auburn, N. Y., assignor to 
Corona Typewriter Company of Groton, N. Y. 

No. 1,436,639.—Device for operating adding machines and the 
like; patented November 28, 1922, by Theodore S. Bindschedler 
of Detroit, Mich., assignor to the Burroughs Adding Machine 
Company of the same place. 

No. 1,436,979.—Manifolding attachment for typewriters; pat- 
ented November 28, 1922, by Malcolm L. Cossitt of Alameda, 
California, assignor to Manifold Impressions Corporation of 
Carson City, Nevada. 


1,433,194. Date-printing mechanism for writing and adding 
machines.—Henry A. Foothorap, Harrisburg, Penna. (assignor 
to Elliott-Fisher Company, a corporation of Delaware). 

1,433,222. Self-filling fountain or reservoir pen.—Felix Thomas 
O’Hanlon, Lverpool, England. 

1,433,325. Fountain pen.—Arthur Winter, Jersey City, N. J., 
and Porter S. Morgan, Norwalk, Conn. (assignor to Samuel E 
Darby, Jr., Trustee, East Orange, N. J.). 

1,433,574. Self loading magazine pencil.—Arthur B. Taylor, 
Newark, N. J. (assignor to Baker & Company, Inc., a corpora- 
tion of New Jersey). 

1,433,641. Folding typewriter.—Carl O. Noack, Stamford, Conn. 
(assignor to The Hammond Typewriter Corporation, a corpora- 
tion of New York). 

1,433,653. Envelope.—Pink C. Rabb, Stockton, Calif. 

1,433,682. Fountain pen.—Hugo A. Funk, Chicago, Ill. (as- 
signor of forty-nine per cent to Rollin C. Coney, Chicago, Il.) 


1,433,792. Typewriting machine.—Cornelius B. Corcoran, New 
York, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,433,718. Typewriting machine.—Hugo W. Harris, Pitts- 


burgh, Penna. (assignor to Underwood Typewriter 
New York, N. Y., a corporation of Delaware). 

1,433,737. Combined typewriting and computing machine.— 
Frank Lewis Morgan, Washington, D. C. (assignor to John T. 
Underwood,+Brooklyn, N. Y.) 

1,433,761. Combined typewriting 
John Waldheim, Elizabeth, N. J 
uting Machine Company, New 
Yew York). 


Company, 


and computing machine.— 
(assignor to Underwood Com- 
York, N. Y., a corporation of 
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1.436.398 


No. 1,437,241.—Dead-key actions for typewriting machines for 
use in writing accents and the like; patented November 28, 1922, 
by Edwin L. Harmon of Groton, N. Y., assignor to the Corona 
Typewriter Company of the same place. 

No. 1,436,398.—Paper-feeding mechanism for typewriting ma- 
chines; patented November 21, 1922, by Louis Jensen of Chicago, 
Illinois, assignor to United Autographic Register Company of 
the same place. 

No. 1,432,695.—Platen-release mechanism for typewriting ma- 
chines; patented October 17, 1922, by William F. Helmond of 
Hartford, Conn., assignor to the Underwood Typewriter Com- 
pany of New York, N. Y. 


_ 1,433,817. Typewriting machine.—Hugh W. Harris, Atlanta, 
Ga. (assignor to Underwood Typewriter Company, New York, 
. Y 1 corporation of Delaware). 


1,433,857 Typewriting machine.—Jesse A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of New York.). 


1,433,908. Calculating machine.—Arthur 
York, N. Y., and William W. Fisher, Orange, ! : 
to Wales Adding Machine Company, Wilkes-Barre, 
corporation of Pennsylvania) 

1,433,920. Typewriting machine.—John Waldheim 
N. J. (assignor to Underwood Typewriter Company, 
N. Y., a corporation of Delaware). 

1,433,940. Penholder.—August Dezela, Vancouver Island 
ish Columbia, Canada. 

1,433,949. Loose leaf binder.—George Hankel. Chicago, Il 

1,433,974. Typewriter ribbon especially adapted for manifold 


Pentecost, New 
‘i (assignors 
Penna., a 


Elizabeth, 
New York, 


Brit- 


ing.—William H. Sinclair, Berkeley. Calif. (assignor to Mani- 
fold Impressions Corporation, Carson City, Nevada, a corpora- 
tion of Nevada). 

1,433,984. Typewriting machine.—Cornelius B. Corcoran, New 
York, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,434,945 Typewriting machine.—Cornelius B. Corcoran, New 
York, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware) 

1,434.946. Typewriting machine.—Cornelius B. Corcora New 
York, N. Y. (assignor to Underwood Typewriter Company, New 


York, N. Y.. a corporation of Delaware) 


1,434,097 “Envelope.—Samuel D. Conner, LaFayette, I: 
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Overseas. 
Auckland, New Zealand.—Lehighton, Ltd., 6-8 High street, is 


in a position to carry a steel filing cabinet line. Manufacturers 
of rubber stamp pads are also invited to send particulars. 
Catalogues, price lists, etc., sent will be appreciated highly. 
The company operates a commercial stationery store with a 
bindery department. 

Brussels, Belgium.—Gustave Van Wynsbergher, president of 
the passenger department, National Syndicate of Employees 
and Travelers of Belgium, desires to secure the agency for all 
kinds of office equipment, including office furniture, office ma- 


chines, loose leaf, carbon paper, ribbons, pencils and other 
office devices. He offers good references. 
London, England.—R. H. J. Strutt, 1 Budge Row, Cannon 


street, E. C. 4, wishes to represent an American manufacturer 
of office appliances. 

Prague, Czechosiovakia.—Wilim & Company, P. O. Box 67, 
Havlickov Namesti 15 N., wishes to take on the representation 
of a well-known typewriter for that territory. The company 
has been selling successfully one of the well-known calculating 
machines. 

Stockhoim, Sweden.—W. Uddengerg, Solnanagen 53, desires 
to secure agencies for adding machines, check protectors, dupli- 
cators, envelope sealers, folding machines, fountain pens, pencil 
sharpeners, stamp affixers, stapling machines, typewriters and 
typewriter specialties. 


Domestic. 


Ada, Ohio.—Dan Mohr, of Dan Mohr & Company, desires to 
get in touch with manufacturers of brief cases, bankers’ case 
wallets, etc. Catalogues, price lists and other pertinent in- 
formation will be appreciated. 

Canton, Ohio.—Don P. Weber wishes to take on good carbon, 
second sheets and bond papers. He desires to receive samples, 
catalogues and prices. 

Boston, 24, Mass.—E. M. Dunbar, export agent, 15 Rowena 
street, is interested in office appliances and labor-saving de- 
vices which come under the general heading of “Office Equip- 
ment.’ Manufacturers are invited to send him catalogues, 
prices, terms and discounts. 

New York, N. Y.—Chas. S. Jacobson, 303 West Ninety-second 


street, is in a position to take on additional lines as manufac- 
turers’ agent. He now represents, successfully, several well- 
known lines. He wishes an exclusive proposition for New 


York, Philadelphia, Baltimore and Washington. 

Oklahoma City, Okla.—The Cotter-Fightmaster Safe Com- 
pany, 631 West Main street, has been established in the com- 
mercial stationery and office equipment business. It is sug- 
gested that manufacturers mail catalogues and price lists. Mr. 
Cotter has been active in the industry for many years, and his 
experience has acquainted him thoroughly with the Oklahoma 
territory. 

San Angelo, Texas.—The Probandt Printing Company, Felix 
Probandt, proprietor, wishes to receive literature and prices on 
duplicating devices. 

Seattle, Wash.—Lowman & Harford Company is about to 
open a branch store at 1512-1516 Third avenue. The company 
is in the market for gift merchandise, imported stationery and 
art goods. The main store is at First and Cherry streets. 





Opportunities for Foreign Trade. 


The business tips which follow are collected from various 
points where the United States has consular officers and com- 
mercial attaches. If the reader wishes to follow any of the 
prospects, he can obtain the name and address by requesting 
the information from the Department of Commerce, Bureau of 
Foreign and Domestic Commerce, Washington, D. C., mention- 
ing the number which identifies each item. This information 
can also be obtained from the district and co-operative offices 
of the department. 

Most of these items are quoted in full, as reported by the 
Bureau of Foreign and Domestic Commerce, in the thought that 
where a miscellaneous list of requirements is stated, the char- 
acter of the inquirer’s business will be revealed. 

Adding and Calculating Machines. 
1936, under Furniture. 
Furniture. 

4470—Steel fire and burglar proof safes, with double lock and 
key, measuring 18x18x18 inches.—Italy. Purchase and agency 
desired. Quotations c. i. f. Italian port. 

4834—Cement, tiles, hardware, furniture, 
locks, cast and wrought iron goods, 


See No. 


machinery, paints, 
steel window casements, 


marble, sanitary goods, and other articles of manufacture 
allied to the engineering trades—India. Purchase or agency 
desired. Quotations c. i. f. Bombay. 


4936—Office furniture, card-index systems, adding machines. 
calculators and copying machines—Italy. Agency. Quotations 
ec. i. f. Italian ports. Correspondence, Italian or French. 

4980—Stee! and wood office furniture, including filing cabinets 
and chairs—South Africa. Exclusive agency. 

See also No. 4917, under Other Machines. 

General. 

5120—Printing machinery of all kinds, suitable for manufac- 
turing stationer and general printer—New Zealand. Purchase. 
Quotations c. i. f. New Zealand port, with f. o. b. price for 


customs purposes. Terms: Cash against documents at port of 
delivery. 

5113—Cedar wood for pencils—Austria. Agency. Quotations 
f. o. b. New York. 


automatic scales for retail stores, 
in. Agency. Quotations 
orrespondence, 


5127—Office appliances, 

labor-saving devices and novelties—S 
». i. f. Gijon or other Spanish port. 

Loose Leaf. 

4901—Loose leaf ledger systems, binders and files and sta- 

tienery specialties—New Zealand. Agency desired. Quotations 


. f. Auckland. 
Other Machines. 

4917—Mimeograph and other duplicating devices ants sup 
office equipment, fountain pens, ever-sharp pencils 

vacuum cleaners, tires, hair-cutting machines, barbers’ mS 
and all sorts of novelties—Czechoslovakia. Agency desired. 
Terms: Cash. 

See also No. 4936, under Furniture. 

Paper. 

5035—High grade stencil paper for use on addressing machines 
— Purchase. Quotations f. o. b. New York. Terms: 
C 
5126—Foodstuffs, paper and hardware—Brazil. Agency. Quo- 
tations Se i. Z Brazilian port. 

5067—Rice, oats, oils, vegetables, canned goods, flour, pack- 
ing-house products, paper, etc. uba. Agency. 

See also No. 4996, under Stationery. 

Pens and Pencils. 
See also No. 4917, under Other Machines. 
Ribbons and Carbons. 
4863—Best quality typewriter ribbons, 2,000 dozen; and best 
quality carbon paper, 5,000 boxes—Austria. Purchase and agency 
desired. Quotations f. o. b. New York. 
Stationery. 

4794—High-class engraved stationery, announcement cards 
and decorative cards—Italy. Purchase desired. Quotations c, 
i. f. Italian ports. Terms: Cash against documents. Corre- 
spondence, Italian, French or German, 

4942—Novelties in office supplies—Austria. Purchase and 
agency. Quotations f. o. b. New York. Payment, in United 
States currency. 

4955—Advertising novelties, ash trays, blotters, etc., for cafes, 
offices, restaurants and hotels—Italy. Agency. Quotations c. rt 
f. Palermo. 

4960—Men’s hosiery, shirts, sweaters, handkerchiefs, playing 
ecards, lanterns, wicks, globes, napeney, loc —_ etc.—India. 
Agency or purchase. Quotations c. f. Calcut 

4996—Stationery, including ~25, paper, imitation leather, 
and silk paper, and other varieties with a gilt and silver finish, 
and machinery for the manufacture of paper—Italy. Agency 
and oh Notes i d 1 lies f rinters 
5104—Newsprint paper and general paper supplies for 
—Chile. Purchase. Quotations c. i. f. Chilean port. Payment 
to be made by New York draft. Correspondence, Spanish. 

See also No. 4901, under Loose Leaf. 


Comparative Figures on Major pony 

Furniture, metal office, comprising filing cases, 
other metal office furniture and fixtures, in Gotober(188l} 
ae is: vite 31 689 173. Ten months ending October—(1 

Machines, cash register, in Coteber 70} 832 machines @ 
$156,851; (1922) 1,870 machines @ $357,5 en months ending 
October—(1921), a machines @ §$2, ia. "68: (1922) 11,590 ma- 
chines 

Machines, cash rogioter parts. in er evr a jvetete oes 
reported . (1 ) pounds 
sading October—(1921) , [welght not reported] $254,334; (1922) 

964 pounds 

Machines, adding and calculating, in Octo ter OE 681 a, 
chines @ $110, 583; (1922) 1,138 machines 
months ending Oc tober (ia) 11,113 machines @ int 
(1922) 9,053 machines @ $1,622,651. 

Machines, typewriter, in October (1921) [weight not reported 
$956,240; (1923) 14,835 machines @ $882,160. Ten months ending 
October—(1921) [weight not reported] "$10, 716, 432: (1922) 1654, 
machines @ $9,405, 


Machines, ates el parts, in Octaber (188s) [not - 
gated]; (1922) 20,939 pounds @ $29,7 Ten months en 
ed {not segregated]; ‘ti982) 170,278 pounds 
337 
. Paper, carbon, in Octoben--206t> [weight not stoned 8,564; 
(1922) 56,395 pounds @ $44 Ten months end ing ber— 
(1981) foeteme not stated] 19422, 591; (1922) 588,138 pounds @ 
$457, 


ao. writing and envelopes, in October—(1921) [quantity not 
stated] $179,553; (1922) [segregated]). Ten months ending Oc- 
tober—(1921) [quantity not stated] $4,020,680; (1922) [segre- 
gated]. 

Ribbons, typewriter, in October ret) Cwetene not Po ey 
$29,657; (1922) 18,767 pounds $33,795. Ten months ending Oc- 
tober—(1921) [weight not stated] $381, 490; (1922) 208, 490 pounds 
@ $391,075. 

Miscellaneous Exports. 


Envelopes in October—(1921) [not segregated 4 (1983) 207,829 
pounds @ $41,098. Ten months endin r—(1921) [not 
segregated]; (1922) 2,157,742 pounds @ 10.31 ut 

Ink, writing, in October—(1921) (not, segregated]; (1922) 78,564 
pounds @ $19,515. Ten months en aie8.035 October—(1921) {not 
segregated]; (1922) 711,770 pounds @ $ 

Machines, addressing, in hee Ae Th {not se ted); 
(1922) 89 machines @ $12,290. Ten months endin a 
(1921) [not segregated]; (1922) 1,815 mosiaes © t - 

Mucilage in October—(1921) {reported with 928 
15,875 pounds @ $3,837. Ten months ending oben 1921 


[reported with paste]; (1922) 96,759 pounds @ $22,6 
[ Note.—October totals of mucilage and paste combined In 
1921—October, $23,099; ten months ending October, $286,498. 
Same totals x 1922—October, $19,120; ten months ending Oc- 
bag ok $180,093 
Mucilage are paste by Cotoben—(i0a pawn A pro oy 
$23,099; (1922) [reported separately mo 
tober—(1921) {weight not omen | $286,498; (1922) [reported 
separately]. 
Office supplies, including paper clips and bind erasers, 
inkstands, etc., in Dp ep a > segregated); 7 1938) 178,- 
= pounds @ ‘$95, Ten months Ys — Be Cosene r—(1921) [not 
egated]; cies)” 1499, 698 pounds @ $774,4 


‘aper, cash register and adding mac ine, *. Cotohen (ite) 
[weight not stated] $8,211; 


(1922) 91,320 pounds @ $9,043. 
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months ending October—(1921) $143,817; 
(1922) 717,614 pounds @ $78,834. 

Paper, writing, except in papeteries, in October—(1921) [not 
segregated]; (1922) 534,317 pounds @ $86,371 Ten months end- 
ing October—(1921) [not segregated]; (1922) 6,085,068 pounds @ 
$976,519. 

Papeteries in October—(1921) [not segregated]; (1922) 49,024 
pounds @ $14,062. Ten months ending October—(1921) [not 
segregated]; (1922) 288,913 pounds @ $101,979. 

Paste in October—(1921) [reported with mucilage]; (1922) 
172,383 pounds @ $15,283. Ten months ending October 
[reported with mucilage]; (1922) 1,548,281 pounds @ $157,469 

[Note—October totals of mucilage and paste combined in 1921 
—October, $23,099; ten months ending October, $286,498. Same 
totals in 1922—October, $19,120; ten months ending October, 
$180,093]. 


Pencils and pencil leads 


[weight not stated] 





Nine months ending September— 


(1921) 5,530 gross @ $7,553; (1922) 2.245 gross @ $6,912 
Pencils, other, in October—(1921) [not segregated]; (1922) 
536,866 dozen @ $116,403 Ten months ending October—(1921) 


{mot segregated]; (1922) 5,131,247 dozen @ $1,131,247 

Pencils, lead with metal casing, in October—(1921) [not segre- 
gated]; (1922) 9,065 dozen @ $42,328 Ten months ending Oc- 
tober—(1921) [not segregated]; (1922) 103,152 dozen @ $232,106 

Pencil leads in October—(1921) [not segregated]; (1922) 136,841 
dozen @ $3,669. Ten months ending October—(1921) [not segre- 
gated]; (1922) 1,657,382 dozen @ $52,242, 

[Note—October totals for lead pencils with metal casing, other 
pencils and pencil leads for 1921 [now reported separately] are 
—(1921) $167,380. Ten months ending October (1921) $1,836,952. 
Same totals of items reported separately in 1922 are—(1922) 
$156,400. Ten months ending October—$1,298,805.] 

Penholders in October—(1921) 6,797 gross @ $10,477; (1 
3,758 gross @ $8,428. Ten months ending October—(1921) 66,339 
gross @ $156,522; (1922) 29,132 gross @ $70,158 

Pens, fountain, in October—(1921) 11,068 pens @ $7,674; (1922) 
15,986 pens @ $15,901 Ten months ending October—(1921) 158.,- 
091 pens @ $205,243; (1922) 143,479 pens @ $128,342 

Pens, metallic except gold, in October—(1921) 4,981 gross @ 
$2,832; (1922) 37.696 gross @ $18,503 Ten months ending Oc- 
tober—(1921) 13,721 gross @ $85,997: (1922) 132.416 gross @ 
$69,889. 

[Note—In 1921 a number of office supplies were grouped in 
the tabulations. These include pens and pencils of various 
sorts, writing ink, mucilage and paste, typewriter ribbons, paper 
clips and binders, erasers, inkstands, etc. The October totals 
on these items were—(1921) $219,136; ten months ending October, 
$2,504,940. ] 


Q29) 





Bonded Warehouse Statistics. 


Imports of foreign merchandise which have been exported are 
termed ‘‘re-exports.”” Their value when exported from ‘“‘ware- 
house’ is their import value 

These figures cover September, 1922, to the twenty-first, in- 
clusive. The new tariff law necessitates revision of statistical 
information, as it went into effect September 22, 1922. Figures 
from September 22 to 30 will be merged with the October sta- 
tistics, which will be published when received. They are not 
yet at hand. 

> > J 

Pencils and pencil leads on hand August 31—166,897 gross @ 
$63,089; withdrawals for export, 248 gross @ $596; all other 
withdrawals, 117,748 gross @ $37,254; balance on hand Septem- 
ber 21, 1922, 48,901 gross @ $25,239 

Penholders, pens, etc., on hand August 31—14,434 gross @ 
$56.485; withdrawals for export, 101 gross @ $112; all other 
withdrawals, 5,984 gross @ $13,997; balance on hand September 
21, 1922, 8.349 gross @ $42,376 

Imports. 

Under the new tariff law, which became effective September 
22, 1922, a revision of the statistical information regarding im- 
ports became necessary. September imports to the twenty-first. 
inclusive, were reported in the January issue. The figures Sep- 
tember 22 to 30, inclusive. are merged with the October sta- 
tistics. These are not yet at hand. 

Comparative figures for nine months ending September for 
two years follow: 

> * . 

Pencils and pencil leads, in September—(1921) (reported in 
January issue). Nine months ending September—(1921) 5,530 
gross @ $7,552; (1922) 2,245 gross @ $6,912. 

Penholders and pens (including fountain and stylographic) in 
nine months ending September—(1921) 442 gross @ $396; (1922) 
59 gross @ $9,810. [Evidently the printed report is erroneous as 
concerns quantity.] 


October Exports of Typewriters. 
United States exports of typewriters (including bookkeeping 
machines) by countries, during October, 1922. By the Divi- 
sion of Statistics, Department of Commerce: 


Typewriters. Parts of. 


Countries. Number. Pounds. 
CO — eee 195 $ 7,453 at ve 
re Kanees oe 14,956 191 $ 1,000 
Czechoslovakia Oy A ee ae 78 4,285 see as 
CO — See PE 128 7,363 105 143 
a Pe - 20 720 220 1,948 
ee wae uwod . 2.084 120,898 3,167 3,710 
Ee en 1 30 
ae ine 1 80 ote ; 
Hungary ..... aye PEA nae 110 5,796 21 21 
Sy .xt.de% ° > a es 813 57,468 88 287 
Netherlands ........ ; 101 4,717 95 400 
Norway ...... ” 54 2,998 266 505 
Poland and Danzig .. ' 20 600 
POCtUGRL .....-. ; ; ' 8 500 ie — 
i teas kaw idee ‘ 9 1,180 35 101 
i She. decade ee : ‘ 762 56,015 3.520 3.141 
OS Ee - : 323 19,318 54 100 
Switzerland .... ; 782 27,006 5 12 
Turkey in Europe ... 2 215 
England ....... ae 1,826 111,357 8,272 8.551 
Yugoslavia, etc. ...... ‘ j 1 11) 

Canada— 
Maritime Provinces ... 52 2.930 


Quebec and Ontario ..... ‘ 905 56,952 1,315 4,35 


~ 
_ 
_ 
ow 
. 


Prairie Provinces . F 64 


Countries 


British Honduras 
Costa Rica 
Gautemala 
Honduras ‘ 
Nicaragua Sara! ie. aieiaiacd Sins 
Panama 

Salvador 

Mexico ° ee ececcsece 
Newfoundland and Labrador 
Bermuda 

farbados 

Jamaica . ‘ 

Trinidad and Tobago ‘ 
Other British West Indies 
Cuba . 

Dominican Republic 

Dutch West Indies 

Haiti 


Virgin Islands of United States 


Argentina 
Bolivia 

Brazil 

Chile 
Colombia 
Meuador 
British Guiana 
French Guiana 
Peru 

Uruguay 
Venezuela 
British India 
Ceylon , 
Straits Settlements 

China ih eth tain 

Java and Madura a 
Other Dutch East Indies 
French Indo China 
Hongkong 

Japan Sei desiauee 
Kwantung, leased territory 
Palestine and Svria 
Philippine Islands 
Australia 

British Oceania 

French Oceania 

New Zealand 

Other Oceania 

Belgian Kongo .. 

British West Africa 
Rritish South Africa 
British East Africa 
Canary Islands ; 

Egypt . : , 

Other French Africa 
Liberia ee See 
Other Portuguese Africa 
Portuguese East Africa 


Total 


Typewriters 


Number 
British Columbia and Yukon. 


10 


14,835 


$882,160 





Shipments to Non-Contiguous Territories. 


\laska 
Hawaii 
kurto Rico 


October Exports of Cash Registers and Parts. 


United States exports of 
Commerce 


Countries 
Belgium 
Denmark 
France 
Germany , 
EY india x ai eae 
Netherlands 
Norway 
a 
Sweden... 
Switzerland 
England 
Canada— 

Quebec and Ontario ..... 

Prairie Provinces a 
Costa Rica 
Honduras 
Panama 
Mexico ats . 
Newfoundland and Labrador 
Jamaica... 
Trinidad and Tobago 
ar 
Dominican Republic 
maiti ... suas 
Argentina 
Brazil ... er 
I tu ose i Eee de eae ee 
Colombia 


British Guiana re site navkiwee Ss 


SS ere ee 
Uruguay 
ne MO css ccceccess 

Java and Madura 

SN, i Gina rah eras oa cea 
Philippine Islands ........ 
Australia 
errr rere 
British South Africa ........ 


Total 


cash 
October, 1922. By the Division 


registers and 


of Statistics, 


Cash Registers. 
Number. 


9 
97 


69 


12 


vee «159 


36 
3 


1.870 


$ 572 


14,312 


29,919 


95,362 


~ 
I 
6,2 





parts 


Number 


I, 


dur 
Department 





100 


14 


140 


ing 
of 


Parts of 


16 
130 


89] 


611 
161 


120 
359 














Sa— 


October Exports cf Metal Office Furniture. 
United States exports of metal furniture by countries during 
October, 1% By the Division of Statistics, Department otf 


Commerce: 


Other 
Office Other 
Furni- Metal 
Filing Cases Safes tureand Fur- 
Countrie¢ No No Fixtures. niture 
Belgium 1 $ 18 ° ‘ se eees seeeeeee 
Denmark id at $ 150 $ 42 
France ; sa 45 1,224 l $ 100 i0 ve 
Germany ‘es aide 1,642 
Italy . wae ms ; : 50 
Netherlands 26 1,207 rf) . 
Russia in Lurope ; Kae ea ; 126 
Spain 13 2.458 154 
Sweden 6 225.—(t««w tae 
Turkey in Europe. pa" deaee 300 
UkKraine a nas ; : 16 
ienegland PF 195 10,247 7,996 637 
Canada 
Maritime Provinces 1 5 ] 50 4% 122 
Quebec and Ontario 333 8,621 8 4,878 1,726 22,367 
Prairie Provinces a ies 17 1,985 15 210 
Brit. Col. & Yukon 3 186 ee 199 640 
British Honduras Pe . save, ne a ae r 1 86 
Costa Rica 12 341 19 1,037 381 
Guatemala 7 222 1 39 860 
Nicaragua - ’ P , ae 200 
Panama , 5 182 é 100 1,676 
Salvador . ea apie aan 3 1,433 
Mexico 56 1,862 36 2,827 811 41, Oy 
Newfoundl’'d & Lab 2 87 3 119 91 
Bermuda .........+-. 5 214 { 163. 1.065 
Barbados , as ‘ acai . wis 100 
Jamaica ‘ oats baat 2 38 801 
Trinidad and Tobago S 213 1 110 163 
Other Brit. W. Indies ; 128 l 75 1,678 
Cuba ° 17 764 122 6,298 1,452 412,252 
Dominican Republic. 7 273 1 75 736 
Dutch West Indies . y) ag 45 
French West Indies ° p os sees ‘ 128 
Haiti . ‘ 4 Loi ee ale anaes . 263 
Virgin Islands of U.S bs ieee koa.’ weed 192 
Argentina ; 68 3,656 $ 341 42 
Bolivia . 8 259 { 151 11] 
srazi ‘ 52 1,681 475 509 
Chile. i 78 181 
Colombia 21 1,024 15 t er 6 131 
KMceuador : 14 535 ; 1,425 
Dutch Guiat , “a , i on 42 
Peru 3 220 1) 678 11 975 
Uruguay ‘ 6 163 
Venezuela 1 79 2t 1.542 JOS 
British Indi: ie ee : | 200 57 
oon 18 689 14 2,852 56 3,044 
Chosen . veh? hae as ow. ect $77 
Java and Madura 12 $35 2 $24 ves 
Other Dutch E. Indies .. ‘ 12 
Hongkong 2 137 7 387 463 
Japan ‘ 11 1,082 aD 2 701 
Philippine Islands... 86 1,082 2 185 148 4.305 
Australia ‘ 16 656 ys 119 1,614 
French Oceania j ; 60 
New Zealand é ; 998 
Other Oceania ; } 180 : 
Belgian Kongo , } 100 imate oe 
British West Africa et - 50 
British Soutl Africa 26 556 , Snes 1,902 600 
British East Africa. . in a 373 
Canery Islands ] 41 { 88 +e 
cSzvpt ; ° con 
Portuguese FE. Africa 18 669 : 
Other Portuguese Af. | 70 2 400 
Honduras ; 3 76 ; 390 294 160 
Total 1.104 $41,893 429 $30,389 $15.976 $152,156 


October Exports of Carbon Paper and Ribbon. 
United States exports of carbon paper and typewriter ribbons 
by count during October, 1922 By the Division of Sta- 
tistics. Department of Commerce: ‘ 
Typewriter 


Carbon Paper. Ribbon. 


Countries Pounds Pounds. 
Azores and Maderia Islands.. ay +e 1 $ 4 
Be'gium Ry reehues 97 $ 100 236 3i4 
Bulgaria ere ee 1 3 
Czechoslovakia .......... 740 330 ‘ ‘ 
Denmark ; ee oe 2,586 2,020 522 835 
Finland ap alh erated jd , A 106 160 
Franc: Dawe a R35 874 1,350 2,594 
Italy . s suamoneae 647 876 409 667 
Netherlands sdodua ea 453 512 195 364 
POS. sess achdcces ‘ 15 4() 71 125 
Poland and Danzig ..... 268 74 200 520 
Spain 512 271 183 286 
Sweden ‘ bcbraiecas 2,608 389 853 1,683 
Switzerland . Sead oe $52 381 27 312 
England . S bien Bees 5,545 3,643 1,019 2,174 
Scotland 235 212 
re ror 104 182 
Canada m 
Maritime Provinces ........ 86 65 48 79 
Quebec and Ontario 7,293 4.042 1,606 2.711 
Prairie Provinces .......cese. 181 242 75 179 
British Columbia and Yukon 1,410 957 283 499 
Eritigh HHOMGUTAS 2... csccccces 25 53 r 
Costa Rica ee Rh nt ge 175 168 117 340 
Pe ae eee 1,031 481 304 581 
oe err rer eee ore 88 153 
PURO, ca wasedwonsace cua @ee 4 6 


Panama 
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Typewriter 
Carbon Paper. Ribbon. 
Countries Pounds. Pounds. 
Salvador .. oe Pe ope: 40 158 
Mexico ' sae 1,300 2,196 272 873 
Newfoundland and Labrador . 56 51 és es 
Trinidad and Tobago este 43 2 —— oe 
Cuba ars sich acai oa ee 952 1.452 331 925 
Dominican Republic ......... 53 82 9 30 
French West Indies . Ra ae 108 90 45 132 
Haiti ‘ oe 392 417 YT eée 
Argentina 3,426 3,213 1,938 4,135 
Brazil 3,275 2,315 2,376 3,288 


Chile lla 904 1,148 169 310 
Colombia ; 239 244 36: 642 
Ecuado1 ; seca 35 23 201 642 


a ee ee 335 800 oa er 
CE ee oe ap aid ok ev aiglne ae ein 724 459 174 301 


Venezuela 


ee oye 54 48 24 61 


British India 1,433 1,056 1,477 2,070 
Ceylon . ee eoee eee eee 66 83 
Straits Settlements disle 15 57 56 92 
CE da nonsee RE eee P 333 325 56 79 
French Indo-China ............ aa eit 85 84 
Hongkong ine ahe'd’oareaienon ch ae 20 32 
ME | Geateacid ord 4 ba 0-508 eda ee 2,865 1,939 kh 
Philippine Ialands ......scccaces 868 520 23 37 
Australia are ; 11,433 7,637 1,874 3,492 
New Zealand .... curls waters 361 721 9: 27 


3 
Belgian Kongo .. cana oe was kad 40 102 


British West Africa .....s.s0. 73 53 17 26 
British South Africa ........... 1,728 777 1,013 1,069 
OS ga ai ap Song = iat 77 229° 
8, ERPS rere er 20 25 30 60 


Portuguese East 


Africa er ame uae 39 60 


Total 56,395 $44,104 18,767 $33,795 
October Writing Paper Exports. 
United States exports of writing papers, papeteries and 


envelopes during October, 1922. By the Division of Statistics, 
Department of Commerce: , 
Papeteries 


Writing paper, (writing paper 


except papeteries. in boxes). Envelopes. 
Countries abs. Lbs. Lbs. 

Bulgaria 10 $ S ctienwak sees de vw wees 
Franc: 570 i MOTO TTC Oe ee Pe a es, 
Greece : oe 1,297 CS ae ee) ee é 

Latvia paia 2.800 OCR OR bs? Perey ts et 
Netherlands 687 ae sr oveuk eb sauce 
Spain ; re er ties Tee Sa 
Turks in Kurope 1,519 SES c.cc000 42s b ee) eee o 00.0.0"0 
England . 7,681 1,598 228 $ 50 10,249 3,249 


Canada 





Maritime Provinces 3,868 1,114 298 8,116 1,017 

Quebec and Ontario 27,676 5,092 1,883 30,118 6,486 

Prairie Provinces 1,235 73 41 1,157 350 

Br. Col. and Yukon 1,598 1,117 441 1,167 325 
British Honduras... 1,579 72 33 603 165 
Costa Rica 2,531 263 133 3,386 473 
Guatemala . 5,717 694 308 914 205- 
Honduras : 8,965 429 286 702 298 
Nicaragua ...... . £4 “SR i... oe 211 59 
Panama 1,414 545 217 4,213 613 
Salvador , C.360° ‘RS sicuate seanene 920 158 
Mexico Sibi 44,858 4,628 2,184 18,244 4,779 
Miquelon and St. 

Pierre Yolande ns oss. crcdss) Aeduets een tee 6 40 


Newfoundl’d & Lab. 6,895 e212 ‘ 
Bermuda .. i 329 75 856 297 914 208 


Barbados 


Jamaica ss 2,112 eae ee 4,002 598 
Trinidad and Tobago 2,982 eee ee 874 142 
Other British W. Ind. 363 ere 415 7 
Cuba ae . 17,807 2,922 2,644 972 39,697 7,251 
Dominican Republic. 12,33 2,648 607 180 ,442 694 


Dutch West Indies. 409 48 
Haiti 899 569 277 1067 473 108 


Virgin Islands of U.S. 1,772 Mee eee 165 40 
Argentina 13,678 SEED Veecan Sees 913 299 
Bolivia 5,250 B,EOO sh cwcnc* ue dedda wee des - ce 
Brazil ‘sb iaie 23,644 WOE 600s ces! 4405008 Ub eee ee 
Chile ; 740 rere 520 173 


Colombia 3,484 61¢ 170 30 
Ecuador ; 200 OR i naa ts soe 158 33 





British Guiana.. 166 ROG 4 ientan {beeen 40 10 
Dutch Guiana 220 OO iiesins Kh bmee eee » 

Peru ane . 2,950 677 890 200 = 2, 829 712 
Uruguay . cia. seed 50 25 18 
Venezuela : a eer py ae 147 37 
British India 133 50 45 8,454 1,271 
Straits Settlements. er a pete 2,872 507 
China 1,315 3,888 1,232 1,724 646 
Chosen - Staite eviews ewe 36 O- iccbs53 Ghee 
Java and Madura ; 182 SE igs aviee:ae cles Beebe eee 
Hongkong : 1,063 304 532 B16 56s oixu bien: 
Japan : 944 1,353 1,634 OOS iccdsse ecu ° 
Philippine Islands...221,505 23,476 7,121 1,320 22,571 ~4,269 
Australia chit wile 64,686 13,765 2,424 487 79 

French Oceania 1,063 BOO vee kanSs esha 48 10 
New Zealand....... Pere 1,833 297 
British West Africa. 44 PAS EE er eee, 30 10 
British South Africa 4,242 OO aunaias ‘ayaveie 23,000 3,382 
British East Africa 30 BO cidvexe 0245002. 00k84 eee 
Portuguese E. Africa ...... sae hadetemiee: Ae 470 72 





Total ... 534,317 $86,371 49,024 $14,062 207,329 $41,098 
Shipments to Non-Contiguous Territories. 

Writing paper and envelopes. 
PS.479 


pO” S QPePrrrrrrer cr. tt 
ON re ye eer ee a ne 15,527 
eS eee er eee ,76 














Ge 
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October Exports of Adders-Calculators. 


United States exports of adding and calculating machines, by 
countries, during October, 1922. By the Division of Statistics, 


Department of Commerce: 
Countries. Number. Countries. Number 
OSA 14 $ 2,883 PSR per 3 755 
Czechoslovakia 4 3,003 Trinidad and Tobago 1 15Q 
DE. asacsoute 19 4,022 EE Be tte ends oe 3 352 
DE Baceeecescads 148 38,497 Dominican Republic 1 576 
Ps 79 32,365 Dutch West Indies 1 76 
DEE «ccccccces 1 306 ee ROR 3 550 
ly TT TF 22 4,465 Argentina ........ 65 10,018 
Netherlands ...... 55 6,499 ES Since wa eine ote 6 1,020 
Poland and Danzig 3 200 el Os oS ae ne 5 980 
RR i a? 3 570 
en titwe eke 121 20,930 ER, wach rama 11 1,413 
Switzerland - 15 3,000 ET ahve t ak end sm 4a 7 1,375 
EN sb o00 & ee 74 15,995 DE Scncxenwne 10 960 
Can _ Venezuela ........ 3 443 
Quebec and British India ..... 37 6,482 
Err 14,288 0 RR ee 15 270 
Prairie Provinces 6 609 Straits Settlements 3 575 
British Columbia SE atine Hebd ewes 9 1,860 
and Yukon 12 1,996 Hongkong ........ 1 225 
Costa Rica ....... 3 380 CO —eeee 52 15,647 
Guatemala ....... 1 75 Canary Islands ... 1 300 
trina sks, & 636 —_— ——_— 
<n cenneone 9 1,123 ME  gxaxeswead 1,138 $205,581 
Ce Seb eeeeke¢ 126 8,659 
Shipments to Non-Contiguous Territories. 
PL dccdnewas own 2 $3 544 Porto Rico ....... 
PE” nites omega 2 1,470 


January in Corporate Finance. 

A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 
High for year, Jan. 4@80; low for year, Jan. 6@77. 
Week of January 6—Sales, 200: high, 80; low, 77; close, 77. 
Week of January 13—Sales, 100; high, 77%; low, 77%; close, 


17%. 
Range for 1922—High, 90%; low, 58; December 30, 77; annual 
sales, 4,900. 
American Bank Note Company—Preferred. 
High for year, Jan. 16@54%; low for year, Jan. 16@545%. 
Week of January 20—Sales, 100; high, 545, low, 545; close; 


54%. 
Range for 1922—High, 56; low, 51; December 30, 5544; annual 
sales, 3,100. 
American Writing Paper Company—Common.* 
Range for 1922—High, 514; low, 2%; December 30, 2%. 
American Writing Paper Company—Preferred. 

High for year, Jan. 13@29; low for year, Jan. 24@26. 
Week of December 30—Sales, 400; high, 27% low, 27; close, 27. 
Week of January 6—Sales, 700; high, 28%; low, 27; close, 28%. 
Week of January 13—Sales, 1,900; high, 29; low, 27%; close, 
87 


Week of January 20—Sales, 600; high, 28%; low, 28; close, 28%. 
Range for 1922—High, 37%; low, 22%; December 30, 27; annual 


sales, 82,700. 





Art Metal Construction Company. 
Quarterly dividend, twenty-five cents, payable January 31 to 
stock of record January 12. 
Burroughs Adding Machine Company.* 
Two weeks ending December 18—Sales, 207; average price, 


139@141. - 
de weeks ending January 5—Sales, 129; average price, 138@ 


140. 
Range for 1922—-High, 200; low, 129; December 30, 138. 
Columbia Graphophone Company—Common. 
High for year, Jan. 12@2%; low for year, Jan. 2@2%. 
Week of December 30—Sales, 13,800; high, 2%; low, 1%; 
close, 2. 
Week of January 6—Sales, 8,000; high, 2%; low, 2%; close, 2%. 
Week of January 123—Sales 12,000; high, 2%; low, 2%; close, 


2%. 

tireek of January_20—Sales, 3,000; high, 2%; low, 2%; close, 25%. 

Range for 1922—High, 5%; low, 14; December 30, 2; annual 
sales, 1.027.200. 

Columbia Graphophone Company—Preferred. 
High for year, Jan. 6@10%; low for year, Jan. 2@8%. 

Week of December 30—Sales, 2,100; high, 8%; low, 7%; close, 

4 


1%. 
Rieck of January 6—Sales, 1,500; high, 105; low, 8%; close, 


Week of January 13—Sales, 1,300; high, 12; low, 944; close, 12. 
Week of January 20—Sales, 900; high, 12%; low, 11; close, 11. 
Range for 1922—High, 21; low, 5; December 30, 7%; annual 
sales, 178,100. 
Computing-Tabulating-Recording Company. 
High for year, Jan. 23@73%; low for year, Jan. 8@69. 
Week of December 30—Sales, 5,800; high, 70%; low, 67%; 


lose, 70. 
"Week of January 6—Sales, 5,900; high, 70%; low, 69%; close, 


Week of January 13—Sales, 5.000; high, 73; low, 69; close, 73. 
Week of January 20—Sales, 5,400; high, 73; low, 70; close, 72%. 
Range for 1922—High, 79%: low, 55%; December 30, 70; annual 


sales, 629,400. 
Congoleum Company. 
Quarterly dividend, $2.00, payable January 15 to stock of rec- 
ord January 12. 
The B. F. Goodrich Company—Common. 
High for year, Jan. 19@39%: low for year, Jan. 2@35%. 
Week of December 30—Sales, 6,300; high, 36; low, 33%; close, 


Beek of January 6—Sales, 3,400; high, 36%; low, 35; close. 
8.700 high, 38%: low, 34%; 


Week of January 13—Sales, 


close, 38 


36%; 


Week of January 


20—Sales, 6,200; high, 39%; low, 
close, 38. 


Range for 1922—High, 44%; low, 28%; December 30, 35%; an- 
nual sales, 296,900. 

Sales of the B. F. Goodrich Company for the year ended De- 
cember 31, 1922, exceeded $93,000,000. Net earnings after all 
charges, including depreciation, interest, inventory losses, etc., 
were approximately $3,000,000, equal after preferred dividends 
to about sixty-five cents a share on 601,400 shares of no par 
common. 

Quarterly dividend, $1.75, payable April 2 to stock of record 
March 22 

B. F. Goodrich Company—Preferred. 

_ High for year, Jan. 22@92; low for year, Jan. 3@84. 
Week of December 30—Sales, 1,490; high, 84; low, 83; close, 84. 
Week of sanuary 6—Sales, 200; high, 8444; low, 84; close, 84%. 

on of January 13—Sales, 1,500; high, 8914; low, 84%; close, 
OU "4. 
Week of January 20—Sales, 3,900; high, 91; low, 8956; close, 


4. 

Range for 1922—High, 91; low, 791%; December 30, 84; annual 
Sales, 41,100. 

The Goodyear Tire & Rubber Company-——Common.* 
December 26 to January 20—High bid, 12; low bid, 9%. 

asked, 13; low asked, 10%. 

Range for 1922—High, 14; low, 75; December 30, 9%. 

Suit petitioning for adjustment of $403,062, net profits for the 
year ending May 1, 1922, was filed this morning by Francis 
Seiberling and Russell L. Robinson, as stockholders of the Good- 
year Tire & Rubber Company, against the Leonard Kennedy 
Company of New York, joint tenants of the 10,000 shares of 
Goodyear management stock, and the Goodyear company. This 
petition puts forth the same complaints as in the pending suit 
of Laura L. T. Weiss of Cleveland, who attacked the $80,000,000 
refinancing plan of the Goodyear company through which the 
Leonard Kennedy Company acquired control. 

The money at issue in the new suit was paid the Kennedy 
company on its contract to furnish a president and other of- 
ficers to the Goodyear company in return for which it was to 
receive $256.000 and five per cent of profits between $10,000,000 
and $20,000,000.—Chicago Tribune, January 14, 1923. 

The Goodyear Tire & Rubber Company—Preferred.* 
December 26 to January 20—High bid, 35%; low bid, 26. 

asked, 37%; low asked, 28%. 

Range for 1922—High, 40; low, 24; December 30, 29%. 

The Goodyear Tire & Rubber Company—Prior Lien.* 
Range for 1922—High, 73%; low, 59%; December 30, 71. 

Kellogg Switchboard & Supply pompony,® 

December 26 to January 20—High bid, 47; low bid, 45%. High 
asked, 49; low asked, 47. 

Range for 1922—High, 64; low, 38; December 30, 47%. 

Quarterly dividend, two per cent, payable January 31 to stock 
of record January 23. 

Patten bye Company (Distributor).* 

Range for 1922—High, 6; low, 5; December 30, 6. 

Remington Typewriter Company—Common. 

High for year, Jan. 5@38: low for year, Jan. 2@34. 
Week of December 30—Sales, 800; high, 34; low, 33%; close, 34. 
Week of January 6—Sales, 3,700; high, 38; low, 34; close, 37%. 
Week of January 13—Sales, 900; high, 36%; low, 33%; close, 


High 


High 


36%. 

— of January 20—Sales, 3,100; high, 37%; low, 34%; 
close, 37. 

Range for 1922—High, 41; low, 24; December 30, 34; annual 


sales, 206,400. 
Remington Typewriter Company—First Preferred. 

High for year, Jan. 18@101; low for year, Jan. 18@101. 
Week of January 20—Sales, 101; high, 101; low, 101; close, 101. 
Range for 1922—High, 105; low, 55; December 30, 105; annual 

sales, 8,400. 
Remington Typewriter Company—Second Preferred. 
High for year, Jan. 5@83%; low for year, Jan. 3@80. 
Week of January 6—Sales, 300; high, 83%; low, 80; close, 83%. 
Range for 1922—High, 80%; low, 51; December 30, 80; annual 
sales, 7,900. 
Underwood Typewriter Company—Common. 
High for year, Jan. 13@140; low for year, Jan. 3@136 
Week of December 30—Sales, 200; high, 136%; low, 136; close. 
136%. 

Week of January 6—Sales, 200; high, 137; low, 136; close, 137. 

Week of January 13—Sales, 200: high, 140; low, 138; close, 140. 

Range for 1922—High, 145%; low. 125; December 30, 136%: 
annual sales, 2,500. 

Underwood Typewriter Company—Preferred. 
(Inactive to date.) 

Range for 1922—High, 120; low, 107%; December 30, 118; an- 

nual sales, 2,300. 
The Wahl Company—Common. 
High for year, Jan. 4@58%; low for year, Jan. 2@54. 
Week of December 30—Sales, 3,795; high, 56%; low, 53%: 


close, 54. 

Week of January 6—Sales, 5.380; high, 58%: low, 54; close, 57. 

Week of January 13—Sales, 2,090; high, 57; low, 55; close, 55%. 

Week of January 20—Sales, 3.710; high. 58: low, 55%: close, 56. 

Range for 1922—High, 71%; low, 50; December 30, 54; annual 
sales, 329,726. 

Authentic information was given out yesterday to the effect 
that 1922 earnings of Wahl Company will be at least 8% per 
cent. Company officials recently said the pen business of the 
company had greatly increased while the output in pencils had 
remained approximately the same. It can be said authoritatively 
that the dividend of $6.00 annually will be maintained, although 
recent reports said the disbursement would be increased. The 
company is in a splendid position financially, with nearly $1,000,- 
000 invested while the surplus exceeds $2,500,000.—Chicago Jour- 
nal of Commerce and La Salle Street Journal, January 5, 1923. 

The Wahl Company—Preferred.* 

December 26 to January 20—High bid, 93; low bid, 91. High 
asked, 94: low asked, 93. 

Range for 1922—High. 98; low, 87: December 30, 93. 








Annual Stock Transactions at New York. 
(1920) 223,169,700 shares; (1921) 173,116,700 shares; (1922) 263,- 
348,100 shares. 
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For its practical value and the convenience of the many readers who 


use OFFICE APPLIANCES for reference purposes, we include 


THE REFERENCE PAGE 


The persons or departments noted below will please refer to the 
subject matter on the pages specified: 














Department or Person Refer to Subject 













































































‘The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 


and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upor 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together. 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. Subscribers 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 























Page 14 OFFICE APPLIANCES For February, 1923. 











eS 








GR 
ie 


Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIATIONS, THE 

REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS AND MANUFACTURERS, 

LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, AND THE VARIOUS AFFILIATIONS 
OF MANUFACTURERS TO FACILITATE CONTACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report annual elections 


x 
| 
& 


————— 





Xi e—<$<$<$<$_—— 


Stationers— National 


NATIONAL ASSOCIATION OF STATION- 
ERS AND MANUFACTURERS 

J. Ogden Pierson, president; Eberhard 

Faber, first vice president; G. L. Davis, sec- 


ond vice president; Charles L. Mitchell, 
third vice president; A. H. Childs, treas- 
urer; J. Herbert White, auditor; Fletcher 


B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, Ill.; Mortimer W. Byers, 
secretary; W. D. Pittman, assistant general 
manager; } advertising 
counsel. 


Charles L. ostey, 


WHOLESALE STATIONERS’ ASSOCIA- 
TION OF THE UNITED STATES 
Paul J. Wielandy (Blackwell-Wielandy 
Book & Stationery Company), president, St. 
Louis, Mo.; Geo. L. Davis (Adams, Cushing 


& Foster, Inc.), vice president, Boston, 
Mass.; Ross P. Andrews (R. P. Andrews 
Paper Company), treasurer, Washington, 


D. C.: H. Cc. Whittemore, secretary, 1741 
West Eleventh Street, Brooklyn, N ; 


Stationers—Regional 
and State 


DISTRICT STATIONERS’ 
ASSOCIATION 

R. F. Clapp, Jr., president, Albany, N. Y.; 
Mr. Shaffer (Albany News Company), Al- 
bany, N. Y., vice president; George H. 
Green, treasurer, Albany, N. Y 


CAPITOL 


THE COLORADO STATIONERS’ 
ASSOCIATION 
George Matheson, chairman, 301 Colorado 
National Bank Building, Denver, Colo. 


CONNECTICUT VALLEY STATIONERS’ 


ASSOCIATION 
D. D. Macdonald (Bradley & Scovill 
Company, Inc.), New Haven, Conn; J. B. 


Tower (John R. Rembert _Company), vice 
president, New Haven, Conn.; F. L, Cham- 
berlain (The Chamberlain & Shropshire 
Company), treasurer, Bridgeport, Conn.; E. 
W. Pape (Adkins Printing Company), sec- 
retary, New Britain, Conn.; James E. 
Feeley, auditor. 


ILLINOIS STATIONERS AND BOOK- 
SELLERS’ ASSOCIATION 

Will H. Johnson (W. B. Read & Company, 
Bloomington, Ill.), president; Otto Wagner 
(Otto Wagner, Freeport, Ill.), vice _ presi- 
dent; Harry H. Chumley (Wilder & Wilder, 
129 North Main street, Decatur, Ill.), sec- 
retary -treasurer. 


KANSAS BOOK DEALERS’ ASSOCIATION 

Phil M. Anderson, president, Newton, 
Kans.; A. S. Allen, vice president, Wichita, 
Kans. ; F. G. Orr, secretary-treasurer, 
Wichita, Kans 


MIDDLE ATLANTIC DIVISION 
A. Pomerantz (A. Pomerantz & Company), 
chairman Board of Governors, Philadelphia, 
Penna.; Mortimer W. Byers, counsel, New 
York, N. Y.; Francis B. Irwin (James Ho- 


gan Company, Ltd.), Philadelphia, Penna., 
secretary -treasurer. 
MIDWEST DIVISION—NATIONAL ASSO- 


CIATION OF STATIONERS AND 
MANUFACTURERS 
Collins (Western Bank Supply 
Oklahoma City, Okla.), presi- 
Hughes (Standard Office Sup- 
Okla.), sec- 
(The Hugh 
Company, 


mn W. 
Company, 
dent; . 
ply Company, Oklahoma City, 
retary-treasurer; Otto C. Botz 
Stephens Printing & Stationery 


Jefferson City, Mo.), vice president for Mis- 
souri; George Hausam (Hutchinson Office 
Supply & Printing Company, Hutchinson, 
Kans.), vice president for Kansas; J. W. 
Rasmussen (Omaha Printing Company, 
Omaha, Neb.), vice president for Nebraska; 
James T. Ward (Ward Office Supply Com- 
pany, Muskogee, Okla.), vice president for 
Oklahoma; C. B. Smith (Smith Printing 
Company, Pine Bluff, Ark.), vice president 
for Arkansas, 


NORTHWESTERN STATIONERS’ 
ASSOCIATION 


E. D. L. Sperry (Brown, 
Sperry Company), chairman, St. 


Blodgett & 
Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ 
ASSOCIATION 


Pliny L. Allen (Pliny L. Allen Company, 
Seattle), president; Guy Smelzer (Pioneer 
Bindery & Printing Company, Tacoma), 
vice president; Eldred Ireland (Trick & 
Murray Company, Seattle), secretary-treas- 
urer. 


SOUTHEASTERN DIVISION — NATIONAL 
ASSOCIATION OF STATIONERS 
AND MANUFACTURERS 
Ivan E. Allen (Ivan Allen-Marshall Com- 
pany, Atlanta, Ga.), president; R. H. Pogue 
(Birmingham, Ala.), vice president for Ala- 
bama; A. W. McClure (Macon, Ga.), vice 
president for Georgia; Leo Johnson (Tampa, 
Fla.), vice president for Florida; Marshall 
Hotchkiss (Nashville, Tenn.), vice president 
for Tennessee; E. G. Harpold (New Or- 
leans, La.), vice president for Louisiana; 
George H. Moore (Charlotte. N. C.), vice 
president for North Carolina; William 
Cogswell (Charleston, S. C.), vice president 
for Seuth Carolina; J. P. Swann (Lester 
Book & Stationery Company, Atlanta, Ga.), 

secretary. 


STATIONERS’ ASSOCIATION OF 
CALIFORNIA 


Henry P. Dimond, chairman, 255 Califor- 
nia Street, San Francisco, Calif 


THE STATIONERS’ ASSOCIATION OF 
SOUTHERN CALIFORNIA 
J. L. Garner, chairman, 608 O. T. John- 


son Building, Los Angeles, Calif 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
Miller (Miller’s Book Store), presi- 
Webb (Webb & Vary Company), 
Swann (Lester Book & 
secretary-treasurer, 


John 
dent; Lee 
vice president; J. W 
Stationery Company), 


BALTIMORE STATIONERS’ ASSOCIATION 

Sanders J. Thalheimer (Meyer & Thal- 
heimer), president; W. Booth Settle (Com- 
mercial Printing & Stationery Company), 
vice president; John W. Kennedy (John W. 
Kennedy Company), treasurer; Lewis R. 
Curlett (John H. Saumenig & Company,) 
secretary. 


BIRMINGHAM STATIONERS’ 
ASSOCIATION 


R. H. Pogue (Dewberry & Montgomery 
Stationery Company), chairman; (Mr. 
Pogue is acting secretary pending the elec- 
tion of a successor to W. G. King, who has 
moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
A. L. Cole (Lawrence, Mass.), president; 
Thomas Groom (Thomas Groom Company), 
vice president; Niel Buckley, treasurer; H. 
Van Dorn, Jr. (Joseph Dixon Crucible 
Company), auditor. 


STATIONERS’ CLUB OF BUFFALO 
Richard B 


Lockwood (Millington Lock- 
wood), president; Lloyd M. Whiting (Whit 
ing Stationery Company), vice president 
and secretary; Clarence T. White (Adams 
& White Company), treasurer 


CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Com- 
pany), president; Frank L. Mills (Arm- 
strong Stationery Company), statistician 
E. E. Davis (Sellers, Davis & Company), 
secretary, 311 Walnut Street Cincinnati, 
Ohio. 


DALLAS STATIONERS’ ASSOCIATION 


Thos. J. Sadler (Yeargan-Sadler Com 
pany), president; P. C. Bush, Hargreave’s 
Printing Company), vice president; Rich 


ard Morrison (Simpson-Whiteman Com 
pany), secretary-treasurer. 


SSSEX COUNTY STATIONERS’ 
ASSOCIATION 

Baker, president; Bertram W 
Sheridan, sec 
J 


Samuel R. : 
Grover, vice president; E. F. 
retary-treasurer, Newark, N. 


STATIONERS’ CLUB OF INDIANAPOLIS 
John Hampton (The Hampton Printing 
Company), president; Mr. Hiller (Hiller Of- 
fice Supply Company), vice president; Ever 
ett Agnew (W. K. Stewart Company), sec- 
retary-treasurer, Indianapolis, Ind 


KANSAS CITY STATIONERS’ 
ASSOCIATION 
Oliver Wroughton, chairman, 801 G 
Arts Building, Kansas City, Mo 


iphic 


LOUISVILLE STAMP AND STATIONERS’ 
CLUB 
Gus Brakmeier (Brakmeier Br 
dent; Clarence Smith ( Office Equipme! 
Company), vice president: Karl Hié Com 
mercial Lithographing Company) i rer 
Georg: H Koerner 208 Linco ng 


secretary. 


MEMPHIS STATIONERS’ ASSOCIATION 
E. H, Clarke (E. H. Clarke & Bro.), 


presi 


dent; Starnes T. Taylor (A. R. Taylor Com- 
pany), vice president; A. Jarratt Taylor 
(Ss. C. Toof & Company), secretar 
THE STATIONERS’ ASSOCIATION OF 
MONTREAL 
Thomas V. Bell (Thos. \ Bel Ltd.) 
president Robert Fortier, vice-p lent 


James K. Thompson, secretary-t 


NASHVILLE STATIONERS’ CLUB 


J. Victor Barr (Brandon Printing Con 
pany), president; John Ambrose (Ambrose 
Printing Co.), secretary-treasurer 

STATIONERS’ ASSOCIATION OF 


ORLEANS 


(Garcia Stationery Co., 


NEW 
W. E. Eldridge 
Ltd.), secretary. 


STATIONERS’ ASSOCIATION OF 
NEW YORK 

Charles D. Brewer (H. K. Brewer & Com 
(John E 


pany), president; Wm. E. Ward 
Ward & Son), first vice president; Fred 
Tilton (Boorum & Pease), second vice presi 


dent; Mortimer W. Byers, third vice presi- 
dent; Joseph I. Kilbourn (L H Biglow 
Company), treasurer; William C. Siegert 
144 Pearl street, secretary. 


STATIONERS’ AND PUBLISHERS’ BOARD 
OF TRADE 

Edward E. Huber (Eberhard Faber), 

president; John E. Gavin (Charles M. Hig 
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gins & Company), first vice president; Nel- ASSOCIATED OFFICE FURNITURE 
son H. Stewart (K. & O. Company, Inc.), MANUFACTURERS 
second vice-president; Gordon Cameron, tlre B ae _ a 
secretary-treasurer, New York, N. Y. Walter H. Gerwig (Bentley & Gerwig 

Furniture Company), president, Parkersburg, 
W. Va.; D. A. Raggio (The Clemetsen Com- 
. _— ° pany), vice president, Chicago; A. S. Good- 
OMAHA STATIONERS’ ASSOCIATION man, treasurer; H. E. Karmire (Evansville 
Charles E. Moyer (Moyer Stationery Com- Desk Company), secretary, Evansville, Ind.; 
pany), president; Guy McKenzie, treasurer; J. Arthur Whitworth, manager, 801 Mich- 
Cc. C. Cope, secretary. igan Trust Building, Grand Rapids, Mich 
PEORIA STATIONERS’ ASSOCIATION CARBON AND RIBBON EXCHANGE 
Mr. Fuller (Fuller-Peerless Company), 7 _ 
president; John Gallagher (John Gallagher S. A. Neidich (Neidich Process Company), 
=) anw waeendieare . te president, Burlington, N. J.; S. W. Mifflin, 
& Company), secretary-treasurer, Peoria, III. secretary-director, Stock Exchange Build- 
ing, Philadelphia, Penna. 
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PHILADELPHIA STATIONERS’ 


Frank 


president; 
vice 


first 
(Joseph 
vice 


matic P 


treasurer; 
Company, 
*hiladelphia, 


Street, FI 


PITTSBURGH 


Charles 
Company 
Looseleaf 


president; 


Company 
(Myers 


secretary; 
Alexander & 


retary, 2 
Penna. 


RICHMOND 


Samuel 
pany), pr 
man 
A. A. 


secretary- 


ST. LOU 


Taylor 
Street, 


STATIONERS’ 


Henry 
nia 


SEATTLE STATIONERS’ 


K. R. 
pany), 
Bird 
Phelan 


TRI-CIT 
(MO 


E. 
dent; 


M 
E. 


president; 
-tre 


etary 


president; 


Stationery 
Schwartz (A. A. 
Richmond, 


St. 


Street, 


chairman; 
Company), vice chairman; 
secre 


ASSOCIATION 
Welsh (Wm. 
Wm. S. Yeo 
president; 
Dixon Crucible 


R. 


rinting & 
Francis B. Irwin 
Ltd.), secretary, 
Penna. 


H. Langbein 
), president; 
Company 
John A 
), treasurer; 
& Shinkle 

George H. 
Company), 
Diamond 


of 


42 


STATIONERS’ 
Iseman 
esident; J. 
Company), 


treasurer, 
IS STATIONERS’ 


B. Wyrick, 
Louis, Mo. 


(Yeo 
Walter 
Company), 
Charles A. Connell 
Stationery 


& 
G. 


Comp 


Mann Company), 
Lukens), 
Stringer 
second 
(Auto- 


any), 


(James Hogan 


STATIONERS’ 
(Stevenson & Foster 
_ * 
Pittsburgh), 
Ww 
Crawford 


Brown ( 
Robert 
Company,) 
Alexander 
corresponding 
Street, 


607 


Smith 
J. R. 


reco 
(Ger 


Pittsb 


CLU 


Chestnut 


B 


(The 
vice 
eldin 


rding 
» 

sec - 
urgh, 


ASSOCIATION 


chairman, 


ASSOCIATION 


(Virginia Stationery 
S. Frances (The 
vice 
Schwartz Company), 


presi 


Va 


705 


SAN FRANCISCO 


P. Dimond, 


San Francisco, 


(Lowman & 
W. A. 


Terry 


tary-treasurer, 


Y STATIONERS’ 
LINE, ROCK 

DAVENPORT) 
White (Davenport, 
O. Vaile (Rock 
D. S. Hansen 
asurer. 


chairman, 
Calif. 


255 Ca 


CLUB 


Hanford 


Gillam 


ISLAND 


Island, 
(Moline, 


(Gi 
Edwar 


AND 


Iowa), 
Ill.), 
Ill.), 


Office Appliance and 
Specialty Manufacturers 


AMERICAN WALNUT MANUFACTURERS’ 


Ww. 2. 3 

lle, Ky. 
Shoe & 
Ohio), Vv 
(Penrod 
sas City, 
616 South 
secretary 


ASSOCIATION 


Com- 


Baugh- 


dent; 


ASSOCIATION 


Olive 


OF 


lifor- 


Com- 
llam- 
ad N 


ASSOCIATION 


presi- 


vice 
sec- 


kay (Wood-Mosaic Company, Louis- 
), president; Alex Schmidt (Kosse, 
Scheyler Company, Cincinnati, 
ice president; J. C. Rodahaffer 
Walnut & Veneer Company, Kan- 
Mo.), treasurer; George N. Lamb, 
Michigan boulevard, Chicago, II1., 








DRAWING MATERIALS, BLUE PRINT 
AND ARTISTS’ MATERIALS MANU- 
FACTURERS OF THE NATIONAL 
ASSOCIATION OF STATION- 
ERS AND MANUFAC- 
TURERS 


John W. Ogren, chairman, 
ing, Chicago, Il 


Conway Build- 


INTERNATIONAL STAMP MANUFAC- 
TURERS’ ASSOCIATION 


A. G. Fales (The J. P. Cooke Company), 
president, Omaha, Nebr.; H. R. Seefried 
(The Excelsior Rubber Stamp Works, 
Cleveland, Ohio), first vice president; G. D. 
Messing, second vice president, St. Paul, 
Minn.; Sig. Pels (Moise-Klinkner Company, 
San Francisco, Calif.), third vice president; 


J. L. Bryan (The 8S. W. Reese & Company, 
New York, N. Y.), fourth vice president; 
Harry Foglesong (The Time & Energy Com- 
pany, Chicago, Ill.), treasurer; William 
Jenkins (James H. Matthews & Company, 
Pittsburgh, Penna.), director, four-year 
term; Ww. L. Edgarton (Eagle Stamp 
Works, Chicago, IIll.), director, one-year 
term. Other directors, R. ‘". Hershey, 
(Pannier Bros. Co.), Pittsburgh; R. F. 
Schoder (Schoder & Lombard), New York 
City; C. R. Manzer, secretary, 602 Empire 
Building, Pittsburgh, Penna. 

Information regarding district organiza- 
tions may be obtained from the secretary, 
602 Empire Building, Pittsburgh, Penna. 


NATIONAL ASSOCIATION OF CHAIR 


MANUFACTURERS 
P. Derby (Derby & 
Mass.), president; W. 
locke (W. H. Gunlocke Chair Company, 
Wayland, N. Y.), vice president; Wm. - 
Baker, secretary, 531 Monadnock Building, 
Chicago, Il] 


Cempany, 
H. Gun- 


Ashton 
Gardner 


NATIONAL ASSOCIATION OF LOOSE 
LEAF MANUFACTURERS OF 
THE U. S. A. 

W. Orgen, director, 

Chicago, 


John 407 Conway 


Building, 


NATIONAL ASSOCIATION OF OFFICE 
APPLIANCE MANUFACTURERS 

M. S. Eylar (Elliott-Fisher Company), 
president; W. C. Dunlap (The American 
Multigraph Sales Company), vice president; 
Gratton E. Hancock (Remington Typewrit- 
er Company, New York, N. Y.), secretary- 
treasurer. 


ASSOCIATION OF STEEL 
MANUFACTURERS 
(Steel Equipment Corp- 
Avenel, N, J.; ._ oa 
Construction Company), 
Ws. Ze5. Se. 
Works Com- 
M. Phillips, 
Cleveland, 


NATIONAL 
FURNITURE 
O. A. “Wilkerson 
oration), president, 
Rogers (Art Metal 
vice president, Jamestown 
Rock (The Van Dorn Iron 
pany), Cleveland, Ohio; J. D. 
sécretary, Engineers Building, 
Ohio 


SPECIALTY ENVELOPE MANUFAC- 
TURERS’ ASSOCIATION 


H. Everly, chairman, 
New York, N. Y. 


Charles Tribune 


Building, 


Office Appliance Managers 


BUSINESS EQUIPMENT ASSOCIATION 
OF BIRMINGHAM 


Alex. Patterson (Dewberry & Montgom- 
ery Stationery Company), president; be 
Leighton (Addressograph Company), secre- 
tary-treasurer; J. . Hasselman (Ameri- 
can Multigraph Sales Company), assistant 
secretary-treasurer. 


BALTIMORE OFFICE APPLIANCE 
MANAGERS’ ASSOCIATION 


H. S. Custer (Felt & Tarrant Manufac- 
turing Someeey, 1223 Fidelity Building), 
president; Massey (Elliott-Fisher 
Company), secretary; Murrill (Ad- 
dressograph Company), treasurer. 


CLEVELAND BUSINESS SYSTEMS CLUB 

A. E. Blackstone (The Dictaphone), presi- 
dent; W. A. Helms (Library Bureau), vice 
president; A. H. Fritchman (The Rand 
Company), treasurer; K. A. von Ladau 
(Elliott Addressing Machine Company), 
secretary. 


DALLAS BUSINESS SYSTEMS CLUB 


R. H. Austin (International Time Re- 
cording Company), president; J. F. Snowden 
(Rapid Addressing Machine Company and 
Multicolor Sales Company), vice president; 
: Cc. Kusterer (United Autograph Reg- 
ister Company), secretary and treasurer, 
Dallas, Texas. 


DETROIT OFFICE APPLIANCE MAN- 
AGERS’ ASSOCIATION 


R. F. Chamberlain (The American Multi- 
graph Sales Company), president; : -_ 
Fuchs (Costimeter Company), vice presi- 
dent; C. D. Noble (Neostyle Department, 
George A. Drake & Company), secretary- 
treasurer. 


PHILADELPHIA OFFICE APPLIANCE 
MANAGERS’ ASSOCIATION 


J. R. Ramsey (Monroe Calculating Ma- 
chine Company), president; R, Henry 
(Kee-Lox Manufacturing Company), vice 
president; W. T. Abell (American Sales 
Book Company, Ltd.), secretary-treasurer, 
908 Chestnut Street, Philadelphia, Penna. 


OFFICE APPLIANCE MANAGERS’ AS- 
SOCIATION—PITTSBURGH, PENNA. 


R. W. Tyler (Tabulating Machine Co.), 
president; M. S. Stedman (L. C. Smith & 
Bros. Typewriter Co.), vice president; G. 
Cc. Gilbert, Mailometer Company), secre- 
tary-treasurer, 342 Second avenue. 


OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION OF SAN FRANCISCO 
W. M. 


Coffman (Elliott-Fisher Company), 
president; C. W. Hunt (The Line-A-Time 
Manufacturing Company, Inc.), vice presi- 
dent; H. A. Sperb (Woodstock Typewriter 
Company), secretary-treasurer, 
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The propitious smiles of heaven can never 
be expected on a nation that disregards the 
eternal rules of order and right, which 
heaven itself has ordained. 

—Washington 





EBRUARY brings inspiration 

as the birth month of Wash- 
ington and Lincoln, whose ideals 
and practices have established 
standards for one hundred per cent 
Americanism, behind or beyond 
which no other American need go. 








With malice toward none, with charity 
for all. 
—Lincoln 
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Dividends in Store Character 





Being Article No. 2 on Store Character by J. D. Claitor, 
Sales Manager, Southern Stationey Store, Inc., 


Baton Rouge, La. 





© OTHER line of merchandising, to my 
knowledge, pays such handsome dividends on 
store character and keen insight into the cus- 
tomers’ requirements as the stationery and office equip- 
ment business. 

In our business is an infinitude of complexities, if 
such a phrase may be permitted. It has been demon- 
strated in office fitting that one thing calls for another, 
and so on ad infinitum. The only office that is really 
completely equipped is the one in which the efficiency 
and convenience of modern appliances are unknown. 

Truly, it is amazing just how little in the way of 
supplies, furniture and appliances can be made to do in 
an office where the value of such conveniences are un- 
known. And the extent to which modern equipment 
may be used profitably in an office is just as amazing. 

The average business man, in the nature of things, 
cannot begin to keep pace with the development of new 
labor saving and efficiency bearing devices and supplies 
designed to make his business more profitable. A seri- 
ous responsibility, therefore, devolves upon the mer- 
chant whose business it is to bring these facilities to 
the attention of the business men for whom they are 
created. 

No man is fitted to sell office equipment until he, 
himself, knows the uses to which that equipment is 
suitable and its possible employment in the office in 
which it is to be used, for the sale—to be a success— 
must be hypothecated upon producing the buyer a 
profit. 

There has been entirely too much office equipment 
“missold” in the past, evidence of which may be found 
in any large office. One, in particular, comes to the 
writer’s mind at this time where some seventeen hun- 
dred dollars’ worth of practically new office machinery 
is lying idle in a store room because the management 
was talked into buying it by a clever salesman. The 
salesman was working for the immediate commission 
in sight, rather than working toward the establishment 





of a permanent trade connection that would result in 
mutual profit to his customer, himself and the manu- 
facturer by whom he was employed. Result: This 
office is not in the market for anything. They have 
foregone buying modern filing systems and other really 
needed furniture and equipment simply because they 
were “stung” on a lot of machinery for which they 
had no use. 

The responsibility resting upon the salesman of office 
equipment and the dealer in office equipment is much 
like that resting upon the teacher in a school,—one 
might say, the primary teacher. When it comes to 
business equipment, the average business man is not 
much further advanced in the knowledge of what could 
be profitably used in his office than is the boy in the 
lower grades at school. Most of them are eager to 
learn of new devices that may be profitably used in 
their business and, if they have confidence in the dealer 
or his salesman, their minds are receptive. 

Here is the prime reason that the salesman should 
know absolutely the ground upon which he stands. Be- 
fore selling a merchant a filing cabinet, he should know 
enough about his subject to suggest to his customer a 
cabinet to meet his peculiar need and one that will prove 
to be a convenient and efficient piece of office equip- 
ment. The cabinet he suggests should so completely 
fill the merchant’s requirements that it will continually 
reflect credit upon the good judgment of the salesman. 

This is the type of salesmanship which builds char- 
acter for the store. It is the type of salesmanship that 
gains the confidence of the customer, leads to the sale 
of supplies required for the filing cabinet from time to 
time, and the sale of additional cabinets and other 
equipment that may be used to the profit of the cus- 
tomer. 

Many of the small! deliveries from our store are made 
by one of the store salesmen. None of our men con- 
siders it beneath his dignity to take a package under his 
arm and carry it to a customer. This is the practice 











invariably when the customer asks for a quick delivery. 
And some of our best sales are made as a result of 
this practice. It gives the salesman the finest kind of 
an opportunity for a personal contact with the cus- 
tomer at a psychological moment, for having his deliv- 
ery made by one of the responsible men of the store, 
naturally he feels that we are going out of our way, 
as it were, to render him a service and he is impressed 
by the courtesy. 

A few days ago one of our men delivered a ream of 
typewriter paper to such a customer and came back 
with an order for $300 worth of filing equipment and 
The customer needed this equipment; had 
Our salesman 


supplies. 
been needing it for a long time, in fact. 
found him in a receptive mood and secured the order. 
What is more to the point, the salesman wrote the or- 
der ; that is to say, he selected the necessary equipment 
because he knew better than did the customer himself 
just what would best meet his requirements. 

It is also our policy to encourage both our customers 
and prospective customers to visit the store as fre- 
quently as possible. This may be done in many ways, 
the easiest of which is to arouse their interest in some 
new line of supplies or office device with which they 
are not familiar or to which they have not been con- 
verted, inviting them to call at the store to inspect it. 
No business man fully realizes the inadequacy of his 
office equipment until he is turned loose in a stationery 
store and his attention called to articles that could be 
used in his office to good advantage. A demonstration 
of their practical points impresses him with their de- 
sirability. He respects the salesman who knows so 
thoroughly what is required in the way of equipment 
for the efficient conduct of a business office and this 
gives him more confidence in the store. Naturally, he 
turns to the store when he requires anything in our 
line and, what is more important, his mind is open to 
consider any suggestions our salesman may make for 
the betterment of his office equipment. 

\nd this gets us back to the first point: The business 
man—the average business man—is just in the primary 
grade when it comes to things that could be used to 
advantage in his office. Before sales of office equip- 
ment can be made, he must be educated up to an un- 
derstanding of the usefulness to him of the equipment, 
which heretofore he has managed very well to get along 
without. 

\ man will buy food when he is hungry because it 
is a necessity; but having things convenient and thus 
making for efficiency is simply a habit. If a man is in 
the habit of filing his letters and invoices on a hook, 
the chances are, ten to one, that the habit will cling 
until some salesman has gained his confidence and 
taught him the desirability of filing his papers in a 
modern cabinet where they are quickly accessible and 


comparatively secure. 

And getting back to the other point—that one thing 
leads to another: The growth of an office supply and 
appliance business is hypothecated upon the training of 
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the customer in the use of the merchandise sold, even 
more so than upon the natural growth and voluntary 
demand of the customer's business. Every business 
man is concentrating his best thought and his best effort 
upon making his business yield him a profit and, while 
the efficient handling of the office detail exercises a 
great influence on the extent of his profits, the fact re 
mains that he sees his profits coming in only through 
the source of his own transactions. Normally there is 
no place in his mind for such things as improved office 
equipment. This does not occur to him because his 
mind is full of trading. 
and its desirability proved. 


confidence in a stationery and office appliance store and 


It must be suggested to him 
Once he has placed his 


feels satisfied that that store is conscientiously serving 
his best interest, he is very likely to leave the matter 
of keeping his office equipment up-to-date largely in 
the hands of the store. 
suggestions for improvement and enlargement, so the 


He will be guided by the store’s 


store should make doubly sure that its suggestions are 
founded upon the actual needs of the customer rather 
than the desire of the store for additional profits 

(Office equipment will not sell itself profitably. Ifa 
grocer has a central location, is an economical manager 
and a careful buyer, so that his prices are in line, the 
stock will move of its own momentum. It is a neces 


sity. But not so with office equipment. Before it can 


be sold, the need for it must be demonstrated, and be- 
fore a demonstration of its value can be successfully 
given, the confidence of the prospective buyer must be 
gained. It must be literally carried right into the pres 
ence of the prospective buyer, because he is not going 
out of his way to seek it. Here is one reason why we 


resort to every possible means to get customers into 


our store. The store offers the finest opportunity avail 
able to give them an excellent lesson in office efficiency 
in an environment that is bound to make a lasting im 
pression upon their minds. 

fascination for the 


Office equipment has a natural 


average business man just as fine tools have a degree 

of fascination for the workman who uses them in his 
But this fascination is not 

enough, however, to draw him away from his business 


daily occupation. strong 
unless it is accelerated in a way that will arouse action 

Many of our best customers pass our door every day 
without even glancing in our show windows. ur cus- 
tomers are the busiest men of the city; their minds are 
entirely absorbed with their business affairs and normal 

\lmost 


any one of these same men, however, will make a spe- 


ly there is not room there for other things 


cial trip to the store, in company with one of our sales- 
men, to see an unusually fine desk, bookcase or filing 
cabinet, if he is invited there in a manner that em- 
phasizes our sincere belief that the visit will prove 
A lively interest in the store is maintained 


Actual contact at close range is the 


profitable. 
in this manner. 
severest test of either individual or store character, and 
such contact affords the desired opportunity for the cul- 
tivation of friendliness which means so much in extend- 
ing sales. 
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Baby of Typewriter Industry 


Being Some of the Speculations One Hears Concerning 
the Present and the Future of the Portable Type- 
writing Machine-—How Will It Affect 
Standard Typewriters? 


HE portable typewriter is a lusty infant from 
It is 
one of the notable advances in the art of type- 


whom its sponsors expect great things. 





The first 
With 
the development of the present standard machines most 
people thought that the minimum had been reached— 
that nothing materially lighter could be devised which 


writer construction in the last decade or less. 
typewriter approximated in size a cabinet organ. 


could withstand the shock of constant operation with- 
out racking to pieces. This idea has proven erroneous, 
for the light machines are holding up in a satisfactory 
way, doing, in the main, everything their sponsors claim 
they will do. 

Most manufacturers of portable typewriters have 
had the good judgment to slightly understate their case. 
They have claimed no miracles. They have produced 
machines of amazing lightness, compactness and con- 
venience, which have performed every reasonable ser- 
vice that has been demanded. But the time is hardly 
at hand when offices will be equipped with portables 
throughout. It is argued with some force that such a 
time will not come at all—that the standard machine 
will hold its position for heavy duty because it is dur- 
able, substantial and has every improvement. It is 
claimed that by reason of its larger size the standard 
typewriter possesses features which the smaller ma- 
chines cannot have because there is not room enough to 
add them without complicating the mechanism beyond 
practical limits. How much the portable can carry 
without adding to its weight and unduly refining its 
mechanism is a real problem. Recent developments in- 
dicate that we have not seen the end—that the portable 
of the future will have features which will make it even 
more attractive to typewriter users than it is today. 

Thus far the portable typewriter seems to have 
created its own field, which overlaps but slightly that 
occupied by its heavier fellows. 

The portable is pre-eminently the machine for per- 


sonal use. Less ready to hand than the pen, it is never- 


theless in many ways a more valuable servant. It can 
be used, furthermore, in many places where a larger 
machine would be inconvenient or impossible. A little 


practice on the machine gives the user sufficient facility 
to enable him to outpace his speediest efforts with pen 
or pencil. The factor of legibility is 100 per cent. 

The portable typewriter is the servant of the mood. 
Resting on the desk of the clergyman, the lecturer or 
the author, it can be lifted to writing position with one 
hand and thought transcribed as rapidly as proficiency 
permits. The machine takes up no more space than a 
good dictionary and may be set aside without moving 
from one’s position. 


Traveling salesmen are frequent users of this style 
of machine, particularly where they are obliged to make 
out long reports or write many letters. The machine 
adds little to the hand baggage and cuts writing 
drudgery in half. 

Officers of women’s clubs, societies, ete., find portable 
typewriters a boon. The home seldom provides a place 
for the full-sized typewriter and its stand, But. the 
portable in its neat case is different. It can be put 
away in a convenient place when not in use and can be 
used wherever it is wanted. The same arguments apply 
to the use of the machine in social correspondence: A 
neat elite type looks better than any handwriting. It 
may not now be considered quite “the thing” to type- 
write social letters, but a change in this attitude is com- 
ing. 

The light-weight machine is perfectly adapted for 
the transcription of school and college work by stu- 
dents, and it has its place on the desk of the physician 
for the legible recording of notes of cases and clinics. 

With apologies to M. Coué, we may say with truth 
that day by day and in every way the field of the little 
machine is growing wider and wider. But at the same 
time the demand for standard machines is also increas- 
ing with the increase of business. Every new company 
which is organized must use one or more typewriters ; 
every typist added to a force brings into use another 
standard machine. Some portables are sold where 
standard machines would find a place if there were no 
portables in existence—but such sales do not total very 
much. Office Appliances believes that the sale of the 
portable machines has little effect on the number of 
standard machines sold to business houses. The in- 
creasing distribution of the small machines may have 
the effect of convincing everyone that the writing ma- 
chine is essential and that familiarity with its operation 
is a necessary part of education. In this way, the whole 


“industry will be helped. 


Portable machines offer an attractive opportunity 
for stationers and other dealers in office equipment. 
Many dealers are now featuring them and it is rea- 
sonable to predict that their distribution through the 
retail trade will increase. The public’s familiarity 
with the machines makes unnecessary the intensive 
cultivation practiced at the first introduction of the 
Many people are thinking of 
typewriters in the home, and if there does not now 
exist an actual demand, there is an appreciation of 
the value of the small typewriter, which affords a 
great opportunity for manufacturers and dis- 
tributers. 


standard typewriters. 
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PLATE 


AND VERSE BY COURTESY OF THE GRAND RAPIDS FURNITURE RECORD, 


THE BOSS 


BY JAMES EDWARD HUNGERFORD 


We have sung in ardent phrases of the 
gallant salesman crew; 

We have hymned those money-getters 
from most every point of view; 

We have praised their grit an’ hustle, 
“git” an’ bustle; ginger, “pep,” 

And we've hung the laurels thickly on 
their business getting “rep.” 

We have lauded up the office men, and 
others we can name; 

We have bragged about most everyone 
who’s in the selling game; 

But there’s one deserving fellow that 
we've skipped without intent— 

He’s the man who runs the business, 
boys—our friend, the President! 


We've had visions of him lolling at his 
massive roller-top, 

Giving orders, short an’ snappy—making 
everybody hop! 

Oh, his job looks soft an’ easy, from a 
certain point of view, 

But he’s got his frets and troubles—just 
the same as me an’ you; 

For he has to “boss” the business, and he 
has to make it grow, 


And his thinker’s always buzzin’, like a 
whizzin’ dynamo; 

And his path is often rocky, and a mighty 
steep ascent— 

But he packs his burdens gamely, does 
our friend, the President! 





GRAND RAPIDS, MICH. 














Page 21 OFFICE APPLIANCES For February, 1923. 





Evolution in Stationery Field 





Changes in Business World Have Affected Stationers, 
Bringing About New Methods to Meet Altered 
Conditions —Association Work in Stationery 
Field Has Been a Factor in the Dissemt- 
nation of New Ideas. 





responding to the urgency of growing de- 
mands—unfolding to the opportunities which 
have sprung up within the memory of men still in the 
vigor of youth, the stationers of the United States and 
of the world have created practically a new industry. 

The business of the stationer forty or fifty years ago 
revolved around comparatively few items. It was then 
“Books and Stationery.” The books were of all kinds, 
from the school books of the children, Chatterbox, and 
other children’s books, to books on history, philosophy, 
religion, natural history, etc. The popular authors of 
the day likewise received their share of attention. Biog- 
raphy, too, was much read. The stationery stores car- 
ried the popular magazines, such as Harper’s, the Cen- 
tury, Scribner’s, Harper’s Bazaar and others. Oc- 
casionally one could find a copy of the Police Gazette 
with its front cover ornamented with a likeness of a 
wasp-waisted burlesque queen or the latest pugilistic 
marvel. 

That part of the business which was purely station- 
ery revolved around the sale of such goods as blank 
books, memorandum books, diaries, blotter copying 
books and copying presses made of cast and wrought 
iron, with a horizontal wheel reminding one of the brake 
wheel on a freight car before the days of Westing- 
house. The brands of ink were less numerous than 
today. The writer recalls one brand put up in small 
cone shaped stone jars. One or two lines of ink were 
imported from England. There were no fountain pens, 
but we had plenty of good steel pens of the same makes 
that are sold today. There were fewer kinds of pencils 
and the average quality was, as we recall it, not so 
good as that of the pencils with which we are now 
familiar. Probably the high grade lines used for draw- 
ing were equal to modern lines, but the average person 
seldom ventured to pay more than five cents for a 
pencil. 





The stationery store today is vastly different. The 
little shop that was once tucked away between the dry 
goods store and the shoe emporium has burst its bonds 
and has taken the whole block; its activities cover sev- 
eral floors and handsome plate glass show windows an- 
nounce the many offerings to the public. Thousands 
of new inventions added to the old have expanded the 
stock. The store is departmentized, and where one 
quiet gray gentleman used to wait on all the trade we 
now see dozens of alert young men supplying the wants 
of modern business. 

The prodigious industrial activities of the last two 


decades have created a great volume of business in 
many lines, particularly in those having to do with 
tools, machines and all the implements and appurte- 
nances of factory and office work. Men have wanted 
necessary appliances quickly to meet their own needs. 
Population has grown—people have been more active 
in thought—in inventive capacity—in advancement 
along material lines than before. The invention of the 
automobile has created a great new industry and has 
changed the manner of living of hundreds of thou- 
sands of people. We build our stores and office build- 
ings of steel channels filled in with brick; our office 
furniture is often of steel; the motor car in which we 
ride, like millions of other machines of similar type, 
is made of steel and aluminum. There are fair-sized 
cities with world-wide fame for their products that 
were not even laid out a quarter of a century ago. We 
have lived in a material age, the apotheosis of which we 
saw or thought we saw in the guns that swept the fields 
of Flanders. 

Instead of slackening, however, the momentum seems 
to be increasing. The aeroplane is a commonplace affair 
the future development of which may be left to those 
who seek to produce safe machines for profit. By and - 
by we shall fly at a hundred and fifty miles an hour, 
with everything beneath us and nothing above but the 
blue empyrean and the aerocop who keeps us in the 
right air-lanes. We shall breakfast on tea and biscuits 
in London and dine on whatever we please in New 
York, all the same day, in the meantime keeping in 
touch with the price of jute by wireless on the way 
across. Even now we can turn a little wheel, move up 
a lever, cut in on the Pacific station, J-A-Z-Z, and listen 
to a concert by the military band at Alcatraz. We have 
decked sublimity in the habiliments of Harlequin; we 
have harnessed the cosmos to a machine for mixing soft 
drinks. 

“The time has come,” the walrus said, 


“To talk of many things”— 
and among the almost countless factors which have 
contributed to the changes in this field we hardly dare 
even to exclude the “cabbages and kings.” 

Were we to enumerate the many utilities which have 
come into being in the last twenty-five years, employing 
or supporting millions of people through their produc- 
tion and distribution, we should need no less than a 
nine-bank adding machine to compute the wealth which 
the genius of invention and industry has added to the 
active resources of the world. All these things mean 
new companies, new offices, new plants, new homes, 


| 














as - 
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bigger towns or new towns—all crying for the ma- 
terial things with which to make and preserve their 
records and to carry on. 

The old-time stationery store fulfilled its destiny, but 
in keeping step with the times year by year it grew 
into the modern establishment. There are many men 
active in the field who were themselves stationers thirty 
or forty years ago. They have retained a receptivity of 
mind which has made it possible for them to stay in the 
procession and retain their places in the front ranks. 
Today the more progressive stores feature office furni- 
ture and take pride in the fact that they can furnish an 
office with everything it needs from the mahogany 
fittings in the president’s office to the filing cabinets, 
the machines, the paper, ink, pens, loose leaf devices, 
supplies for machines—everything that the modern 
office requires to turn out the day’s work. 

Men of first class ability are employed not only as 
managers of stores, but as managers of departments, 
and there is constant competition among employes to 
perfect themselves in knowledge of their work and of 
the multitude of their establishment 


serves the interests of the community. 


ways in which 


Everywhere stationers have become associated to- 
gether to weld the industry into a cohesive whole, that 


the members may realize on the countless opportunities 
that are presented ; that they may understand the bed- 
rock principles of business ; that they may gain and not 
lose in the race, for the failure of a few reacts against 
the welfare of all. 

The trade has been plagued by superficial annoy- 
ances, but thus far nothing has seriously retarded its 
few of 


progress. There have been price cutters, a 


whom remain. Natural laws will either bring them into 
conformity with the better practices or eliminate them. 
Others will follow, for the world is never without some 
“system guaranteed to “break the bank.” ‘The attempt 
to get something for nothing is as old as humanity 
The trade now seems to be experimenting 
idea of bulk buying through associated groups 
feasibility of this plan is urged by some and doubted 


by others. We regard it as too early to be sure of its 
validity. 

The chain store idea is also making headway slowly 
In other lines the idea has occasionally succeeded, but 


such enterprises require exceptional management. They 


can lose money startlingly fast once a wrong policy 
prevails, and their gains can be maintained only the 


To Sellers of Office Furniture 


Some of the Factors Which Should Receive Considera- 
tion from Those Who Meet the Buyers Day by 
Day and Serve Their Requirements. 


F ALL men and women were orderly by na- 
ture—if everyone put things in their proper 
place and remembered where he put them- 





even then the necessity of providing filing cabinets, 
storage cabinets, guides, indices and what not would 
still be with us. The prime object of these devices is 
to provide a suitable place for convenient storage and 
safekeeping and to supply means whereby any paper 
may be found whenever it is wanted in the least time 
If these were the only considerations we 


possible. 
But be- 


could make shift with cabinets built of pine. 
cause we want to work with good tools that don’t warp 
and stick and spoil our tempers, we prefer hardwood 
or as poorly- 

We don't 


our pr ckets 


or steel. One can write quite as well 


on a pine table as on a mahogany desk. 
have to possess the latter, but as soon as 
permit we are drawn to it as iron filings to a magnet. 
There is something within us that calls out for the 
things that impress our sense of beauty and fitness. It 
is this very psychology of good furniture that makes it 
possible for the salesman to sell it. For the customer 
to see it is for him to want it. If he is a man of wealth 
his only problem is to choose that which best suits his 
taste; if he is poor, he must limit his choice within 
close boundaries ; if he is neither rich nor poor he is in 
the majority and must get as much of beauty and sym- 


cost of the closest application to business and the keen 

est scrutiny of outgo and income. 

metry as is consistent with the price he can afford to 

pay, putting utility above other considerations 
Roughly, therefore, the furniture buyer falls into 

three classes; but other things being reasonably near 


equal, the constant factor is utility. Lines grade 


the cheap to the expensive, but one and all they mus 


answer the purposes for which such devices are de 
signed. 

To sell office furniture intelligently one should un 
derstand the surroundings in which and the equipment 


with which it is to be placed. To sell a desk or a file 
that does not accord with the rest of the equipment is 
is inhar 


to introduce an odd sheep into the flock. It 


monious, and it may present an opening for the alert 
and tactful competitor to take it out and replace it wit! 


an article from his own line. 
The things which are of prime importance are fairly 
good material and appearance; capacity to 


perform the service for which designed, and the cer 


obvious 


tainty that all movable parts work smoothly. 
To be sure that the demonstrating pieces work prop 
erly, but to neglect the goods delivered is to invite com 
plaint and loss of trade. Good service takes nothing 
for granted—it makes sure. 
factory ends when it has turned out a marketable prod- 
Subsequent strains, 


The responsibility of the 


uct in good working condition. 





on — m5 





knocks and variations of temperature and humidity all 
conspire the moment shipment and storage begin to 
start the universal battle which time wages against 
every material thing to break it down and reduce it to 
the original dust from whence it rose. Constant, vigi- 
lant and intelligent watchfulness are necessary to defeat 
these enemies. 

Every line of office furniture has its own features— 
its points wherein it differs from others, either in price 
economy, constructive features, or in matters of ex- 
terior design and finish. Every line will have its appeal 
to somebody, and occasionally two or three lines, from 
the inexpensive to the costly, may be required in the 
same establishment. Opportunity arises on every hand 
to greet the salesman who salts his knowledge with the 
imagination which pictures the merchandise in its 
natural surroundings doing its appointed work. 

Men who take interest in good workmanship and 
well finished furniture should succeed as salesmen of 
such lines. Enthusiasm is at least half the battle. The 
interested man gets into things—he likes to justify his 
opinions. He reads the catalogues and examines the 
different articles, finds out how they are made, how 
they work, what the different features are for and how 
they save time or minimize work. By and by he be- 
comes an authority on the lines in which he is inter- 
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ested. He learns about the supplies for the different 
cabinets, accessories for the desks, what to recommend 
for the different classes of business or for professional 
men. His interest leads him to keep up to date and 
follow the new goods which come out as well as the 
improvements which are added from time to time to his 
own lines. 

His interest leads him occasionally out into the field. 
He examines installations, discovers how everything. is 
applied in actual use, learns where theory and practice 
fail to connect. He absorbs suggestions and ideas and 
becomes finally an expert whose advice is listened to 
not only by his customers but by his house. 

[f, however, one finds himfelf without enthusiasm for 
the work he would better get out of it and get into 
something that will absorb his interest. No man can 
advance except under the heaviest handicap unless he 
finds his work congenial and absorbing. To reach a 
satisfactory goal the salesman must sell himself to him- 
self and to his customer. When interest makes work. a 
pleasure one sheds its burdens and goes ahead light 
footed. 

Absent treatment wins neither battles nor sales. When 
the Spartans “added a step to their swords’”—when, in 
other words, they “bored into the fight”—they won 
their battles. 


Services of Commerce Bureau 


Resumé of Character of Work Done by United States 
Bureau of Foreign and Domestic Commerce.—By 
Dr. Julius Klein, Chief of Bureau.—Reprinted 
from The Office Appliance Exporter 
for the Fall of 1922. 


NOTE.—In the article presented below Dr. Klein refers to a previous article in which he outlined the func- 


tions of the Bureau of Foreign and Domestic Commerce. 


A brief recapitulation may be in order. 


The Bureau has thirty district and co-operative offices in America outside of Washington, D. C., and an 
almost equal number of branches abroad scattered among the various capitals of Europe, Asia, Latin-America 
and Africa. At these offices the foreign dealers can obtain any information they require and much by way of 


practical aid in establishing profitable relations with concerns in the United States. The Department of State 


also maintains consular offices in 800 cities and ports. 


These consular representatives report to the State De- 


partment, and such reports as are upon commercial subjects are transmitted by the State Department to the Bu- 
reau of Foreign and Domestic Commerce. Commercial attaches, trade commissioners and American consular 
officers are intermediaries between United States and foreign markets. Their services are at the command of 
the country of their residence as well as the country they represent. 


Classttied directions of wide commercial scope are maintained at all foreign offices, together with a mass of 


catalogues and trade literature, including trade journals. 


tion at hand, and nothing ts charged for their services. 


Men are in charge competent to explain the informa- 
The United States representatives abroad help local 


dealers in many ways, securing lines, suggesting ways of overcoming delays, how to arrange terms, what lines 
to obtain, and even arranging appointments for interviews for dealers intending to visit the United States. Few 
men in the public service are more useful than those who uphold our commercial prestige in other lands. 


FFECTIVE and practical development of our 
export trade cannot be accomplished without 
due regard to sound, well tried business pro- 





cedure and a good knowledge of market re- 


quirements and conditions, and it is here that the 
services of the reorganized and enlarged Bureau of 
Foreign and Domestic Commerce are of the greatest 


help to American manufacturers and exporters. 

In the spring number of the Office Appliance Ex- 
porter, I undertook to sketch the plan and functions 
of the Bureau. Since then the organization has been 


considerably expanded and improved. The new fiscal 
year, which began on July 1, brought in a number of 
important changes. 
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Through its thirty-three district and cooperative 
cial attaches and trade commissioners in every impor- 
tant trade center overseas, and its skilled staff in Wash- 
ington, it now offers a service which few business men 
can afford to disregard, even if they do little or no 
exporting, which is the special field of the Bureau 
Its regional divisions have been materially strengthened 
with comprehensive files of the latest information on 
the general economic and financial developments in 
Western Europe, Latin America, the Far East, and 
the other major areas of the world. The commodity 
divisions, headed by trained men with practical experi- 
ence in the sale of the various commodities handled 
by them, deal with specifié lines and products. These 
divisions can give expert advice on merchandising 
methods, sales policies and export planning in general. 
The technical divisions, on the other hand, handle sta- 
tistics, foreign tariffs, commercial laws and transpor- 
tation. They investigate the trend of our export trade 
in all products, the sources from which raw materials 
can be obtained, what duties must be paid at foreign 
ports and the basis on which they are levied, and can 
furnish reliable information as to proper packing, trade 
mark registration, freight rates, foreign laws affecting 
the conduct of business abroad, foreign taxation prob- 
lems, trade disputes, etc. Greater efficiency in making 
good agency connections abroad and in standardizing 
financial and credit arrangements have been greatly 
increased by the establishment of other new divisions. 

The Bureau is now represented abroad in Athens, 
Berlin, Brussels, Bucharest, Buenos Aires, Constan- 
tinople, Copenhagen, Habana, The Hague, Johannes- 
burg, London, Lima, Madrid, Manila, Melbourne, 
Mexico City, Paris, Peking, Prague, Riga, Rio de 
Vladivostok and Warsaw. In the United States it now 
has district offices in St. Louis, San Francisco, Chicago, 
Boston, New York, Seattle, Philadelphia, New Orleans 
and Atlanta, and cooperative offices in Akron, Balti- 
more, Bridgeport, Chattanooga, Cincinnati, Cleveland, 
Columbus, Dallas, Dayton, El Paso, Fort Worth, In- 
dianapolis, Los Angeles, Milwaukee, Newark, Norfolk, 
Omaha, Pensacola, Pittsburgh, Portland, Richmond, 
Rochester, San Diego and Syracuse. 

It is needless to say that with such an organization 
to look after the foreign trade interest of the country, 
there is no excuse for a haphazard development of for- 


Yet 
many manufacturers who have excellent prospects of 
exporting their products refrain from attempting it 
because they fear the details connected with export 
trade or are doing it in a hit-or-miss fashion. 

The result of the Bureau’s work is no longer a thing 
to be guessed at for there is ample evidence showing 
how American business men have benefited in actual 
dollars and cents as a result of its efforts. Here are 
a few recent cases. In one instance as a result of a 
trade opportunity from Chile published in the Bureau’s 
weekly, “Commerce Reports,” an American firm re- 
ceived an order amounting to about 400,000 pesos. 
In another case, a change in the assessment of fees at 
Peruvian ports secured through the Bureau’s repre- 
sentative in that country meant a saving of about 
$300,000 to American firms. In another market, an 
American company had made about one million dollars 
worth of shipments which were entitled to a 2 per 
cent rate of duty instead of a higher rate but without 
the intercession and advice of our representative at the 
foreign capital, the company would have paid the 
larger figure. Another of our representatives in Latin 
America succeeded in bringing about a settlement be- 
tween the Government of the country in which he was 
stationed and an American firm, which saved the latter 
about $12,000. Another Bureau representative suc- 
ceeded in arbitrating a claim against a foreign firm 
which amounted to about one thousand four hundred 
dollars. These are but a few instances out of hun- 
dreds where the Bureau’s work has meant real dollars 
to the American manufacturer and exporter. 


eign business on the part of any American firm. 


With the fiscal year which began on July 1 the 
Bureau has inaugurated several new divisions and sec- 
It will therefore be equipped to cover with 
especial care foreign trade in such commodities as 
chemicals, hardware, office furniture and appliances, 
patented specialties, etc. New offices have been opened 
in various parts of the world and a number of improve- 
ments have been effected in the collection and distribu- 
the trade information material now being 
handled in a still increasing quantity. Inquiries re- 
garding foreign trade opportunities and conditions are 
now being received at the rate of 900,000 a year ‘as 
against 300,000 some twelve months ago. 


tions. 


tion of 
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EDITORIAL 





The Present and the Future. 
UPPOSING there could be a super man possess- 
ing perfect knowledge of all that has transpired 

and of all that is at present happening, and give him 
the logical capacity enabling him to reason correctly 
from known conditions, we would then have an infalh 
Che future is like a tree or the flowers 
it grows from what has been inro what 


ble prophet. 
of the field 
is and proceeds from what is to the destiny that it 
builds day by day. 

Travelers who have visited various 
United States 


impression that business among the office equ:pment 


parts of the 


within recent weeks bring back the 


people is on the up-grade and that the future looks 
promising. Typewriter men and those handling other 
office machines have no ground for complaint, for sales 
are good. The business is to be had for those who 
seek it intelligently. The same thing is true of the 


commercial stationery houses. There is a growing 


gradual, but apparent. 
<*> 


volume of trade 
Association Work Becoming Active. 

T IS encouraging to note that members of the sta 

tionery trade are giving more attention apparently 

In the 

this 


than usual to the subject of association work 


department of National Association News in 
issue the reader will find a series of suggestions by 


\llen of 


men in the stationery trade, but recognized in his own 


Ivan FE. \tlanta, not only one of the ablest 
community as a man of brains and high integrity. 
Further along in the department is a report of a 
trip which was taken last month by President Mitchell 
and General Manager Gibbs of the association with a 
view to heightening the interest in active asseciation 
work throughout the cities of the East from Montreal 
south to Richmond. The itinerary of the trip was 
carefully planned and, barring unavoidable delays, was 
Mr. Mitchell had 


an opportunity to meet a large number of men in the 


carried out according to schedule. 


trade whom he had not before enjoyed the privilege 
of knowing and to present not only a clear and concise 
statement of his hopes for the National Association, 
but to impart some helpful suggestions to stationers as 
to the bedrock principles on which a stationery busi- 
ness should be conducted. 

Mr. Gibbs confined his remarks largely to the aims 
of the association and to the subject of business costs, 
turn-over, and the correct handling of the figures of a 
income instead of a net 


business to guarantee a net 


loss. He emphasized the fact that the stationer should 
make every effort to increase the frequency of his 
turn-over, because the proportionate cost of turning 
over a stock four times a year is less per turn-over than 
that of turning it once and, of course, the profit is 
four times as great. He urged stationers to study their 


lines with judgment and to make every effort to turn 


those lines frequently which are capable of such treat 
ment. 
It is stated that some five hundred or more com- 


mercial travelers of different houses in the commercial 


stationery field are working under the direction of 


Charles P. Garvin of Boston, chairman of the pub- 
licity committee of the National Association, on a mem- 
bership drive for the National Association. ‘This has 


long been Mr. Garvin's plan and it is encouraging to 


note that he ts putting it into execution, along with 
his enterprising publicity plans in the trade publica 
tions. 

With so many good men working to advance the 


National 


membership, the Des Moines convention should 


interests of the \ssociation and increase its 
show 
most flattering results. 

<-> 


The Writing Machine of Ras Tafari. 


HIS is not the introductory chapter to a story by 


Maurice Leblanc. ‘The title suggests that there 
is a good deal more than appears on the surface \nd 
there is—but it is not by way of wars, o1 rigues 
or mystery, although the machine itself would be a 
mystery to most of us. Can you picture (more or 
less), gentle reader, the successor of Menelik, in royal 
burnoos and turban, seated before a typewriter desk. 
mastering the operations of a writing machine made 
somewhere in the U. S. A.? Well—neither can we 
But we have to come to it, because the King of Abys- 
sinia has ordered a typewriting machine, which has 
been made specially and will be shipped to the royal 
offices in Addis Abeba. The romance of the far 


places seems to be departing, or at any rate, 


getting 


up to date. “would in no wise lis 


surprise us to « 
cover that the ruler of modern Ethiopia, instead of 
wearing the flowing ancestral garments, has his suits 
Paris. As for 


possibly it is a pith helmet; but we who 


made in London and gets his shoes in 


his headgear 


have worn ’em in the bright sunshine could whisper 
that a good old Stetson would answer well 
Office Appliances wishes his Royal Highness joy in 


his new typewriter. but we do not envy him its pos 


session. The official language of Abyssinia is Am 


haric, we are told, and it has 231 characters, henc: 


His Majesty’s new typewriter is but distantly related 
to the new portable machines. A 


newspaper report 


intimates that it is so generously supplied with keys 


and type-bars that it is, perhaps, the largest actual 


typewriter in captivity. But they “have elephants to 
ride upon” in Abyssinia. 
briefly told: Dr. and Mrs 


Thomas A. Lambie have recently returned from Abys 


Here is the story, 


inia, bringing with them the king’s son, a promising 
young man, who, after being presented to President 
Harding, has been enrolled as a student in Muskingum 


College at New Concord, Ohio. Did we say romance 
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is departing’ We apologize. The legend runs that 
Balkis was identical with Sheba, the queen, who vis- 
ited Solomon and who bore him a son from whom the 
Ethiopians are descended. ‘Today the son of the sov- 
ereign of a country which was a part of ancient Ethi- 
opia finishes his education in a land which was not 
even discovered until thousands of years after the 
great queen's body was dust. 

According to a newspaper report the king has talent 
for writing short stories, and the typewriter, which 
lad to be made to order, is intended to facilitate the 
work and lighten the task of writing. When Dr. 
Lambie returns the machine will go with him. 

The editors admit that they have decorated some 
portions ot the above story in the habiliments of fancy, 
for Abyssinia is an ancient land whose history. largely 
unrecorded, perhaps, goes back into those mists in 
which the human mind is prone to believe almost any- 
thing may have happened. Should our friends correct 
us—as perhaps they will—we desire to present these 
few words by way of “confession and avoidance,” as 
the lawyers say. We have long been interested in 
\byssinia, and recall clearly the vigorous character and 
striking personality of the last Menelik. But again 
fancy takes her turn and brings to mind an older char- 
acter, fictitious in fact, but real to the imagination— 
“Rasselas, Prince of Abyssinia,” whom Dr. Samuel 
Johnson created as the hero of a dramatic tale in which 


he sought to teach the moral that happiness cannot be 
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in the present, not 

















found in places, but in ourselves 
in the future. 
<> 
Government Maintains Export Index. 

HE weekly issue of Commerce Reports from the 
ee U. S. Department of Commerce urges merchants 
and manufacturers in the United States who afe in- 
terested in overseas trade to have their names listed 
in the exporters’ index which is maintained by the 
Bureau. Those listed in this index are supplied with- 
out charge with reserved and confidential information 
on foreign trade opportunities and trade lists, and with 
other helpful data received from commercial attaches, 
trade commissioners, consular officers and other offi- 
cial representatives abroad. A distribution of this 
confidential information reserved from the foreign 
trade opportunity announcement lists of dealers and 
importers in foreign countries, confidential circulars 
and other confidential and semi-confidential material 
is confined in general to American firms recorded in 
this special index, which is a confidential list whose 
object is to make certain that important information 
of a confidential character relating to specific oppor- 
tunities for the sale of American goods abroad is made 
available only to American firms who will use it in 
selling American made products exclusively. 

A form of application for entry in this index is 
known as form No. 57 and can be had on application 
to the Bureau of Foreign and Domestic Commerce 
or to any one of its branches. 


ONE MINUTE, PLEASE! 
Of course you advertise in some way. Don't try to tell me that your busi- 
ness is different; that other men can make advertising pay in their business, but 
not you. I have already met too many business men who said their business was 


“different.” 


If you have anything to sell, whether professional services or merchandise or 
just talk, you can advertise it. I wouldn’t advise an undertaker to advertise em- 
balming fluid in a theatre program, but an undertaker can advertise profitably just 
the same. Not long ago I saw the advertisement of one such on a board fence 
where the highway crossed two railroads at grade. That man isn’t waiting for op- 
portunity to come to him. He is going to meet tt. 


If the advertising in the United States for the past three years had been 
doubled instead of being cut down, do you suppose we would have slumped in 


business as we did? Not much. 


If you want people to come in to do business with you, you need to keep 
asking them to come. Keep telling them what you can do for them until they 


believe it. 


Why do the mail order houses get so much trade? Not because they offer 
great advantages to the consumer. It is almost always more convenient, not to 
say more satisfactory, to buy from the local merchant. Business goes to the cata- 
log houses because they ask for it and keep asking. They advertise. 


You should advertise—more. 
I thank you. 


(No. 2. All rights reserved.) 


—FRANK FARRINGTON. 
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Make Way for the Radio. his office at the Compagnie Real an up-to-the-instant word- 

——— picture of what the office equipment men of Paris are 

Newest Fad Rapidly Creating Great Industry which Promises thinking about! Imagine sitting at our desk in Chicago and 
to Enter Every Home and Business Office-—Field talking with Tunley at Cape Town, or with Denaxas at 
Offers Opportunity for Dealers. Athens, or with Fukui at Osaka. The possibilities could 


be multiplied by thousands, until practically everyone could 


EFORE many years have elapsed, if the present rate learn almost on the instant the thoughts of any friend or 

of progress continues, every boy in the United States acquaintance, however distant. 

will be an electrical engineer by the time he reaches 
his twenties. The radio is doing it. The telegraph and achievement in this new wonder-world of ours—achieve- 
the telephone were marvels and the development of electric 
lighting and power systems has challenged the ablest minds 
in the profession. But the radio touches the imagination. 
It is romance in reality. By its means man defies distance 
and projects his thought through space without the use of 
connecting wires. Early efforts involved immense and ex- 
pensive power plants capable of generating a sending spark 
comparable to nothing less than a thunderbolt. We had to 
send and receive by code—dots and dashes—dashes and 
dots. Even then many a boy was captured by the sheer 
romance of it, learned the code, mastered the apparatus and 
when the time came went to sea in a ship, where he sat in 
his little office surrounded by his instruments and talked 
and signaled to other ships and land stations. Already 
these boys have saved thousands of lives and millions in 
money—and some who went to sea didn’t come back, but 
kept their instruments clicking out the ship’s position until 
the green water closed over the vessel. 

Today we have radio-phones. We have given the in- 
vention voice—our voices, speaking through the all-envelop- THE RADIOPHONE IN THE OFFICE.—In the office the Radio- 
ing ether and reproducing our very inflections in a receiv. phone may serve, a hundred useful purposes from market reports 
ing instrument on the other side of the continent. We sit of the Art Metal Construction Company 
in our parlors and by means of a little instrument costing 
fifty dollars—perhaps a little more or less—we listen to an ment that almost outruns imagination. From a 
magazine we learn that Henry Ford is reported to have a 
project (doubtful of realization) for the establishment of 
400 radio sending stations throughout the United States; 


But we don’t have to speculate—there is too much solid 


ger o* 








recent radio 





that ships are warned of impending accidents and how to 
avoid them; that police departments are adopting the radio 
for the apprehension of criminals; that DeForest has 
adapted the radio idea to the production of motion picture 
films that talk, and that even the bootleggers have found it 
useful in sending messages that have enabled them to 
smuggle illicit beverages into this dry land 





In The Office Economist for December, published for its 
dealers by the Art Metal Construction Compat f James- 
town, N. Y., we find an article by J. George Frederick on 
Radio Outfits in Business Offices. Mr. Frederick says that 
the radio telephone is appreciated by business houses be- 
cause of its value in bringing facts to the office quickly and 
cheaply. On this account more and more business houses 
are installing radio sets. A New York clothing manufac- 
turer found the radiophone of much use and interest to his 
customers. Government reports and various other reports 
and forecasts are broadcasted and the customers by using 


this device could gain a considerable amount of valuable in- 


NEW METHOD OF SENDING OUT STOCK REPORTS.—The : : : aia ; ats 
Berlin Stock Exchange has installed a new method of sending formation. Several banks in Toledo have installed radio re- 
out reports. A Radiophone has been installed by one of Germany's Ce ee +e af oe » diweraion af cue rc 
leading electrical companies and the exchange members find the *!V!mg sets in their lobbies for the diversion of customers 
service speeding up. In the picture a man is shown sending while during waits. 
the man is using the receiving set.—Cut by courtesy of The Office o~ 
Economist of the Art Metal Construction Company. The 


financial houses,’ says Mr. Frederick, “have been 
interesting themselves in this new invention and several of 
aria by Galli Curci from the stage of the Metropolitan them have been getting to work to plan out a broadcasting 
Opera House a thousand miles away. We haven't yet arrangement by which, with the use of a code, they can 
reached the point where we can call radio central and be reach branch offices with their private information without 
tuned into the Honolulu wave length so that we can talk disclosing it to the public at large, and save the expense of 
to the Patten or the Waterhouse people or anybody else we heavy tolls which in some cases run into thousands of 
wish to communicate with in the Islands. That achieve- dollars a year. Naturally this development is in an experi- 
ment is in the lap of the future, but most people believe it mental stage at present, but is entirely feasible according to 
will be done sooner or later. It will be a great day when radio engineers.” 
we can take down a receiver at a signal and converse with Mr. Frederick also describes the use of 
Mr. Shore in his London office or get from Mr. Mamet in broadcast phonographic records—a bit of advertising for 


the radio to 
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the dealers in these discs and machines. The an- 
nouncer at the broadcasting station gives the number of 
the record, which is then put on the machine and played, 
when it is instantly reproduced by the radio in hundreds 
of homes within the radius of the sending station. 


Many large department stores have put up powerful 
broadcasting stations and have the means at hand to do 
many things that will keep them before the public. Direct 
advertising has not yet been done, but indirect advertising 
is sometimes quite as valuable. 

Mr. Frederick says that a number of plans for large 
scale business radio development are under way. For in- 
stance, a large business concern operating branch houses and 
salesmen throughout the country believes it-can most ef- 
fectively operate one or more broadcasting stations by 
means of which the salesmen assembled in local branch of- 
fices can hear the voices of their general officers. At stated 
times prospective customers can be brought into branch 
offices to be addressed via radio by the master salesmen or 
heads of the concern speaking from headquarters. Cor- 
respondence schools could work out the same plan to keep 
in touch with their own salesmen and stimulate enthusiasm 
on the part of students. 

The possibilities of the radio are even now but incom- 








THE RADIO ON MOVING TRAINS.—Radio commun- 
ication from moving trains is rapidly approaching the 
stage of business utility.—Photo copyright by Underwood 
& Underwood; cut by courtesy of The Office Economist 
of the Art Metal Construction Company 


pletely understood. Government regulations and _ restric- 
tions will have to be worked out on a fair and understand- 
able basis before the radio industry can be wholly sure of 
its ground 


Water Cooled Typewriter Needed. 

The Strathmorean (Strathmore Paper Company) is re- 
sponsible for the following: “Ed. Ferrell is the center of 
considerable interest, because of his extraordinary exhibi- 
tion of speed on the typewriter. Ed. uses two typewriters 
when working on manuscripts of any length—this to per 


mit one to cool off while the other is in operation This is 
only a side line with Ed., and he uses only his two index 
fingers.” 

A pessimist is a person who thinks of the day as being 


between two nights. The optimist thinks of the night as 
being between two days.—Tips and Nibs (The Wahl Com- 
pany). 


Average Work for Typists. 


A Short Symposium of Opinions from Various Sources on 
the Amount of Work Which Should Reasonably 
Be Expected from Stenographers and 
Typists Daily. 


journal for information as to the amount of work 

which typists and stenographers might reasonably 
be expected to turn out in a day of eight hours. Inquiry 
among the typewriter companies and from other sources 
developed some apparent divergence of view in some cases 
and practical accord in others. 

The Remington Typewriter Company has for a long 
time made a study of the average work of stenographers 
and typists. Pauline Goldbloom, the company’s head sten- 
ographer at the New York office, says that the company em- 
ploys lines instead of letters as the most reliable standard 
for measuring output. All of the machines in the Rem- 
ington office are adjusted to write a six-inch line; a scale 
is used for measuring the body of the letter, and every- 
thing outside the body of the letter is counted as three 
lines, with two additional lines for each envelope. 

“Based on an eight hour day,” says Miss Goldbloom, 
“with two hours for dictation, one hour for lunch and two 
fifteen-minute rest periods, the stenographers in our stenog- 
raphic department are able to turn out from 600 to 800 
lines per day, the volume varying with the nature of the 
work. 

“Our typists turn out between 900 and 1,200 lines per 
day.” 

The Oliver Typewriter Company of Chicago also uses 
the line count for estimating the output of typists. Law- 
rence Williams, field manager of the company, says: 


T other day an inquiry came into the office of this 


“Our experience shows that a girl who has had two or 
three years on our work can easily turn out approximately 
2,500 lines of typewritten matter every day while transcrib- 
ing from dictaphone cylinders. The exceptional girl, tak- 
ing dictation from a cylinder where the dictation comes 
from a correspondent who is unusually clear and careful, 
can turn out close to 3,000 lines a day. We believe your 
experience will show that the average letter runs approxi- 
mately thirty lines.” 

Comparison of the letter from the Remington office with 
that from the office of the Oliver discloses the fact that 
the average line used by the Oliver is a fraction of an inch 
shorter than the standard of six inches established at the 
Remington office. Mr. Williams bases his calculations 
entirely on dictation to the typewriter by means of the dic- 
tating machine—amounting practically to first hand dicta- 
tion to the typists. Under such circumstances an average 
of not far from a hundred words a minute during actual 
transcription would not be remarkable for a rapid operator. 


On the other hand, the estimates of Miss Goldbloom of 
the Remington are based on only four and one-half hours 
of actual transcribing from stenographic notes—a slower 
process than dictation to the machine from the cylinder of 
the dictation apparatus. One must consider, also, that the 
figures given are average figures, while the observation of 
Mr. Williams are based on the output of girls who have 
had two or three years’ experience in transcribing. When, 
therefore, we come to compare the two estimates it ap- 
pears that they are not so far apart as at first they seemed 
to be. We believe that Mr. Williams’ estimate of about 
100 letters a day of thirty lines each is rather more than 
the average typist can produce, but the expert could ac- 
complish that and perhaps more. 

This estimate, however, is partially confirmed by the ex- 
perience of the A. W. Shaw Company, publishers of “Sys- 
tem” and other periodicals. They state that an average 
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stenographer can turn out about fourteen letters an hour or 
100 on dictaphone work, the let 
ters averaging from ten to twelve inches in length. 
letters would be shorter than the average of thirty lines per 
Mr. Williams. 

Bruer, librarian of the A. W. Shaw Com 
pany, the estimate from the 
the company’s transcribing department, quotes the 


approximately per day 


These 


letter suggested by 
Christine M 
who obtained 


above head of 


follow 
ing figures on the cost of a business letter: 
$0.0727 


Labor: stenographic service 


Ee eee eee 0727 
Postage Oe Se a at es so 0200 
Printing and lithographing letters and envelopes... .0062 
Paper and envelopes 0126 


Total , pei Pe ere .. -$0.1842 
Miss Bruer states that the foregoing cost figures were 
taken from the magazine, “Business,” published by the Bur 


roughs Adding Machine Company. 


It is not without interest to learn that it costs nearly 
twenty dollars to get out a hundred letters. The fact 
that each letter costs almost twenty cents should make 


correspondents give thought to putting something worth 
while in every one 
The Office 


other 


\pplances man was able to obtain several 


interviews from employment heads in_ typewritet 


offices in Chicago and to develop one or two interesting 


No one 


figures offhand, and almost with one accord they assured 


angles of the subject seemed able to give average 


the interviewer that the question had never before been put 


to them It seemed to be the rather general opinion that 


reliable estimates could be made only after considerable 
time had elapsed during which daily records were kept 
and an average struck at the end of a given period. On 
day’s work is not pattern of the work of every other 

















USED BY GEORGE WASHINGTON AT MT 
AND THE SWORD AND TELESCOPE 
JOHN PAUL JONES.—These historic relics 


Seventy-ninth street, New York, N. Y.—Photo 


News Reel Corporation 


122 East 
by International 


day. A reliable estimate of the average number etters 
can not be made unless one can find an average the 
length of the letters; however, there are averages which 
are rather well understood nevertheless 

Mrs. Hirschfeldt, one of the heads of the stenographic 
department at the Chicago office of the Underwood Type 
writer Company, estimated that a capable stenographer, 
allowing time for dictation, should be able to turn out 
forty-five to fifty full page business letters daily lypists, 
not having to take dictation, should be able to do much 
more in point of volume—from seventy-five to one hundred 
letters per day, depending on the skill and experience of 
the operator. In mail order houses or among addressing 
concerns where girls are paid by the piece-work system, 
there are many tricks used to make speed, all perfectly 
legitimate and useful, such as a special method feeding 
letter heads and envelopes so that when one sheet or enve 
lope is pulled out another automatically rolls in and needs 


but a slight adjustment with the roller to bring it into 


proper position for filling in or addressing This is high 
pressure work and the operators who become expert attain 
marvelous facility. So much time is saved by the use of 


these short cuts that it would pay all typists to make them 


selves familiar with them. They cannot be us in all 
work, but occasionally the shortest way is a useful thing to 
know. 

At the Chicago office of the. Royal Typewriter Con 
that a good stenographer should be able 
the ‘eptional 


estimate 


it was estimated 


to turn out fifty letters a day and ex 


high as seventy-five. It is usual to 


stenographer takes dictation for two hours she w 


three hours to transcribe it. A good typist will address 


thousand envelopes daily, while the speediest operators 


can do as high as fifteen hundred. In typing letters mu 


depends on conditions—and no reliable esti 
be 
letters or estimates by 


Mrs. M. A 


stock Typewriter Company, said that, assuming the averag¢ 


mate ) humbpers 


can made unless one establishes an average length 

a standard line. 

Parker, employment manager of the Wood- 
length of a letter to be twenty lines, a ste: 


be able to 


O2Ta er snouid 


take in shorthand and transcribe ft ftv to 


fifty-five such letters a day; but a typist, working from 


printed of typewritten copy, should be able to tur1 ut 


from seventy to seventy-five a day. In 


who simply type letters or other matter not stenographi 


required to write the letter or circular over and 


the 
or partially memorized and the number that can be 


ire Same 


over again, so that after a time matter becomes wholly 


1 1 ' 
the speed and the endur: ot tl 


ut depends entirely on 
operator. 


Mrs 


occurred recently with one of 


Parker referred to an interesting incident whi 


her operators Some 


came in to be reproduced covering an entire sheet Che 


lines were long, in elite type and _ sin 


were about thirty-five lines on the page, each lin 


fifteen words or mort The matter was not especially wel 
composed and was not of the kind which on ould auto 
matically memorize, nevertheless the operator—one of the 
speediest in the place—produced thirty-one copies in three 
hours. This would be approximately between five and six 


thousand words an hour of difficult matter sustain 


a period of three hours 


Act. 


Se ( 


First Incorporation Under China Trade 
The first China trade corporation chartered by the 


retary of Commerce is Wah Chang, Federal Incorporated 


Munsey building, Washington, D. C. The company is or 
ganized to sell machinery and merchandise of all sorts man 
ufactured in the United States. This corporation will be 


merged with the Wah Chang Trading Corporation, a New 


York Company, which has operated in China for ten years. 
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Little Stories of Beginnings 


Joseph S. Duncan and the Addressograph. 


F AZRAEL wore a wrist watch, its seconds would be 
aeons. The Infinite is a circle, without beginning and 
without end. But we who come up out of the enfolding 
gulf wherein all things are that are to be, measure a tiny 
time-span by our consciousness and boldly say, “Thus it 

began.” 
Quite a number of years ago in a somewhat remote dis- 
(a Bi, V i 
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JOSEPH 8S. DUNCAN 


trict of Pennsylvania, there survived and prospered an old 
fashioned saw mill and about the mill there worked an ex- 
tremely boylike boy. He earned $4.00 a week, but got very 
tired of watching the big saw cut through some giant of 
the forest while fat mallards swam about in the mill pond. 
How to get a mallard occasionally, and at the same time 
take care of the saw was a problem which required concen- 
tration and stimulated inventive skill, so the boy went to 
work and by and by had rigged up a crude device which 
automatically shut off the saw when it finished a log, and 
left him more or less free to try his luck with the old muz- 
zle loading shot gun. It is not on record that the ducks 
in that part of Pennsylvania were straight way destroyed, 
nor that the owner of the mill, casually discovering the in- 
vention, hailed the young inventor as a future genius, but 
nevertheless, the spark was awakened. The boy, whose 
name was Joseph S. Duncan, kept on working and think- 
ing until by and by his thinking was the most important 
part of what he did with his time. After a varied exper- 
ience in different kinds of work, Mr. Duncan found him- 
self in one of the largest and best equipped grain mills 
in Iowa—the Great Northern Milling Company at Sioux 
City. Here he was stockholder, director and had charge 
of accounting work. So he was brought face to face with 
that phase of office work which without the proper meth- 
ods is known as drudgery—and in every sense of the word 
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it is drudgery. To illustrate: This large mill found it 
necessary to mail out daily bids on government post cards. 
Farmers wanted to know the price the mill would pay for 
grain before hauling it to town. As the mill had to have 
grain daily, the post card bids had to be sent out daily. 





There were only about 100 cards to be addressed, and 
it took only an hour or so a day to do it. But as Mr. 
Duncan was the only one in the office, the drudgery fell 
on him, and at each repeated addressing he became more 
and more impressed with the folly of such duplicated effort. 

Just at this time a friend induced Mr. Duncan to go to 
South Dakota and join him in a banking enterprise. In 
the bank at Beresford and its branch at Yankton, names 
and addresses had to be copied and recopied on various rec- 
ords, etc. ‘This also was drudgery which Mr. Duncan at 
heart resented because of a conviction that such work 
should be done by machinery, and he resolved to be the 
man to invent the machine. 


After a year in the banking business Mr. Duncan sold his 
interests and visited a friend and former associate, A. B. 
Beach, vice-president of a large milling company in Sioux 
City. Here he found Mr. Beach’s mill clerks addressing 
several hundred grain bids every day. Mr. Beach brought 
the idea of an addressing machine again to the fore by sug- 
gesting that inasmuch as Mr. Duncan always had had a 
knack for inventing things, he ought to build an address- 
ing machine. “If it works,” said Mr. Beach, “I’ll buy one.” 
Mr. Duncan took the jest seriously and resolved that since 
he was not then actively engaged, he would go about the 
invention of an addressing machine. Followed then months 
of hard work, in which he often toiled far into the hours 
of the morning. Using a kitchen stove as his work bench, 
Mr. Duncan completed the first Addressograph. Its frame 
was a brass casting, the pattern of which he made him- 
self. The machine was crude and not particularly good to 
look at, but it printed names and addresses and did the 
work ten times faster than it could be done by pen or type- 
writer. This first machine operated much like a hand stamp. 
The names and addresses were printed from rubber stamps. 
These were squeezed into tin holders so formed that they 
could be linked together into an endless chain. This chain 
was suspended over a hexagonal block which revolved at 
each downward stroke of the stamper arm or printing 
platen. At the moment a name and address printed, the 
automatic inking device inked the next one to be printed. 


Realizing that this crude attempt was only a beginning, 
Mr. Duncan quickly commenced to make improvements. 
Instead of names and addresses made 
all in one piece of rubber as when rub- 
ber stamps were used, individual rubber 
type were obtained and names and ad- 
dresses were set up like printers’ type 
in the tin holders. This facilitated mak- 
ing changes and additions, cut down 
cost of upkeep and increased the effec- 
tiveness of the Addressograph idea. 
After showing his new machine to a 





number of the leading men of Sioux 


J. B. HALL. 


City, who gave him various opinions, 
both encouraging and discouraging, Mr. Duncan, finding that 
the majority favored the machine, came to Chicago on July 
26, 1893, and started the Addressograph Company in a small 
back room in the old Caxton building on Dearborn street. 
Within six months he had twenty-five machines ready for 
the market. He took one of the machines and circularized 
a small list of prospects, selling several machines. When 
half of the first twenty-five machines had been sold, Mr. 
Duncan decided that they were too small and delicate, and 
that a larger, stronger machine should be built. Accord- 
ingly, he spent the summer of 1894 in the shops of C. H. 
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Stoelting Company, Chicago, finishing his second model in 
September. Some of the new model machines were com- 
pleted in the winter of 1894-95 and sold. Still working on 
the features of the machine, Mr. Duncan changed his de- 
sign from a hand operated mechanism to a foot lever model, 
and John H. McGibbons was taken on as the first Address- 
ograph salesman. 

In the fall of 1895, John B. Hall, who had recently sold 
a specialty manufacturing business, bought a half interest 
in the Addressograph from Mr. Duncan, and thereafter both 
gentlemen were the principal owners of the enterprise and 
became very close friends, their association lasting until 
Mr. Hall’s death some months ago. Mr. Hall’s first act 
after joining Mr. Duncan was to plumb the market possi- 
bilities of the machine. Accordingly, he took one of the 
machines and visited various cities, including Milwaukee, 
New York, etc. In the latter city he interviewed J. Pier- 
pont Morgan, the noted banker. Mr. Morgan made some 
valuable suggestions as to certain changes desirable in the 
machine. He suggested that to answer the requirements 
of large business houses the machine must handle larger 
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A Woman Who Earns Ten Thousand a Year 


Brief Story of the Work of Mrs. Lou D. Waggoner, Who Sells 
Burroughs Adding Machines and Says That Selling Is 
the Toughest Kind of Hard Work Even to Those 
Who Have Gotten the Knack of It. 


ANY people who have attended the big business 
M shows and those who occasionally go to company 

conventions where bookkeeping machine devices are 
demonstrated, will recall the petite, bright and energetic 
young woman who so satisfactorily demonstrated the in- 
tricate relations between the adding and calculating machine 
and the loose leaf ledger. Not everybody knew her name, 
nor was there always time to hunt around for someone 
for a formal introduction, so for a time Mrs. Waggoner 
was addressed as “Miss Burroughs”—a name which she 
laughingly accepted. Now, however, she has rather grown 
out of the “Miss Burroughs” period of her career and has 
grown into a position where she “cleans up” 
the big sales. Four years ago Mrs. Wag- 
goner was picked from a force of 1,500 ex- 
pert salesmen and given the job of “clean- 
up man.” For three years she has gone 
from city to city, closing up bank deals many 
of which have baffled the efforts of branch 
managers and star salesmen. As a reward 
for her record-breaking work, she was ap- 
pointed branch sales manager in one of the 
important New York City districts. 

Mrs. Waggoner possesses a most attrac- 
tive personality and an intelligence that is 
nothing short of brilliant. She has executive 
capacity and the truly feminine social in- 
stinct, coupled with tact and insight. De- 
spite these advantages, Mrs. Waggoner de- 
pends not so much upon personality in mak- 
ing sales as upon a thorough knowledge of 
complicated products, the use of which she 
so ably demonstrates. In addition to her 
other advantages, she is the fortunate pos- 
sessc> of excellent health and a _ sound 
physique, which enable her to work hard 
and to keep constantly on the job. 

Although a young woman, Mrs. Waggoner is almost a 
pioneer in the demonstration of machine bookkeeping as 
applied to modern bookkeeping systems. She is an ex- 
pert on bank bookkeeping and understands in every possi- 
ble detail the uses of the bookkeeping machines which are 
best known at the present time. This means that she 
understands not only machines which she herself handles, 
but those of competitors and is familiar with all the differ- 
ent loose leaf forms and systems and their application to 
bookkeeping by machinery. 

The American Magazine for December relates several 
instances of Mrs. Waggoner’s capacity to go from installa- 
tion to installation, working night and day, enduring hard- 
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MRS. LOU D. WAGGONER. 





addresses, particularly where mail was addressed to for- 
eign countries and where street addresses were required. 
He also made other suggestions that played an important 
part in shaping the destiny of the Addressograph. 

The new arrangement left Mr. Duncan free to look after 
production, while Mr. Hall developed the sales possibili- 
ties of the business. The history of the concern has been 
one of constant progress, consistent improvement with each 
new model which has come out, and larger and larger fac- 
tories as the business grew 

Joseph S. Duncan still retains his partnership in the 
Addressograph Company which he founded and for whose 
product he is responsible as inventor. Mr. Duncan is 
just as active in the business today as he was when he 
started with only an idea in one little room in the old 
Caxton building, Chicago, nearly thirty years ago. He 
has fulfilled in capital measure the spirit of Lincoln’s 
declaration that that man is a public benefactor who makes 
two blades of grass grow where one grew before. Long 
may he continue to direct the destinies of the company 
he created. 


|= 


ship and sleeping bolt upright in the seat of a suburban 
car going from city to city to keep her appointments. In 
the interview which Mrs. Waggoner gave to Merle Crowell, 
writer of the article in the American Magazine, she said: “I 
wonder if the scores of women, young and old, married 
and single, who come to me every year for advice about 
their chances of success as sales people, would be willing 
to pay the price that I have paid. Would they be willing 
to work—work—work—and spend their unoccupied hours 
in learning everything there was to be known about their 
own products and those of their competitors? Some of 
them might; many of them, I know, would not. I have 
no sympathy,” continued Mrs. Waggoner, “for people who 
think that selling must be a snap when you get the hang 
of it. They talk as if it were a trapeze performance in- 
stead of the toughest kind of labor, but to any serious 
minded woman who is willing to pay the honest price 
for an honest reward, I can hold out all the hope in the 
world.” 

Mrs. Waggoner says that 


personality, willingness to 


work, and intelligence being equal, the woman should hold 


vod 


her own with a man in any branch of selling. 
Almost never is a woman denied an inter- 
view. Once she has gained it, however, her 
advantage vanishes. She must talk straight 
from the shoulder and show a complete 
knowledge of her products, closing her con- 
tracts by means of exactly the same methods 
that a man uses. She should not affect man- 
nish ways, but in preserving her femininity 
she must not trade on it. Nothing is more 
certain to excite suspicion and prevent the 
closing of a sale. 

Mrs. Waggoner was born in Olney, IIL, 
in 1890. While still a small girl, she earned 
a musical education by getting up at four 
o’clock in the morning through the berry 
season and picking berries at a cent a box. 
At sixteen she was married and moved to 
Los Angeles. A few months of home mak- 
ing failed t» furnish enough of an outlet for 





x her surplus energy, and for a while she 
worked as an extra with one of D. W. 
Griffiths’ motion picture enterprises. She 
gave up this work, however, because her 


family objected, and shortly afterward entered a school 
operated by the company with which she is now employed 
Her original plan was to learn how to operate a calculating 
machine and then take an office job. She showed such skill 
and energy, however, that the company decided to make 
1er a demonstrator at $25 a week. From this she graduated 
into sales work and began smashing records. 


Rough roads are often time-savers; learn how to go 
over them.—The Webster Way (F. S. Webster Com- 
pany.) 


Time is the main stream I go a-fishing in.—Burroughs 
Bulletin (Burroughs Adding Machine Company.) 
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Representatives"oj office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 
happy to be of any possible service. While the facilities at New York are not so many as at 
Chicago, there will be found the same desire to serve. United States manufacturers 
or their representatives, traveling abroad are cordially invited to call upon 
Office Appliances London correspondent, Mr. W. Teignmouth 
Shore, Surrey House, Victoria Embankment,W.C.2. Mr. 

Shore's knowledge of office equipment business and 
tts possibilities in Great Britain make 
his counsel valuable to those de- 
siring to cultivate the 
British market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, 


London, 


London, January 4, 1923. 

GAIN I must point out that to write a letter on busi- 
A ness conditions and prospects in Great Britain which 

will not be read on your side of the water until four 
weeks later than it is dated is a ticklish task. The whole 
trouble, a big one, is that though shrewd observers can tell 
with pretty fair accuracy how and where we stand today, 
tomorrow is “wrop in mystery.” 

At the time of writing we are all waiting with anxiety 
the outcome of the Reparations Conference at Paris and 
watching the course of the negotiations with Turkey at 
Lausanne. We are all ready and keen for a spring, but 
dare not rashly take a leap until we know that the ground 
has grown firm under our feet and have some clear indi- 
cation of what we are going to jump into. The taking- 
off ground is not yet firm, in truth it is quaking and shak- 
ing ominously and, to repeat, we do not know what to- 
morrow will bring forth. The one thing we do know 
is this: that, before any really big business and commer- 
cial revival can come, there must be a stabilization of ex- 
change so that international trade shall know where it 
stands, and also a sure promise that we shall not be scared 
from day to day, as we are now, by alarms and excur- 
sions in international politics. Peace today and no threat 
of war tomorrow. Until tomorrow’s peace is assured man- 
ufacture and commerce are hopelessly handicapped. I 
know that this has all been said before, in these pages and 
elsewhere, and that it is a sad saying. But it is true. 
There is no good end attained by shouting “Hooray!” till 
we are out of the wood. At present we can see only dim 
glimpses of daylight between the trees. Whether we are 
likely soon to be out of the wood you will know fairly well 
when you are reading this. Would that we had a United 
States of Europe that would join hands with the United 
States of America to run up the flag of Peace and Prosper- 
ity and keep it flying! 

To turn to the lighter side, there is no question but that 


w. ©. 2 


during last year we did make considerable progress toward 
recovery from the economic exhaustion consequent upon 
the war. There has been progress toward prosperity, slow 
but sure, halting, cautious and hesitating. The rise in the 
dollar value of the British pound sterling is a most signifi- 
cant fact. We are only some 20 cents or so (at time of 
writing) below the pre-war value. This splendid recovery 
is mainly due to the fact that we are willing to shoulder 
a huge burden of taxation in order to make both ends meet 
in our national budget. Within two years of the armistice, 
Great Britain balanced her receipts and her expenditure. 
That speaks volumes for our financial stability. Our ex- 
ports of raw material and of manufactured goods are stead- 
ily increasing, but not nearly quickly enough. During 1922 
there were new capital issues of over £230,000,000 which 
shows that money can be found for sound enterprises and 
that business men are getting to work. Bank shares, too, 
show a general advance. And we have been able to re- 
sume payment of the interest due to you on the vast sums 
you lent during the war through us to our and your Conti- 
nental allies. All of which may be summed up thus: 
Things are better than they were a year ago. But, in 
order that the progress may be not only maintained but 
increased and accelerated, we must have reduction in our 
taxation and in our expenditure. Neither can be hoped for 
unless the international political and commercial affairs of 
Europe are settled on a secure basis. When will that be? 
The wise business man asks that question—and looks to 
someone else for the answer. May it come soon and may 
it be the answer for which we all long and hope! 
<--> 

A cheery letter comes to me from Alfred E. Shead of 
the Remington. He says: “I really do not know that I 
have anything of special interest to tell you at the present 
time, that is to say, anything that would be likely to be 
useful to you, unless you are interested to know that the 
new Remington Portable machine is selling in increased 














numbers in the British Isles, month by month. We thought 


that we had created a record in October, but November 
promptly set a standard above October, and December has 
beaten them both. The machine is gaining very great favor 


We, 


sale of 


with the discriminating buyer of portable typewriters. 
too, have wound up the well with the 
the Remington accounting machine, in addition to which, 
the Improved No. 10 and the Improved No. 11 (the ordi- 
nary 


year very 


stride. 
To give you a little idea of how the Remington business 


invoicing model) have both got into a fine 
is progressing in the British Isles, we have sold consider 
ably over 2000 machines more than we did in 1921. The 
prospect for 1923 certainly is bright, that is to say, far 
brighter than it has been for a considerable time. I felt 
at the beginning of 1922 that trade generally was going 
to be better than in the previous year, and the increased 
number of sales by this company would go to show that 
my faith was not badly founded, for the typewriter in- 
dustry can pretty justly be regarded as the barometer of 
the commercial world, because it certainly reflects the aver- 
age of prosperity or failure as the case may be.” 

A. W. Yancey, managing director of the L. C. 
& Bros. Typewriter Company, Ltd., writes: 


Smith 
“I regret that 
I do not know of any interesting news at the present time. 
Naturally, just after the Christmas holidays everything in 
the office appliance line is very quiet. However, I am look- 
ing forward to a considerable improvement in business dur- 
ing the year 1923.” 
<--> 

But beside general trade prosperity there are other busi 
ness “politics” which are of interest to all office appliance 
men. More and more it is being borne in on me that the 
British business man is now for the most part keenly alive 
to the fact that office organization is essential to success- 
ful business, and that “machinery” of all sorts is a neces- 
sity in order to attain efficient office organization. There 
is still plenty of room for educational salesmanship: spade 
work which is before the full harvest can be 
reaped. There is certainly a ray of sunshine through the 
heavy clouds! I would repeat what I said some months 
ago, that those who are on the spot, fully organized and 
ready to strike hard when the great revival comes will 
“do the trick.” American office appliance firms who con- 
template opening up over here should come along at once 
to “prospect.” 


necessary 


Selling American Goods in Sicily. 

Vice Consul Leroy Webber, writing to Commerce Re- 
ports from Palermo, Italy, states that when he sends thor- 
oughly legitimate inquiries to reliable American firms, 
these inquiries are frequently answered with mimeographed 
or printed form letters, usually in English with the result 
that the form letter goes directly into the wastebasket un- 
read and the opportunity to do business is lost. Italian 
firms in their correspondence are exceedingly courteous 
and they expect that reliable houses in this country will be 
interested write individual letters, either in 
Italian or French, treating their inquiry as an individual 
case worthy of special attention. 

Sicilian buyers prefer to know the cost of goods delivered 
at Palermo and, even when the manufacturer’s terms are 
f. o. b. some American port, the exporter should make an 
effort to estimate as nearly as possible the laid-down cost 
of those goods at Palermo. 


enough to 


Glasgow Stationer Has Diamond Jubilee. 

Late last year William P. Laidlaw, of Glasgow, Scot- 
land, celebrated his sixtieth anniversary as a stationer. Mr. 
Laidlaw was entertained at a dinner, at which was read a 
telegram of congratulation from the Stationers’ Associa- 
tion of the United Kingdom. 
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Europe and Its New Palatial Shops. 


Correspondent in France Notes Many Interesting Develop- 
nients in the Office Machines and Devices Trade in 
Europe Since the Great Conflict—Big Stores 


Add 1 ypewriters. 
Note.—The article which follows is sure to l if much 
interest to people in the office equipment trade in the United 
States, for the conditions described are not unlike th which 


we ourselves have passed through and which we even now 
sometimes encounter. With a few conspicuous exceptions, 
Europe has been the land of the small and diversified shops. 
That the department store idea is now taking hold along with 
other ideas in the overturn of established things following 
the war is hardly surprising. Whether the tende is to be 
commended or deplored we cannot say. 


In the United States the development of the department 


store has progressed to the point where each department is 
charge of an expert. Each handles a@ certain lu r certam 
related lines of goods. Each department ts to me extent 


Each must make go ust hold 


independent of the others. a 
give adequate service. The 


its customers—increase its trade 


department store on this side of the water is what its name 
implies—it is many stores under one general management. 
Goods are not jumbled up—unrelated things a shown 


together—and it is intended that the clerk who shows the line 
shall have some knowledge of it before attemptin make 
a sale, 

The commercial stationery stores which sell stationery and 
equipment for the office are confining themselves more and 
more to this end of the business, leaving the handling of 
papeteries, fancy goods, etc., to the small shops and the big 
stores. Today in the United States many of the leading 
stationers handle typewriters, particularly in cities which are 
not quite large enough to justify the establishment of branch 
offices by the manufacturers. Some years ago this custom was 
even more aencral than at the present time, being, indeed, the 
accepted system of distribution of office machines until the 
manufacturers established the branch office system for the 
intensive cultivation of sales. 

With the advent of the portable typewriters we are begin- 
ning to note their appearance as features in the displays of 
the department stores and among commercial stationery estab 
lishments occasionally, who have not heretofore handled type- 
writers, but, of course, have been active in selling supplies for 
typewriters and other office machines. Office Appliances ts 
inclined to believe that this development is important and that 
the handling of these machines through dealers may become 
the accepted method of distribution. 

Paris, December 28, 1922 
HE office Europe 


contend 


appliance trade in has much to 


with. Perhaps the organization which 
threatens its existence most is the big emporium, of! 
which there exist so many in all the capitals and many oft 
the big provincial towns in Europe today. These shops 
anything 


When one 


of these big shops was opened in a certain town it devoted 


originally magnified drapers’ shops—now sell 


from aeroplane accessories to carbon paper. 


much capital to the underselling of all the smaller shops. 
Not content with selling drapery, it began, for instance, by 
running a cheap line of stationery at Christmas time 
People instead of buying boxes of paper to serve as pres 


ents at the bookseller’s flocked to the large shop, that soon 


added a stationery department to its other lines. The 
local bookseller, unable to face the competition, disap 
peared. Once well established and no longer afraid of com 


petition, the big shop that had been selling without any 
profit at all on that particular line, immediately put up the 
price of stationery, and getting a bigger profit than the 
local men before they went out of business, was able to 
float another line. 


writers, paper and carbon paper, ink and fountain pens 


These establishments are selling type 
These goods are stacked up on shelves amid an abundance 
of fancy paper, bronze statues and other goods suitable for 
The man in charge of this curious collection natu 
Asked to 


traveling (portable) machine, he cannot open the case, or 


gifts. 
rally knows nothing about machines. show a 
having successfully wrenched it apart he begins to write. 


The machine probably blocks, the “feet” (type) get all 
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stuck together, and his explanation that the little thing is 
off color today does not make things better. Prospective 
buyers prefer something that will not be out of temper, on 
Fridays, say. They leave the shop, their curiosity regard- 
ing that especial make of machine quite satisfied. The 
vendor is sorry that he missed the sale, as there is a good 
commission on machines, but after all he may do better 
on bronzes, which need no explanation, and he throws up 
his hands in the “tant pis” attitude so common since the 
war. 


* * 


Pushing Profitable Lines. 

The great general dry goods store only stocks lines that 
leave a big margin of profit. The typewriter manufacturer 
who gaily sends out a hundred machines to sell on com- 
mission may think this does not matter. He is prepared 
to make the sacrifice of the required commission, and there 
the matter ends. The manufacturer forgets that the cus- 
tomer, usually a man new to the use of typewriters, for 
none but such would buy machines in general stores, also 
needs paper. The shop stocks paper, but only in certain 
makes. They may be quite unsuitable to the machine in 
question. That matters nothing; there is a heavy profit on 
that particular brand of paper, and almost none on that 
which would suit the peculiarities either of the machine or 
the customer. A lawyer, for instance, needs to turn out a 
handsome looking letter. For that purpose, he must have 
heavy-made thick paper. The vendor of the machine per- 
suades him that this is impossible. There is no such thing 
as heavy hand-made typewriting paper. The public is 
often so gullible that it accepts this as the truth, without 
troubling to investigate further. The typewritten letters 
look “peor” and he puts the blame on the machine. A 
friend, with another machine, no better and no worse, man- 
ages to turn out “good-looking” letters, and the lawyer 
decides to buy a machine like that. The same reasoning 
applies to carbon paper and a host of other things con- 
nected with the typewriter, manifolder or adding machine. 
The manufacturer only notices that his goods are unsold, 
and never dreams that his particular trademark is losing 
in reputation through a really excellent machine being 
handed over to someone who knows less than nothing 
about it, and, what is still more serious, cares even less. 
Manufacturers who care to build up a really substantial, 
firm trade in Europe today will do well to beware of the 
large general shop. It looks like easy money, but is 
dangerous if not disastrous in the end. 


* * * 


The Big Typewriting Store. 

The rush for big shops, sheltering several departments 
under one and the same roof, is general in Europe today. 
Banks are building themselves great mansions, imposing 
buildings, which are certainly comforting in these days of 
falling exchanges and tottering finance. 

Many leading typewriting firms are following in the 
footsteps of the great dry goods stores and the banks. 
Great shops sheltering under one roof showrooms, dicta- 
tion cabinets, comptability and repair shops, with a ware- 
house in the cellar thrown in, are being opened up every- 
where. Go and visit one of these vast emporiums. A few 
standard machines and the newest models are kept down- 
stairs. With great courtesy, always provided it is not near 
closing time, the persons in charge explain the working of 
the machine. But supposing a model somewhat out of the 
ordinary is required. The would-be purchaser is taken up- 
stairs, along endless passages, and finally, after wasting 
perhaps an hour in perambulations, gets a view of the 
machine. If a repair for a machine, for which a repair 
guarantee of perhaps two years has been given, is required 
the mode of attracting attention must be carefully studied 





beforehand. Otherwise neither machine or any news of it 
will ever be extracted from the vast establishment. This 
is not of malice, but simply because the place is too large 
for proper attention to be given to detail. The manager 
cannot be disturbed to talk to customers. He has too much 
on his hands. Very frequently the customer, who feels 
that he is the person to be considered, and not the manager, 
simply leaves the place and goes to a second-hand dealer, 
who has time to listen to his demands. The dealer buys 
him a new machine and pockets a part of the commission. 

Besides the difficulty of getting to the heart of things in 
a big shop, there is always the suspicion that all this mag- 
nificence and show is somehow added to the selling price. 
As business men are the best buyers of typewriting ma- 
chines, this feeling will have to be considered in the future, 
for it is founded on fact, as every manufacturer knows only 


too well. 
* * x 


The Small Business Store. 

Some big firms have already tumbled to the absurdity of 
the big palatial shop. Opening small shops, where ma- 
chines only are sold and no dictating or copying is done, 
while repairs are sent out to the factory, they do a brisk 
trade in the busiest business centers. The manager, hav- 
ing no palatial office, at the end of countless ante-chambers, 
stands behind the counter and watches everyone come in 
and out. He is able to judge which man merits careful at- 
tention and which is merely come to ask questions without 
serious intentions of buying. Assisted by a couple of me- 
chanics, who do small repairs on the spot, and put right 
any blocking of machines, without delay, he does a roar- 
ing trade. The secret of his success is personal contact. 
The new girl at the office next door gets the ribbon or the 
pad mixed up with the rest of the machine, a phone call 
will bring up a mechanic to give her half an hour’s instruc- 
tion on the working of the machine. The big palatial place 
does not consider that it is worth the trouble to send a 
man. ‘Their discourtesy is remembered and marked up 
against them. When new machines are needed the man 
who keeps them in repair is remembered, and even if his 
make costs a trifle more it is purchased, because it is never 
any trouble. His selling costs are low, and it is ten to one 
that he can sell cheaper than the big shop. In this case 
he is sure to chase the other man out of the market en- 
tirely, for he has it every way. Instead of trying to sell 
sets of machines, he goes after the everyday trade and 
realizes that it is better to get rid of machines all the time 
than to do one big deal that will not be repeated. He 
stocks the best ribbons and the best papers to suit his 
particular machine, and the copy produced is pleasing to 
the eye, one of the great points in typewriting. Thus 
every letter written on the machine is a silent but very 
active advertisement of the “make,” doing pioneer work 
throughout the country. The attention attracted by a great 
building does not make up for this kind of quiet pushing 
of a certain make, for everyone today is talking office furni- 
ture, and the names registered in memories just now will 
be remembered for generations. 


Toronto Stationers’ Association Elects. 

At the annual meeting of the Commercial Stationers’ As- 
sociation of Toronto, the following officers were elected: 
S. E. Beare (S. B. Beare & Company), president; W. H. 
Stainton (Stainton, Downey & Evis), vice president; A. H. 
Goodenow (United Typewriter Company), secretary-treas- 
urer. The executive committee comprises: J. Moir 
(Brown Bros.), Geo. E. Meyers (Office Specialty Com- 
pany), W. J. Roberts (National Stationers, Ltd.), and F. 
Greene (Davis & Henderson). 
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Spanish Exposition Making Progress. 


The Spanish exposition to be held at Seville is well under 
way, and it is expected that the buildings will be com- 
It was scheduled to open in 1916, 
The postpone- 


pleted within two years. 
but has been delayed from year to year. 
ments have permitted increasing the scope of the show, and 
when it takes place, within the present decade, it should be 
a notable show. It was originally called Hispano-Ameri- 
can exposition, but, as Portugal and Brazil have been in- 
cluded in its the changed recently to 


Ibero-American exposition. 


scope, name was 











ROYALTY GIVES CORONA CLOSE AT- 
Alfonso, King of Spain, Spent Consid- 
erable Time at the Corona Booth Displayed at the 
San Sebastian Sample Fair. Both of the King’s Sons 
are Skilled “‘Coronatypists."" [Cut by Courtesy of the 
Corona Bulletin. 


SPANISH 
TENTION. 








London House Moves to“Larger Quarters. 

Esco, Ltd., an old concern, recently moved from 327 
High Holborn, London, W. C., England, to 56 Holborn 
Viaduct, London, E. C., where they are now installed in 
more commodious premises, which include spacious general 
offices and one of the most complete and dignified show 
this London. The company are impor- 
dealers in drawers, 


rooms in part of 
tant 


copiers, rotary and clay duplicators, letter files, steel stor 


steel filing cabinets, card index 
age cabinets, lockers, cupboards, etc., pencil sharpeners and 
many other office equipment devices and supplies, not ex 
cepting stencils for duplicating machines and other gouds 


many of which are manufactured by the house. 


Concession on Kenya Colony Cedar. 

An announcement has been received by the Commerce 
Department from Consul W. L. Jenkins, Nairobi, that a 
rebate will be granted on all royalties paid to the govern- 
ment of Kenya Colony on cedar slats and billets exported 
from the colony and sold to pencil manufacturers. The re- 
bate provided is at the rate of twelve and one-half cubic 
feet for each case containing slats or billets for 4,800 pen- 
cils and at the same rate of royalty as shall have been paid 
at the time of purchasing the timber. 

This regulation, which is intended to stimulate the 
port trade of cedar slats and billets, is to remain in force 


ex- 


for a period of three years. 


Competition for British Stationers. 

In the November issue of the British Stationer it was re 
ported that the Stationers’ Association of the United King- 
dom had been successful in stopping the sale of fountain 
Liverpool Post and Mer 


manufacturers endeavy 


pens by the proprietors of the 
cury. Another instance of 
oring to interfere with the stationers’ legitimate trade has 


certain 


come to light, which is engaging the attention of the gen- 
eral secretary. 

A member of the Stationers’ Association was surprised 
to receive a few days ago a fountain pen by post to his 


home address. We quote from the British Stationer. On 
opening it he found that the makers (according to the let 
ter) apologized for the unusual course of sending 
filling fountain pen on approval, as “retailers are reluctant 
to display pens at the price (8s. 3d.), because the adver 
also that “th 


tised pens produce more profitable sales” 


pen is exactly half the price of similar advertise 


] 


pens 


Commerce Reports states that Japanese oak is again e 
tering the ports of France and Belgium, after a 


due to the war. It is preferred to oak from Poland, Yugo 
slavia and the United States. This Japanese oak costs 
more than that from Poland and Yugoslavia, but is cheaper 


to import than the American product 
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REPRODUCTION OF ILLUSTRATION 


DONE ON THE MIMEOSCOPE AND THE MIMEOGRAPH 

The Original Was Contained in a Portfolio of Similar Work 
Done on Dark, Rough Stock by Gerber-Carlisle Company, Mex 
ico City, Mexico. One of the Portfolios was Submitted to the 
Art Institute, Chicago, Ill., and the Experts there were Mys- 
tified to Determine the Process by which the Drawings Were 
Reproduced. [Cut by Courtesy of Mimeo-News (A. B. Dick 


Company). 








Thrifty Swiss Appreciate Office Machinery. 
Consul Thornwell Haynes, writing to Commerce Reports 
from Berne, states that there is a market in Switzerland at 
present for American goods having an economical appeal 
such as adding and calculating machines, envelope sealers 
all kinds of office appli 
frugality of the 


dictation machines and up-to-date 
ances. Due to the 
durability of an article appeals to the Swiss 
more than the article’s power to save. Of 


mimeograph and latest filing methods should find a market 


inherent Swiss, the 
buyer scarcely 


this class, the 
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AN ELEPHANT LOAD OF INK IN CEY- 
LON.—An interesting picture from the trop- 
ics. This illustration was used on the front- 
ispiece of Walter F. Wyman’s book on ‘“Ex- 
port Merchandising’’—Reproduced by permis- 
sion of The Carter’s Ink Company, Boston 
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Celebrates Twentieth Anniversary in Krakow. 

Ludwik Aksman, one of the leading dealers in office ma- 
chines and equipment in Poland, recently celebrated the 
twentieth anniversary of the founding of his business by 
opening a new and more commodious office in Krakow. 
[his new establishment is one of the most attractive of its 
kind in the country. The workshop has been considerably 
enlarged and the repair shop has received much additional 
new equipment. Mr. Aksman’s typewriting school enjoys 
a high reputation. 

Mr. Aksman’s business was founded in 1902, and has 
been built up by hard work and the application of correct 
business principles. The products of three widely known 
American office equipment concerns form the chief foun- 
dation stones upon which the business has been erected. 
These concerns are the L. C. Smith & Bros. Typewriter 
Company, the Elliott-Fisher Company and the Crown Rib- 
bon and Carbon Manufacturing Company. 

Office Appliances extends its congratulations upon the 
completion of his twentieth anniversary and ventures to 
express the hope that the future will bring about still 
greater enlargement of his business and increase its pres- 
tige year by year. 

Armida Advertising Commended in Printing Art. 

The Printing Art has been conducting a series on “The 
Advertising Art of Foreign Countries.” The article on 
Mexico showed, among other representative examples, an 
advertisement by F. Armida & Company, Madero 26-28, 
D. F., Mexico. The comment was: “How the Corona Type- 
writer Is Advertised in Mexico—A Wholesome Composi- 
tion, Well Balanced and of High Class.” 

Brazilian Market for Specialties. 

The Brazilian market for modern office appliances is 
still very limited, says Commercial Attache W. L. Schurz, 
writing to Commerce Reports from Rio de Janeiro. The 
demand for labor saving and systematizing devices is in- 
creasing. The position of the United States in this mar- 
ket, as well as in the typewriter market, is very strong. 
South African Dealer Compounds with Creditors. 

A report has reached us from South Africa that S. L. 
Low, wholesale stationer, paper merchant and typewriter 
dealer at 55 Oxford street, East London, South Africa, find- 
ing himself in financial straits October last, offered his 


creditors a composition of five shillings to the pound, two 
shillings sixpence to be paid in sixty days and an equal 
amount in one hundred and twenty days. 

The matter was reported to be in the hands of Cosmo D. 
Campbell, a solicitor of East London, who recommends the 
acceptance of Mr. Low’s offer. 


Interesting Australian Rebuilding Plant. 
Office Appliances recently received an interesting booklet 
from the Rebuilt Typewriter Company, Ltd., 305 George 
street, Sydney, New South Wales. The company shows 
illustrations of machines taken down to the bare frames 
where the rebuilding begins. Then it shows by text and 
illustration, step by step, all the different processes from 
the first step to the last until finally the machine comes out 
of the shop bright, new-looking and efficient. The re- 
building process is described in great detail and many in- 
teresting halftone illustrations amplify the text. One pic- 
ture shows a portion of the company’s principal room where 
mechanical experts are at work assembling and aligning the 
different machines. 
The Rebuilt Typewriter Company, Ltd., are pioneers in 
rebuilding in Australia. They emphasize the fact that their 
plant is a manufacturing plant and not a repair shop. 


Appoints Agent in Algeria. 

E. Yebra, agent for France and the colonies for detached 
parts for typewriting machines, Amiens, France, states in 
a recent letter to Office Appliances that he has appointed 
L. Giscard, 11 Rue de la Bastille at Oran, Algeria, his rep- 
resentative for the sale of detached parts for typewriting 
machines. Mr. Giscard’s territory includes the whole of 
Algeria. 


Taha Ibrahim Establishes Cairo Business. 
Announcement has been made by Taha Ibrahim, P. O. 
Box 1556, Cairo, Egypt, that he has established a manu- 
facturers’ agent and commission business at 15, Sharia 
Madabegh. He is also interested in the firm of J. Parladi 
& Taha Ibrahim, 21 Sharia El Maghraby. The new busi- 
ness will be conducted independently of the partnership. 


A man without a sense of humor is like a two-hinged 
door with the top hinge gone; it sags a little—The Strath- 
morean (Strathmore Paper Company.) 
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The Hon. Vincent A. Taylor—An Appreciation. 

Someone has said that a business is but the lengthened 
shadow of a man. Whole industries take the impression of 
outstanding personalities, who guide them and give them 
form and direction. Dominant characters guide destiny and 
their influence lives as long as the industry of which they 
were a part survives. Such a character of power and in- 
fluence was that of the late Vincent A. Taylor, president of 
The Taylor Chair Company, Bedford, Ohio. 

In a bulletin announcing the death of Mr. Taylor early in 
December, the able secretary of the National Association of 
Chair Manufacturers, William B. Baker, said: “In paus- 
ing to reflect upon the passing of Mr. Taylor, we recognize 
the fact that we have lost the dean of the chair craft, for 
in point of years there is probably no one now living, who, 
as the head of a firm manufacturing chairs, has seen such 
continual service. The prestige acquired by Mr. Taylor as 
a manufacturer, who employed the highest principles in 
the conduct of his business, established a record worthy of 
emulation by his fellow manufacturers.” 

So closely was Mr. Taylor’s life interwoven with the 
history of the that to his 
biography is virtually to record the growth 
building in this 


industry write 


and progress of chair 

country. 
Vincent A. 

O., December 6, 


’ 


Taylor was born in Bedford, 
1845. He was, therefore, 
days of being seventy-seven 


within four 


vears of age when he died. He represented 
the third generation of a family of pioneer 
chair builders. His grandfather, Benjamin 
Fitch, began making splint bottom rockers 
in 1816 he emigrated to Ohio from 
Connecticut. Mr. Fitch 
was famous as the hunter and chair maker 


when 
For many years 
of the colony and in exchange for his skilled 
services in these two activities, his neighbors 
gladly tilled his land for him. It was Ben- 
jamin Fitch who invented the “strap lathe” 
which proved such a great time and labor 





THE LATE 


saving device in the early days of chair pro- 
was he also who later taught the trade of 
making to William O. Taylor, his son-in-law, and 
the father of Vincent A. Taylor. 

After mastering the business, William O. 


duction. It 
chair 


Taylor struck 
out for himself, making a notable success. The growth of 
his business was so substantial that larger works and in- 
creased facilities became necessary. A large plant was ac- 
cordingly erected at Bedford in 1863. 

in 1864 when William O. Taylor’s son, Vincent A. Tay- 
lor, was eighteen years old, he enlisted in the Union Army 
He was honorably 


and saw active and sanguinary service. 


discharged in June, 1865, being one of the youngest soldiers 
in the Union Army. 

Upon his return to civil life, young Taylor associated 
himself with his father and brothers building a sawmill in 
connection with the chair factory. His unusual ability as 
an originator soon made itself felt in the business and in 
1873 the W. O. Taylor & Sons was established. 
Later the company was organized as the Taylor Chair 
Company, which is the style of the concern at the present 
The product of this house from the earliest days has 


firm of 


time. 
always enjoyed a high reputation for distinctive quality. 
Comfort is an outstanding feature of the Taylor chairs and 
this has always been characteristic of them. Mr. Taylor's 
“If it’s not comfortable, it’s 
He looked upon comfort as the fundamental 


favorite slogan not a 
Taylor chair.” 
teature of good chair making. 

From the splint bottom chair the next step was the pro 


duction of double cane chairs, on which the company was 


was, 


awarded first prize and the gold medal at the world’s cen- 
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TAYLOR. 


held at Philadelp! 





tennial exposition which was 1876 

Up to 1890 the company’s product included room, 
dining room, bed room and revolving desk chairs. In that 
vear Mr. Taylor decided to abandon the general line and 
to specialize on rockers and living room chairs exclu 
sively. The business continued steadily to devel nally 
attaining such large proportions that increased manutac 
turing facilities were again demanded. This brought about 
the building of a new chair factory in 1893, regarded as 
the model chair factory of the period. A demand for an 
other Taylor-made line of office chairs becoming apparent, 
Mr. Taylor decided to resume office chair manufacture and 


in 1915 the Master’s line of office chairs was successfully 
launched on the market. With the inauguration 
line. Mr. Taylor expressed the hope that his cha 


million 


this new 
ir business 


would one day reach a dollars a year orders 


In the later years of his life it was a source of keen satis 
faction to him to realize that he had lived long enough to 
see his ambition come true. 


business 


Despite his devotion to the development of his 


and the advancement of the chair industry generally, Mr 
Taylor took a lively interest blic af 
fairs and gave liberally of his ind e1 
ergy in the service of the community 
which he lived. In various capacities he 
rendered distinguished service to his fellow 
citizens of the state and nation, discharging 
his duties with a public spirited zeal and in 
telligence that earned him the respect and 
admiration of all his constituents. Follow 
ing a term as mayor of Bedford, he was 
elected state senator of Ohio the Re 
publican ticket in 1888. During his term of 


office, among other important measures, hi 





introduced a bill which was passed, know1 
as the Depository Law, requiring city treas 
urers and boards of education to deposit 
funds received by them in banks which of 
+ tered the highest rates of interest This 
VINCENT A. . : | { 
law has proved highly benefic securing 


to cities large additional revenues and plac 
ing public funds beyond the reach of embezzlers or de 


faulters. 


As a reward for his valuable services to the state as a 
state legislator, he was nominated for Congress in 1890 
to represent the twentieth congressional district of Ohio 
The nominating convention met August 7, 1890 with five 


candidates in the field. All were men of such strength and 
prominence that ten days and 281 ballots were required to 
make a Mr. Taylor was nominated on the 28lst 
ballot, receiving 141 votes, or 22 than were 
This 
to Congress and during the terms in which he 
th his family 


choice. 
more required 


for nomination. nomination resulted in his election 


served his 
district as congressman, Mr. Taylor resided wi 


in Washington, where he made his influence felt in national 


affairs. During the years he was in Congress, Mr. Taylor 
took a profound interest in the movement to secure deep 
waterways on the Great Lakes and it is said to have been 
due principally to his persistent and untiring efforts that 


this boon to fresh water navigation was secured 


and 


Mr. Taylor was a man of fine lova haracter 


He 


capacity 


unusual 
the 
a number 


an 


Among 


was upright in word and deed and had 


for making and holding friends. 


host of friends whom he loved to remember wer 
ly acquainted, 
Mark 


of leading men with whom he was intimat« 
such as James G. Blaine, Thomas B. Reed, 
and Tom L. Johnson. 


And so passes one of the powerful and dominant figures 


Hanna 


in this industry, leaving with those who take up and carry 
on his work the memory of a rich and useful personality 
and ideals of strength and high purpose. 
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“Dollarpoint’—A New Mechanical Pencil. 

The caption discloses the name of a new mechanical pen- 
cil for which valuable features are claimed. This pencil 
has a propelling mechanism which the makers claim to be 
foolproof. Among its features are an adjustable grip in 
the lower part of the tip which prevents the slipping of the 
lead. The lead, therefore, may be pushed in or out any 
number of times without becoming loose. 

The lead is propelled through the point by means of a 

























The 
Screw Set 
Eraser does not 
drop out w hen 












A new 
lead at the 
point where 
you want it—a 
ten-second 
operation 


in use, ancw 
Free! 
one Ff rec 











NON-SKID 







does not bind GRIP 
drop Does not tire the 
_ hand while 






off 


in use 


NON-PLUG 
TIP 
Operates with 


all standard 
leads 


DOLLARPOINT” PE 
ANCE AND MECHANICAL FEATURES. 


NCIL, SHOWING APPEAR- 


plunger operated up and down by the mechanism inside the 
barrel. This plunger will operate to a distance of about 
one and one-quarter inches below the end of the barrel. 
\When the cap operating the plunger will no longer turn 
to the right and no lead protrudes beyond the point, it 
means that the plunger has been operated to its extreme 
jimit. 

The magazine for extra leads is in the lower part of the 
pencil. Its position is shown in one of the accompanying 
diagrams, 

The pencil is equipped with a screw-set rubber eraser 
covered when not in use by an ornamental cap which is put 
on and removed by a screw thread. Worn down erasers 
may be readily replaced by new ones. 

The “Doilarpoint” has a corrugated grip which the manu- 
facturers call “non-skid.” This grip is said to have cer- 
tain advantages. The grooves or corrugations encircle the 
pencil at the point where the fingers grip it. 

The pencil is made by the Dollarpoint Pencil Corpora- 
tion, 1001 West Sixteenth street, Los Angeles, Cal., manu- 
facturers of the Dollarpoint and Artpoint pencils. 


A Reclaimer for Lubricating Oils. 
\ device which it is claimed will quickly recondition all 
the usual classes of lubricating oils and put them in their 


original state is being marketed by the Oil Reclaimers, Ltd., 
307 George street, Sydney, N. S. W. It is stated that the 


process is a clarifying or reclaiming process and not a filter. 
The apparatus can be made to accommodate any amount 


of work desired and will deal with cases where water and 
lubricating oil become mixed in large or small quantities. 


Boyce Personal Accounting System. 

The A. E. Boyce Company, Boyce building, Muncie, 
Ind., includes in its activities the Boyce personal account- 
ing set. This comprises account books, a book cover with 
lock, a treatise on personal accounting, twelve sheets for in- 
ventory of real and personal property, twenty-five exhibit 
sheets and one strong box with key, equipped with twelve 
strong envelopes for filing valuable papers. It provides 
the business and professional man with a systematic means 
of handling his personal accounts, including a record for 
his investments, and to analyze and classify his assets and 
liabilities. The book cover makes it possible to keep the 
personal accounts under lock and key. 

The treatise furnished with the Boyce personal account- 
ing system explains the double entry method of bookkeep- 
ing so that anyone can operate the set of books. In the 
book are typical illustrations of the opening of the inven- 
tory, Opening financial statement, opening journal and 
ledger entries. The operation of bookkeeping is fully ex- 
plained. The book also illustrates and explains the inven- 
tory, balance sheet, profit and loss and comparative finan- 
cial statements. 


Check Imprinting and Numbering Press. 

The Hughes Machine Corporation, 78 Walker street, 
New York, N. Y., makes an imprinting and numbering 
press for checks. It can handle three checks at once, im- 
printing and numbering them at a speed of 5,000 an hour. 
Two or more colors of ink may be run. 


A New Compo Machine. 
A tacking machine has been added to the products of the 
Compo Sales Company, 149 Church street, New York, 
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NEW COMPO TACKING MACHINE. 


N. Y., who are already well known in this field through 
their Compo paper stapling machine. 

The tacking machine operates with a guide intended to 
prevent jamming or clogging. The machine is distin- 
guished among other qualities by strength and sturdiness 
of construction. It is designed to fasten labels on boxes, 
barrels and kegs. 

The W. H. Alexander Company, 40 Hudson street, New 
York, shipping supplies distributors, will specialize on the 
new machine in the east. 
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More Speedsters in Carter’s Family. 

The Carter’s Ink Company, Cambridge, 41, Boston, 
Mass., has added to its “Racer” family. The “Inky Racer” 
is already familiar to the trade. The automobile has added 
greatly to the menace of grease and tar spots in the 
home. “Spotty Racer” is a new development from the 
Carter laboratories. It grease, road oil, tar, 
etc., from clothing, rugs, cushions, etc., without leaving a 
ring, and without a great deal of labor. It is not inflam- 
mable. There are incidental uses of interest. “Spotty 
Racer,” added in small quantity to the water used for 
washing windows, paint work, floors and bathroom fix- 
tures will remove grease, oil and grime easily and quickly. 


A few 


removes 


drops rubbed into the palm of the hands before 


A New Desk Combination. 
The Globe-Wernicke Company of Cincinnati, O., 
desk combination known as 


has just 
announced an interesting new 
the Linoleum Desk Set. 
pany’s line of counter height uprights. 


This is an addition to the com 
The desk is built 
up of one desk top 33 inches wide, containing two box 
drawers measuring on the inside 14% inches wide, 5 7/16 
These drawers may be 
back and a toot 
\ useful combination is the Linoleum Desk Set hung 
two Globe-Wernicke 
making a solid piece of furniture, all the members joining 
stantial, 


inches high and 237¢ inches deep. 
fitted with cash tills, one linoleum top, one 
rest 


between counter height uprights, 


snugly and forming a combination at once su 


convenient and of pleasing appearance 





“RUSTY RACER.” 


rinsing with water will quickly exorcise grease, grit and 
grime. 

Carter’s “Rusty Racer” removes rust stains from table 
and personal linen, whether acquired in the laundry, golf 
bag, or hanging on a hook in humid localities. In addi- 
tion, fruit, coffee and similar stains common to the house- 
hold can be cleaned away. “Rusty Racer” 
with a glass rod for applying. 

Both of these new Carter’s products are put up in at- 


is provided 


tractive packages, retailing at twenty-five cents. They are 
a magnet which the stationer can employ to attract more 
patronage from women. 


Desk Memorandum Pad in Brushed Brass. 
The Cushman & Dennison Manufacturing Company, 120- 
26 Eleventh avenue, New York, N. Y., is marketing the 
“Memoroll,” a desk memorandum device employing adding 





THE “MEMOROLL.” 


machine paper. The base is finished in brushed brass, with 
felt bottom. It has sales potentialties for the home as well 
as for the office. green 
enamel. It is 10%x4 inches, using paper 334 inches wide. 
Each “Memoroll!” is packed in an individual corrguated box. 


The device may also be had in 


“SPOTTY RACER.” 


The increasing popularity of counter height files to serve 
as counters as well as files over which business is trans- 
acted in insurance offices, abstract and title offices, etc., led 
to the development of a desk set to provide a space below 
the counter for the knees, also a brass rail as a foot rest 
Drawers are provided for cash, stationery, etc. The Lino- 
leum Desk Set may be assembled between any two counter 
height files manufactured by the Globe-Wernicke Company. 


Substantial Note Book Line. 

A very complete assortment of note books especially 
designed to meet the requirements of students has been 
put on the market by the Boorum & Pease Company of 
New York. Included in this selection are the “University” 
note books, with both end and side opening, ruled and 
unruled, well bound in stiff boards with cloth backs; also 


a full assortment of the lower-priced books for school 





NOTE BOOKS FOR SCHOOLS 


AND OTHER USES. 
children, and a miscellaneous group designed to meet the 
requirements of the average person who his occasion to 
make notations from time to time. 

The cut shows these note books in three sizes and gives 
an idea of the style of binding. 
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Printer’s Paper Cost Finder. 

The Stationers’ Wholesale Supply Company, 509-15 South 
Wabash avenue, Chicago, Ill., has distribution for The 
Printer’s Paper Cost Finder, a comprehensive volume for 
determining stock costs in figuring printing jobs. Its 246 
pages represent 123 different weights of stock, ranging from 
twelve to 150 pounds to the ream, at prices from two cents 
to forty cents a pound. There are thirteen leather-tabbed 
thumb indices on the side, and a complement of cut-out 
indices at the top. It is a matter of but a moment to 
locate the stock by weight. The columns are headed with 
prices and the various quantities, in multiples of ten, are 
given at each side of the table. 

The book is substantially bound in leather-finished fabric, 
lettered in gold. It is 10x934 inches, with screw binding. 
The publisher offers a reward for the detection of errors. 
All of the computations involved in the book were done 
twice, on different machines, and the results checked 
against each other. 


Tape Sealing Machine with Water Reservoir. 
The V. J. Van Horn Company, 701 Fulton street, Chi- 
cago, manufactures a tape sealing machine with a liberal 


water reservoir. The No. 3 “Van Guard” sealing machine 

is built for heavy duty in the shipping room. It handles 

tapes from 14-inch to 4%-inch widths, or two rolls which 

total a width of 4% inches. A glass reservoir at the rear 
1 








NO. 3 “VAN GUARD” SEALING MACHINE. 


of the machine is connected by a metal tube with the tank 
under the moistening roll. Water is delivered automatically 
as needed, the level in the sealing tank being maintained 
constantly. The glass reservoir contains enough water to 
moisten 5,000 feet of tape. The transparent reservoir per- 
mits the user to see when the supply is running low. All 
parts in contact with water, except the reservoir, are made 
of brass. 


Wordometer Tallies Typewriter Production. 


The Wordometer Company, Brownlow House, 50-51, 
High Holborn, London, W. C. 1., England, makes a count- 
ing device for recording the number of words written on a 
typewriter. It attaches to the front frame of any standard 
typewriter. The actuating mechanism rests on the space 
bar. In writing the Wordometer bar is struck instead of 
the space bar. This records every complete word. If 
spacing only is desired, the space bar—part of which is not 
in contact with the counting mechanism—may be manipu- 
lated without recording. A key is provided for register- 
ing without spacing, for such work as figures, which are 
counted as individual digits instead of complete sums in 
some classes of typewriting. The counter on the Wordo- 


meter is set back to zero by a convenient knob 
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Book Model Line-A-Time Holder. 

The Line-A-Time Manufacturing Company, Inc., Ro- 
chester, N. Y., makes a special copy holder, known as the 
law book model. This takes bound books from 7% to 10% 
inches high. Larger sizes are made to order. The device 
compensates for the varying thicknesses met when copying 





LINE-A-TIME LAW BOOK MODEL. 


from the opening, middle of closing pages of a bound book. 
A separate plate is furnished, which is inserted in the copy 
holder in place of a book, to permit transcribing from or- 
dinary matter. The machine is made sufficiently rigid to 
permit supporting the heavy books used by lawyers, from 
which the typist is required to copy citations, etc. 





Simple Motion Display Device. 

The Window Attraction Service, 278 Hudson street, Bos- 
ton, Mass., manufactures the torsion display table. This 
is a device of moderate price. It makes a full turn, pauses 
and reverses. Six cycles are made in a minute. It enables 
the dealer to show small merchandise in motion, permit- 
ting it to be seen from all sizes. If placed sufficiently high 
in the window, the bottom may also be seen through the 
glass plate. 








TORSION TURN TABLE. 


The mechanism is contained in a small box, which is sus- 
pended from the top of the window, or from a bracket on 
the wall. The winding mechanism stores up sufficient en- 
ergy to operate the turn-table thirty days. No oiling, su- 
pervision or electric current are required. 


(Continued on Page 144.) 
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To Produce Midget Typewriter. 


Old Typewriter Man Invents Unique Machine and Interests 
Group of Well Known Business Men in Its Manufacture. 


The daily papers late in December announced the organ- 
ization of the Rochester Industries, Inc., of Rochester, 
N. Y., to manufacture by lease, etc., writing machines and 
typewriters. According to the announcement, the 
capital stock consists of 100,000 shares of no par value; to 
begin business with $25,000; directors are Morton H. An- 
derson, William A, Curtis of Chicago; Samuel C. Durand, 
Frank Gebbie, Charles E. Mudge, Arthur Ingle, Thomas 
J. Swanton, Harry Bates of New York, and Charles H. 
Wray of Rochester. 


press 


Morton H. Anderson is president of the company and 
Samuel H. Durand is secretary and treasurer. Mr. Gebbie 
is a director of the Carnation Milk Company and of the 
Phelps Can Company. Mr. Swanton is president of the 
National Bank of -Commerce. Mr. Wray holds important 
executive positions in five big Rochester industries. Mr. 
Curtis is president of the William A. Curtis Lumber Com- 
pany, and was formerly vice president of Montgomery 
Ward & Company. Mr. Ingle is president of the Brighton 
Corporation and vice president of the Consolidated Tool 
Company. Mr. Bates divided a number of years of service 
between two of the leading typewriter companies. He will 
be the director in charge of sales. 

Mr. Anderson, the president of the company, was for- 
merly with the Bethlehem Steel Company, and Mr. Durand 
is a manufacturer and capitalist of Rochester. 

The company is organized under the laws of the state of 
New York. There are 50,000 shares of participating pre- 
ferred stock of no par value, but preferred as to dividend 
and assets in liquidation to the value of $25 per share. 
Then there are 50,000 shares of common stock of no par 
value, fully paid and non-assessable, all issued and outstand- 
The operating capital consists of 20,000 shares of par- 
ticipating preferred at $25 per share. This stock is not 
available or offered for subscription. Then there are 30,000 
shares of participating preferred treasury stock of no par 
value to be issued only for future cash capital requirements 
at no less than $25 per share and to be offered to stock- 
holders of both classes of stock pro rata in proportion to 
their holdings prior to public offering. 


ing. 


The charter of the Rochester Industries, Inc., provides 


in Every Section of the Field. 





that the dividends on this issue shall be limited to $1.75 per 
share on the basis of a par value of $25 per share. 

The machine which the Rochester Industries, Inc., will 
feature is the invention of Harry Bates, who developed it 
in association with Wellington P. Kidder, consulting engi 
neer of the new company. Both gentlemen have invented 
a number of mechanisms in the 
Kidder’s most conspicuous contribution to the art is the 
Prior to that he invented the Well- 


typewriter field. Mr 


Noiseless typewriter. 


ington. He is altso the inventor of a printing press which 
bears his name. 
Among Mr. Bates’ inventions are the Chron-Index—a 


time clock with index cards—and a pay-station typewritet 
for the accommodation of guests in hotel rooms and per 
sons in other places who have use for a machine obtainabk 
by the payment of a small fee. 
a number of improvements in typewriter construction 

The machine which the Rochester Industries, Inc., 
feature is said to be rigid and durable in construction, yet 
when enclosed in its case is about two and one-half inches 
high. When the case is opened to put the machine in 
writing position, the process is said to be similar to extend 
ing the averaged-sized camera. 

The company has acquired a large factory in 


He is also the inventor ot 


will 


Rochester 


and is said to be energetically pushing its plans 
completion. 


George Ed. Smith on Merchants’ Association Board. 


Prominent Typewriter Man Succeeds John W. Mix as 
Director. 


George Ed. Smith, president of the Royal Typewrite 
Company, Inc., of New York City, has been elected a di 
rector of the Merchants’ Association of New York to su 
ceed the late John W. Nix. 

Mr. Smith has distinguished himself in the business affairs 
of his section and has served in positions of importance 
among associations of business men in the East. His abil 


ity in organization work has caused him to be chosen t 
carry forward important labors. 
George Ed. Smith was born in Wisconsin in 1879. H«: 


was educated in preparatory schools, and after graduating 
he began the study of law. He abandoned the idea of prac 
ticing law, however, and before the course was completed 
he entered newspaper work in Chicago. Not 
this he became interested in the production and distribution 


long after 


of typewriters, and twenty-three years ago he associated 
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himself with the typewriter industry in which he has been 
active ever since. 

Mr. Smith’s ability as an organizer and an executive has 
been conclusively demonstrated in his business. Under his 
management the Royal Typewriter Company, Inc., has ex- 
tended its sales offices throughout the world, until now 
there is said to be no country where it does not maintain a 
selling force with suitable cquipment. In many countries 





GEORGE ED. SMITH 


abroad the company has built or purchased buildings of its 
own. 

Mr. Smith has served as a member of the board of direc- 
tors of the Chamber of Commerce of the United States, 
and for two terms he was president of the American Man- 
ufacturers’ Export Association. During the war he acted 
on various boards charged with the execution of Govern- 
ment work in fields with which he is familiar. 


The Business Show at St. Louis, 


Big Office Equipment Exposition Which Commenced on 
Monday, January 29, Presents Comprehensive and 
Interesting Series of Exhibits Under the Direc- 
tion of the Annual Business Show Company 
of New York. 


The National Business Show, which opened its doors 
it the Coliseum in St. Louis on Monday and will continue 
throughout the week, closing on Saturday evening, Feb- 
ruary 3, is one of the most interesting events which has 
transpired in the business world of St. Louis for a number 
of years. The officers of the Annual Business Show Com- 
pany of New York have brought their wide experience to 
bear in putting on this exposition, and have made it rep- 
resentative of the office equipment industry. Frank E. 
upper, president of the company, is present in person, 
assisted by his able lieutenants, James F. Tate and Charles 
H. Hunter. 

The exhibits cover a field as wide as the industry itself, 
including many of the most prominent concerns in the 
otice equipment world. It is impossible at this date to 
give a report of the day-to-day events of the show. That 
report will be presented in the March issue of this journal. 
rhe list of exhibitors discloses the fact that there are more 
than half a hundred different individual booths and that 
eighty or more concerns in the office equipment field are 
represented with substantial and interesting exhibits. In 
one or two cases local concerns, such as tiie Buxton & 
Skinner Printing and Stationery Company, have leased a 
group of booths and exhibit not only the lines they them- 
selves produce as manufacturing stationers, but display 
and demonstrate many well-known products for which they 
are dealers in the St. Louis territory. This adds a certain 
feature of interest to the show, since some of the lines 
thus exhibited are seldom seen at business shows, yet are 
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widely known to the trade and are of interest to every 
dealer. 

The exposition has been vigorously advertised and the 
exhibitors started the week with the conviction tHat the 
business people of St. Louis and the surrounding communi- 
ties would turn out in large numbers to acquaint them- 
selves with the most advanced machines, methods and 
equipment in the business world. 

Following the custom in other cities where business 
shows are held, special days have been set apart on which 
emphasis will be laid upon certain things. One day has 
been devoted to the interests of commercial students, one 
to the executives of business houses, etc. 





Stationer in Montclair Real Estate Deal. 

E. L. Hearn, a stationer of Morristown, N. J., has pur- 
chased a business block on Bloomfield avenue, Montclair, 
N. J. Mr. Hearn had disposed of his stationery store at 
1 South Ferry street, Morristown. It is his plan to make 
alterations to the building, and will occupy one or two of 
the stores, installing stocks of stationery, books and toys. 


“Bill” Bowen Goes to Weis. 


William Bowen, Jr., has gone from lead pencils to filing 
devices—in other words, he has resigned the position he 
has held for the last eleven years with the Joseph Dixon 
Crucible Company and has just joined the staff of the Weis 
Manufacturing Company. 

“Bill” Bowen is one of the best known and most popu- 
lar traveling salesmen in the South, where for more than 
a decade he has called on the trade in the interests of the 
Dixon pencil and crayon department. To leave this or- 
ganization and to say good-bye to the many friends in 
Dixie is not easy. “Bill” says it gives him a heavy feeling 





WILLIAM BOWEN, JR. 


up around the wishbone. Since he has been with the 
Dixon Crucible Company, Mr. Bowen has made his home 
in Houston, Texas, and finds it not at all easy to part 
company with the friends he has made in that fine and 
flourishing city. 

In his new position Mr. Bowen will cover the New Eng- 
land states, Eastern New York, Eastern Pennsylvania, 
New Jersey, Delaware, Maryland and Washington, D. C. 
He came originally from lowa, but has lived so long in 
the South that the Southerners claim him as one of them. 
Southern stationers one and all wish him the best of suc- 
cess in his new undertaking. 
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JOSEPH BOYER. STANDISH BACKUS 





F. H. DODGE EDWARD RECTOR. W. B. MANNY. W. A. C. MILLER 


Annual Election of Burroughs Company. 


Directors and officers were elected at the annual meeting 
of the Burroughs Adding Machine Company, Detroit, 
Mich., January 16. Following are the directors re-elected 
Joseph Boyer, Standish Backus, F. H. Dodge, A. J. Lauver, 
G. A. Buder and Edward Rector. W. B. Manny, A. J 
Doughty and W. A. C. Miller were elected to succeed B. G. 
Chapman, C. W. Gooch and Alvan Macauley. 

After the stockholders’ meeting the directors elected the 
Joseph Boyer, chairman of the board; 


following officers: 
H. Dodge, vice-president; 


Standish Backus, president; F 
A. J. Doughty, vice president; A. J. Lauver, treasurer; 
G. W. Evans, secretary; L. A. Farquhar, comptroller; R. S 
A. J. DOUGH TT. Mielert, assistant secretary and treasurer; W. A. Neumann, 
A. F. Liska, assistant comptroller. Mr. Doughty assumes 





Sheahan, assistant secretary; 


assistant treasurer; Thomas L. 
Mr. Dodge will continue to direct his efforts to the development 


charge of all manufacturing operations. 


mestic and foreign distributing organizations, and to the efficient handling of the increasing volume o ss the 
various departments. 

The changes in the directorate were caused by various reasons. B. G. Chapman has felt for some time that his long 
service with the company as a director, as well as an active officer, entitled him to relief from continued responsibility 
in the direction of the company’s affairs. C. W. Gooch is now a resident of Virginia, and has been desirous of with 
drawing from business responsibilities in Detroit at a favorable time. Alvan Macauley, who has been with t Pack 
ard Motor Company since 1910, has desired to devote himself more closely to his duties as president. 1 retirin 
members of the board of directors retain their financial interest in the company, will continue to follow its progress 

yf all with whom they have been so long and so happily 


and carry with them the enduring friendship and esteem 


associated. 


Mr. Lauver, re-elected treasurer, passed away at Miami, Fla., the day after the board meeting. 
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New York Export Managers to Hold Get-Together 
Meeting. 

The annual get-together meeting of the Export Managers’ 
Club of New York will be held during the day and evening 
of March 20 at the Pennsylvania hotel, New York City. 

James S. Martin, foreign publicity manager of the Rem- 
ington Typewriter Company, has been appointed chairman 
of the publicity committee, with Carl H. Greene and B. 
Olney Hough as his associates. 

The annual meeting of this club has come to be one of 
the important events of the year in foreign trade circles. 
It is expected that the approaching session will be bigger 
and livelier than ever before because business in general has 
shown an appreciable advance at the turning of the year 
and export trade in particular shows unmistakable signs of 
reinvigoration. 

The members of the Export Managers’ Club realize that 
the new day of exporting will on the surface, at any rate, 
reveal very little of the old time romance of commerce. 
Much of the adventure of overseas commerce is past. No 
longer do we imagine the pot of gold at the end of the rain- 
bow. The club, therefore, has adopted as the slogan for 
the 1923 meeting, “Common Sense in Exporting”—a well 
worn but worthy and appropriate formula. 

The morning session will be devoted to the following 
subjects: Getting Results from the Sales Budget; Building 
Sales Through Service; Manufacturer’s Representative vs. 
Merchant Distributor 

The afternoon session will consider the following sub- 
jects: Practical Problems of Marine Insurance; Discount- 
ing Drafts vs. Collection: Standardization of Practices. 

All the foregoing topics will be treated in detail by suc- 
cessful and well known practitioners in the export trade. 
So carefully are the discussions planned and guided that 
any one of these annual get-together meetings of the Ex- 
port Managers’ Club is always worth a journey across the 
continent 1f need be. 

C. J. Warren, foreign sales manager of the Remington 
Typewriter Company, will act as chairman at the morning 
session; Harvey P. Rockwell, first vice president of the 
Yawman & Erbe Manufacturing Company, will deliver the 
address of welcome. Walter F. Wyman of the Carter’s 
Ink Company has been invited to present his views on the 
subject of “Getting Results from the Sales Budget.” H. L. 
Gemberling of the Sherwin-Williams Company will talk 
on the subject, “Building Sales Through Service,” and 
Ernest Filsinger of Lawrence & Company will talk on 
‘Manufacturers’ Representative vs. Merchant Distributor.” 

Stanley H. Rose of the Barber Asphalt Company will be 
chairman of the afternoon session. “The Marine Insur- 
ance Problem” will be treated by Peter Moora of the Pat- 
ton-Pitcairn Division of the Pittsburgh Plate Glass Com- 
pany. Under the topic assigned, he will discuss: a 
‘Proper Coverage”; b—‘Warehouse to Warehouse”; c— 
“Protection Against Al! Risks.” L. R. Browne of the In- 
ternational Electric Company will treat the subject of “Dis- 
counting Drafts vs. Collection.” 

The round table discussion on “Standardization of Prac- 
tices” will be led by Harvey E. Golden of the General Fire- 
proofing Company, and will be guided into the following 
sub-topics: a—‘Conditions of Sale”; b—‘Interest Charges 
on. Drafts”: c—‘Interest Charges on Prepaid Charges” 
d—“F. O. B. or F. A. S.” 

Che 1923 meeting will wind up in the evening with an in- 
formal dinner at which an exporter of national prominence 
will preside and speak. Ladies are cordially invited to this 
dinner. Further discussions between dances will bring the 
program to a close. 


Since there has not yet been time for all the speakers to 


register their acceptance of the assignments given them, it 
is necessary to defer the publication of the complete roster 
until a little later. However, this matter and all other 
arrangements are well in hand and developments up to the 
present time forecast an exceptionally vital, satisfactory and 
successful meeting. 

A new departure this year is the invitation which has 
been extended broadly and specifically to university pro- 
fessors and students of export trade and advertising. 

The Export Managers’ Club of New York has planned a 
novel, stimulating and instructive combination of the tech- 
nical and active elements in the United States engaged in 
the study and practice of export trade. 





Retail Association Adds New Service. 

The Retail Furniture Association of Washington, of 
which D. C. Reid, president, Seattle Office Equipment Com- 
pany; J. J. Kaufman, Kaufman & Leonard, Aberdeen; 
Charles Hebberd, Tull & Gibbs, Spokane, and J. H. Big- 
gar, Frederick & Nelson, Inc., Seattle, are state directors, 
announce the opening of four new service bureaus to aid 
association members in solving business problems. The 
new departments include a transportation bureau, directed 
by L. M. Latch; a bureau of freight traffic and claim serv- 
ice, with Herbert Schroeder traffic manager; a bureau of 
standardized accounting and federal tax procedure, directed 
by C. A. Johnson, C. P. A., and a bureau of advertising and 
merchandising in charge of F. W. Strang. Transportation 
bureau activities will consist of (1) special bulletins cover- 
ing general new information relating to all phases of trans- 
portation matters, covering shipments, (2) advices to mem- 
bers in routing that may insure a saving in freight charges 
made possible by carrier competition (3) study possible 
freight savings in shipments of Eastern origin via water car- 
rier, and (4) give personal advice on all questions relating 
to transportation which may be requested by individual 
members. The bureau of freight traffic and claim service 
will keep members fully advised in advance of any and all 
changes in rate and classification, answer questions and in- 
terpret rate or tariff matters, audit all freight bills submit- 
ted by members, determining if charges have been paid 
on correct tariff rate and present claims to the carriers and 
make collections of all overcharges with a charge of 33 1/3 
per cent. of the amount collection, minimum 25 cents per 
claim; file all loss and damage claims with carriers and col- 
lect same on basis of a fee of 10 per cent., minimum charge 
of 25 cents per claim; furnish immediate legal advice on 
any and all questions relating to freight traffic and claims. 
The bureau of standardized accounting and federal tax pro- 
cedure will edit a bi-monthly bulletin and render profes- 
sional service to members direct; work out in sufficient de- 
tail to fit the requirements of individual members a plan for 
standardizing accounting procedure; give individual gen- 
eral instruction and personal supervision for each member 
within the group standardizing their accounting. The bu- 
reau of advertising and merchandising consists of a com- 
mercial art, advertising copy and research departments and 
will issue frequent bulletins, developing in an interesting 
way many merchandising ideas, plans, suggestions and help- 
ful criticisms that have a general application to the field of 
retail selling; aid in solving individual store problems which 
come within the scope of the bureau, and assist the mer- 
chant in any manner in which the personnel of the depart- 
ment is capable. Personal service is the keynote of the new 
bureaus established, states G. S. Costello, executive secre- 
tary of the association, and membership in the organization 
entitles merchants to all the privileges of the new depart- 
ments 


Every mother thinks her boy acquired his meanness 
from the measly kid next door—The Hub Guide Post. 
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Guild Corporation Opens Office. 

The Guild Products Corporation has opened a suite of 
offices and sales rooms on the eighth floor of the Pennsyl- 
vania building, Philadelphia. This is at Fifteenth and Ches- 
ter streets. Here the corporation will engage in the retail 
distribution of its specially branded lines of goods. Only 
the exclusive Guild products will be offered, consisting of 
such supplies as rubber bands, pencils, erasers, carbon 
papers and allied goods. 

A. Pomerantz, president of the Guild, is the presiding 
officer of the new store, while Miss A. M. Pifer has charge 
of the office force and sales organization. The business 
was established a year ago with headquarters at 722 Vine 
street. The new quarters are larger and more centrally lo- 
cated. 

Burnham Heads Eveready Sales. 

Frederick A. Burnham, Jr., who is widely acquainted 
among the stationery trade of the United States, has been 
appointed general sales manager of the Eveready Manufac- 
The sales office of the com- 


turing Company of Boston. 


pany will be removed from Boston to the Hudson Terminal 





FRED A. BURNHAM, JR. 


building, 50 Church street, New York. Mr. Burnham has 
entire charge of the sales for the United States and Canada. 
Mr. Burnham says that he will work along the lines of 
broadening out and by stimulating interest in sales promo- 
tion work in cooperation with distributors. 

Mr. Burnham was for over twenty years vice president 
and sales manager of the Bates Manufacturing Company, 
until that company was purchased by another concern 
More recently Mr. Burnham has been a manufacturers’ 
agent for several lines in the east. 


“Holmes of Mississippi” Convention. 

The office equipment house of Holmes of Mississippi at 
Jackson, Miss., is much alive to the value of sales conven 
tions as a result of their experience of the last three or four 

They 
year with a view to instructing their entire organization so 


years have been holding two sales conventions a 
that they can render the best possible service to customers. 
They believe that every dealer will profit by making prep- 
aration and devoting 


be come 


time to the instruction of sales people 
work, but 
conventions a great deal about the lines 


who not only enthusiastic over their 
learn through thes¢ 
they handle 

At a meeting held 


forces were brought together 


in January, the outside and inside 
to listen to a special discus- 


sion on fire hazards and safeguarding records. The prin 


cipal speaker was W. S. Miller of the General Fireproofing 
Company, Youngstown, O. Mr. Miller is making a tour oi 
the country, visiting the different agencies of his company 


enroute. 


Geyer’s in Handsome New Dress. 
Beginning with its issue of January 5, Geyer’s Statione: 
New York, N. Y., appeared in a striking cover 
design of classic character, printed in blue and 


\ simple 


gold on 


gray cover stock makes a pleasing impression. The front 
cover has been stripped of advertising, and bears the hall 
mark of the National Association of Stationers and Mant 


lacturers. 
The issue of January 5 is Whole No. 1887. 


The issue makes sixty-two pages with cover 
Geyer’s has 


been serving the stationery trade since 1877, and in 





time has chronicled many improvements and changes in 
Its daily issues during the con 


Stationers and 


the industry it represents. 
the National 
Manufacturers have been a constructive work for the 


ventions of Association of 
tional body, of which it has been a zealous advocate. 

The new dress of Geyer’s includes a number of specially 
designed department and feature heads 


Dudley Johnson Passes Away. 


\s the last forms close word comes from Miami, Fla 
the demise of Dudley Johnson, for many years manager a 


Chicago for the Joseph Dixon Crucible Company. Parti 
ulars will be presented in the March issue. 

Mr. Johnson had been on a leave of absence and his stay 
at Miami promised improvement in his condition. Late 
developments were unfavorable. His widow and a son 
survive. 

Sanborn Joins Hoge Sales Force. 
\. F. Sanborn has become a member of the sales fore: 


of the Hoge Manufacturing Company, Inc., of New York, 
and is representing this concern in Wisconsin, Minnesota 
lowa and Nebraska. 

Mr. Sanborn has covered this territory for several ye 
selling stationery specialties. 


London Manager of Boston House Visits U. S. 
rans Martin 
Company of Boston, paid a short visit to the United States 


Earnest Green, London manager of the Thory 
last month. He said that business in England is on the 
upward trend and he believes it will continue to improve 


Furniture Men Meet in New England 
Assoc iatic I of Ne \\ 


More 


Late last month the Office Furniture 
England held its annual dinner at Boston. than two 
hundred dealers and agents of the furniture and filing equiy 


ment manufacturers covering the New England field wer: 


present. The association is headed by Lionel G. S. Palme: 

district manager for the Generai Fireproofing Company 

The address of the evening was given by R. D. Jackson, 

former sales manager of The Safe-Cabinet Company. “The 

Going and Growing in Business” was Mr. Jackson’s topi 

Further particulars will be presented in the Mar ssuc 
Recent Chicago Visitors. 

Visitors to Chicago late in January, who included tl 
offices of the A. B. Dick Company in their Is wet 
Harvey D. Brooks (The Brooks Company, Clevelat 
Ohio) and Mr. Wendling (W. E. Finzer ( P 
land, Ore.). 

Ordinary smiles often prove first aid in building up 
extraordinary business——What Next? (Dennis Manufac 


turing Company.) 
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Remington Has New Domestic Sales Manager. 

J. T. Thornton has returned to the Remington organi- 
zation, having been appointed domestic sales manager of 
the Remington Typewriter Company. Mr. Thornton is a 
veteran in that organization, having served in it with dis- 
tinction for many years. He is known among his fellows 
as “Sunny Jim” and began his Remington service as a 
salesman at the Kansas City office in 1901, remaining in 
that position until 1904, Later he was appointed manager 





J. T. THORNTON.—From a photograph taken 
several years ago. 
of the company’s Kansas City office, filling the position with 
great success from 1904 to 1908. 

During 1909 and 1910 Mr. Thornton was manager of the 
Remington office in Chicago, and during 1911 and 1912 he 
was manager of the company’s Metropolitan office in New 
York. Later he served as district sales manager of the 
Eastern District, the most important single district in the 
Remington’s domestic organization. 

In April, 1920, Mr. Thornton resigned his position and 
spent a year and a half in California, after which he de- 
voted almost a year to travel abroad, visiting Egypt and 
various parts of Europe. 

The return of Mr. Thornton to the organization and to a 
more important position than ever will be good news to 
Remington men everywhere, and especially to those who 
know him personally and are familiar with his sterling 
qualities and his exceptional gift of leadership. His ap- 
pointment augurs well for the success of the Remington 
domestic organization. 


Take State Agency for Adding Machine. 

Che Western Distributing Company has opened an office, 
510 Odd Fellows’ building, Indianapolis, Indiana, having 
taken the Indiana agency for the Pro+Calculo adder and 
other mechanical specialties sold through commercial sta- 
tioners. The company employs a force of outside sales- 
men 


“Acco” Strauss Back in Chicago. 

M. Strauss, representative at Chicago for the American 
Clip Company, returned to Chicago the middle of January. 
He had been at the factory several months. 

Baum Elected President of Sickert & Baum. 

\rthur J. Baum, who has been secretary and treasurer 
of the Sickert & Baum Stationery Company of Milwaukee 
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since its organization a number of years ago, and who, 
since the death of Ferdinand J. Sickert, has been acting 
president of the company, was elected president at the 
annual meeting of the stockholders held on Saturday, 
} 


December 3 

Mrs. F. J. Sickert, widow of the late president of the 
company, was elected secretary, and her son, Stafford 
Sickert, was elected treasurer. 


Important Changes in Stamp Concern. 


Announcement has just been made that the Consolidated 
Stamp Manufacturing Company, 87 Maiden Lane, New 
York, N. Y¥., has purchased the firm of Everson & Reed, 38 
Chambers street, New York City, manufacturers of rub- 
ber stamps, badges and brass checks. The firm of Ever- 
son & Reed is fifty years old and dates back almost to the 
beginning of the industry in this country. A short time 
ago the Consolidated Stamp Manufacturing Company pur- 
chased the firm of R. Ross & Sons, 94 Warren street, man- 
ufacturers of brass stencils. This concern at the time it 
was purchased was sixty years old. The present plan is 
to combine the two companions under the name of Con- 
solidated Stamp Mfg. Co. at 87 Maiden Lane and conduct 
an up-to-date establishment in the rubber stamp business. 











W. J. PICKERING, vice president 
and sales director of the Remington 
Typewriter Company. The report of 
Mr. Pickering’s election to this posi- 
tion was given on page 159 of Office 
Appliances for January, together with 
a brief sketch of his career, which has 
covered a period of twenty years dur- 
ing which time he has enjoyed a 
therough experience in typewriter sell- 
ing. Mr. Pickering is one of the best 
posted men in the typewriter business. 
His election to his present post is the 
logical outcome of his past performances. 








Warning to the Trade. 

The following report comes from the Weis Manufactur- 
ing Company of Monroe, Michigan: 

“Some person representing himself as W. E. Weis and 
as being connected with the Weis Manufacturing Com- 
pany of Monroe, Michigan, has been soliciting loans from 
some of the eastern Weis dealers and when accommodated 
has presented a forged check upon one of the Monroe 
banks. 

“The Weis Company desires to warn the trade against 
complying with requests of this kind.” 











Ge 
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New Elliott-Fisher Appointments and Some 
Promotions. 


Seely and Jensen Promoted and Carle Added to the Force; 
Gookin Heads Department of Sales Education. 


On December 12 M. A. Seely was advanced in the Elli 
ott-Fisher sales organization to the position of sales man 
ager in charge of sales production and sales statistics. His 
promotion comes as a wWell-merited climax to sixteen years 
of service with the company, during which time he has oc- 
cupied many positions of responsibility, both in the field 
and in the general office. 

Mr. Seely started with the Elliott-Fisher Company in 
1906 as a clerk in the carbon and ribbon department of the 
general office at New York. Later he was placed in charge 
of the department. In 1908 he became a supply salesman 
in the New York local office, and the next year he was sent 
out into the field to organize carbon and ribbon sales de 
partments in the branch offices. For a year Mr. Seely man 
aged the Pittsburgh office. He has also managed the car- 
bon and ribbon department as well as the sales promotion 
department, both at Harrisburg. In 1913 he became assis- 
tant to the general manager to help with the organization 





M. A. SEELY. ALBERT 


of the sales department. Soon afterward he was made assis 


tant sales manager. 
New Assignment for Mr. Gookin. 

The connection of Mr. Gookin with the Elliott-Fisher 
Company was announced in Office Appliances some months 
ago. Just before Christmas the following announcement 
was made by Vice-President M. S. Eylar: 

“Effective immediately, Mr. W. C. Gookin becomes edu- 
cational director, which includes sales education in all its 
branches—approach, demonstration, selling methods, sales 
schools, etc. Mr. Gookin’s wide experience in this line par 
ticularly fits him for this work.” 

Carle New Manager Publicity Division. 

Frederick Nelson Carle has been made manager of the 
publicity division of the Elliott-Fisher Company. It is 
stated that the demands which have arisen as a result of 
the company’s extensive program of direct-by-mail adver- 
tising have become so great that the advertising agency 
is no longer able to take care of it, hence Mr. Carle's ap 
pointment. 

Born in Eastern Canada, Mr. Carle was educated there 
and in private schools in Boston and Cambridge, Mass. 
He comes from an old newspaper family, and began his in- 
itial advertising training on the Cambridge Chronicle, go- 
ing from there to the Shumway Advertising Agency in Bos 
remained six years and gained a thorough 


ton, where he 
knowledge of agency practice, graduating from the copy 
desk to assistant to the vice-president, and eventually t 
Wishing to obtain a broader 


copy chief and plan man 





JENSEN. 


executive training, he turned his eyes toward New York, 
and was fortunate enough to find an opening with the Gen- 
eral Vehicle Company as advertising manager. Here he 
remained for seven years, assimilating transportation prob 
lems and the business methods of the General Electric Com 
pany. 

When the General Vehicle plant was taken over by the 
LU. S. Government in 1918, Mr. Carle went first to Green 
Bay, Wis., as sales promotion manager of the Oneida Truck 
Company, but was soon transferred to New Yorl 


with the 


West Motor Company, eastern distributor. After a year 


with the Oneida organization, he went to Pittsbu: Pa 
to become advertising manager of the automotive depart 
ment of the Standard Steel Car Company, which built the 
“Standard Eight.” He remained with this 18-plant con 
cern for some two years, resigning to make another con 


nection which he found unsatisfactory, and eventually found 
his way to the Elliott-Fisher Company. 


Mr. Carle has a great many friends among publishers 
and advertising men. He is married, and lives on Long 
Island. He is known as a good advertising executive, whos« 


by loyalty to the organization and a 
the 


work is characterized 
direction of co 


effort in 


quiet, persistent, forceful 


ordination and team work. 


oo 








New Promotion Manager for E.-F. Automatic Feed 
Machine. 
The Elliott-Fisher Company recently appointed Albert 


Jensen to be promotion manager for the new automatic feed 
machine. Mr. Jensen was also the first New York District 
salesman to make the 1922 All-Star Club Phe 
which Mr. Jensen now holds is one which was but recently 


He has been appointed to the new job be 


positio! 


‘“ause of 


created. 
his fine sales record and other qualifications 


Mr. Jensen has been with the Elliott-Fisher organizatio1 


since December, 1919, shortly after Uncle Sam and he had 
severed a very satisfactory relation extending over more 
than two years. It was during his service days that Mr 
Jensen became intimately acquainted with the Elliott-Fishet 
machines. He was assigned to duty at the U. S. Naval 
Supply base at South Brooklyn, and becauss extensive 
pre-war organization and traffic experience, he was charged 


with the organization of the receiving division, a depart 
ment calling for a personnel of 178 clerks to handle all mat 
ters pertaining to delivery of material for the base. Briefly, 
this department handled all contracts awarded for the pur 
chase of material, arranged for delivery of material on dates 
specified, took receipt of all deliveries, arranged for inspe¢ 

tion of material delivered, arranged for delivery of inspected 
material, and finally arranged for payment of 
epted. Mr. Jensen installed eight Elliott-Fisher machines 


for writing documents called “Public Bills” and “Inspectiot 


material a 


Calls” on continuous length forms. 
On receiving his discharge from the service, Mr 
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went to see the New York manager of the Elliott-Fisher 
Company and became a junior salesman. He made a rec- 
ord as a junior and more than paid his way. In five months 
he was assigned to a difficult Westchester territory, where 
he confounded all the prophetic utterances of those who 
had tried the same territory by making good in it. In 1922 
Mr. Jensen piled up enough sales in eleven months to qual- 
ify as an all-star man. 


Frederick H. Morse Now Royal Assistant Sales 
Manager. 

Frederick H. Morse, who for a little over two years has 
been chief executive of the Royal Typewriter Company, 
Ltd., with headquarters at London, England, has returned 
to the United States, and has become assistant general sales 
manager of the Royal Typewriter Company, Inc., in charge 
of the central district. Mr. Morse will make his headquar- 
ters in Chicago. He visits all the different branch offices in 
this district and it is his intention to strengthen an already 
efficient sales organization in order that the full benefit of 
the good times may be harvested by his company. 

Mr. Morse, in conversation with a representative of Of- 
fice Appliances the other day, expressed the warmest senti- 
ments toward the English people whom it was his privilege 
to meet. His stay in England, he said, was a delightful ex- 
perience and one which he would not willingly have missed. 
He was glad, however, he said, to get back to the United 
States, partly because of the fact that the cost of living is 
high in England and taxes are very much ofa reality. Eng- 
land has a staggering war bill to pay and the only way of 
raising money is by taxation. Mr. Morse said that the 
taxes on incomes amounted to about 25 per cent. of the net. 
Despite the heavy taxes and high comparative costs, the 
English people are carrying on and are making steady and 
substantial progress toward prosperity. There is still a 
serious unemployment problem in the British Isles, more 
than a million men being out of work, but this is gradually 
being remedied. 

Before Mr. Morse left London, the officials of the Royal 
Typewriter Company, Ltd., called in the company’s repre- 
sentatives from all parts of the British Isles to attend a 
dinner given in his honor on the eve of his departure. An 
intimation had come to Mr. Morse of a desire on the part 
of his British friends to present him with a testimonial of 
their regard. He let it be known that the only thing he 
wanted by which to remember his delightful stay in Great 
Britain was the biggest month’s business ever put over by 
the British organization in December. This the organiza- 
tion enthusiastically turned in, breaking all previous rec- 
ords, but, in addition, at the farewell dinner, they presented 
him with a beautiful hand-carved antique oak smoking 
stand, with eight Dunhill pipes and a formidable supply of 
smoking tobacco. Another handsome and charming gift 
was an English address book bound in leather, with orna- 
mented pages and large gold monogram of Mr. Morse’s 
initials inlaid in the cover. The sentiments of the organiza- 
tion were recorded in a beautifully hand-lettered page of 
striking design, done in attractive colors. The book also 
contained the signatures of the entire British Royal type- 
writer organization, and one can readily understand that it 
is one of Mr. Morse’s most treasured possessions. 


Gourland Typewriter Company to Extend 
Operations. 

It is reported that the Gourland Typewriter Corporation 
of New York City, N. Y., has consummated financial ar- 
rangements whereby the activities of the organization will 
be considerably extended in the near future. 





EXCUSE US PLEASE 


A Slip of the Machine. 

On page 199 of the January issue, the final item refers to 
John F. Cogswell as sales manager of the Moore Push Pin 
Company, Boston, Mass., who had returned in December 
from a trip west. It happens that Mr. Cogswell is not the 
sales manager of the Moore Push Pin Company, but of the 
Moore Pen Company. W. B. Milnor is sales manager of 
the Moore Push Pin Company. 

Our apologies to both gentlemen. 








Vulcanized Fiber Stocks in Chicago Fire. 
Fire January 25 in the building at 741-45 West Van 
Buren street, Chicago, Ill, damaged stocks of fiber waste 
baskets in the warehouse of the National Vulcanized Fiber 
Company. The warehouse also contained a large quantity 
of other hard fiber products produced by the company. 


James P. Ward a Bank President. 


James P. Ward, vice-president and general manager of 
the Shipman-Ward Manufacturing Company, Typewriter 





JAMES P. WARD. 


Emporium and Lightning Coin Changer Company, Chi- 
cago, Ill., was elected president of the Rogers Park Trust 
& Savings Bank at the annual election. This is one of the 
live banks of the North shore residential district. of Chi- 
cago. He was a director when the bank was organized. 
Mr. Ward is also a member of the North Shore Park Dis- 
trict, which has supervision over parks and boulevards. 


N. C. R. Hundred Pointers’ Convention. 

The annual convention of The National Cash Register 
Company’s Hundred Point Club was held at Dayton, Ohio, 
and New York, N. Y., the week of January 22. Approxi- 
mately 300 sales representatives from all sections of the 
United States and Canada attended. These men had at- 
tained membership in the Hundred Point Club by securing 
100 per cent or more of their 1922 selling quota. 


The opening of the convention dedicated the remodeled 
N. C. R. schoolhouse. The building now seats 2,250 peo- 
ple, and is one of the finest buildings of its kind in the 
world. The principal address of the dedication was de- 
livered by Hon. Jaines Davis, Secretary of Labor. 

January 24 the Hundred Pointers and a few executives of 
The National Cash Register Company left for New York 
on two special trains. Convention sessions and demonstra- 
tions were held at New York the remainder of the week. 
A detailed account of the convention is scheduled for the 
March issue of Office Appliances. 
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Oliver Typewriter Company Elects New Officers. 





F. W. Walker Succeeds H. K. Gilbert as President of 
Company—Policy of Company Involves Increase 
of Sales and Distributing Organization. 

The stockholders of the Oliver Typewriter Company, 
at a recent meeting, filled the vacancies on the Board of 
Directors caused by the death of Delavan Smith and the 
resignation of Henry K. Gilbert as president, electing as 
their successors E. H. Smith, for many years an executive 
officer of the Frederick W. Walker. The 
Board re-elected. The 
Board of Directors now consists of the following: Warren 
C. Fairbanks, Tappan Gregory, George A. Ranney, E. H. 
Smith, Frederick W. Walker, Francis C. Waller and 
William Waller. 

Immediately after the above meeting the Board of Direc- 
tors met and elected the following executive officers for 
President, Frederick W. Walker; vice- 
president, John Whitworth; secretary, Luther G. Raymer; 
treasurer, Frank M. Farnsworth. 


company, and 


remaining members of the were 


the ensuing year: 


Mr. Walker, the company’s new president, brings to 
his new duties a wide and successful business experience. 
Luther G. Raymer, formerly assistant to the secretary of 
the Oliver organization, and Frank M. Farnsworth, 
merly auditor, have both been with the company for more 


for- 


than fifteen years. 

Arthur W. Barlow, who has been in the service of the 
Oliver Typewriter Company for more than seventeen years, 
during the last five of which he has been manager of its 
Chicago office, has been appointed assistant sales manager. 
Lawrence Williams has been made field manager in charge 
of dealers and agents, and John J. Shea has been appointed 
manager of country sales. 

It will be the policy of the company to increase widely 
its sales and distributing organization by means of addi- 
tional dealers and agents working under local territorial 
direction, supplemented by mail order distribution in less 
densely populated sections. 

The 
taken is signed by 
Board of Directors. 


from which the above facts 


George A. Ranney, chairman of the 


announcement were 


Major Hebard on Tour. 
Major A. F. Hebard, vice president of the Noiseless 
Typewriter Company of New York, left on Thursday, 
January 4, for a trip through the middle west and far west. 
During this trip he will visit the Pacific Coast. He is call- 
ing on all the branches and agents of his company in the 
larger cities. 


Federal Adding Machine Corporation Reorganizes. 

Report has come from the east that the Federal Adding 
Machine Corporation is now out of existence and that a 
new concern has been organized known as Federal Adding 
Machines, The old 
hands last September and on January 5 the assets of the 
bank 
ruptcy to C. F. Leng, 42 Broadway, New York, who repre 
sented the stockholders’ protective committee, com] 


Inc. company went into receivers 


original company were sold at a receiver's sale in 


ised of 


Mr. Leng as temporary chairman; Joseph F. O’Gorman, 


temporary treasurer; Arlington Hall, W. S. Pitcairn and 


Alexander Alexander. The assets were sold by Melville 
Boyd, receiver for the Federal Adding Machine Corpora 
tion, and included adding machines on hand, motors, ma 


chined parts, service department equipment, office supplies, 
office furniture, safes, patents, blue prints and drawings 
These were carried on the books of the old corporation at 
a valuation of $7,500,000. 


The new concern, Federal Adding Machines, Inc., has a 
capitalization of 50,000 shares at $10 per share par value 
The stockholders of the old corporation are being invited 


to come into the new concern by making a cash payment 
of ten per cent of their old holdings. A time limit will be 
given on this offer at the end of which the stock will 
rated according to the amount received. The committee 
1922, and has 


paid 40 per cent of the purchase price to the receiver. The 


be pro 
of five listed above was formed October 19, 
new company has acquired quarters at 33-35 West Twenty 
first street, having taken a five year lease at a rental 40 per 
cent under that which was charged at the old location, with 
larger and better 
moved to the new quarters, offices, repair shops and as 


space facilities. Everything is being 
sembling plant. 

It is expected that the new concern will resume business 
relations with the Colts Company where the former or- 
ganization leit off. that 
those stockholders who cannot send in the full ten per cent 


Arrangements have been made s« 


uf their stock purchase price at once, may forward 2% per 


cent of the amount promptly, paying the other three- 


quarters in three equal monthly installments, with interest 
at six per cent. 

Mail for the new company should be addressed to P. O 
Box 393, Madison Square station, New York City 
prompt delivery. 

The liabilities of the old 


to insure 


Federal Adding Machine Cor- 
poration are being taken care of by Melville Boyd, the re- 


ceiver. It is said that if twenty-five per cent of the ac 


counts due can be collected creditors can be paid full. 


Duffy Heads E. Faber Advertising. 


James P. Duffy, who has been assistant advertising man 
Faber organization for some 


has been advanced to the position of advertisins 


ager for the Eberhard time, 


manager 





ATTRACTIVE FURNITURE WINDOW OF THE SIMPSON- 


dressed with a suite of Victorian furniture. 
changed every Saturday morning. The one 


A smaller window 
here shown is a 


WHITEMAN COMPANY OF DALLAS, TEX.—This window is 
shows an attractive line of general novelties. The windows are 
Christmas window. 
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Company Dinners, Conferences and Conventions 























SALES CONFERENCE GROUP OF THE DALTON ADDING MACHINE COMPANY AT CINCINNATI, OHIO, LATE IN DE- 
CEMBER, 1922 Included in the Group are the Dalton 100 Pointers, the Executives and Their Guests. Among the Latter was a 
Large Group of Pioneer Sales Agents of The Dalton Adding Machine Company and Salesmen, and Twelve Star Men Selected 


rom the Dalton'’s Nation-wide Service Organization 


Dalton Adding Machine Leaders’ Convention. 


The first convention of The Dalton Adding Machine 
Company’s 100 Point Club was held at Cincinnati, Ohio, 
the last week in December, 1922. Membership in the club 
is limited to salesmen who make 100 points or better on 
their annual quota. This is of itself assurance of a “peppy” 
‘onvention, as every man of the sales organization present 
demonstrated his initiative and persistence in qualifying for 
membership. 

The Dalton 100 Point Club was launched in January, 
1922, when 100 point sales quotas were set. At that time 
announcement was made that salesmen who averaged 100 
points or more for the entire year would be elected to mem- 
bership in the club, and brought to the factory at the close 
of the year as guests of the company. 

The rules provide that the 100 Pointer ranking highest 
for the year should become president of the club. The 
other officers take precedence according to sales rank. 
Thus “electioneering” is done in the field, day by day. The 
officers of The Dalton Adding Machine Company’s 100 
Point Club for 1923 are: D. A. McNally, salesman at Wash- 
ington, D. C., president; T. W. Symonds, sales agent at 
Pittsburgh, Penna., vice president; M. E. Clausner, sales- 
man at Kansas City, Mo., secretary; T. J. Sheridan, sales 
agent at New York, N. Y., treasurer. Directors for the 
various sales districts are the men who rank their various 
divisions. These are: First district, Henry Asher, sales- 
man, New York, N. Y.; Second district, Paul Becker, sales 
agent, Columbus, Ohio; Third district, W. B. LaNicca, 
sales agent, Mobile, Ala.; Fourth district, W. O. Althine, 
sales agent, La Crosse, Wis.; Fifth district, F. J. Ellison, 
sales agent, Houston, Texas; Sixth district, M. M. Staum, 
sales agent, Portland, Ore.; Seventh district, C. M. Hinds, 
salesman, Los Angeles, Calif. 

At Cincinnati the 100 Pointers enjoyed three days of 
entertainment, interspersed with trips through the factory, 
a demonstration of the Dalton “Super” line, and inspiring 
addresses by the executives. The principal speakers in- 
cluded James L. Dalton, president of the company (whose 
fifty-sixth birthday was celebrated the second day of the 
‘onvention); C. L. Dalton, who greeted the members for 
the first time in his new capacity of general manager; Harry 
Lansiedel, vice president, who is responsible for the de- 
velopment of the new line; H. C. Grubbs, vice president and 
director of sales; H. C. Berkeley, general sales manager. 

The 100 Pointers closed the convention with a pledge to 
return in 1923, and to bring at least one new member with 
him. The rules governing the next convention are prac- 
tically the same as at present. The optimism displayed by 
every 100 pointer in discussing business prospects for 1923, 
the intrinsic merit of the line, and the organized effort by 
the corporation will make good on its pledge 


Tatum Company Holds Sales Convention. 


The Sam'l C. Tatum Company, manufacturers of loose 
leaf systems and devices, office punches, etc., held their 
annual sales convention in Cincinnati on January 3, 4 and 
5. The entire sales organization including the New York 
and Chicago branches attended. Twenty-six men were 
present. C. C. Carpenter, president of the company, made 
an interesting report on the progress of the organization 
during 1922, which was the most successful year in the 
history of the company. G. S. Mandeville outlined a com- 
plete advertising campaign for 1923. Many interesting 
talks were made by the salesmen. The convention ended 
with a dinner at the Business Men’s Club. 





Kee-Lox Sales Conference at Chicago. 

A sales conference was held at Chicago, January 17, by 
the Kee-Lox Manufacturing Company. W. G. Pemberton, 
president of the company, addressed a gathering composed 
of managers and salesmen from the offices at Minneapolis, 
Milwaukee and Chicago. The day was devoted to discussing 
the sales policies for 1923, and imparting to the selling or- 
ganizations an intimate knowledge of the Kee-Lox lines 
of ribbons and carbons. 


Parker Pen Men Hold Convention. 
The Parker Pen Company of Janesville, Wis., held a 


-sales convention at the factory in Janesville on January 2, 


3, 4 and 5, at which there were many interesting events. 
It was characterized by a peculiarly fine and uplifting 
spirit, the men coming with the idea of securing a training 
which would enable them better to fight their commercial 
battles after the convention was over. Subordinate officers 
and divisional managers were all present. The divisional 
commanders came a day or two in advance to get special 
instructions and then by special car came the subordinate 
officers, making in all as fine a lot of men as one could 
meet anywhere. 

The convention was initiated by the general sales man- 
ager, H. L; Blackman, who, with Russell Parker and the 
members of the advertising department, put in some very 
hard work in advance of the event. During the days when 
the meetings were in session the whole Parker institution 
was given over to them. The cafeteria handled the crowd 
in an admirable way and the company’s stenographers 
worked faithfully taking down the important points of the 
discussions. 

One of those who added much to the real information 
given out at the convention was L. A. Crowell, who repre- 
sents the firm that handles Parker pen advertising. An- 
other fine talk on advertising was given by Mr. Felton of 
the Curtis Publishing Company. The sales manager, of 
course, had many important things to say, likewise Russell 
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C. Parker, vice-president of the company, who superintends 
the general conduct of the home office work and the pro- 
duction end of the business. He gave an interesting talk 
on the making of a super-pen, referring naturally to the 
“Duofold.” 

B. M. Palmer spoke interestingly on collections and how 
to handle them. K. S. Parker, head of the advertising 
department, proved that he has a broad grasp of the sub- 
ject of advertising. W. F. Palmer, secretary and treasurer 
of the company, read a fine paper on the financing of a 
Mr. Palmer has an especial! aptitude along 





lafge business. 
financial lines. 

Division Commanders Hall, Duddington, Franz, Rhodes, 
Clark, Davies, Anders and Tebbel made helpful talks and 
suggestions bringing out and giving point to the different 
A number of practical selling talks 


arguments presented. 
these the 


were given before the convention. In one of 
general sales manager sold an order to Mr. Franz, who 
impersonated a dealer in a city of ten thousand or more. 
Mr. Franz brought up every objection he could think of 
and Mr. Blackman answered all of them, finally getting 
the order. <A similar contest was staged between Mr. Hall 
and Mr. Clark, and still another between Mr. Anders and 
Mr.. Rhodes. 

The report of the convention was written by George S. 
Parker himself for the weekly house organ of the Parker 
Pen Company, known as “Proxy.” Unfortunately, Mr 
Parker suppressed all reference to himself in this report, 
giving absolutely. all the credit for the convention to other 
people. We are certain, however, that Mr. Parker was on 
the ground and helped to supply the power and enthusiasm 
that kept things going smoothly every moment of the time. 

The copy of “Proxy” for January 11 in our hands is a 
most interesting little publication and registers in every 
paragraph the versatility, discernment and high enthusiasm 
of the president of the Parker Pen Company. 
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Weis Company Holds Sales Convention. 


The sales convention of the Weis Manufacturing Com 
pany, Monroe, Mich., at which all of their salesmen were 
present, took place the week after Christmas at the home 


office. 

On Thursday evening over fifty executives and salesmen 
were entertained at the Park hotel, Monroe, by the com 
pany, this being one of the pleasure events of the con 
vention. 

Music was furnished by a local orchestra, and specially 
written songs applicable to the Weis organization and Weis 
products, arranged to popular tunes, were sung and en- 
joyed by all. 

The Usher Sisters, a vaudeville team, gave a 
entertainment of catchy and appropriate songs 

After the dinner, which in itself was a happy and pleas 


and owner 


ing event, James Schermerhorn, former editor 
of the Detroit Times, gave a witty and instructive talk. In 
addition, he gave his lecture, “Dollar Bill,” created from 
four months’ trip to Europe, 


the old 


his observations during a 
where he visited all the countries and capitals of 


world. By interesting comparison he illustrated the present 
relative values of the money of the different countries with 
a dollar bill and also examples of the difference in the 
values of today and 1914. Mr. Schermerhorn expressed his 
opinion that no stabilization can be expected in the war 
torn countries until some settlement or agreement has been 
reached that will eliminate the maintaining of vast armies 
as at present. 

At the close of Mr. Schermerhorn’s talk, eacl lesman 
was called on for a speech, to which each responded 

The Weis sales force has been increased in the past few 
months, enabling the company to have more frequent and 
intensive representation throughout the United States and 


Canada. 
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CONVENTION OF PARKER PEN COMPANY’S SALES REPRESENTATIVES AND EX- 
ECUTIVES, HELD LAST MONTH AT THE FACTORY IN JANESVILLE, WIS 
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Safe-Cabinet Homecoming Convention. 

The annual sales convention of The Safe- 
Cabinet Company, at Marietta, Ohio, January 
1-8. was called-the “Homecoming” convention. 
Approximately 250 members of the sales or- 
vanizations who qualified for convention honors 
gathered for a week of education, inspiration 
and reunion. 

Among the unique features of the homecom- 
ing were the characteristic costuming of many 
of the districts represented. Several of the 





delegations arrived in special Pullmans—the 
Western “Forty-niners” bringing twenty-seven 
honor men from the far-off Pacific slope. The 
Indians from the central district seem to have 
swapped their traditional pipes for the succu- 
lent meerschaum mined from the Missouri cob 
drifts. 

As is the custom at conventions of The Safe- 
Cabinet Company, sessions were held in the 
evening, as well as during the day. Just enough 
fun and relaxation were injected into the pro- 
ceedings to keep the convention on its toes. 
The fresh viewpoint achieved made the men 
hungry for the sales helps offered from the 
platform in the form of demonstrations and 
selling helps. 

Several features new to sales conventions 
vere prominent in the week’s program. All 
Safe-Cabinet men reported the 1923 convention 
offered the best time ever. All pledged them- 





selves to be presnt again at next year’s 
gathering. 


Meeting of Wahl Central District 
Salesmen. 

Salesmen of The Wahl Company operating 
in the central district attended a conference at 
Chicago, January 5 and 6. The first session 
was held at the Wahl factory, 1800 Roscoe 
street, followed by a iuncheon at the Sheridan 
Plaza hotel. The conference was participated 
in by factory department heads and the office 
sales organization. January 6 the business ses- 
sion was held at the Chicago Athletic club, 
with luncheon served in a private dining room. 
\ social session was held in the afternoon. 

[he central division conference had _ its 

















conterpart in other territories. The Southern 
district met at the Gayoso hotel, Memphis, 
Tenn., January 3-4, and the Eastern district at 


THREE 


OF THE “COSTUME GROUPS” AT THE CONVENTION OF 


THE SAFE-CABINET COMPANY, MARIETTA, OHIO, JANUARY 1-8.— 
Top, Northwestern District in Cowboy Attire; Middle, Pacific Coast 49-ers; 


the Pennsylvania hotel, New York, N. Y., Jan Bottom, Central District, all Good Indians. 


uary 8-9, 

These meetings were in part a celebration of the Wahl 
sales achievements for 1922, and afforded opportunity to 
line up policies and expectations for 1923. 


Chicago “Y. and E.” Get-Together Party. 


The Chicago branch of the Yawman and Erbe Manu- 
tacturing Company held a get-together party at the Avi- 
ation Club January 23. There were forty-five couples 
present, including all of the Chicago staff, present and 
past, with their friends. Card playing and dancing occu- 
pied the evening. The grand march was led by Mr. and 
Mrs. A. C. Scott—Mr. Scott is the Chicago manager. The 
musical program was furnished by “Bill” Curran’s or- 
hestra, the leader having been a member of the Chicago 


sales organization in the past. 


The dance program was given a whimsical air by list- 
ing many of the numbers with “shop talk”—the only 
form of this conversation permitted at the dance. They 
had the ‘“Fire-Wall” glide, underwriters’ shuffle, counter 
height wriggle, sway stop, lock arch, roller-bearing glide, 
cupboard hug, etc. The motto of the party was “Sell 
Goods Tomorrow—Have a Good Time Tonight.” 


Adams-Cushing-Foster Sales Conference. 

The wholesale sales force of the Adams, Cushing & 
Foster Company, Boston, Mass., held a sales conference at 
the Boston City Club last month. The discussions in- 
cluded plans for 1923 sales campaigns. George L. Davis, 
president, was in charge of the meeting. It was addressed 
by Otis R. Smith, John H. Goggswell and George L. Davis. 
The annual dinner was held at the close of the conference. 



































ENTERTAINMENT 


Employes at Chicago, the General Headquarters, 
ecutives, Numbered in the Illustration, Are: 1, 
‘. E. C. Loomis, President of the Company. 


Sidney E. 


Frolic of Automatic Pencil Sharpener Folk. 
Employes of the Automatic Pencil Sharpener Company 
at Chicago and Rockford, Ill., were entertained January 4 
Rockford. The general offices in 


10:30 a. 


at. the Shrine Temple, 


Chicago were closed at m., and employes, with 
wives and sweethearts, left on special cars over the Illinois 
Central railroad for Rockford. About forty made the trip. 
Upon arrival at Rockford a delegation from the factory 
greeted the visitors. This Charles C. 


vice president, and Mr. Ensign, the factory manager. 


Spengler, 
The 


included 


party was served luncheon at the hotel. 

Then the party was taken in closed cars on a sight-see- 
ing trip through Rockford. The rolling country, surround- 
ing hills and beautiful homes delighted everyone in the 
party. The trip ended at the factory. All manufacturing 
processes were explained in detail by Mr. Spengler and fac- 
tory officials. The completeness of the plant, the intricate 
machinery more precise than humans in its exactitude, and 
production operations called forth 


the many interesting 


many expressions of admiration. 

The ladies of the party were entertained at tea by Mrs. 
Charles C. Spengler. A dinner was served at Hotel Nelson 
After the dinner the Chicago delegation was joined by the 
Shrine Temple. Dancing con- 


Sev- 


eral entertaining stunts were put on by factory employes. 


factory employes at the 
tinued until eleven o’clock, when supper was served. 


An entertainer from Chicago mingled with the company, 
singing especially to the married men, some of whom were 
much embarrassed in the presence of their wives. E. C. 
Loomis, president of the company, made a short address, 
welcoming the assemblage on behalf of Mr. Spengler and 
himself. Dancing was then resumed until early morning. 
‘he Rockford contingent departed for their homes, and the 
Chicago party embarked in private Pullman cars awaiting 
These were picked up by an East bound 
Breakfast 


them at the depot. 


train, arriving at Chicago at 8:30 a. m. was 
then served, and the office opened for business. 
The party was highly successful, it affording the first 


opportunity for the factory and office employes to meet in 
social diversion. It is anticipated that this will become an 
annual event, which will be looked forward to by both 
Automatic Pencil Company 


branches of the Sharpener 


organization. 


OF AUTOMATIC PENCIL SHARPENER COMPANY EMPLOYES AT ROCKFORD, ILL., JANUARY 
4.—A Day of Sightseeing and Factory Trips Closed with a Dance l 

and the Factory at 
Collins, 


and Entertainment at the Shrine Temple. The Group |! ides 
Rockford, with Musicians and Entertainers The Ex 
General Manager; 2, Charles C. Spengler, Vice President 


Dictaphone Conference at Chicago. 
A two-day conference with branch managers was 


C. K. Woodbridge, vice president and general sales managet 
of The Dictaphone, at Chicago, January 5-6. The selling 
plans for the vear were outlined. At the conference were A. 
M. Walker, Chicago; J. H. Best, Kansas City, M F. L 
Scott, St. Louis, Mo.; W. E. Smith, Minneapolis, Min 


A. E. Blackstone, Cleveland, Ohio. 


“New Salesmen’s Week” for Moore’s Men. 


The annual sales conference of The Moore Pen Company 
held early in January was called “New Salesmen’s Week.’ 
Several new men were introduced to the organization and 
its plant A luncheon at Hotel Bellevue opened the 
conferences. The executive staff was represented by W. F 
Cushing, president and treasurer; G. L. Davis, 1 presi 
dent; W. S. McIntyre, assistant treasurer; J. F. Goggswell, 
sales manager; T. L. Sanborn, advertising manager; O. R. 


Smith, assistant to the president. After the luncheon the 
conference opened at 110-14 Federal street, the home offices 
of The Moore The features of the 
line were explained. salesmen demonstrated the 


Pen Company. 
Veteran 


new 


proper precedure in writing orders, and in gauging the 


supply required by dealers according to their 
sales possibilities. 

A tour through the factory enabled the new salesmen to 
Advertising 


were explained by the agency handling the Moor: 


understand the details of manufacture. 


7 


and window display material elucidated by a repr« 
of the lithographer. 

At an evening session the salesmen heard Roger 
1923. A morning was 


devoted to sales demonstrations, both for new and old cus 


discuss the business outlook for 


tomers. After lunch general sales discussions were gi 
including the sales policy, selling methods, et 
On the 


strations, 


last day the new salesmen staged selling demon- 
and were quizzed on their acquirements during 
the conference. The last evening was devoted to dinner, 
theater party and dancing 

salesmen added to the staff of The Moore Pen 
Company are: Mrs. G. M. Stow, Ohio territory; G. W. 
Hyde, Eastern New York outside the Metropolitan district 


The new 


R. B. Lathrop, Iowa; S. H. Ritenour, Indiana: G. 7 
Lester, Illinois outside Chicago; H. L. Howard, Western 
New York. 
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Boston Burroughs Men Dined. 

A dinner at the Boston City Club honored two of the 
Soston representatives of the Burroughs Adding Machine 
Company. R. A. Buchoz, formerly manager of the Boston 
North territory, was promoted to branch sales manager at 
Detroit. F. B. Jordan was promoted to agency manager at 
Portland, Me. There were fifty present at the dinner, in- 
cluding representatives of the sales and service departments 
in various New England centers. Mr. Buchoz was presented 
with a Persian rug. Mr. Jordan received a desk set. New 
England managers present included G. M. Imrie, Worces- 
ter, Mass.; L. C. Chase, Fall River, Mass.; H. W. Bos- 
worth, Manchester, N. H.; R. W. Stockbridge, Providence, 
R. I. 


P. D. Wagoner on Long Inspection Trip. 

P. D. Wagoner, president of the Elliott-Fisher Company, 
cut short the holiday festivities and left late in December 
for a swing around the circle, which will take him to all 
coast branches. His 13,000 mile trip involved over six 
weeks of continuous travel. 

Mr. Wagoner’s first stop was at Chicago. He inspected 
Elliott-Fisher branches in thirty-one of eighty-seven cities, 
held conferences with district and local managers and made 
a careful study of business conditions in all sections of the 
country, particularly west of the Mississippi. 

Mr. Wagoncr reached Chicago about the last of Decem- 
ber and on Friday, December 29, the Chicago branch and 
district people fixed up a little surprise for him by way 
of a luncheon at the Palmer House. On that day he had 
been invited to lunch by R. B. Buswell, vice-president and 
district manager. Mr. Buswell kept him engaged in con- 
versation until everyone was assembled at the Palmer 
House. The surprise was complete, but Mr. Wagoner re- 
sponded to the enthusiastic greetings in a happy vein, re- 
ferring with satisfaction to the performance of the com- 
pany’s various forces during the past year. 

Among those present at the luncheon were Mr. Wagoner; 
Mr. Buswell; F. C. Snow, local manager; C. E. Green, serv- 
ice manager; J. E. Noone, manager of the supply depart- 
ment; and Miss C. M. Taylor, in charge of instruction and 
placement department. Employes of all the foregoing de- 
partments were also present, so that Mr. Wagoner spoke 
to a considerable audience when he rose to greet them. 

It is interesting to note that there are now more peo- 
ple employed in the Chicago office alone than in two aver- 


age districts in 1916 








Todd District “Powwows.” 

A series of district sales conferences is being held by the 
Todd Protectograph Company, in charge of home office ex- 
ecutives. G. W. Todd worked on the following schedule: 
Philadelphia, January 27; New York, N. Y., January 29; 
Montreal, February 1. W. L. Todd opened January 26 at 
St. Louis; January 29, Oklahoma City; Fort Worth, Feb- 
ruary 1; New Orleans, February 5. J. W. Speare conferred 
with home folks at Rochester, January 26; Providence, 
January 29. G. W. Lee made Pittsburgh, January 27; 
Cleveland, January 29; Chicago, January 31. E, V. Law- 
rence started January 27, at Cincinnati; January 29, Nash- 
ville; January 31, Atlanta; February 3, Washington, D. C. 
H. A. May met the Denver men, January 22; Salt Lake 
City, January 24; Los Angeles, January 27; Oakland, Janu- 
ary 29; Portland, Ore., February 5; Seattle, February 7; 
Spokane, February 9. 


o 
v 


Annual “Berloy” Sales Convention. 

During the week of January 22 The Berger Manufac- 
turing Company held its annual sales conference at the fac- 
tory, Canton, Ohio. In attendance were managers of the 
twelve branches scattered throughout the United States, 
the division managers and the entire sales division of the 
home office. 

The convention was arranged in two sections. One was 
devoted to conferences, and the other to general sessions. 
During the conference period the delegates were routed 
from one department to another on an hourly schedule. 
In these sessions topics of individual departments were 
considered. In the general sessions the subjects discussed 
apply to the business as a whole and to all branches, more 
or less alike. 

The evenings were given over to entertainment. An 
innovation this year which made a great hit was an eve- 
ning entertainment put on by the superintendents and fore- 
men. They arranged a vaudeville minstrel show from 
talent in the “Berloy” organization. The convention dele- 
gates pronounced the performance equal to, and better than, 
most programs of similar character. 


During the convention it was shown that The Berger 
Manufacturing Company enjoyed a splendid business in 
1922, and all indications are that 1923 will be even better. 
During the past year the company added a B-Label. filing 
safe and other items, rounding out a complete line of steel 
filing equipment. 


a 


~*~ 


LUNCHEON GIVEN TO PRESIDENT PHILIP D WAGONER BY THE CHICAGO 
BRANCH OF THE ELLIOTT-FISHER COMPANY.—This interesting event was in the nature 


of a surprise to Mr. Wagoner. The date of it 
House.—Photo by Underwood & Underwood 


was December 29, and the place the Palmer 
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WINTER'S DAY GROUP OF REMINGTON DISTRICT 


TAKEN DURING THEIR 


Remington Managers Hold Reunion at Factories. 


Resume of Events Covering a Trip Made by Remington 
District Managers and Executives to Different Reming- 
ton Typewriter Manufacturing Establishments. 


All day Sunday, January 15, and far into the night Rem 
ington typewriter branch managers were arriving at Syra 
cuse, N. Y., where the Remington typewriter 
factory is located. On Monday morning at the works they 
met the the opening of an 
epoch-making convention 
of the portable. Parties of six, each with a guide examined 
the different manufacturing processes. Each process was 
marked off by a numbered aisle table where specimens of 
the product at that stage were shown. Operating condi 
tions, such as daylight, ventilation, regulation of tempera 
ture, etc., were found to be about as nearly ideal as pos 


portable 


management for 


The day was spent at the works 


new sales 


sible 

Late Monday afternoon the men left for Utica, where i 
the evening the first banquet was given at the Utica Hotel 
One director, several executive officers, department heads 
and the branch office managers seated themselves at the table 
almost as they came along, for it was a democratic party 
Harmony was the watchword and harmony the keynote 
throughout a meeting in which the songs and yarns can 
out spontaneously 

On Tuesday the principal Remington Ilion, 
N. Y., took up all the day except the time off for !uncheon 
at which some of the Remington girls served as waitresses 

-when they could find the time between dances. Ilion is 
of the new “Quiet 


factory at 


the place of origin and production 





MANAGERS AND EXECUTIVES OF THE COMPANY 


RECENT CONVENTION 


Cwelve” Remington typewriter, and all the managers were 


much interested in the manner of its producti 


On to the Home Office. 


The rest of the week was spent at the headquarters of 
the company on Broadway in New York City. The “boys’ 
put up at the Commodore and fined themsely two dol 
lars a piece every time they were late to a rning of 
afternoon session. On Wednesday morning at the home 


office the new sales policy of the company xplained 
by Walter J. Pickering, vice-president and director of sales 
It is believed in the Remington organization that this new 
policy is the last word in sales engineering, and Mr. Picker 
ing emphatically “sold” it to his hearers. Among the fea 
tures of the new plan is one whereby the managers become 
proht-sharers. After a careful study of the whole sched 
they accepted it with enthusiasm. 

At later sessions the comptroll r, treasurer and otl 
officials explained the functions of their departments 
relation to the work of the sales managers 

\n interesting exhibit of fabrics, colors ipparat 
for the demonstration of production processes and results 
was brought in from the Remington ribbon and carbo: 
paper factory at Bridgeport 

Benjamin Winchell, president of the Re: ton Typ 
writer Company, spoke to the conventior morni 
His speech was brief, but his remarks wer: ell ch 
and given with such cordial sincerity, that they evoked tl 
keenest enthusiasm. J. Russell Carney, one of the new 
directors, showed his interest in the company’s progres 
by attending the convention from beginning to end, all the 

ind tl 


way along contributing his part to the mert 
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serious discussions as well. He did much to make the con- 
vention a real “get-together” affair. 
Dinner for 1923 Send-Off. 

The dinner to the visiting managers was held on Friday 
evening, January 19, in the grand ball room of the Biltmore 
hotel. In front of the speakers’ table at the east end the 
round tables were grouped, each seating ten or twelve peo- 
ple. These were occupied by the managers. At the other 
end of the room was a horseshoe table at which the mem- 
bers of the Metrem Club sat. (The Metrems are Mr. 
Fraser’s Metropolitan Remington salesmen.) 

Mr. Pickering presided at the speakers’ table. On his 
right were Messrs. Forrest, Dickerman, Carrad, Warren 
and Poole, at his left were Messrs. Ashdown, Thornton, 
Saxer and Carney. 

During the dinner the Metrems sang their own songs, 
also certain topical songs in honor of different members of 
the executive staff. Occasionally they marched around the 
room singing their favorite song, “Say it with Orders.” 
Not to be outdone, the managers, led by Mr. Rosenberger 
of Baltimore, who has a pleasing tenor voice, marched 
among the tables singing a song they composed for the 
occasion. During the dinner and afterward Mr. Rosen- 
berger sang several solos. 

After dinner Mr. Pickering presented a brief welcoming 
speech, then introduced Mr. Forrest, who referred to the 
invention of a typewriter by Miil in England in 1714, and 
stated that there were several other attempts to produce 
writing machines that never got beyond the model. He 
reviewed the history of the Remington machine which, per- 
fected from the origina! Sholes model, was the first to attain 
commercial success. He mentioned the latest typewriter 
improvements and commented on the disparity between 
typewriter sales and sales of Ford cars, expressing the hope 
that the sales of typewriters—Remingtons particularly— 
would set a new high record in 1923. 

Mr. Ashdown in his remarks found inspiration in the 
far-flung lines of Remington salesmen faithfully doing their 
appointed work in every land. 

Mr. Dickerman pointed out that the problems of business 
today are not unlike those of fifty years ago, reading from 
a letter by W. O. Wycoff written in October, 1878, to J. 
Walter Earle, who was then a salesman. 

Next in the order of the speaking came Messrs. Thornton, 
Carrad, Warren, Poole, Saxer and Carney, who is one of 
the new Remington directors. Mr. Thornton spoke happily 
in a manner befitting his title, “Sunny Jim.” Mr. Carrad 
brought greetings from England. In a rash moment he 
had thought of trying to put over a contest between Europe 
and America for the last three months of the year, but, 
after seeing the American sales managers he was as well 
satisfied that he didn’t risk it. Mr. Zellers and Mr. Hancock 
spoke from the floor. Mr. Hancock introduced the slogan, 
“Sell the whole line.” Mr. Fraser spoke on “Loyalty” and 
said that quality is personified in Mr. Hallenbeck, to whom 
he presented a thirty-five-year badge. 

The final speech of the evening was by Mr. Spillman, 
whose topic was, “Under the Banner of the Red Seal.”” The 
subject was handled with force and eloquence. 


“Ediphone” Men in Central Territory Meet. 

A sales conference was held January 12 and 13 by The 
Roach-Reed Company, Cleveland, Ohio, distributors of the 
“Ediphone” in Cleveland, Pittsburgh, Rochester, Albany, 
Detroit, etc. A number of representatives from other juris- 
dictions were also present, including J. D. Pahlman, Chi- 
cago, and Mr. Brown, St. Louis, Mo. 

The conference was addressed by Nelson Durand, vice 
president of Thomas A. Edison, Inc., and J. E. Sease, of the 


factory organization. 





Philadelphia Office Appliance Managers Active. 


Since the last report of the activities of the Philadelphia 
Office Appliance Managers Association, A. W. Sadden has 
taken L. L. Shroedel’s place as the representative of the 
Yawman & Erbe Manufacturing Company. H. D. Baird 
of the Kardex Company was elected to membership, since 
which time his business duties have been transferred to 
New York. He nevertheless holds his membership in the 
Philadelphia organization. 0 

P. B. Hathaway of the Powers Accounting Machine Com- 
pany was elected a member of the organization, and J. J. 
Doherty of the Sundstrand Adding Machine Company will 
be elected at the next meeting. 


There has been an average attendance of about twenty at 
the meetings of the association each week, and every one 
who comes with any sort of regularity expresses himself 
as being better pleased with this small organization than 
with any other he has ever belonged to. Several of the 
members are Rotarians, and while the association does not 
have the advantage of drawing prominent speakers,. the 
members have a closer relationship around one large table 
and the conversation is pretty general at every meeting. 
The secretary is making an effort to get all the members 
to attend the meeting at least once a month. 

Secretary W. T. Abell states that every one is optimistic 
as to the outlook for the present year, and every one seems 
to be undertaking his work with greater interest than for 
some years past. Mr. Abell reports, as branch manager of 
the American Sales Book Company, Ltd., that his sales- 
men had an exceptionally good year in 1922, and he has 
been able to put them upon a better basis financially than 
they have ever before enjoyed. 

The trade will join Office Appliances in extending sym- 
pathy to Mr. Abell, who was recently called to Canada to 
attend the funeral of a brother. 


San Francisco O. A. M. A. Elects Officers. 
December 27, 1922, the Office Appliance Managers 
Association of San Francisco elected its official roster for 
1923 with the following results: President, W.: M.. Coff- 
man (Elliott-Fisher Company); vice president, C..W. Hunt 
(Line-a-Time Company); secretary-treasurer, H. A. Sperb 
(Woodstock Typewriter Company). 


President Coffman is a firm believer in the value of the 
association. “We are working out an elaborate policy for 
1923,” he said recently. Last year the problems of or- 
ganization were most prominent, but now that the asso- 
ciation is in good parliamentary shape more constructive 
activities must demand attention. Programs have, been 
planned for the meetings which include speakers from 
various lines of endeavor who will have things to say of 
value to the members. Mr. Banta, of the Wetls Fargo Na- 
tional Bank, is scheduled for an early address. A repre-- 
sentative of the Building Managers’ Association will also 
he heard in the near future, which association has a very 
close relationship to the work of the office appliance 
salesman. 


Interest in the Office Appliance Managers’ Association 
has shown itself in an enthusiastic membership campaign. 
Each member has pledged the name of a new applicant. 
The goal is a 100 per cent increase in membership within 
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the next few weeks. Mr. Coffman announces the follow- 
ing committees to serve for the coming year: 

Membership Committee: W. G. Traud, chairman; E. W 
Pease, M. A. Towne. 

Entertainment Committee: 
L. Hovis, G. L. McMullin, G. W. Yorke. 

Special Committee for the Betterment and Improvement 
Wilbur, chairman; C. W 


\ 


E. R. Pinney, chairman; W. 


of the Organization: F. E. 
Hunt, Jr., E. A. 


Brechentield 


Chicago Meeting of School Supply Jobbers. 
The National School Supply Association held its an- 
nual convention at Hotel La Salle, Chicago, Ill., January 
23-25. A constructive program was carried out. 
A number of manufacturers in the office furniture and 


stationery fields showed their lines, or that part made 
for the school trade. These included: 
The American Crayon Company, Sandusky, Ohio 


School and colored crayons, pencils and paste; Wm. G. 
Youse in charge. 

Automatic Pencil Sharpener Company, Chicago, III. 
Full line of pencil sharpeners; Charles E. John 
Raymon in charge. 

Binney & Smith Company, New York, N. Y.—School 
crayons; Ed. J. Bremble in charge. 

Joseph Dixon Crucible Company, Jersey City, N. J.— 
Dixon lead pencils, pen holders, crayons and erasers; H. 
B. Van Dorn, Jr., Charles Mueller in charge. 

Imperial Desk Evansville, 
teachers’ desks; and W. 


Davis and 


Ind.—I mperial 
B. Bieneman in 


Company, 
Gilbert Bosse 
charge. 

Mutschler Bros. Company, Nappannee, Ind.—Domestic 
seience tables; Albert Power in charge. 

National Blank Book Company, Holyoke, Mass.—Na 
tional school note books and accessories; F. L. 
and A. W. Baxter in charge. 

Weis Manufacturing Company, Monroe, Mich.—Filing 
equipment; Harry Weis and J. H. Jennison in charge. 

Wilson-Jones Loose Leaf Company, Chicago, I1l—Note 
books for school purposes; A. R. Meyer, H. S. Mills, R. 
B. Miller, and A. J. O’Connor in charge. 


Coggin 


Coloradans Hold Annual Meeting. 

The January meeting of the Colorado Stationers’ Asso 
ciation was held on Tuesday evening, January 30, at the 
Denver Athletic Club, 6:00 p. m. After a good dinner the 
business of the association was taken up, with discussions 
covering such topics as business outlook for 1923; relation- 
ship of department stores, drug stores and all chain store 
schemes to the stationery business; ideas for the betterment 
of local conditions; annual association dinner, etc. 

It is expected that President Mitchell and General Mana- 
ger Gibbs of the National Association will visit Denver in 
June. 


Atlanta Stationers Elect Officers. 


At the recent annual meeting of the Atlanta Stationers 
Club of Atlanta, Ga., the following officers were elected for 
the ensuing year: President, John Miller, Miller’s Book 
Store; vice president, Lee Webb, Webb & Vary Company; 
secretary-treasurer, J. P. Swann, Lester Book & Stationery 
Company. 

The club has adopted the policy beginning the first of 
the year of holding monthly meetings on the second Mon 
day of each ‘month at 6:30 P. M. 
salesmen are cordially invited. 

The secretary states that the Atlanta stationers are more 
than pleased with the outlook for 1923. The farmers in this 
section are beginning to see their way out and “every day 
in every way business is getting better and better.” 


Visiting stationers and 


Montreal Stationers Hear N. A. S. M. Gospel. 

The Stationers’ Association of Montreal held a highly in 
teresting meeting and dinner on Saturday, January 13, at 
Mitchell, president of the National Asso 
uu. & & 


association, 


which Charles L. 


ciation of Stationers and Manufacturers of the 


and Fletcher B. Gibbs, general manager of the 
spoke. 
made by Charles 


The formal address of welcome was 


F. Dawson, president of the house of Charles F. Dawson 
Ltd., and chairman of the meeting. Short addresses wel 
} f +h, 


il OI i¢ 


coming the visitors were then made by eac follow 


ing gentlemen: Thomas V. Bell, president of Thomas \ 
Bell, Ltd., and president of the Stationers’ 


Montreal; E. Daoust, president, Librairie Beauchemin, Ltee. 


Association of 


and member of the board of harbor commissioners of the 
city of Montreal; C. F. McFarlane 
Son & Ltd., Montreal; 
George A. Savoy, president of the Dominion Blank Book 
Company of St. Johns, P. Q.; S. B. Beare, president, S. B 
Beare, Ltd., wholesale stationers, president of the ¢ 

cial Stationers’ Association of Toronto; R. A. 
Willson Stationery Ltd.., 
Man.; E. J. Kastner, general sales manager, L. E. 
man Company, New York; E. 
Manufacturers, Ltd., past president of the Stationers’ As 


McFarlane, president, 


Hodgson, wholesale stationers, 


ymmer 
Willson, 
Winnipeg, 
Water 


Envelope 


president, Company, 


Latter, president 


sociation of Montreal, and A. T. Chapman, president, Chap 
man’s Bookstore, and president of the Canadian Book 
sellers’ and Stationers’ Association, Montreal 

The Montreal stationers turned out enmasse and listened 
with close attention to the speeches of Messrs. Mitchell 
and Gibbs, the speakers of the evening. It is said that Mr 
Mitchell did not make a speech, but talked to his audi 
ence as if he had known everyone from boyhood. In the 
simplest, most straightforward manner, he told why he was 
in Montreal and talked about the stationers’ problems, ex 
plained how to get together and through acquaintance to 
know and understand one another. Some of Mr. Mitchell's 
suggestions follow in brief: 
estab 
them 


The confidence of the buying public can only be 


when stationers establish contidence among 
One of the 
stroyers of confidence in the stationery field is the price 
cutter, 


lished 
selves and respect one another. greatest de 
who ends his existence in failure, but during his 
career does great injury to others. Successfully to carry 
on a business, one must know his costs and every article 
must be sold on its merits at a legitimate profit 

Success in business depends on principles, not things, 
and on man as much as upon merchandise. No business 
can rise above the level of the principles of those who 
conduct it. 
cannot endure upon goods alone. 
The 


facilitates record keeping. It is not the bu 


We produce and distribute things, but business 
All dealings are through 
man. name of a 


business simply identifies it and 


siness which 
calls upon the customer, but it is some man 
that 


the customer. 


representing 


business who calls upon some man who represents 


Mr. Mitchell advised the stationers to be business doctors 


to their communities; to carry stocks as complete as pos 


sible and confine their business to legitimate stationery 


items. Service, which is one of the greatest assets in 


business, has its highest point in the human element. Sta 


tioners should give more attention to the comfort and 


welfare of their clerks and provide the be St fat ilities pos 
sible for their well being 
Mr. Gibbs followed Mr. 


speech, in which he recalled the pleasure he experienced in 


Mitchell in a well considered 


visiting Canada, particularly eastern Canada because of its 
historical associations. He then referred to the fact that 
had it not been thought wiser to hold the National Asso 
ciation convention in the west, undoubtedly Montreal would 


have been the choice. Mr. Gibbs outlined the history of the 
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National Association, and presented a concise statement of 
the reasons for its organization and the organization ma- 
chinery by means of which it functions. He then proceeded 
to a discussion of the more intimate problems of a modern 
stationery store. Mr. Gibbs said that the weakness of the 
stationer in the large cities lies in a fixed conviction that his 
stock must match that of his competitor in all the more 
important details. This policy leads to the needless dupli- 
cation of lines, destroying sales concentration, increasing 
the cost of doing business and slowing the turn-over, in 
time making an establishment a museum of obsolete and 
shop-worn goods. The speaker predicted that the pro- 
gressive stationer will soon be adopting the budget sys- 
tem in planning his program for each successive year’s 
business. To do this successfully, he must first set his 
house in order, so as to be able to predicate his future on 
the records of past profitable transactions. 

Mr. Gibbs then went on to explain some of the accepted 
methods of estimating the costs of doing business and the 
fortunate results which come by a rapid turn-over of mer- 
chandise. He said that the item of depreciation of mer- 
chandise and fixtures must not be overlooked and gave the 
method followed by the United States Internal Revenue 
Department for the estimation of allowances for deprecia- 
tion. This is that it is proper to allow for the depreciation 
of any property used in business that amount which should 
be set aside for the taxable year in accordance with a 
consistent plan by which the aggregate of such amounts for 
the useful life of the property and the business will suffice, 
with the salvage value at the end of such useful life, to 
provide in place of the property, its cost. Mr. Gibbs then 
explained how to figure depreciation on a building and 
went into the subject of freight, drayage and express 
charges, etc. 

In the matter of stock turn-over referred to above, Mr. 
Gibbs said that August J. Carson, an auditor of long experi- 
ence, claims in a recent magazine article that the funda- 
mental law governing the least number of times that an 
article bearing a given rate of profit must be turned an- 
nually has been established. 

“Let us suppose,” said Mr. Gibbs, “that the gross margin 
of profit on an item of stock is 40 per cent on sales, and 
the accepted cost of doing business is 30 per cent on sales; 
and that the manufacturer comes to us and reduces his 
discount .30 per cent. The question which naturally pre- 
sents itself is this: Can goods yielding only 30 per cent 
margin be sold at a profit when our cost of doing business 
is exactly the same percentage? They can if the stock can 
be turned a sufficient number of times: and here are the 

‘ . - . 
rules which must be followed to find the number of times 
we must turn our stock to make the same gross profit on 
these goods at the reduced discount. 

“1. Multiply the annual rate cf stock turn (which aver- 

ages 2.77) by the average rate of gross profit (40 per cent) 
40 X 2.77 = 110.8. 
_ “2. Divide the result by any rate of gross profit (which 
in this case is 30) to find the least number of stock-turns 
needed yearly to make a profit at the rate selected. 110.8 
divided by 30 = 3.693. 

“Thus we find that by turning our stock of this item one 
more time, we can make approximately the same profit 
at the lower discount; or what is more to the point, a larger 
profit at the old discount. 

“Now supposing that we could turn our entire stock a 
larger number of times than the accepted average, would 
our cost of doing business be any Iess? It would not, but 
the percentage on sales would be considerably less; and 
here are the rules by which this percentage can be found. 

“1. Multiply the annual rate of stock-turn (2.77) bv the 
average rate of expense (30 per cent) 30 X 2.77 = 83.10. 

d Moat 

‘2. Divide the result (83.10) by any rate of stock-turn 
(say 4) to find the rate of expense, 83.10 divided by 
4 = 20.77 per cent. 

“Thus we find that by turning our entire stock four times 
annually, it would probably cost more money for expenses, 
but our sales would be so much greater that the percentage 


of the cost of doing business would be less, and our net 
profit larger. 


“Now this all sounds very simple, in reality, it presents 


-to the average retail customer @ very intricate problem be- 


cause it involves a large number of considerations with 
which he is not prepared to cope. 

“It is a problem, however, to which the stationer must 
give thought and study if he wishes to keep pace with his 
more enterprising competitor, and the first’ step is the in- 
stallation of an adequate cost accounting system. Ignor- 
ance of costs is one of the greatest causes of lost profits 
and no retail merchant can be permanently successful with- 
out some accurate system of keeping track of his cost of 
deing business.’ 

Boston Stationers Discuss Cost-Plus. 

At the last monthly meeting of the Boston Stationers 
Association, held at the City Club, George L. Davis, 
second vice-president of the National Association of Sta- 
tioners and Manufacturers, recommended the adoption of 
a cost-plus plan. Mr. Davis’ recommendation was made 
as chairman of a special committee appointed to look into 
the matter. This committee urged the members to ascer- 
tain the cost of doing business, and then to charge a 
sufficient profit to give them a reasonable return above 
such cost. 

Arthur L. Cole, president, presided. Plans for the 
annual dinner next month were discussed and left in the 
hands of a committe of which Fletcher Taft is chairman. 

The Boston association is planning to send a large dele- 
gation to the annual meeting of the Connecticut Valley 
Association in Springfield next month, and arrangements 
were perfected. 

Arthur Prince, past grand master of Masons of Massa- 
chusetts, who recently returned from a trip to the Orient 
to inspect lodges under the Massachusetts jurisdiction, 
was to make an address on “China,” but was unavoidably 
detained. He is a member of the association and will give 
the address at a later date. 


Kansas Book Dealers to Meet. 

The Kansas Book Dealers’ Association will hold its sev- 
enth annual convention in Kansas City, Kansas, at the 
Chamber of Commerce on Monday and Tuesday, February 
5 and 6. It is expected that this will be the largest meet- 
ing ever held by the organization for several reasons: 
First—because it will be held in Kansas City, Kas., which is 
easy of access from all Kansas points; second—that it is 
the nearest a Kansan can get to a possible market without 
going out of the state; third—the annual contract for $50,- 
000 worth of tablets and school note books will be let at 
this time. This line of tablets is copyrighted and is han- 
dled by every one of the 215 members of the association, 
providing a uniform line at the right price for every school 
child in the state. 

At this meeting the contract will be let for students’ note 
book covers which will amount to about one hundred gross. 
Last year the school tablet line was handled by the Lee 
Mercantile Company of Kansas City, Mo., and the note 
book cover by the Irving-Pitt Manufacturing Company of 
the same city. 


New Orleans Stationers Meet. 

The Stationers’ Association of New Orleans held its regu- 
lar monthly meeting at the Sazerac restaurant on Tues- 
day evening, January 9. All the members were in attend- 
ance, except J. Ogden Pierson, who was absent on account 
of the fact that he is taking a much needed rest at Bsown’s 
Wells, Miss. He expects to return to his business within 
a short time. 

Everyone present at the meeting reported a good holiday 
trade and predicted better business for 1923. Conditions in 
the stationery trade are excellent. 

The coming convention of the Southeastern Division of 
the National Association at New Orleans was discussed and 
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committees were appointed who arranged for the entertain- 
ment of the members and guests. This meeting, it is 
stated, will be held April 19 and 20, and the local hotel com- 
mittee has designated the St. Charles hotel as headquarters. 
The New Orleans stationers intend to make this the ban- 
ner meé¢tirig of the Southeastern Division. 


Connecticut Stationers’ Association Hold Meeting. 

The January meeting of the Connecticut Valley Station- 
ers’ Association was held on January 10 at the City Club in 
Hartford. The program which followed the dinner varied 
somewhat from the usual schedule. Four subjects were 
handled by four different people: One—Social Stationery, 
How It Can Be Handled on a Profitable Basis; 
Special Sales, Are They Practical and Are They Profitable? 
lhree—How to Make Show Windows Pay; Four—Credits 
and Collections. 

On account of the severe weather, the attendance was not 





Tw o— 


as large as usual, although twenty-six members turned out 
to the dinner and meeting. The following were elected to 
membership: William H. Greenleaf of the American Writ- 
ing Paper Company; Frank E. Sanger, the Globe-Wernicke 
Company: W. J. Moulton, the Cushman & Denison Com- 
pany; G. F. Gilmore, Thomas de LaRue & Company, and 
Victor Johnson of the Wilson-Jones Loose Leaf Company. 
The following members were appointed to serve as a nom 
inating committee to nominate officers for the ensuing year, 
and to report at the annual meeting: J. J. McDonald, T. 
H. Roe and C. R. Kilborn. 

On account of the fact that he is moving to Pennsylyania, 
Edward M. Blake presented his resignation as a member of 
the organization. This resignation was accepted with re- 
gret. 

The annual meeting and dinner of the association will be 
held at Springfield on February 14. 


New York Stationers Pass Interesting Evening. 

A regular meeting of the Stationers’ Association of New 
York was held on Monday evening, January 15, at the Drug 
& Chemical Club, 100 William street. Following the din- 
ner, which was served at 6:30 o’clock, William G. Palmer 
of the W. S. Hill Company and also of the editorial staff 
of Geyer’s Stationer presented an interesting and instruc- 
tive address on “Retail Store Advertising.” 

Various matters of routine business were transacted be 
fore the speaker of the evening was introduced, such as the 
reading of reports, etc. There was a spirited discussion of 
the question as to what, if anything, can be done with re- 
gard to the “fly-by-night” concerns who take vacant stores 
for the purpose of disposing of Christmas and New Year 
greeting cards. R. W. Hicks, of the Greeting 
Card Association, was present and explained the attitude of 
No definite action was taken. 


secretary 


the association in the matter. 


Buffalo Stationers’ Annual Dinner January 8. 

The annual dinner of the Stationers’ Club of Buffalo 
will be held at Hotel Lafayette, Thursday evening, Feb- 
ruary 8. It is expected that many of the stationers in the 
vicinity of Buffalo will attend. 


At the annual election the following officers were chosen 
Richard B. Lockwood (Millington Lockwood), president; 
Lloyd M. Whiting (Whiting Stationery Company), vice- 
president; Joseph T. Hoelscher (Whiting Stationery Com 
pany), chairman retail executive committee; Oscar J. Bes 
ser (Besser’s, Inc.), chairman wholesale executive 
mittee; Geo. W. Davis (Otto Ulbrich Company), secre- 
tary; Clarence T. White (Adams & White Company), 
treasurer. 


com 


Stationers Hold Frolic. | 

The second annual stag and frolic of the stationers ol 
Chicago was held on Tuesday evening, January 30, in the 
Cameo Room of the Morrison hotel. A lively program was 


presented and everybody had a joyous time The affair 


was in charge of A. L. Payne of the Commercial Stationery 
& Loose Leaf Company; 
& Company, and Fred L. 
Book Company. The 
Harry L. Murdoch and A. F. 


Maloney 
Blank 


consisted oT 


Julius Biel of Stevens 

Coggin of the National 
publicity committee 
Modene 


Dallas Stationers Hold First 1923 Meeting. 


The Dallas Stationers’ Association of Dallas, Tex., held 
its first meeting this year on Tuesday, January 9. The 
business situation in Dallas was very fully discussed. R. T 


Morrison, secretary and treasurer, writes that the outlook 
for a better year in 1923 than in 1922 is very good and that 
they hope within the next few months to be able to give 
some real news from this “sector.” 


Louisville Stamp & Stationers Club Elects. 
The Louisville 
meeting held last month elected the following new 


Stamp & Stationers Club at its annual 
officers 


Clarence 


Gus Brakmeier, Brakmeier Bros., president 
Smith, Office Equipment Company, vice president; Karl 
Hieb, Commercial Lithographing Company, treasuret 


George H. Koerner, secretary, 208 Lincoln building 


Cincinnati Furniture Men Hold Annual Meeting. 
Furni 





The annual meeting and dinner of the Cincinnati 
ture Exchange took place in the Cascade room of the Hotel 
Gibson at Cincinnati recently. The guests of the evening 
were State Senator Charles F. Harding and Judge William 
D. Alexander of the Municipal Court. The election was 
held early in the evening, and while the judges and clerks 
were busy tabulating the results, the members and guests 
filed into the dining hall and sat down to an excellent din 
Fred W. Stille was the 
tween Hotel 
formed several popular vocal and instrumental numbers 


When the speakers of the evening had finished their ad 


President toastmaster. Be 


the speeches, the 


ner. 


Gibson entertainers pet 


dresses, several of the members, including some of the 
older members of the organization, related reminiscences of 
early days in Cincinnati. Popular melodies were also a fea 
ture of the evening. Before the meeting adjourned, the 
judge of election announced that the following members 
had been elected directors for the term of one year: Fred 
W. Stille, George W. Schutte, Jr.. William J. Sextro, Jo 
seph Sprengard, A. M. Eisen, George Zu Charles 
Groene, John Wolf. Joseph H. Monter, E. J. Kuhlmann 
The directors elected the 


Howard E. Scheid; Paul Schirmer, Jr., first vice president 


rb re, 


following officers: President, 


Charles Feuss, Jr., second vice president; A. G. Steinman, 


treasurer, and H. B. Kemper, secretary 


Three conferences have been provided for by the Sta 


Britain at which the 


study; the 


tioners’ Association of Great improve 


will 


ment of trade conditions receive work « 


the association explained; extension of the association a 
sider the ad 

| he 
ule and location of the meetings was announced by the se: 


Liverpool, January 29, at Palatine Cafe 


and increasing membership; to cot 


visability of establishing branch associations. 


tivities 


S( he ad 


retary as follows 
with F. G. Thomas as chairman, and Percy 
William B. Warren as London delegates; Manchester, Feb 
ruary 8, at Smallman’s Cafe, with Percy Barringer as chair 
man, and Alec Finburgh and G. Delgado as London dele 
gates, Newcastle-on-Tyne, February 13, at Turks’ Head 
Hotel, with Esmond Morgan as chairman, and S. J. Sandle, 
Tollitt and Alfred 


Barringer and 


Gascoigne as London delegates 


Clifton 
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INTERESTING VIEW OF THE MAIN FLOOR OF THE 
PORATION, LOS ANGELES, CAL.—Here we have the idea 


those floral decorations for which California is distinguished. 


Capitol District Stationers Hear Reminiscences. 
The Capitol District 
Association commenced its second year of existence on 


Stationers’ and Manufacturers’ 
January 16, when the organization held its regular monthly 
meeting at the Hampton hotel, Albany, N. Y. On account 
of the extremely heavy snows traveling for the out-of-town 
members was very precarious, hence the meeting was not 
well attended of the others The 
occasion was nevertheless a success and much enjoyment 
The new president, Mr. Gallien, 


so as some have been. 


and enthusiasm prevailed. 


presided. 
After the reports of the various committees had been 
passed upon, L. E. Waterman of the L. E. Waterman 


Company gave an interesting talk on the stationery trade 
in Albany thirty years ago. This was followed by an 
illustrated lecture by Colonel E. A. 
man Company on “The Evolution of the Pen.” 
ture was a treat to every member of the organization pres- 
At its close Mr. Waterman and Colonel Havers were 


Havers of the Water- 


This lec- 


ent. 


made honorary members of the association. 


Capitol District Annual Dinner Feb. 9. 

The first annual dinner of the Capitol District Stationers’ 
and Manufacturers’ Association will be held on Friday eve- 
ning, February 9, at the Hampton hotel, Albany, N. Y. 
This event is expected to demonstrate how much progress 
this baby division of the National Association has made 
during one year of its existence. The speakers will include 
Charles L. Mitchell, president of the National Association 
Manufacturers, and Fletcher B. Gibbs, 
Every stationer in the Capitol District 


of Stationers and 
general manager. 
is expected, as well as representatives of the leading manu- 
facturers. 


Buffalo Stationers Elect Officers. 

The Buffalo Stationers’ Club of Buffalo, N. Y., recently 
held its annual meeting at which the following officers 
were elected for the ensuing year: President, Richard B. 
Lockwood of Millington Lockwood; vice-president, Lloyd 
M. Whiting, Whiting Stationery Company; treasurer, 
Clarence T. White, Adams & White Company; secretary, 
Albert Elsaesser, Otto Ulbrich Company. 

The club has changed its regular meeting day to the 





COMMERCIAL STATIONERY 


oi 


COR 
with 


STORE OF THE NEUNER 
spaciousness, order and neatness aptly exemplified, along 


first Monday of each month at 12:30 p. m. Heretofore the 


meetings have been held in the evening 


A Successful Service Organization. 
1917—the Neuner Corporation of 
from their location 


Just six years ago—in 
Los Angeles, Cal., moved 


Broadway 


where the firm had been located practically ever since it 
was established in 1887, to the new five story building at 
817-821 South Los Angeles street. The illustration gives 
an excellent view of the interior of the Store 

While this seemed to be a radical change of location tot 
a retail store, and many predictions were made that th 


respect and 


eT 


store would not pay, it has made good in e\ 


has more than come up to expectations. In fact, the busi 
in the store during the past 


No “business depression” 


ness six years has shown a 
steady yearly increase. has beet 


felt here, and everyone is filled with optimism for an ever 
increasing volume of business for the new year of 1923. 
During the past year a club was formed composed of the 
force and the foremen of the different departments 


Neuner Service Club 


sales 
under the name of the 
of the club is to aid in every way possible th 


Che obj« 


betterment 


of conditions throughout the plant, in a better product and 
better service. 
This club work proved so effective that within the past 


three months a bigger and better “Service lub has beet 
formed taking in every employe throughout the entire o1 
ganization. It is felt that the work started by the origina 
service club can thus be more effectively carried on—each 


; j 
and 


employe will feel a real, live interest in the welfare 
advancement of the house—a higher quality 
be the aim and ambition of each one in every departmé 


will and the natural 


product will 
nif 


more harmonious conditions exist, 
result will be an ever-increasing output for the entire plant 

The new Neuner Service Club gave a Christmas party, 
the first in its history, entertaining the families and friends 
of the club members with a beautiful Christmas tree and 
everything that goes with it, and everyone spent a most 
enjoyable evening. While this was the “first” Christmas 
party, there is every reason to believe that it will not be 
the last, and the Neuner folks are anticipating many pleas 
ant times and much real good to all thru the working of 


the club. 
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| Carbon Papers and Typewriter Ribbons = 
ion **The Line that can’t be matched’’ 
ie = We offer dealers a line which has 
poe both quality and individuality, va- 
basi- ’ ; 
wn 8 : riety enough for every requirement 
as and manufactured with the greatest 
= care. 
t and 
ne 188 Third Avenue 
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Owner and Operator 


have equal reasons for wanting the new 


uiet Remington, No. 12 























It wins the operator because of its many It appeals to the owner because its work 
features which make the day’s work swifter —_is surpassingly good —and consistently good 
and easier. under all circumstances. 


Prominent among these is the ‘Natural 
Touch,” that triumph of Remington design, 
whieh makes the operation of the machine 


In quality as well as quantity, it gives 
him the results he wants. 


like second nature—as mechanical as And because it is so quiet that its operation 
walking and almost as unconscious as never disturbs him, no matter how near him 
breathing itself. it is used. 


14 Noise Eliminating Features make this new Remington 
a Messenger of Quiet to every business office. It speaks only 
in a whisper, but will be heard around the world. 


The price of the new No. 12 Remington is only a few dollars 
more than that of the Standard Remington—a very small 
premium to pay for office quiet. 





Remington Typewriter Company 
374 BROADWAY, NEW YORK 


Branches Everywhere 
















75 cents each, $7.00 a dozen 





A good typewriter deserves a goo! ribbon. Paragon Ribbons—made by us. 
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The Guest Book. 

J. W. FITZPATRICK, who has been in stationery work 
in Detroit, called late in December. 

J. W. KEPLINGER, who is widely known among office 
machinery men, visited the middle west the last of Decem- 
ber from his home in Syracuse, N. Y. 

WILL T. HUGHES of the Denver, Colo., office of the 
Weis Manufacturing Company, called on January 3. 

FRED C. SCHAEFFER, who covers Minnesota, Wis- 
consin, Iowa and North and South Dakota for the Sanford 
Manufacturing Company, making his headquarters at St. 
Paul, called early last month. He was accompanied by 
R. HIRE, also of the Sanford Manufacturing Company’s 
St. Paul office. 

E. T. MAC INTYRE of the Defiance Manufacturing 
Company, New York, visited Office Appliances early in 
January. 

“DOC” W. HANSON, the typewriter doctor of Cleve- 
land, spent a short time in the office of this journal last 
month. 

CHARLES L. MITCHELL, Topeka, Kas., president of 
the National Association of Stationers and Manufacturers, 
called on January 11 on his way to Montreal and other 
eastern points. An account of his trip appears elsewhere. 

E. D. LINES, who is well known to the trade from his 
connection of many years with the steel furniture industry, 
spent an hour or so in this office not long ago. Mr. Lines 
now resides at Canton, O. 

CHARLES SIEBER, head of the Sieber Products Manu- 
facturing Company, and a pioneer inventor and manufac- 
turer in loose leaf, came up to Chicago from St. Louis the 
middle of last month and while here called on Office 
Appliances. 

JOSEPH C. STRAUSS, a special representative of the 
\merican Clip Company of New York, called on January 
i5. Mr. Strauss expects to be in Chicago for some time 
working in the interests of his company. 

THEODORE FISKE PEIRCE, accompanied by. RAY 
G. VEAZEY, both of Los Angeles and both prominently 
connected with the office equipment and office furniture 
business on the coast, called on January 17. This was the 
irst trip to Chicago Mr. Veazey had made since 1898. 

ik. H. MAYHEW, head of the Filedex Corporation of 
\merica, Green Bay, Wisc., called January 17. 

GEORGE H. ALTER of the Invincible Metal Furniture 
Company, Manitowoc, Wisc., called a few weeks ago, ac- 
companied by JOHN SCHUETTE of the same company. 

HARRY A. MAY of the Todd Protectograph Company, 
Rochester, N. Y., paid a visit to this office on January 19. 

FRANK B. FINCH, advertising specialties, Kansas City, 
Mo., visited this office on January 20. 

D. B. MILLER of the Toledo Metal Furniture Company, 
Toledo, O., called a few days ago. 

FRED H. MORSE, assistant general sales manager of 
the Royal Typewriter Company, and recently head of the 
Royal typewriter organization in England, spent a short 
time in this office on January 20. Further mention of Mr. 
Morse will be found elsewhere in this issue. 

J. H. HINE of the Hine Desk & Fixture Company, 
Denver, Colo., called on January 24 on his way home from 
New York, where he landed a big Belgian contract for 
steel book shelves. Further report of this incident is to be 
found on another page. 

MATT CORBETT, well known among steel furniture 
men and now manufacturers’ agent at Los Angeles, visited 
Office Appliances January 24. 

At the New York Office. 

R. LORANT of L. Fles & Company, Amsterdam, Hol- 
land, called on December 28. 

J. TEN EYCK of Albany, N. Y., visited the office on 
December 29 accompanied by HARRY BATES of New 
York City. d 
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These Users Mean 
Profit For You 


You, as a dealer, know that repeat orders 
count. Thefactthat Abrahams-Strauss started 
with2 Kohlhaas Sortersand now use77 ;Home — 
Life Ins. Co. 4 and now use 65; Montgomery 
Ward 2 and now use 155, means profit waiting 
for you: Every Kohlhaas Sorter sold sells more. 





There is a Stze 
and style for 
every purpose in 
every business. 


Kohlhaas Sala 


for sorting checks, sales slips, mail, 
invoices, requisitions, coupons, 
tickets, remittances, etc., etc. 


is a substantial and permanent income pro- 
ducing line for you. 


Every business, large or small, must sort 
and classify a vast amount of office matter 
daily. To facilitate the handling of this mat- 
ter, some sorting device must be used. 

These devices eliminate sorting into pig- ' 
eonhole racks or scattering over tables and 
desks. 

The Kohlhaas Sorter does this work with 
the maximum ease, with the minimum possi- 
bility of error, and at a saving of at least 50% 
in time and 90% in: space over any other. 
method. 


Kohlhaas Sorters pay for themselves in 
time and labor saved, and continue to repay 
their original cost, month after month. 


Kohlhaas fits in with your present busi- 
ness and adds to its value. There is no obli- 
gation incurred by asking us to-explain how 
you may increase your profits with Kohlhaas 
devices. Address— 


THE KOHLHAAS COMPANY 


183 N. Dearborn St. CHICAGO, ILL. 
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EERLESS 
ROFITS 


The marked 
increase in the 
sales of 


PEERLESS 
RUBBER 
KEYS 


for typewriters, adding, calculating 
and billing machines is unquestion- 
ably due to a growing appreciation 
on the part of both owners and oper- 
ators all over the country for these 
little rubber cushions which save so 
much in wear and tear—both phys- 
ical and mental. 


Retailers, too, are rapidly discover- 
ing how easy it is to sell Peerless— 
the only first grade rubber key sold 
through dealers. 


Use Peerless, the key preferred every- 
where. Sell Peerless, the key which 
brings fastest turnover and most at- 
tractive profits, the natural result of 
existing demand and our cooperation 
in advertising and sales helps. 


A trial order will convince you. 
Write ‘for special dealer proposition 
. including samp'es and literature. 












PEERLESS KEY COMPANY 
176 Fulton St., New York City 








176 Fulton St.. N.Y. City 
y obligation 





s without on ofit- 
& es art details of your eo Mi Se of 
on our P together w! sa 4 


ont specially prepare 





g making offer, 
) Peerless Key: 


dealer helps- 
NAME 
STREET—— 
a yy 
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SIG. GROSS of the Superior Brush Company, Hartford, 
Conn., called at the office on January 8&. 

CHARLES W. LIPMAN of the Graff-Underwood 
Company, Boston, Mass., visited New York early in the 
year and on January 11 inscribed his name in Office Ap 
pliances’ Guest Book. 

Q. L. ZEAGLER and J. W. ZEAGLER, both of Denver, 
Colo., called at the New York office on January 16. They 
were in the East getting new lines in the stationery field to 
handle in the Western territory. 

M. B. SARGENT of Chicago spent a 
New York office on January 17. 


short time in the 


A Handsome Catalogue. 

Che Berger Manufacturing Company of Canton, O., ré 
cently issued a catalogue of the 
bound in limp covers and 
pages, beautifully illustrated with half-tones and diagrams 


“Berloy” steel filing cab 


inets, containing thirty-two 
Every feature of the line is shown and all the different 
members. The method of construction is pictured, 
one can take this catalogue and by 
obtain a good understanding of the many valuable features 
which the Berloy line includes. The 1300 line is described 
the 600 line, the 1600 line, the 2000 line, the High-line steel 
filing cases, transfer units, storage cabinets, card index cases 


so that 


giving it study car 


safety deposit box case, steel office shelving and final con 


structive details in different lines with diagrams showing 
the various combinations that can be made uy 


Murphy Joins Newcomb Staff 


James Lawrence Murphy, president of the Buchan 
Murphy Manufacturing Company, engaged in the manufac 
ture of loose leaf devices, leather and canvas goods from 
1911 until its sale not long ago, has become a member of 
the staff of James F. Newcomb & Co., Inc., 


advertising, 441 


s « } 
creators and 


producers of direct Pearl street, New 


York, N. Y. 
Mr. Murphy matriculated at Columbia and Fordham uni 
analyst 


a business 


He has a high reputation as 
and will apply his abilities in this and other directions 


versities. 


his work for Newcomb clients. 
Big Seattle House Opens Branch Store. 
Lowman & Hanford Seattle sta 
tioners, are now remodeling and equipping storerooms at 
1512-16 Third March 
1, 1923, a modern stationery, book and office equipment 
The new uptown 
of 19,000 square feet, two floors and basement 
Class A fireproof building, 60x108 feet. 
Lowman & Hanford Company in the establishment of 


Company, pioneer 


avenue preparatory to opening on 


store. store will occupy a floor area 


in a moder! 


their uptown store do not contemplate vacating any of 


the premises now occupied by them at First and Cherry, 
but plan to use the space vacated by their book depart 
ment (which will be moved complete to the 
in expanding other departments. 


Lowman & Hanford Company are interested in procu! 


uptown store) 


ing new items in gift merchandise, imported stationery and 
invite 
this col 


art goods for sale in their new store, and corré 
spondence with manufacturers and jobbers in 


nection. 


Louisiana House Takes Larger Quarters. 

The H. H. 

dealers in bank, office and school equipment at 

Louisiana, moved their new and 

Jackson street on February 1. The building is about sixty 
feet wide and one hundred and twenty feet deep 


30oyd Company, commercial stationers and 
Monroe 
building in 


into larger 


This concern started in business last May and has made 
very rapid progress. 
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> that View in the Sales Bookkeeping Section of Accounting 


y can Office, Carson, Pirie, Scott & Co., showing parts of 
atures the battery of 65 Underwood Bookkeeping Machines. 








ribed, 


gree Carson, Pirie, Scott& Co. 


yn arenolonger“ Under the — ‘Ae > 
bia Shadow of the Pen” 4———<smmm, a 


ODAY there are 65 Underwood Book- Keeping books on Underwood Bookkeeping 
keeping Machines in the offices of Machines enables Carson, Pirie, Scott & Co. to: 
Carson, Pirie, Scott & Co. They are there 1. Prove that all items are umns and credit items 
nutac a 


se ehes a a io ‘ correctly posted as to in credit columns. 
. from because this great mercantile house has amounts, on both ledg- 


ichan 


3 > en ee : 5. Prove that the items 
hee of always tollowed the policy of giving its ers and bills. have been posted and 
5 ‘ "a Rn oe meee a ae ° 
rs and customers a maximum of service and pro- ~ Prove that all items are billed to the ‘wurrect 
hie : . ae : ; accounted for, and that accounts. 
om tection—and of administering its own none are omitted from 6, Eliminate all trial bal- 
business under the most modern and — ledgers or bills. ance troubles. 
m uni- oa ac : ; 3. Prove that old balances 7, Eliminate the labor of 
celeit economical methods. “ho properly picked up ‘eating uence a 
ons in ; ? ; ; ; on both ledgers anc bills at the end of each 
In spite of the fact that they maintain thou- bills, and that new oe month, as under their 
sands of active credit accounts, theyclose their chi Te plan the bill is ready to 
} computed. render immediately af- 
00ks by about noon of the first business da Y 4, Prove that debit items ter the last entry has 
e sta- of each month, and have their bills ready are entered in debit col- been made. 
oms at to mail between two and four o'clock on the (Wehave prepared a report showing the operation and results 
March fte f the s ] nh of the methods used in the office of Carson, Pirie, Scott & Co. 
i aac ajternoon of the same day. This report will be sent on request.) 
) 
ir area 


nodern 


Since the completion of their mechanical 
accounting system, they have not been out 


The Underwood Bookkeeping Machine can lift 
“The Shadow of the Pen” from any business, 
large or small. The coupon below will bring one 


1ent of one cent in any month on their trial o6¢ Our representatives who will gladly give ex- 
any of balances pert advice on any accounting problem. 

Cherry, 

depart UNDERWOOD TYPEWRITER CO., INC., Underwood Building, N. Y. Branches in all principal cities 
1 store) 


= | UNDERWOOD 


s. pi & 
ers and ames cme cum eum me ems as ae Gs as ae a ee ee es es ee ee ee a ee ee ew 
ag UNDERWOOD TYPEWRITER CO., INC., Underwood Building, New York 
ing in 
ut sixty — Send Underwood Bookkeeping’ Machine Send a copy of booklet, ‘“Taking In- 


representative from nearest branch office. dustry out of the Shadow of the ay @ 


as made 





Name — RADNOR initial eenittnptinanciantinditiaaiai 
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HY STEEL— 

Steel has gradually supplanted 
wood in practically all walks of life—build- 
ings, ships, cables, etc., and finally office equipment. 
Why? Admittedly because of its natural and in- 
herent qualities. 

BRB” WHY CANTON STEEL— 

The Canton Line has not made 
any new and revolutionary departures 
from the narrow and beaten path. Unneces- 
sary! Canton Products are designed for the 
same purposes and to meet the same set re- 
quirements as others. Then why Canton? 





The superiority lies in the finished prod- 
uct—each Canton design is a conscieutiously 


finished product. Every panel, roller, 
drawer is a better, stronger and more per 
fect fitting unit. Joinings electrically 


welded by special processes, no rivets. 
A greater fire, rodent and element pro- 
tection due to the flange construction 
—in every way a better article. 

A Brochure jamful of instructive 


“Meta! Furniture and Filing Equipm: 
send it gladly on request. 


The CANTON ART METAL CO. 
CANTON, OHIO 
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Rockwell-Barnes Company Increases Capital. 

The Rockwell-Barnes Company, Chicago and St. Louis, 
has increased its capital stock from $300,000 to $500,000. 
The company has established a larger production plant at 
400-02 North Third street, St. Louis, Mo., in a four-story 
building. This plant will care for the increased trade in 
the South and Southwest. New equipment has been in- 
stalled in the St. Louis plant. A new school supply cata- 
logue has been distributed by the Rockwell-Barnes Com- 
pany. 

Hall Company Expands. 

The E. W. Hall Company, Commercial building, dealers 
in stationery and office supplies and Seattle distributors for 
the Corona typewriter, has expanded into the north half 
of its store, occupied until January 1 by Mendenhall’s pen 
and kodak shop. The Mendenhall store has moved to an 
attractive new location at 116 Pike street. 

Big Order for Tax Rolls. 

Trick & Murray, who do a large printing and engraving, 
as well as office equipment and supply and stationery bus- 
iness, recently completed eighty tax rolls for King county, 
said to be the largest order for tax rolls ever placed by any 
county in the state of Washington. Before delivery, the 
completed order of tax rolls, attractively bound and ready 
for use, was displayed for several days in the store’s show 
windows. 

Chaplin Rewarded for Long Service. 

William J. Chaplin, manager of the Boston Branch of the 
L. E. Waterman Company of New York, was recenty pre- 
sented with an illuminated parchment testimonial and a 
check for $1,000 by the officials of the company, in recog- 
nition of his twenty-one years of service. The testimonial 
is signed by L. E. Waterman, F. D. Waterman, F. S. 
Waterman, W. J. Ferris and E. J. Kastner, and reads as 
follows: 

“Whereas, William J. Chaplin has served for a period of 
twenty-one years’ the interests of the L. E. Waterman 
Company and, 

“Whereas, during all of this time unfailing zeal and ardor 
Mr. Chaplin has devoted himself with heart and mind to 
the upbuilding of the company’s business, and by his loy- 
alty has won the full confidence and esteem of the officers 
of this organization; and, 

“Whereas, that the high moral character and splendid 
spirit of service, so fully exemplified in the character, and 
evidenced in the daily acts of Mr. Chaplin, has been an ex- 
ample to the company’s other employes; now, therefore, 

“Be it Resolved, that the officers of the L. E. Waterman 
Company, in the spirit of earnest and sincere appreciation, 
hereby extend cordial congratulations and heartiest good 
wishes to Mr. Chaplin because of this agreeable and long 
standing association; and be it further 

“Resolved, that the sum of one thousand dollars be pre- 
sented to Mr. Chaplin with the compliments of the officers 
and directors of the L. E. Waterman Company as a further 
mark of our appreciative recognition of this unselfish and 
distinterested service.” 

Mr. and Mrs. Chaplin reside at South Hanover, Mass. 
Their daughter, Miss Jean L. Chaplin, is associated with 
her father in the Boston office of the Waterman Company. 
Mr. Chaplin still travels in the interests of the company, 
covering several cities in the east, including Philadelphia, 
Washington, Baltimore, Providence and other places. He 
commenced his services as a traveling salesman for the 
company and before coming to Boston was assigned to the 
Philadelphia office. He has been with the Boston branch 
for about fifteen years. 








Announcing 


A New Feature 
in Safe Deposit 
Box Construction 





‘Operates Like A Vault Door” 


Think of it! 


Four Super locks combined in one pat- 
ented locking device—all operated by a 
turn of the key—all cooperating to build an 
impregnable wall against sledging, lock 
punching, sawing, or prying. 

This is the most revolutionary develop- 
ment in Safe Deposit Box construction ever 
offered. It is as far ahead of all other safe 
deposit boxes as the smooth, powerful, 
modern car is of the old “one-lunger.” 


A Steady, Profitable Repeater 


Invincible boxes are built in standard 
sectional units that can be added as needed. 
Every Invincible Installation you sell auto- 
matically creates a steady sales repeater for. 
you. Invincible equipment is backed by a 
known reputation. Capitalize upon it; you 
will get our prompt and able cooperation. 
Write for full information and discounts. 


INVINCIBLE METAL FURNITURE CO. 
Manitowoc, Wisconsin 
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oper Business Backing, | 


BYRON WESTON CO. 
PAPERS 


WORK well done, the appropriate 
word spoken at the right time, the in- 
telligent selection of materials to meet 
exacting requirements, — from such 
acts all derive a pleasurable satisfac- 
tion that is difficult to express. 
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To assist the purchasing agent in a 
proper selection of papers that will ef- 
fectively back up the numerous office 
requirements, we have defined the 
Byron Weston Co. products as fol- 
lows: 

WESTON LINEN RECORD: For munici- 
pal, county and state records. For the ac- 
counting of large corporations and financial 
institutions. 

WESTON DEFIANCE BOND: For com- 
mercial correspondence. For policies, bonds, 
deeds and all documents necessitating print- 
ing and writing. 
WESTON FLEXO 
opening loose leaf ledgers. 
hinge in the paper. 
WESTON TYPOCOUNT: 
lar requirements developed 
bookkeeping. 

WAVERLY LEDGER: For general com- 
mercial requirements. A splendid writing 
and printing paper at a medium price. 


LEDGER: For flat- 
Made with a 


For the particu- 
by machine 


State your writing or ledger paper needs 
and we will send you interesting exhibits 
for test and examination. 


BYRON WESTON CO. 
DALTON, MASS. 
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Chicagoan Returns from Europe. 


Percy Albihn, president of the Manufacturers’ Typewriter 


Clearing House, Chicago, Ill., is back from an extended 
European trip. He reports that conditions abr have 
shown marked improvement during the past year. Ameri 
can products in the office equipment lines are very much i1 
demand. Concerns in the United States which have large 
stocks from which to select are fortunate to be in a pos 


tion to show their products to foreign representat 





PERCY ALBIHN. 
have been delegated to purchase goods for immediate shi 
ment. 

Mr. Albihn established a branch at Gothenbourg, Swede: 
trading as the Manufacturers’ Typewriter Clearing House 
This 
estab 


Vadmansgatan 3. It is in charge of Frederick Roth 
Mr. Albihn feels, is one of the best connections he 
It is 


ripe 


lished while abroad. an accepted fact that the busi 
aggressive representation 


both 


ness fields abroad are for 
This is especially true of labor-saving office equipment, 


new and reconditioned. 


Compo Sales Organization for 1923. 

During the present year the Compo Sales Company will 
be represented as follows 

In the territory from Denver west S. H. Voss will con 
tinue to represent the company, making his headquarters 
at the Palace Hotel, San Francisco. 

The territory in the South and Southwest will again 
taken care of by Phil. F. 
dress is P. O. Box 873, San Antonio, Texas. 

William A. will be 
quite active in the interests of the Compo specialties in the 
East Middle West. He left for a 


on January 15. 


Webster, whose permanent ad 
Krause, president of the company 


and the 


Multi-Insert Company Opens New York Store. 


The Multi-Insert Mailing Machines Company has ri 
cently opened a store at 1652 Broadway, litty-first 
street, New York, where the Multi-Insert mailing machin 
is on display. This machine was described in the New 
Machines and Devices Department of Office Appliances 


some time ago. 


It is stated that much interest is being 
attested by the crowds of people who view th vork of th 


machine, and that stock in the company is also being sold 


Takes Merriam Line on Coast. 
Ernest Wallace, 444 Market street, San Frat sco, mal 


utacturers’ agent, has been appointed Pacific Coast rep 
sentative for the Merriam Manufacturing Company, Du 
ham, Conn., makers of cash and bond boxes, stationers’ t 
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Telling 
20 Million People 






INDEX TABS 







Beginning with March, and continuing throughout 
the year, practically twenty million people will read 
the story of Makurown Index Tabs each month, in 
the magazines pictured below. 






Do you realize what that means 


? 


for you in profit possibilities: 
Folks are going to know more 
about Makurowns than ever be- 
fore. They are going to be told 
how and where Makurowns can 
be used. Also, they will be told 
to “Ask their dealer” for Mak- 
urowns. 








This will mean a real oppor- 
tunity for every Makurown Deal- 
er, and right now is the time to 
get ready for it. See that you 
are supplied with one of our at- 
tractive Displays and then put it 
out where your customers can 





: Remember these distinctive fea- 
see it. tures of Makurowns. The fold of the 
summed tape not only forms the 
label channel but also serves to in- 
ae sure the uniform exposure: of the 
It is really surprising how label. That’s why it is so easy to 

3 i always attach Makurowns evenly. 


many folks appreciate the serv- 
ice rendered by Makurowns. And then, you know, Makurowns are 


on : a Ps, made of transparent fibreloid, in four 
Give them a chance to_ help widths and six colors, which can be cut 
boost your profits by making it Ales, the eations aslent au ee 

2 2 ae Also, e various colors make = 
easy tor them to buy Makur- venient to classify records a. soar 


owns from you. If you are not identification. 


already handling Makurowns, 
write today for full particulars 
about our attractive proposition 
for dealers. 





Rand Company, Inc. 


1202 Rand Bldg. North Tonawanda, N. Y. 
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Nationally 
Recognized 








Complete Line of 
Filing Supplies 





All Standard Sizes, Weights and Colors 

















































CARDS Wi Fiftns \N GN 
Bs DESCRIPTIVE 
CARD GU I DES Wy, Tip Fifths p 
Fe? a PRICE LIST 
coe MAILED 
VERTICAL GUIDES 


FILING SYSTEMS 




















UPON REQUEST 


The Wide Distribution of BICCO Filing Supplies is a Recognition 
by the Stationer of BICCO Quality and Attractive- 
ness Which are Uniformly Maintained 





Boston Index Card 
Company 
113-115 Purchase Street 


BOSTON, MASSACHUSETTS 
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A New Note in Pen Advertising. 4 > 


The Esterbrook Pen Manufacturing Company of Cam- 


den, N. J., is introducing this year a new note in pen adver- 
tising. This is the oldest pen industry in the United States, 
established in 1858 by Richard Esterbrook. For many 


years the Esterbrook Company has been a national ad- 
vertiser and has constantly kept the name “Esterbrook” 


before the public through the medium of large national H A T RY 
magazines. 


This year the Esterbrook advertising campaign is built 


around the importance of clean, fresh pens for both office 

and personal use. REBI | i T 
A number of scenes have been selected as typical illus- 

trations of this point. Who has not had the experience of 

going into a post office and attempting to address an 

envelope or write a money order with a long-whiskered, 


crippled pen? And who has not been annoyed upon sitting 
down at a writing desk in his club or hotel to find that he 








is furnished a pen to write with which should long ago 
have been consigned to the waste basket? Although many f- 
progressive banks change the pens provided for depositors 
once and sometimes twice daily, there are even offenders 








y, 





among this class of pen buyers who overlook this small but 
important detail of bank service. All these instances and a 


number of others come in for some gentle but pointed 
criticism in the Esterbrook campaign. e ecte Uu eT 
The new Esterbrook advertising, which is written in a 


semi-humcrous vein, will act as a timely reminder to busi- 


ness executives who may have regarded the subject of 
clean pens as a minor detail. 


Who has not encountered the one-legged pen in the post 
office—or the pen that became one-legged when one started 


to write with it? People have spoiled their stationery, Direct from the Factory or our 
their linen and their tempers all from the neglect of such a 
, nearest Branch Office 


small detail as supplying fresh pens in public writing places 


Office Appliances is a rooter for the movement the Ester- ATLANTA, GA. anne eomne, Ws. 
brook people have started. More power to their elbows! 135 Peachtree Arcade 127 2nd 


BOSTON, MASS. NEW YORK CITY 
119 Franklin St. ast x4 
Retail Trend Is Tow " CHICAGO, ILL. Barclay St. 
etal a Is ard “Centers.” 329 So. Dearborn St. | OAKLAND, CAL. 
In recent months a movement toward the creation of re- CINCINNATI, OHIO mR. 4 — 
tail “centers” has been observed in Seattle, to some extent > Sth St. LPHIA, 
SAS CLEVELAND, OHIO 802 Chestnut St. 
due to the development of upstairs shops covering a wide 34 Euclid Arcade PITTSBURGH, PA. 
range of merchandising lines. In the last year scores of DETROIT, MICH. 630 Penn Ave. 

“* pee a , 1253 Griswold St., ST. LOUIS, MO. 
upstairs stores have been established in this city. At first Farwell Bidg. 807 Pine St. 
lower prices were held out as chief inducements to trade. KANSAS CITY, MO. SAN DIEGO, CAL. 
But th; ie a sail Waite. tee porn cous 905 Grand Ave. 909 Third St. 

u this phase 1s passing. + OC ay 1€ ups airs stores are LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
attractive nooks where the highest quality of merchandise 732 S. Spring St. 506 Market St. 


is distributed, and buildings are being constructed for their 


particular needs, with spacious second story display win- GET OUR LATEST PRICE LIST 


dows and elaborate show cases arranged in series along the 


stairways leading to the shops. 
The most recently developed retail “center” is known as RI IBB KR CO V ERS 


he metropolitan district. This area, in which the Renfro- 
the metropolit trict lis ar n which th nfr GOOD FULL SIZES, HIGH-GRADE 


Wadenstein Desk Company and the Gillam-Bird Stationery 


Company and Safe-Cabinet Agency are located, is bounded MATERIAL. YOUR NAME PRINTED 
by Fourth and Fifth avenues and Union and Seneca streets. FREE OF CHARGE 


The district has its own commercial organization, known 
as the Metropolitan Merchants’ Association, of which IF YOU WILL ORDER ONE HUNDRED 
R. R. Renfro, of the Renfro-Wadenstein Desk Company, is 


president. The organization, formed recently, works for 
praanization, formed recently, TRANSFERS, SIZING, ENAMEL, 


the betterment of the district in general and seeks to im- 
prove the friendly relationship and spirit of co-operation OIL, BRUSHES, PADS, ETC. 


among neighboring’ merchants. As an illustration of how 











co-operative publicity is carried out, a page in one of the 


leading daily newspapers is contracted for weekly. Two American 


columns of space, twelve inches deep, in the center of the 


eS 2 om 
page, are utilized for pithy, bright comments on the various Writing Machine Co. 


retail establishments in the district, prepared by a paid pub- EXECUTIVE OFFICES AND FACTORY 
licity woman and headed “Metropolitan Shopping News.” 
The rest of the page is devoted to display advertising, at- Newark, N. Bas U. S. A. 








tractively illustrated with cuts. > y, 























Write Today For Complete Information. 


/mperia 
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DESKS 


-for every office use- 
INCREASE YOUR PROFITS 


Your profits increase when 
you are able to supply the wants 
of every prospect. With the 
Imperial Line you can meet 
their every need. There are 
over a hundred models. to 
choose from—made in four dis- 
tinct grades. 


SUPPLY EVERY NEED 

You can furnish Imperial 
Desks, Tables and Chairs to 
the Banker for his private office, 
and you can supply the _ indi- 
vidual or firm that wants to fit 
up modestly and at slight ex- 
pense. 


GUARANTEE THE QUALITY 

Regardless of the grade or 
price Imperial Products have 
the same construction features 
—features that insure years of 
satisfactory service — features 
that are exclusive and original 
with Imperial. 


INVESTIGATE THE FACTS 

Get a copy of our construc- 
tion drawing showing how Im- 
perial Desksare made. Ask for 
our plans and proposition tor 
Imperial Dealers. 


/ Desk Company 


Fvansville - Indiana 


No. 1067 
LAT 
TOP 
DESK 








Denver Office Equipment Man Gets Big Plum. 

A Denver man has been awarded the contract for fur- 
nishing the steel book stacks for the reconstructed library 
of the University of Louvain, Louvain, Belgium [his 
award, involving a very large sum of money, was made in 
New York on Saturday, January 20. James H. Hine, head 
of the Hine Desk & Fixture Company of Denver, is the 
successful bidder. He will install steel equipment such as 
is used in the library of the Colorado Supreme Court. The 


Denver Post of Sunday, January 20, says 


“The Louvain library, together with other buildings of 
the university, was destroved by the Germans in 1914. It 
was one of the finest libraries in the world. After the war 
fuuds for the restoration of the university were gathered i 
all civilized countries of the world Americans furnished 
the funds for the new library building, the cornerstone of 


which was laid by Nicholas Murray Butler of New York 
after the conclusion of peace. 


“Mr. Hine was competing with manuiacturers from all 
sections of the world for the contract to furnish t equi] 
ment.” 

Mr. Hine left New York on the evening of January 22 
mtending to spend a day or two in Chicago before continu 
ing his journey to Denver. He has a wide acquaintance 
in the West, where he is known as a man of much energy 
and enterprise. His company does a success! yusiness it 
the office furniture line, covering a wide territory, of whicl 
Denver is the center, and specializing on the ing of large 
contracts for the complete equipment of ban! o met 
cantile offices and municipal, county and state buildings 
The company has a retail store in Denver, where it does 
lively and growing local business. 

Mr. Hine’s father, as an inventor, made i1 rtant con 
tributions to the art of steel furniture production, particu 
larly in steel filing cases, in the early days of the industry 
and for many years was connected with a pioneer manufac 
turing house which has become one of the largest and most 


widely known organizations in the steel furniture field 


Shea Smith Building in Chicago Nearly Ready. 


Interior finishing and electric wiring is a t all that ré 
mains to be done on the new building of Sh: Smith & 
Company, 429-35 South Ashland avenue, Chicago, Ill. It 
is planned to complete moving by April 1. Constructior 
on this four-story building was commenced in June, 1922 
Moving will be done over an extended period, the different 
departments moving from the Federal street plant o1 
convenient schedule 

The motive power ol the printing and binding int, here 
tofore direct current, will be changed to alternating cut 
rent, the type of supply delivered at the new nt 


Takes Coast Agency for Clarotype. 


The Robinson-Pinney Company, 525 Market street, San 
Francisco, Calif., are now the Pacific Coast representatives 
of the Clarotype Company, 16 Hudson street, New York 
The newly appointed agents carry a stock Clarotype 
and Drop-O-Oil and shipment can be mad b. Sat 
l‘rancisco to dealers in the western territor Mien are 
now on the road canvassing the cities in that trict. V. R 
Pinney of the above company was forme: purchasing 


agent for Neal, Stratford & Kerr. 
Becknell & Brazel Open at San Jose. 


D. G. Becknell and S. A. Brazel have 


24 East San Antonio street, San Jose, Calii Che 
handle rebuilt typewriters and kindred lines. Mr. Becknell 
was formerly in the typewriter business at er. \ 
Brazel had been service manager at San |*1 isco for the 


Royal Typewriter Company, Inc. 
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S a The Franklin Institute, since 1825, has been a prominent factor in en- 
couraging greater scientific endeavor and progress in American business. 
on- The wireless, the telephone, the steam turbine and other signal contri- 
icu- butions to commerce have received the awards of this institution, dedi- 
try. cated to promoting the ideals that were “Poor Richard’s.” 
fac- ‘ 
10st 
( N November 18th, The Franklin Insti- York. It has proved itself worthy of 
tute awarded its Edward Longstreth | scientific recognition by demonstrating 
I. Medal of Merit to The Noiseless Type- its superiority in the halls of commerce. 
~ writer Company-—"In consideration of the The Noiseless enlists thegoldenad oftime 
It Nia: ie Ty ses Papeete paves eats ce in the service of business. Its quiet opera- 
shan NOMEHEE Spree): Se Ceres © tion permits clear thinking. There are no 
922 design and construction as exhibited in yalyable minutes lost by noise interruption. 
aan the machine, resulting in a thoroughly ia ae : iv f 
og successful noiseless typewriter.” lhe light, friendly touch of The Noise- 
Tt i . less is instantly responsive to the will of 
— This close relationship between science hurrying fingers. Stenographers say, en- 
ai and commerce is the very foundation of  thusiastically, that The Noiseless permits 
al progress. The servants of science are the them to do more work in a day. 
fathers of industry. And i a ; 
the recognition of an out- The NOISELESS Linas constaaitty greece | 
standing scientific achieve- preierence for The Noiseless 
Sie Be eee hae TYPEWRITER makes The Noiseless Agency 
oe ment very often indicates Your silent partner enue, aa ah 
a a great commercial success Ure Valuable tO. AGErEsawe 
ork. ig men every day. Full partic- 
type ulars for new territories will 
San The Noiseless Typewriter be furnished on request. The 
Reni has won the heartiest en- Noiseless Typewriter Com- 
v.R. dorsements ‘of the world’s pany, 253 Broadway, New 
seltins largest business institutions. York. London Office: The 
It was selected as the offi- Noiseless Typewriter Co., 4 
cial typewriter at the Bank- St. Paul’s Churchyard, Lon- 
ers’ Convention in New don, E. C. 4, England. 
re at 
will 
ill THIS IS THE DAY OF THE NOISELESS TYPEWRITER 
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The Calculating and Adding Machine 
You Can Depend Upon 


Y OU can depend upon the results you get from the Monroe, the machine that 
is right the first time. 

You can depend upon decimal point accuracy in all your calculations. Decimal 
point locations in the Answer are pre-determined on the Monroe. 

You can depend upon the Monroe to handle all of your figure-work— Additions, 
Subtractions, Multiplications, Divisions. 

You can depend upon a correct analysis of your figure needs by a Monroe 
expert. We aim to serve, not merely to ‘“‘sell”. 

You can depend upon there being a Monroe machine perfectly suited to your 
needs—and anyone in your office can operate it. 

You can depend upon prompt, intelligent service —instructional as well as ; 
mechanical. 





TIT eee 
T aaREREnDnnn 














Monroe Automatic—Marks a new era in mechanical Calculating and Adding. A portable, E| 
electrically-operated machine for use either on desk or stand. To Add or Multiply, simply touch E| 
the Plus (+) Bar. To Subtract or Divide, simply EI 
touch the Minus (—) Bar. The Proven Answers E| 
automatically appear. 


Monroe Standard Model—Every feature of 
the Standard Monroe is conducive to speed with 
absolute accuracy. A forward turn of the crank 


to add or_.multiply; a backward turn to subtract The Geueeien 
or divide. shows the 20-Place 


Special Models to fit individual require- a 
ments— British Currency Model, Fraction Models, 
etc., on which all ordinary calculations may also 
be performed. 















It will pay you to investigate and 
determine for yourself whether 
you can depend upon the Monroe 
to handle your entire figure load 
as thousands of concerns, large and 
small, are now doing. Attach the 
coupon to your letterhead and mail 
NOW, while you have it in mind. 








Monroe Calculating Machine Company 
Woolworth Building, New York } 

Without cost or obligation (check as desired): ' 
{] Send further information on H 
{] Arrange for demonstration of: 

{] Automatic Model [] Fraction Models i 

{] British Currency Model [] Standard Model } 
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Multigraph People Establish Direct Mail Service. 


The American Multigraph Sales Company of Cleveland, 


Ohio, has established the Multigraph-Mackintosh Direct 
Mail Service to provide for Multigraph users the advan- 
tages of expert analytical aid on their direct mail adver- 
tising. The man selected to head this new service— 
Charles Henry Mackintosh 
tion as an authority on advertising. He has had a varied, 
instructive and interesting experience. Entering the adver- 
tising profession by way of the daily press in 1908 as a 
member of the advertising staff of the Duluth Daily Star, 
he soon became advertising manager of that paper. The 





has an international reputa- 


following year he opened an advertising service agency in 
Duluth. He was the founder and first president of the Ad- 
vertising Club of Duluth, being three times elected to the 
office of chief executive. 

In 1915 Mr. Mackintosh organized the National Associa- 
tion of House Organ Editors and was elected its first pres- 
ident at the Chicago convention of the Associated Adver- 
tising Clubs of the World. In 1916-1917 he was the gov- 
ernor of the ninth district of International Rotary. 

From 1917 to 1921 Mr. Mackintosh held various positions 
of responsibility in association activities, doing some valu- 
able work for the Government at the same time. At the 
1921 convention of the Associated Advertising Clubs of the 
World he was elected international president. During his 
term of service in this office he made several hundred ad- 
dresses to advertising clubs all over North America, be- 
sides addressing conventions, colleges, high schools, etc., 
all in one year, during which period he traveled 47,886 
miles. 

The Multigraph-Mackintosh Direct Mail Service which 
Mr. Mackintosh now heads appears to be something new 
in the field of direct mail advertising. In an announcement 
recently sent out the argument for the new service is ad- 
mirably presented. The gist of it is that the advertiser is 
always asking himself the question, “How will this piece of 
direct mail advertising appeal to the prospect?” If one 
tests it on a thousand and it pulls seven per cent. sales, there 
is still no evidence that it might not have pulled ten per 
cent. if it had been changed a little. Then comes the old 
query, “How can an outsider help me write a letter on a 
propostion about which he knows nothing and I know a 
great deal?” 

The answer is, because he knows nothing about the 
propostion until he gathers his knowledge from the adver- 
tiser’s letter, just as the prospects will have to do. 

No one who is full of his subject can even guess the re- 
actions of another who knows little or nothing about it. 
To arrive at a knowledge of these reactions, one must get 
them from someone who knows nothing more about the 
proposition than does the prospective customer. The av- 
erage person can say, “I like this,” or “I don’t like that,” 
but seldom is able to give a practical reason for his im- 
pression. To be of the greatest value, therefore, the sug- 
gestion must come from someone who not only can give the 
reaction, but can tell why he reacts the way he does and 
what to do to get the better reflex, so to speak. 

Proceeding upon the conviction that the Multigraph is 
not so much a mere machine as it is a money-making and 
money-saving service to its owner, the American Multi- 
graph Sales Company goes on to increase its value to its 
owner by the organization of this new service, whereby Mr. 
Mackintosh gives his personal attention as a constructive 
analyst of direct mail advertising to Multigraph users in 
accordance with a graduated system which involves very 
moderate fees. Service No. 1 consists of a constructive 
analysis and written report upon any single piece of direct 
mail advertising. No. 2 provides for a similar analysis and 
report upon any direct mail advertising campaign of more 





Quality Rules 
the World Over 


Mechanical perfection is as much 
appreciated in Continental Europe 
and the Orient as it is in New 
York or Chicago. Substantial, 
busy agencies for the Royal Type- 
writer are important units in the 
commerce of many distant lands. 


It has been those users who re- 
gard a typewriter primarily as an 
investment which must show a 
profit who have built up the 
business of the Royal Typewriter 
Company. 


ROYAL TYPEWRITER | COMPANY. Inc. 


al Typewriter Building, 364-366 
— TO anche and Agencies the World — 














UY, 


TRACE MARK 


mil the Work’ 
pieohew. 

















78 OFFICE 





No. 515B 


CONRADES 


° 

an-all-day-long-chair 
Correct in design, excelling in crafts- 
manship, a Conrades chair presents a 
standing invitation to roll up the 
sleeves and pitch in. Not excessive 
comfort of the Morris chair type. A 
truly eight-hour-day, comfortable, 
better-built working chair. 
Catalog No. 022 is an interesting ex- 
position of the Conrades conception 
of an eight-hour day, comfortable 
office chair. Where shall we send 
your copy ? 


CONRADES MFG. CO. 


Second and Tyler Streets, St. Louis, Mo. 
Makers of “‘BETTER-BUILT”’ chairs 
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than one and not more than three pieces. No. 3 provides.a 
complete analysis and written report upon any tire direct 
mail advertising campaign comprising not more than ten 


piece s. 
Special service on large catalogues and campaig yf di 
rect mail advertising combined with other forms adver 


tising, or upon the actual creation of direct mail advertis- 
ing, is also available to owners and users of Multigraphs 
upon a moderate scale of charges to be adjusted rding 
to the service required. 


Seventy-Fifth Anniversary of William Mann Co. 


The William Mann Company of Philadelph t nth 
celebrated the seventy-fifth anniversary of the organizatio1 
of the business. In commemoration of this event, the mn 
pany sent out to its friends a number of illustrated broc!l 


ures with an interesting story of what three-quarters of 


centry of history has de veloped The story 1S entities “The 


History of Mann.” There is a full page halfto Willian 
Mann, the founder, who in 1848 at the age of thirty-four, 
established the company’s first store in hali t family 
home at 74 North Fourth street This smal uilding 
housed residence, stock and manufactory, a M Mant 
himself was everything about the business resided 
over the business he had begun in this modest until 


1881, but the organization kept 


taking larger and larger quarters. 


the time of his death in 


Early in the history of the company, Mann’s rchment 
copy paper was invented—an important event in the history 
of the company. Successive removals brought the con 
pany to its present home in its own building at 21 and 27 
North Fifth street. The company now has a payroll of 402 
employees, more than half of whom have bee: the en 
ploy of the company five years or more. Ons arter have 
been with the company twenty years or more; sixty-nine 
have a record of a quarter of a century or better, and thre 
have served the company at least half a century. Th 
company maintains at no cost to the employe ystem of 
group insurance with a $1,500 death payment r males 
and $750 payment for females. The employees themselves 
conduct a relief association which, with dues $5.00 
year payable in monthly installments, pays ize < 
$15 to $20 a week for a quarter of a year f illness 

An Instructive Catalogue. 

Che recent catalogue of the Hoge Manufactu: ( 
pany, Inc., of New York, covering the Pal 
stationery sundries, deserves honorable mentio Che 
alogue is in loose leaf form and price list N Q, effective 
January 1, is included in it. The catalogue itself is also 
known as No. 10. The Pal propelling pencils a1 istrate 
in a great variety of sizes, styles, colors and finishes, bot} 
in metal and composition holders. Pal leads a SO 
tured, trays for displaying the pencils, et et 

There is also a line of clutch pencils wit rge leads 
Thumb tacks are featured in the various packages, disp 
cartons, etc. Paper fasteners are listed : se pape 
clips, telephone tablets, and something rath the 
dinary in an improved clothes line reel pel 
clips are inciuded and picture hooks, racks 


racks, etc 


poses, pen 


Exchange War Savings Stamps Now. 


The Federal District Director for the Seventh Fed 
Reserve District of the treasury department, Chicago, III 
states that it will take several months to get t $625,000 
000 worth of war savings stamps all in. He urges that 
nolders of war savings stamps exchange them for four 


-ent. treasury saving certificates at bank or 


we 
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F.0. B. CHICAGO 
Model H-1 






Plate y extra Pardee F 
FOB.Chicago 


| small letters F.O,B. 
Chicago. 


Ii Blank five x preter 





NO EXCUSE FOR HAND ADDRESSING! 


Total cost of this 1923 Addressograph less than you’re now 
paying—S5 times faster—prints exactly like typewriter, thru 
ribbon—errors impossible. 


ADDRESS PLATES MADE IN YOUR OFFICE! 


Your clerk puts on names, addresses and other data quickly. 
Type embossers rent as low as $2.00 weekly. No experience 
needed to use. Address plates can be used in larger 
Addressographs. Liberal allowance for this machine in ex- 
change for a larger model if your list grows. 


FREE TRIAL PROVES ALL WE CLAIM! 


Sign no order—send no money—use coupon below. Let this 
machine tell its own story in its own way—under your every 
day name-writiag conditions. 


Addressogfaph 





TRACE MARK 


g PRINTS FROM TYPE 
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Selling that 1s Serving 


Keep this merchandising thought in mind: 
The consumers’ satisfaction is the stores’ 
success. That business thrives best whose 
first aim is to serve its customers with the 
most dependable products. 


In one line at least, the answer is 


© TL. 


N 
N 


~ ENVELOPES _ 


whose quality assures durability, utility 
and attractive appearance. Devices for 
mailing, filing, carrying. 


Test and judge FIBERSTOK. Let 
us send you a selected number of 


FREE SAMPLES with price list and 
a special selling plan. 


NATIONAL FIBERSTOK 
ENVELOPE CO. 


429-447 Moyer St., Philadelphia 
21 Park Row - - New York 


, é 192}. 
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Cochrane Heads Woodstock Boston Branch. 
George W. Cochrane, of Boston, for nearly six years 
with the Royal Typewriter Company, and before that for 
nine years with the Underwood, has joined the Woodstock 
typewriter organization, and on January 1 opened a branch 
office in the Massachusetts Trust building, Franklin, Dev- 


















It’s the 
number of an unusual 
STEELCASE letter file—a 
file that has won its way all over 
the country on sheer merit. ‘705’ 
is a beauty to look at, plus all the 
quality features that have made the 
STEELCASE line so popular. Yet it 
sells at a price competitive with the 
lowest price cabinets on the 
market. So we say, 
‘Remember 
“705” 


onshire and Federal streets, Boston. 

During his service with the Royal, Mr. Cochrane was a 
consistent business getter and in 1919 was appointed 
assistant general sales manager with headquarters in New 
York. His work in this position necessitated almost con- 
tinuous travel among the company’s branch offices, and 
after a year he resigned and was made manager of the 
Boston Royal office, from which position he recently re- 
signed to take up his new work. With his varied experi- 
ence and thorough knowledge of the typewriter business 
his future is assured. A host of friends in and out of the 







typewriter business wish him success. 












To Make Wax Crayons. 
The Botts Manufacturing Company, 68-76 Third street, 
Brooklyn, N. Y., announces its entrance into _the wax 





~@e Bawae 






crayon manufacturing field. 
While the manufacturing end is a new departure for this 






company, it is entirely familiar with crayons of all descrip- 
tions, having jobbed them since the inception of its busi- 


ness fifteen years ago. This company expects to put out 
a complete line of marking and checking crayons in black 
and all the usual colors, together with a complete line of 
STEELCASE 
“705” has a net 
filing capacity of 
over 100 inches. 
Full progressive 
roller suspension 
and a reinforced 
skeleton construc- 
tion insuring the 
best day-in and 
day-out service. 


drawing crayons for art students, educational work, etc. 
Lumber marking crayons will also be made. The quality 
of the crayons, the company says, will be of the highest 
standard, and all products will be manufactured from the 
best raw materials obtainable. 

This company was heretofore known as The Botts Mark- 
ing Ink Company, which was formerly located at 330 Pearl 
street, New York. They are now located in their own 
factory and office at the Brooklyn address given above. 
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To Fight Proposed Express Rate Increase. 
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For the purpose of compiling pertinent data, to be used 
in combating the movement, national in scope, to obtain 
increased express and parcels post rates, the newly organ- 
ized transportation bureau of the Retail Furniture Associa- 
tion of Washington, with which most of the local and state 
dealers in office furniture and business systems are affiliated, 
has sent out to the trade a questionnaire to be filled out by 
the retailers and returned to the association department 
head, L. M. Latch, Arcade building, Seattle. It is pointed 
out that the assistance of every member is needed, as the 
testimony of each individual will be just that much added 
weight to the defense. The proposed increase in express 
rates in the Pacific Northwest would reach as high as 12% 
per cent., while in other districts it will range as high as 25 
per cent. A flat increase of 3 cents a package, regardless 
of zone or size of package, is being asked by the Post Office 
Department for handling parcels post matter. A prelimi- 
nary hearing on the proposed increases in express and par- 
cels post rates was held at Tacoma, January 15, to be fol- 
lowed by a general hearing some time about the first of 
March or shortly thereafter. 


Big Order for Check Writers. 


What is said to be the largest order ever placed for ex- 
clusively electrically operated checkwriters was recently 
placed by the Southern Bell Telephone & Telegraph Com- 
pany and the Cumberland Telephone & Telegraph Com- 
pany for F & E checkwriters, electrically operated, aggre- 
gating a value of $1,800. 





—found where ‘STEELCASI 
Business Bouipment 


In STEELCASE 
**705”" you have a fin- 
ished end cabinet of 
unusual quality at a 
price that will enable 
you to make sales 
readily. Built in four 
styles. 


STEELCASE “705” 
—and his associates, 
make up a line of four 
drawer letter files that 
you ought to know all 
about. A few minutes 
time —a few written 
words—a two cent 
stamp and you will get 
all of the inside facts 
by return mail. Write 
to us now. 


Metal Office 
Furniture 
Company 


Grand Rapids 
Michigan 


business succeeds 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Mr. Allen Makes Some Association Suggestions. 
In Which a Leading Stationer of Dixie Points Out Some of 
the Ways Whereby the National Association May Effect 

Without Impairing the Service 
It Performs. 
VAN E. ALLEN, head of the Ivan Allen-Marshall Com- 
pany of Atlanta, Ga., has been identified with the station- 
Though he is still 


Certain Economies 


ery field throughout his entire career. 
young, he may be accounted a veteran in years of service. 
Measured by every standard of success, he is among the 
foremost men in the trade of the United States. Not only 
has he succeeded in the stationery business, but he has 
become distinguished in civic affairs, having held positions 





IVAN 


E. ALLEN. 


of trust in Atlanta and having served his constituents as a 
member of the senate of the state of Georgia. 
Soon after the Atlanta convention of last fall 
Mitchel! wrote to several of the leading sta- 
tioners asking for suggestions 
which might be considered to increase the efficiency of the 
service performed by the National Association of Stationers 


President 
Charles L. 


throughout the country 


and Manufacturers and to put it in as strong a position as 


possible to meet whatever eventualities the future might 


have in store. Among the responses received was one from 


Mr. Allen in 


Office Appliances takes pleasure in presenting to its 


which he outlined a number of constructive 


ideas 


readers the suggestions Mr. Allen made. It is hardly neces- 


We have 


rorm, as 


Mr. Allen’s letter in full. there 


fore condensed his suggestions into paragraph 


sary to present 


foilows: 
Increase Statistical Service. 
To take the place of the recommended resale price lists 
discontinued last the association should emphasize 
some other and not wholly dissimilar service, perhaps in 


vital 


year, 


creasing the number of graphic charts, issuing more 
statistics of business, cost of doing business, etc 
' - + 
Change Divisional Organizations. 

Let the divisional organizations be eliminated, and in their 
stead group the stationers of the United States and Canada 
into regions according to the volume and trend of business, 
adopting the Federal Reserve Regions for the United States, 


ind at the National convention elect governors from each 


of these regions. Each governor should be an outstanding 


virtue ol 


stationer from the region which elects him and by 


his position as governor he should become the link con- 


necting the membership of his region with the headquar 
ters office, traveling over his territory and doing the field 
secretarial work formerly done by a salaried field secretary 


His actual traveling expenses should be paid 


- + -& 
Center Activities at Headquarters. 

In view of the fact that much detail work has been elimi 
nated by the discontinuance of the recommended resale price 
lists, it is suggested that much work now done at the east 
ern office of the association could be concentrated at head- 
quarters under the immediate supervision of the general 
manager and that a considerable sum of mon would 
thereby be saved. 

+ - + 
Make “Who’s Who” an Annual. 

Instead of issuing “Who’s Who” twice a year, as a sep 
arate publication, it is suggested that the matter be made 
a part of the June issue of the Association News h year 

- - & 
Encourage Ladies’ Attendance 

Encourage the attendance of the ladies at national con 
ventions and charge them one-half of the men’s registratior 
fee, then spend the sum so realized on adequate entertain 
ment. 

- - + 
Make No Membership Distinctions. 
Inasmuch as the manufacturers and their representatives 
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To executives in the democracy of 
business the Mimeograph brings 
a new kind of independence 


What would it be worth to you 
if you could save a full hour in 
every day’s work? 


What would it be worth to you 
if you could free the time of 
many of your associates from 
mere details for more impor- 
tant undertakings? 


What would it be worth to you 
to have a silent helper strenu- 
ously working for the simpli- 
fying of your business, for 
dissemination of your best in- 
spiration, for the private and 
speedy duplication of impor- 
tant bulletins, forms, plans, 
etc., at almost negligible cost? 


If these things count, then you 
need a Mimeograph. 





In unnumbered thousands of 
business and educational insti- 
tutions throughout the world 
the Mimeograph is saving a 
surprising and stupendous 
amount of time and money. 


Its hourly grist of five thou- 
sand well printed copies of a 
letter, memorandum, blank, 
tag, of chart work, designs, or 
kindred recording, is a mighty 
factor in American efficiency. 











Is it not worth your while right 
now to write the A. B. Dick 
Company, Chicago, for book- 
let “T-2” and information as 
to how the Mimeograph has 
brought a greater indepen- 
dence to American business? 
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A Variety of Work 


on the same machine 








In addition to business correspondence 
the modern office has a large variety of 
work for the typewriter. 


Tabulating, billing (simple and con- 
densed), stencil cutting, including Elliott 
and Belknap stencils, writing on ruled 
lines and many other kinds of office 


work can be done on the L. C. Smith & 
Bros. Typewriter. 


The decimal tabulator and the variable 
line spacer are part of the inbuilt service 
of every L. C. Smith & Bros. Typewriter. 





Send for free Catalog 


L. C. Smith & Bros. ‘Typewriter Co. 


Home Office and Factory: SYRACUSE, N. Y. 


Branches in all Principal Cities 
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are as essential to the success of the organization as the 
stationers themselves, let membership distinctions be wiped 
out. Let the badges all be the same color, and let there be 
a National Association with equal rights and privileges for 
all. If necessary, finance the association on a sliding scale 
of dues based on mercantile ratings. 

+’ FF + 

Give Travelers Special Place. 

Let a place be made in the association for traveling men. 
The men of the road occupy a situation like that of no other 
men in the trade. They are the point of contact between 
the producers and the distributers. They know both sides 
of every problem. And they have always proved them- 
selves to be boosters for the organization, working for it 
without hope of personal reward other than the satisfac- 
tion of having helped the different elements to a more 
profitable understanding. 


+’ + + 
Eliminate Reading of Committee Reports. 

Let the conventions be shortened by publishing all the 
committee reports in pamphlet form and distributing them 
the first day of the convention, thus saving the time of 
reading them before the convention. With the printed re- 
ports before each member let them then be discussed by 
the convention. Mr. Allen believes this would cut down 
the duration of the conventions one day and possibly two. 

'  & 
Change Date of Fixing Budget. 


The budget for the incoming administration should not 
be fixed immediately after the election of new officers. The 
new board should be given time to consider it. 


Note.—In another column is a news item from Seattle, Wash., 
explaining some of the service activities of the Retail Furni- 
ture Association of the State of Washington. The new depart- 
ments include transportation bureau, bureau of freight traffic 
and claim service, bureau of standardized accounting and fed- 
eral tax procedure, and bureau of advertising and merchandis- 
ing. These new bureaus, under competent heads, are intended 
to perform for members services of which they could not other- 
wise avail themselves except at considerable individual expense. 

Office Appliances suggests that the officers of the National 
Association of Stationers and Manufacturers might possibly 
find it of some advantage to get in touch with the Washington 
State Retail Furniture Dealers’ Association with a view to 
obtaining detailed information as to how the organization pur- 
poses to carry out the new activities planned. 


Association Heads Take Big Trip 


President Mitchell and General Manager Gibbs Make 
Swing Around the Eastern Circuit Meeting Stationers 
in Different Cities. 





Last month the president and the general manager of the 
National Association of Stationers and Manufacturers made 
a ten days’ trip to the larger cities of the eastern section on 
a very close schedule, putting in some strenuous experience 
in which dinners, discussions, speeches, blizzards and 
blockades were alternately featured. Their itinerary in- 
cluded Montreal, Richmond, Baltimore, Philadelphia, Wash- 
ington and Pittsburgh. Mr. Mitchell and Mr. Gibbs left 
Chicago on January 11 bound for Montreal on the invita- 
tion of the stationers of that city. Elsewhere is a brief ac- 
count of this interesting meeting. 

The trip throughout was arduous, but worth while, and 
the two officers of the National Association were every- 
where received with cordial enthusiasm. The trip, made 
at the cost of some personal sacrifice by President Mitchell, 
has served to acquaint a large section of the Association’s 
membership with the present status and activities of the or- 
ganization. 

On Sunday morning, January 14, following the meeting 
with the Montreal stationers, the travelers left Montreal 
for Richmond, where they were due on Monday evening 
as the guests of the Richmond Stationers’ Association se- 
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Go to Goes for 


The Goes Steel-Engraved 
Certificate Blanks, Bordered Blanks 
and Bond Blanks 


An entirely new and original assortment of 


Steel-Engraved Blanks 


produced upon Crane’s Bond paper; so de- 
signed and arranged that they can caniy be 
overprinted either from type or by the litho- 
graphic process, ana thus present an unusu- 
ally high-grade, refined, handsome appearance. 
The Goes Steel-Engraved Blanks will be constantly car- 
ried in stock in quantities that will insure the usual Goes 
service for all your requirements. 

A written request for samples and further information 
will bring a prompt reply. 


Goes Lithographing C ompany 


49 West 61st Street, Chicago 
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Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


THE J. F. DIETZ 
COMPANY 


CINCINNATI 
OHIO 


Established 1881 











AON 


cause of the wreck of a freight train ahead of the Montreal 
Express, it was five hours late, causing the passengers to 
Messrs. Mitchell and 


1 


Gibbs on this account did not reach Richmond until 6:30 


miss their anticipated connections. 


Monday evening. They were met by a reception commit 
tee consisting of Sam Iseman and Woodson P. Waddy and 
taken to the Jefferson Hotel. Samuel Rosendorf of the 


Southern Stamp and Stationery Company, and Frank L 


Severance of the Wilson-Jones Loose Leaf Company, first 
vice-president of the National Association, joined the party 
and the guests were conducted to the Hotel Richmond, 


where the stationers of the city were gathered 


After an appetizing dinner in the southern style San 
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A WORDLESS EDITORIAL ON COOPERATION.—This 
clever cartoon has appeared in several publications. This time 
we found it credited to the Holton-Blanton Printery, San Ar 
gelo, Tex., by the National Printer-Journalist 


Iseman, the toastmaster, presented a cordial address 

welcome and introduced Mr. Mitchell, who enjoyed th 
close attention of his audience during a talk of thirt 
minutes’ duration in which he outlined those things whicl 
make for permanent success in the stationery business, the 
value of association effort and the necessity for opera 


tion and mutual confidence, closing with an apps 
support of the National Association in all its eff 


Mr. Gibbs, who followed, delivered a prepared address 
outlining business difficulties during 1921 and 1922, making 
it necessary to put forth a disproportionate amount of 
time and effort to uphold the membership of the National 
Association and collect the dues. He recited the legal rea 
sons which compelled the abandonment of the publicatio1 


of suggested resale prices. He also told his audience the 


position which the association occupies with relation to th« 
Guild Products Corporation, explained the efforts of the 
Promotion Committee to increase the membership, men 
tioned the liberal advertising space given by the trade pa 
pers and the efforts of several hundred traveling men 
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Records Saved After 17 Days in the Ruins 


| The records of the Co-operative Electrical Supply House, Chicago, 

survived the C. B. & Q. conflagration of March 15, 1922. The 
Safe-Cabinet in which they were stored was subjected to terrific heat 
and forced to withstand the impact of falling walls and cast iron 
columns. It was in the ruins for seventeen days, and when uncov- 
ered it was found that the steel had burned away in several places, 
the castors and brass handles melted off. The contents, however, 








The Salesman’s Day of Reckoning 


Means More Sales for Him 


HE fire is out! When the embers 

have cooled, the safe will be dug out 
of the debris. In that safe are the rec- 
ords which will permit a continuance of 
the business. 


When any safe is opened—that is the 
day of reckoning for the man who sold 
it. His were the statements of security. 
The responsibility is his to see that 
those statements make good. 


On the day of the fire, the man who 
sold a SAFE-CABINET knows that it 
will live up to every claim he made for 
it. THE SAFE-CABINET may have 
dropped several stories; may be buried 
deep under tons of brick and twisted 
metal. The fire may have been so in- 
tense that the steel burned off. But the 
contents, the precious records, are un- 


harmed if it is within the power of any 
safe to protect them. 


Such a test can only raise, in the esti- 
mation of his prospects, the quality of 
THE SAFE-CABINET. 


Maximum permanent protection is 
offered by THE SAFE-CABINET. It 
will keep records safe and legible long 
after they would be crisp in any other 
safe. The salesman has proof of this 
to offer. THE SAFE-CABINET has 
the advantage of being subjected to fur- 
nace tests that are far more severe than 
those by which other safes are tested. 


To salesmen who wish to specialize 
exclusively on the sale of THE SAFE- 
CABINET, we can offer desirable terri- 
tories. Write for proof of THE SAFE- 
CABINET’S greater protection. 


THE SAFE-CABINET COMPANY 
502 Green Street, Marietta, Ohio 
Manufacturer of THE SAFE-CABINET 
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DOW PENCILS 


WILL 


Increase Your Sales 


HEY have the distinction of being a quality product at a 
popular price with a rapid turnover. The last word in con- 
venience, simplicity, and durability. Leads may be changed 
instantly. Every person who uses a pencil is caught by the con- 
venience and simplicity of the Dow, and with the ease and rapidity 


with which the leads may be changed. 


Made in four colors as shown in the accompanying illustrations 
and descriptions below. A model to fit the requirements of every 


pencil user. 


The Dow Indelible Pencil 


Show any one who uses wooden copying pencils how easy the lead can be 
drawn in after using, so it will not stain clothing or articles carried with it 
in the pocket; or that there is no griming the hands when moist with whit- 
tlings of fine lead, as often happens when sharpening wooden pencils, and 
you have a sure sale 

Rich purple enamel with nickel cap and a magazine that will hold 24 extra 
leads. Put up 12 on a self-selling, easel-back display card. 

Retail price with 12 leads, 50 cents. 


The Dow Pencil 


Uses the standard black leads with a magazine that will carry 24 extra leads. 
Best rubber eraser ready for instant use. It is the pencil that every person 
needs and will want as soon as its convenience is explained. 


Made in three colors of enamel, red, blue and black, and put up on self-selling, 
easel-back display cards, 12 assorted or a single color to card, as desired 


Retail price with six leads, 35 cents. 


The Dow Checking Pencil 


Every person who uses a crayon or large lead will want this pencil Carries 
three extra crayons in the magazine and has all the convenience and sim- 
plicity of the other Dow Pencils. 

Made in four colors, red, blue, green and black, and the pencils are enam- 
eled the same as the crayon it carries. Nickeled cap instead of eraser. 
Mounted on Easel-Back Display Cards, 12 pencils, assorted or one color to 
ecard as ordered 

Retail price with four crayons, 50 cents, 


The Dow Junior Pencil 


This is a smaller size suited to carry in a ladies’ handbag or the vest pocket. 
Uses standard leads and hasa good eraser. Magazine will carry 12 extra leads. 
Made in the same colors of enamel as the Dow, put up on easel-back display 
cartons. 12 assorted or one color to carton as ordered. 


Retail price with three leads, 25 cents. 


The silent salesman 
pictured here is only 
one of the many 
dealers’ helps that 
are free with the 
Dow Pencil line. 


If you appreciate 
giving your custom- 
ers full value in serv- 
ice and satisfaction, 
and want easy sales 
with rapid turnover 
with a nice profit 
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increase the strength of the organization. The speaker also 
touched upon business costs, giving facts and figures. 

Brief but pithy addresses were made by Vice-President fi 
Frank L. Severance, James S. Francis of the Baughman 
Stationery Company, and Woodson P. Waddy, whose re- 


marks were a fitting finale to a very interesting meeting. 
On the following morning the visitors were awakened 
early and taken on a little journey to the stores of the mem- 


bers of the Richmond Association before entraining for 


the North. 
The duo became a trio by the addition of Mr. Severance, S I A I YO N S 
and the three reached Baltimore at four o’clock on the 


afternoon of January 16. They were met at the train by a 











aati aciieiiaiinids an Te Settle oresident of the ATLANTA, GA. MILWAUKEE, Wis. 
deleg ition consi ting of . aoe ett e, pre sident of e Lh pt Se. 
Baltimore Stationers’ Association; John G. Hullett, secre- BOSTON, MASS. _ NEW YORK CITY 
awe 4 “*harles E. Falc r. 2 rere c “te hei ranklin St. way 
tary; and Charle: E. F alconer, und were comneetne to their PO yr > Gnley Sc. 
rooms at the Hotel Emerson. What remained of the after- 329 Se. Dearborn St. OAKLAND, CAL. 
noon was spent in making calls on the trade. In the even- CINCINNATI, OHIO pat fais 
ing the dinner was given in one of the private dining rooms 148 G. 60h St. ee, — 
: . P ‘ : CLEVELAND, OHIO 
of the Emerson, the attendance being confined to the prin- 34 Euclid Arcade ar PA. 
teeta 4 mecutives of ses inc ; > Balti- DETROIT, MICH. Penn Ave. 
cipals and executives of the houses included in the Balti 1283 Griswold St., ST. LOUIS, MO. 
more organization, and the invited guests, who included the Farwell Bidg. 807 Pine St. 
SPORT  PRRLL POEL ORE. 8 POEM , “hanl; KANSAS CITY, MO. SAN DIEGO, CAL. 
National Associati n officers above named, W. J. Chaplin, 06 Grand ‘fae 909 Thind St. 
Boston manager of the L. E. Waterman Company, and LOS ANGELES, CAL. SAN FRANCISCO, CAL. 


others. President Settle introduced the guests of the eve- 732 S. Spring St. 506 Market St. 


ning and said that he hoped matters would be freely dis- 
cussed, such as the discontinuance of resale price lists, etc. AND 


President Mitchell made a talk which aroused enthusiasm. 


Mr. Severance made a brief speech, after which Mr. Gibbs -_, 
was given the floor, answering fully the implied criticism 
of the Association for the relinquishment of the resale price 
lists, and showing conclusively that a continuance of the é 7 


publication of the lists involved a very real likelihood of 


bringing upon the Association an action by the Depart- 
ment of Justice under the provisions of the Sherman law. H O ( R 
Short addresses were made by E. B. Young of the Young 


& Selden Company, and Charles E. Falconer of the Fal- 


coner Company. Mr. Falconer, a former president of the 
National Association, made an inspiring appeal to the mem- 


bers of the Baltimore association to support the National 














organization, whose function is to preserve and develop ‘ . 
the industry in which all the members are engaged. Combine to give to users 
In the City of Brotherly Love. 

The next stop was at Philadelphia, where the dinner was of our platens a most 
served in the Red Room of the Bellevue-Stratford hotel. decided advantage. 

During the meal many lively popular songs were ren- 
dered, and after dinner there was a brief business session. 
Mr. Mitchell was gracefully introduced by Frank R. Welsh, 
president of the Philadelphia organization. Mr. Mitchell 


Regardless of how carefully you may re- 
pair and adjust a customer’s machine it is 
the platen that determines the excellence 
of work. To establish and maintain your 
reputation you must use as good a platen 
as is obtainable. We pride ourselves on our 


expressed his happiness at being able to get into personal 
touch with so many stationers in Philadelphia. Mr. Mit- 
chell’s remarks were brief, because, he said, he had heard 
that a most entertaining musical program was waiting. He 
outlined the ethics of business and made a short heart-to- 
near tale QUALITY AND SERVICE 

Mr. Severance next made a neat speech, and was followed 
in a happy vein by Mr. Byers. Mr. Gibbs referred to the 
attitude of the National Association with reference to the 
Guild Products Corporation; if it becomes a member of the 


as the rubber used is the best obtainable, 
the jackets are ground to absolute accuracy, 
our delivery is prompt and certain and our 
prices are low. Begin the year right, send 
us your platens and Save Time, Annoyance 
and Transportation and get the Best re- 
covered platen possible. 


National organizations it will join as a manufacturer. The 
National Association can not stand sponsor to the Guild 
any more than to any other manufacturing member. Mr. 
Gibbs concluded his speech by referring to association ac- 
tivities in general. 

The final event was an interesting musical program sup- P aoa i 
plied by Mr. Paist American Writing Machine Co. 

At Pittsburgh. 

On the day after the Philadelphia meeting Messrs. Mitch- HOME OFFICE AND FACTORY 
ell and Gibbs went to Washington, where they had a con- 449.455 Central Avenue, NEWARK, N. J. 
ference with the Hon. Nelson B. Gaskill of the Federal 
Trade Commission relative to activities which are and are gS il 
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CARBON PAPERS 


and 
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RIBBONS 





Experience in Manufacture 
Quality in Product 


Co-operation with Dealers 


THE 
BUCKEYE RIBBON & CARBON 
COMPANY 


Factory and Frecutive Offices 
CLEVELAND, OnIO 


Established 1896 
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not permissible by trade associations under the law. 

From Washington they went to Pittsburgh, arriving Fri- 
day morning, January 19. The day was spent visiting the 
trade, and in the evening the visitors were the guests of the 
Pittsburgh Stationers’ Club whose annual dinner was held 
in the dining room of the Union Club. Something less than 
a hundred members and guests were present including a 
number of ladies, many of whom were employed by mem- 
bers of the local organization. 

Charles H. Langbein, president of the Pittsburgh Sta- 
tioners Club, presided and introduced the guests of the 
evening, Messrs. Mitchell and Gibbs. 

After the speaking the program was turned over to the 
Cameron Orchestra, F. E. O’Brien, monologist, and the 
Keystone Quartette, all first rate entertainers 

During the afternoon preceding the dinner the visitors 
conferred with Forest P. Miller of the Baker Office Furni- 
ture Company, on the work which is being accomplished 
by the National Association’s Commercial Furniture Di- 
vision. 

The travelers reached Chicago on January 20, leaving 
Pittsburgh at 12:30 a. m., following the dinner and enter 
tainment. 


E. Faber Men in Bowling Tournament. 

There is a lively bowling tournament going on between 
the married men and the single men of the Eberhard 
Faber organization in New York. The prize which will 
go to the winners is a handsome silver loving cup donated 
by H. B. Elmer, assistant general manager. The contest 
is scheduled to continue until the end of March, having 
commenced in December. 

The first game registered a crushing defeat for the single 
men. This game was played at the National Recreatio1 
alleys, Fulton street, Brooklyn, and set the pace for subs 
quent games. The lead-off man, Herbert Ward, scored 
high with 204 pins, closely followed by Elmer Olmstead 
with an average of 166 for the three games. 

It is said that there was an enormous gallery, consisting 
mainly of feminine delegations from the office, who rooted 
for the bachelors, but despite this encouragement they wer 
unable to meet the sustained attack of the benedicts 


Following are the scores of the first match 


Married Men. Single Men. 
mM. Were..... 204 169 157 G. Wood .. 96 175 114 
\. Wyckoff...138 147 131 C. McKillop..141 119 138 
A. Jennings. ..108 J. P. Duffy...130 114 126 
ee eS ee ee A. G. Bruinier.114 105 103 
F. Meneke.... .. . 102 W. Moore 179 113 116 
F. Huber ....120 151 152 — 
E. Olmstead..175 183 131 654 626 598 


745 746 663 
Team average, 143 3-5 Team average, 1251-5 
Che January contest was played on the 15th at the ] 


ford Y. M. C. A., Brooklyn. 


At the second session of the Eberhard Fal 


: 1:.. 
et OW LING 


contests on January 15 the married men won again over 


the bachelors, making the total score to date 6 to 0. Here 
is the record: 
Bachelors. Benedicts. 
a. Bs DUR .ix. mee 134 H. Ward 5 «(10 10 
Ween: BE kiss wen 109 A. Wrycoff 101 140 1490 
OS J ere 117 148 118 W. Meneke 89 
C. McKillop .... 124 145 109 J. Jennings 09 104 
J og, ere 114 125 96 Cc. A. Neu 10% 152 144 
ee xe cae eee (ten 86 Ee. Olmstead 64 159 15¢ 
W. Moore ; 124 118 
587 645 518 61 660 632 
Che married men, although six games in the lead, will 


have to repeat their performance of January 15 in order t 
secure the handsome H. B. Elmer trophy. 

The next match will be played at the Rational Recreatio 
alleys, Fulton street, Brooklyn, on Monday, February 19 
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Let us answer your questions 


about the New Corona 


What are the new features? 


1—-Automatic Ribbon Reverse. 


2-—10-inch Carriage. Wider than any other 


portable. 


3—Standard Portable Keyboard. The sim- 
plest and easiest of all keyboards to 
memorize. 


4—High Speed Carriage Return and Line 
Spacer. 


How does it differ from other 

typewriters? 
The surprising thing that you will discover 
about the New Corona, is that it is really an 
office typewriter in portable form—com- 
plete in every necessary detail and yet so 
compact and light, you can carry it with you 
anywhere. 


How well will it stand up? 


No typewriter in the world has equalled 
Corona’s record for enduring punishment. 


30,000 Coronas saw active duty in the war, 
500,000 are in use—more than all other 
makes of portables combined. 


ls it easy to operate? 

The Standard Portable Keyboard is by far 
the simplest and easiest to memorize of all 
typewriter keyboards. It has right and left 
shift keys for speedy touch-system opera- 
tion. Whether you are amateur or expert, 
you will learn to use Corona in a surpris- 
ingly short time. 


Has the price been increased? 


No! $50 still buys Corona complete with 
carrying case. In Canada $69. 


Where can I see it? 


At any one of our 1300 Corona show-rooms, 
scattered from Maine to California—or in 
your own home, at any time to suit your 
convenience. 


Just look up “Corona” in your phone book 
or write us for our new illustrated folder. 


CorROoNA 


The Personal Writing Machine 


REG.U.S. PAT. rot 


CORONA TYPEWRITER CO., Inc 


116 Main Street 


Groton, N. Y. 
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Mahogany 

Olive Green Finishes 
In a Full Line of 
Sectional Equipment 


LAOH 





Dealer 


WOULD look the file field over and 
| choose the line that served my cus 
tomers best, turned readily, re 
peated steadily and netted me a fair 











profit. 


° 


Economy 


Steel Files 


will give you every advantage you need. 
Here’s a broad sectional line built by 








craftsmen of steel standard construc- 
tion, that for flexibility, working con 
venience, good looks and everyday prac 
ticability, cannot be matched. It can be 
sold, too, at a popular price. 


Suppose you drop us a line and ask for 
the full facts about Invincible Economy 
Steel Files. It might prove to be a 
good business stroke for you. 





Here’s An Extra Profit-Maker 


INVINCIBLE ay carat oh 
Metal Furniture Co. os fas 


Manitowoc, Wisconsin 


HAMA 
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Nine Prize Winners in First Remington Portable 
Contest. 


Gratifying Results in Competition for Latest Remington 
Accuracy Prize. 


For the last ten years it has been the policy of the Rem- 
ington Typewriter Company to offer every incentive in the 
way of valuable prizes in order to stimulate stenographers 
and students to strive for the attainment of greater accu- 
racy in typing. In the carrying out of this policy, the 
company recently offered a new prize, a Remington Port- 
able, to every student in school who writes for ten minutes 
at the rate of sixty words per minute without error. Only 
students in school who have already won the Remington 
Gold Medal are eligible for this test, which is scheduled to 
be held three times yearly. 

The first contest for the new Remington prize has just 
been held in the schools throughout the country, and the 
following nine students were winners of Remington Port- 


able typewriters: 


Words Per 
Minute 
Names and School. Perfect. 
Ethel Seiler, Allegheny High School, Pittsburgh, Pa.... 70 
Mildred Rezek, Blessed Agnes High School, Chicago, Ill. 60 
Mary Belopolovich, Frobel School, Gary, Ind............ 66 
Lucile Peters, Miss Brown’s School of Business, Mil- 
a eee ee ere rr re ee ee 65 
E. Louise Ordw: iy, Salem Commercial School, Salem, 
WI: shad 5.0.5 60.4. 60 ceUNS RARE Cae ee db eed eRe hee ee 64 


Arthur Le Clair, La Salle High School, Waltham, Mass. 63 


Dorothy Heise, Gregg School, Chicago, Ill. ............ 61 

Edna «Moorhouse, Bryant & Stratton College, Provi- 
GG ee. Es ao 5 0 ecko nhs ia deeieoes 61 

Eileen Kaliher, St. Benedict's College, St. Joseph, Minn 60 


The fact that there were so many winners in this first 
Remington Portable contest speaks well for the progress 
that has been made during the past three years in the 
development of higher standards of accuracy in typing, and 
the further fact that all of these winners were students in 
schools who had never held a stenographic position — 
equally well for the growing proficiency of the schools of 
the country in turning out thoroughly 
This progress is highly encouraging from every standpoint 


competent eo 
and should above all be welcome news to the business man 
who is vitally interested in any movement which will im- 
prove the accuracy of the typist. 

The Remington Typewriter Company 1s one of the 
pioneers in promoting the idea of accurate typewriting 
among the young typists of this country. The many valu- 
able prizes it has distributed during the last ten years and 
the periodical accuracy tests among the schools to deter- 
mine the proper distribution of these awards have been 
among the factors which have contributed to the advance- 
ment of the art of accurate typing throughout the world. 
In connection with the work which the Remington people 
have done in the field of accuracy in typing it is interesting 
to note that students have not infrequently made records 
which compare favorably with the work of professional 
operators. Twice a year the Remington Typewriter Com- 
pany holds its accuracy tests, each of fifteen minutes’ dura- 
tion. To the contestant who succeeds in writing during 
this period at the rate of sixty words a minute or better 
without error a Remington typewriter is presented. Since 
this test was established there have been fifty-one winners 
of the prize. Forty per cent of the winners were students 
who had not yet graduated from the business school at the 
time they made the record which won the prize. The rapid 
increase in the number of winners during recent years 
shows that there is an increasingly rapid development in the 
art of accurate typing. 


Dad Cooley says: “The man who keeps his business in 
his head seldom gets ahead in business.”—Burroughs Bul- 
letin (Burroughs Adding Machine Company). 
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A Little More Than a Year Ago 






o 
[STARE TARR ed 


Made Its Bow to the Public. 


Prior to that time there was only one way for 
you to get a stamp—order it from your stamp 
maker, then wait until he produced it—maybe a 
day—usually much longer. 








the necessary 
tools to develop 
them without 
delay. 
MULTISTAMP 
will help put 
ideas into action. 


All human minds 
are full of orig- 
inal ideas, but 
few ever mate- 
rialize, due to 
procrastination or 
the lack of 





Now, you can save all these expensive delays and loss- 
es with—MULTISTAM P—here’s the way you do it: 


Take a MULTISTAMP stencil (cost 2c), moisten it, and 
write your message either on typewriter or by hand with 
stylus pen—place on MULTISTAMP and there you are, all 
ready for use—no time wasted, but a wonderful amount 
saved, and time saved is money saved—working capital. 


Very often your shipping department needs a number of 
tags or labels for a shipment and the minutes count, or your 
credit department needs a “thank you” or other original col- 
lection appeal, a special endorsement stamp, or your sales 
department needs to imprint some advertising matter for a 
customer or dealer—some price changes—a receiving stamp 
for the mail—a department or special closing notice, or you 
need your signature—your autograph for signing a quantity 
of letters, etc., or—well; just anything that stam are handy 
for, the fountain inked MULTISTAMP—the MASTER stamp 
will do and it’s on the job in less than a minute for two cents. 


Order yours today, it will start paying you tomorrow and 
the dividends will be very gratifying. 


No. 1 Outfit—capacity 5 No. 3 Outfit—Capacity— 
typewritten lines 3 inches (full postal card—3%x5% 
long—with full equipment inches) with fuli equip- 
for 25 different stamps— ment for 24 different jobs— 
postpaid anywhere in U. 8S. postpaid anywhere in 
A., Cash or C. O. D., $7.50. U. S. A., Cash or C.O.D., $15. 


Write for specimens of work and if you are a dealer, write 
for our quantity discounts—there’s money in MULTISTAMP 
for you—and service for your customers. 


The Multistamp Company 


Distributed in Great Britain and on the Continent by 
Robert W. Wright, 114-116 Southampton Row, London 


(Mention Office Appliance) 
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MEN 


AND 


GET 


C O%e AULT &° 


CINCINNATI; 

















The Ault & Wiborg organization is 
composed of men experienced in 
the painstaking, scientific business 
of producing high grade typewriter 
ribbons and carbon papers,—prac- 
tical men who know how to select 
materials to fit requirements,— | 
scientific men who know mate- 
rials and how to treat them by | 
proven formulae, and skilled men 
who apply this expert knowledge, 
—experienced men who know how 
to conduct efficiently a modern 
manufacturing plant. | 


METHODS ! 
Our research and experimenting 
laboratories—the manufacturing 
and production plants—and our 
merchandising and sales depart- 
ments are all conducted and oper- 
ated according to the most modern 
and. proven methods. 





RESULTS 


This combination of men and 
methods has gained for Ault & 
Wiborg ribbons and carbons a rep- 
utation for longer and more per- 
fect performance—for furnishing 
what you want when you want it 
—for their aid in actual selling. 
This is Ault & Wiborg superiority. 


IBORG Company 


OHIO; U.S.A. 
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i DIGEST OF FOREIGN PRESS 


The November 27 
paper published in Milan, carries a quarter-page advertise 
ment inserted by Beuf, 
Itaiy and colonies, featuring in a few lines the important 
fact that the Underwood factory turns out 1,500 machines 
daily as a demonstration of the high quality of the Under- 


number of Il Secolo, a daily news 


agents in 


Rebora & Underwood 


wood Typewriter. 
* * * 


Readers of this column have commented on the 
fact that we did not review any French magazines in this 
column of last month’s issue of Office Appliances. The 
lack of French representation was, of course, due to the 
that we did not receive French 
time for review in last The 
their non-arrival may be explained by some comments in 


the November and December issues Le Journal Des Im- 


may 


fact any periodicals in 


month’s issue. reason for 


primeurs Typographes et Lithographes. It would appear 
that the November issue of this magazine and _ other 
French printers’ publications were held up by the post 


office by the rigid application of a ruling dated November 
25, 1893, the purport of which will be explained a little 
American publications have long commented on 


action 


later on. 
the comparative freedom of 
publishers in contradistinction to rulings and regulations 
applying to second-class mail matter in the United States. 
One of the liberties exercised by English, French and Ger 
man periodicals and denied American periodicals was that 
of stating, for instance, that a certain sample of paper was 


granted continental 


supplied by a certain paper maker and ink by a certain ink 
manufacturer. It would appear that this practice was for- 
bidden by postal regulations nineteen years ago in France, 
and that the particular ruling in question has been strictly 
enforced upon several occasions since then. The Novem- 
ber issue of printers’ journals published in Paris was held 
up in several instances because inserts bore notations to the 
effect that paper stock and ink were supplied by such and 
such manufacturers respectively. Under the ruling of the 
postal authorities, these references bring the entire publica 
tion under the heading of samples and as such subject them 
to a special French tax upon samples. Le Journal des 
Imprimeurs and other publications, as well as organizations 
representing the printing trade, are fighting the ruling of 
the French postal authorities on the ground that the inter- 
pretation may open the way to still further encroachments 
upon their liberties. For instance, it is half seriously, half 
facetiously pointed out that soon the postal authorities will 
interdict or tax an issue of a magazine because of the cut 
reproduces the artist’s name together with the drawing or 
painting used; or that the writer’s name at the end of an 
editorial or news item also makes the article a sample ot 
his work and as such subjects the magazine to a tax. 


* 
It gives us pleasure to make special mention of the 
unique cover design of the January issue of El Arte 


the National 
The cover is a reproduction 


Tipografico y El Escritorio, published by 
Paper & Type Company. 
made entirely on the linotype of a poncho using a design 
indigenous to Chile. In the editorial section of the maga 
zine is shown a picture of a native wearing the poncho 
which is reproduced in the cover design. Space does not 


permit and words would be inadequate to describe the 


design, but we recommend the feat to all who may be 
interested in the possibilities in producing attractive designs 
on the linotype. The issue contains a valuable article on 


“Loose Leaf Books” and gives rules of procedure for sta- 


tioners who wish to inaugurate or advance the sale of loos¢ 
leaf in South America. 
sonification of Industry,” deals with that form of advertis- 


Another article, entitled “The Per- 
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Remington Portable 


is the most complete portable typewriter—everywhere 
known and recognized as such. 


It has the complete standard keyboard; it has the 
automatic ribbon reverse; it has other operating 
features which give it an efficiency comparable only 
with that of the big typewriters. 


And it is the crowning triumph of the Remington 
Portable that all of these efficiencies are compacted 
in a machine so small that it fits in a case only four 


inches high. 


No wonder that it has established its leadership 
—in sales and popularity—among portable machines. 


The Remington Portable “moves” so readily that 
already, in the United States alone, 2600 dealers 
are actively engaged in its sale. 


We have still some open territory. which will 
give any active dealer a chance for the profits which 
quick sales always yield. Address us or our nearest 


branch office. 


REMINGTON TYPEWRITER COMPANY 
374 Broadway, New York City 


Branches Everywhere 
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How To Take All the Waste Out 
of Your Filing Department 


We have prepared an instructive paper on this subject. It will appeal strongly to 
every Office Manager and Business Executive, and will be sent FREE to those 


requesting it officially. 


y of filing : ql 


‘the waste out 






pers are bound in bookform 








“How To Take All the Waste Out of Your Filing Department,” tells you HOW 
in three thousand words. It is neatly bound in an ACCO Folder, which will be 


found useful after it has served its purpose of demonstration. 


Remember it is free to Office Managers and Business Executives. Write your re- 
quest on your official letter head and mail to us today. No obligations. 





Beebe Ave. and William St. rod Island City, N. Y., U. S. A. 


Canadian Clip Company Fred Berg & Company Acco Manufacturers, Ltd. 
454 King St. West 77, San Martin 18, Whitefriars Street 
TORONTO, CANADA BUENOS AYRES, ARGENTINA LONDON, E. C. 4, ENGLAND 
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human figure or figures are used to 
Among the particular American prod- 


Two 


ing in which some 
identify a product. 
ucts mentioned are Campbell’s Soups and Gold Dust. 
and a half pages are devoted to an account and illustra- 
tions dealing with the last New York Business Show. 


* * x 


The third universal number of Papier-Zeitung, issued in 
has reached our desk, and does credit to its 
The three 
week and, as its name indicates, is devoted to the German 


November, 


publishers. Papier-Zeitung is issued times a 
The regular issues appear in German only; 
the universal French 


English so far as concerns the editorial contents, and the 


paper industry. 
number is issued in German, and 
advertisements, which constitute well over three-quarters 
of the paper, are printed for the most part in all or several 
of the languages mentioned. There is a generous use of 
color both in the printing of the advertisements and in the 
stock used. For anyone who is interested in the 
paper market, this universal 


Zeitung will be a valuable aid. 


paper 


German number of Papier- 


* * * 


The November and December issues of La Revue du 
3ureau are devoted to a large extent to the typewriter and 
duplicating machine contests held recently in Paris and 
mentioned in our columns in the January and December 
issues. The November issue of La Revue du Bureau gives 
pictures of the various winners of contests, including one 
of M. Paul Gavrin, who participated in every one of the 
contests and won the French National Championship Con- 
test on the Woodstock. M. Gavrin was sixth in the Inter- 
national Championship Contest, fourth in the Perfect Cor- 
respondence Contest, tied for first place in the contest for 
rotary duplicators, using the 
Edison-Dick Mimeograph; second in the contest to deter- 


rapidity of operation of 
mine the shortest time in which a circular might be pre- 
five hundred copies turned out. 
It is interesting to note that in the International Cham- 
pionship Contest, which consisted of writing a certain sen- 


pared for duplication and 


tence over and over again, the contestants winning first, 
second and third places were Royal operators, all of them 
the carbon 


young English women. In paper contest, M. 


Simonneau, using a Contin typewriter and carbon paper, 
produced by Badel, first place both 
The first contest was that for the largest number 


Simonneau produced fifty-five sheets, 


Carpentier et won 
times. 
of legible copies. M. 
were thoroughly legible. 
Robert on the Under- 


of which thirty-five The second 
prize in this contest was won by M. 
wood, using Caribonum carbon paper. In the contest to 
determine the number of impressions which may be secured 
from a single sheet of carbon paper, M. Simonneau pro- 
duced one hundred eighty different sheets from a single 


sheet of Lafayette carbon paper made by Carpentier et 


Badel. Mlle. Camus, using a Smith Premier typewriter 
and Caribonum carbon paper, won second prize in this 
contest, producing one hundred nineteen sheets from a 


single sheet of carbon paper. 
* * x 
Die Buro Industrie for the 10th of December bears its 


usual quota of attractive advertising and editorial matter. 
The leading editorial deals with the difficulties confronting 


German typewriter manufacturers and their representa- 


the continual increase in prices. In 
a department en- 


tives on account of 
this connection, it is interesting to note 
titled Prices for Office Equipment Articles,” 


with 


“Increasing 
comments as to price ranges and percentages for 
various articles. In the pages devoted to new things in the 
office equipment field is a story and illustration telling of 
the Mitex typewriter, made by the Mitex-Schreibmaschinen- 
G. M. The Mitex is a type bar 


B. H., of Spandau. ma- 
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-POSTURCHAIRS 













You Can Make 
Big Profits With 


PosturChairs 


E can prove to you beyond the 
shadow of a doubt, that Postur- 
Chairs can be sold in any territory, with 
a good profit to the dealer. 
We can show you what dealers have 
done in various sections of the country, 
and name you dealers who have tucked 
| away a nice sum on PosturChairs dur- 
ing the past six months. Out of cour- 
tesy to these dealers, we can’t mention 
them here, but if you are interested in 
knowing who they are, we will teil you. 
PosturChairs have come to stay. Their 
principles are correct and sooner or 
later this new idea in seating will be- 
come universal. 
A number of territories have been 
| allotted but there are many good 
| markets yet available. 
The far-seeing dealer who is ‘‘on his 
toes” and acts now, will assure himself 
| of a real profitable PosturChair busi- 
ness in 1923. 
| Does this mean you? 
Write or wire today for our proposition. 


The Toledo Metal 


| Furniture Company 
1280 Hastings St. Toledo, Ohio 


| Manufacturers of Uhl Steel Office, 
Bank and Factory Equipment. 


‘“‘The Line With a Future’’ 
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Good, substantial 
business paper isn’t 
an extravagance any 
more than it is an 
extravagance for a 
salesman to be well 
dressed and well 
sroomed. 


erkshire, of 
ll 


lend distinction to the 
house that uses them. 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


BRANCHES: 
PHILADELPHIA, PA. 
1024 Filbert St. 


BOSTON, MASS. 
633 Washington St. 
CHICAGO, ILL. SAN FRANCISCO, CAL. 
363-371 West Erie St. 770 Mission St. 
TORONTO, CANADA 


SERVICE STATIONS: 
DENVER MINNEAPOLIS 
DALLAS KANSAS CITY 
ATLANTA 


SEATTLE 
LOS ANGELES 


chine weighing about six and a half pounds. It has twenty 
eight keys and uses two shifts. 
* 

The winter number of Mon Bureau, issued in December, 

f the 

Celtic typewriter, which purports to be the first and only 


has just reached us. It contains an advertisement « 


typewriter conceived, worked out and built by rench 


| 
technicians. Although the November issue of Mon Bureau 
gave the results of the various contests at Magic City, 
the December issue carries several pages of records, com 
ments and illustrations pertaining to the contests. One ot 
the most interesting articles in the number is written by 
F. Maurice, former student of the Ecole Polytechnique 
and Technical Director of la Compagnie Real. Office 
Appliances has published articles from the pen of M. 
Maurice and a number of American manufacturers became 
acquainted with him during his visit to the United States 
several years ago. The article in question is entitled “Th 


Problems of Selection in Connection with Office Equip 
ment.” M. Maurice deals with the possibilities of such 
machines as the Addressograph, the Findex, statistical 
machines such as the Hollerith and Powers, etc., applying 
them to such phases of office work as advertising, sales 


accounting, etc. The article covers six and a half pages 
and is written in the scientific vein one would expect fron 
a man of M. Maurice’s training and experience. Othe 
articles deal with modern methods of organization in the 
administration of the postoffice in the United States and 


in France, the function of circulation in industry, the 

formation of personnel in railroad companies and several 

articles deal with accounting in several lines of industry 
ss 


The British Stationer has conducted an advertising 
service for retail stationers. In many cases dealers have 
been unable to have their local newspaper publishers “fol 
low layout.” To obviate this difficulty, The British Sta- 
tioner now furnishes stereotypes of complete advertise 
ments, mortised for the local stationer’s address 


Levant Trade Review (American Chamber of Commerce 
for the Levant) described a farewell luncheon given by the 
American colony at Constantinople to Oscar Gunkel, who 
was returning to the United States. Mr. Gunkel had repre 
sented the Standard Oil Company in the Levant for seven 
teen of the thirty years he had been in that service Mr 
Gunkel and wife have returned to the United States. He 
was president of the American Chamber at Constantinople 
six years. The chamber presented Mr. Gunkel with a cane 
as a token of appreciation for his many services to America 
and Americans during his life in the Levant. 

ko x 


1 


Sales Management (London) suggested how to handle 
“*Difficult’ Buyers,” in an article written by Eric N. Simons 
Trade secrets were discussed by a lawyer, showing legal 
recourse in various instances. 

xk * * 

The British Stationer commented favorably on the pro 
ceedings of the 1922 convention of the National Associa 
tion of Stationers and Manufacturers. Wallis Mansford 
wrote “The Pooling of Ideas,” suggesting that the British 
stationers adopt a similar method in handling the business 
of the national association, and in solving their problems 


Typewriter Desk Plant at Franklin, Ind. 

John Cox has established a plant in the Alexander block, 
Franklin, Ind., in which he will manufacture a special type 
of typewriter desks. The shop is in charge of Richard 
DeBaun. Mr. Cox is connected with the Franklin Desk 


1 


Company, through which the desks will reach the mar- 


ket. 
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For twenty years the standard 


—now better than ever 





De Luxe Sectional Post Binders 


The volume of business on sectional post binders is probably greater than on any 
other single type of loose leaf device. 


Wise stationers have always used special care in the choice of a line of sectional 
post binders knowing that re-orders from the users depend directly on the service the binders 
give in proportion to the price. 

In view of this, the fact that De Luxe Sectional Post Binders have for many years 
maintained the leadership in price, quality and sales is significant. 


Good as these binders always have been they are now made better than ever by 
improvements in the mechanism, which without affecting the appearance, add greatly to the ease 
of operation and to the life of the binder. 


De Luxe Sectional Post Binders—Peerless, Star and Acme—are made in a complete 
range of sizes and in several grades, styles and prices to meet the various requirements of the 
trade. If you are not now stocking them why not do so, and 





insure your re-orders. 


WILSON-JONES LOOSE LEAF Co. 


Frank L.Severance ,Vice-President and General Manager 


NEW YORK KANSAS CITY 
PHILADELPHIA CHICAGO san FRANCISCO 


See ee ee ee 
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The Great NATIONAL Line 








The New Perfect Office Safe 
National Commercial Cabinet An ideal fling sale Wor gedetel eflice use 


from prying eyes bavm prove Light wenght 
7 Made . Mode in five 44 
| oO iz 
i Ss a } 
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= 
Coin or Skeleton Safes 
For storage furs, siths and Seal-joint Safes National Wall 

vohuable merrchamdese Equipped mx cor ‘ bo 
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National Interior Equipment 
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Seal-joine Fire-proof Vault Deors 


National Fire- proof Vault Doors 








Safe Depasit Boves 




















of SCIENTIFICALLY CONSTRUCTED PROTECTIVE DEVICES 


Made by 
The National Safe Company 


Division of The Steelcraft Corporation of America 


Cleveland, Ohio, U.S. A. 


Specialists in Protection Since 1883 


The above is a reproduction of a broadside which is part of the ‘‘National Dealers Co-operative Sales Plan.”’ 





A few territories still open for exclusive sales franchises. 
LIVE DEALERS WILL ACT PROMPTLY 








The National Safe Company is committed to a 100% “DEALER” policy. 
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Notes of the Chicago Furniture Market. 

A number of the office furniture manufacturers showed 
their lines at the January exhibition in Chicago. For the 
most part these found the market starting off briskly, as- 
suring a good spring selling season. 

At the Crocker Chair Company’s permanent exhibit at 
1414 South Wabash avenue the standard line of office 
chairs, costumers, stools, waste baskets and typewriter 
chairs was supplemented by an addition to the walnut line. 
Settee, bench, side chair and rocking chair in walnut, with 
embossed leather unholstery enable the office outfitter to 
furnish reception room equipment to match the office fur- 
niture. The reception room furniture makes a rich, digni- 
fied impression. The “Atwood” typewriter chair came in 
for much attention. 

A display of chairs manufactured by the P. Derby Chair 
Company, Gardner, Mass., was included in the exhibit of 
Speyer & Eisenhower, Inc., 1319 South Michigan avenue. 

The display of the Evansville Desk Company at 1319 
South Michigan avenue was in charge of H. N. Ashworth. 
In addition to the familiar items there were shown for the 
first time a double flat top desk, a 72-inch roll top and a 
new typewriter desk. These various items are supplied in 
oak or in mahogany. 

Furnas Office Furniture Company’s line of costumers, 
etc., was shown by Speyer & Eisenhower, Inc., at 1319 
South Michigan avenue 

The Imperial Desk Company was domiciled on the sixth 
floor at 1319 Michigan avenue. Roll top and flat top desks 
in various qualities, finished in mahogany and oak, were 
shown. The Imperial “Secretary” had a prominent place 
in the exhibit and aroused a great deal of interest. Gilbert 
Bosse and W. C. Bieneman, from the factory at Evansville, 
Ind., were present at different times during the month. 

A feature of the Johnson Chair Company’s exhibit at 
1411 South Michigan boulevard was the company’s saddle 
seat chair, with perforated leather on cane bottom. The 
company is going into the manufacture of dining room 
chairs, and it is expected that ultimately the lines will be 
broadened to include office tables. 

S. Karpen & Bros. permanent display at 811 Wabash 
avenue received the attention of large numbers of dealers. 
Adolph Karpen observed that there is every indication of 
excellent retail trade this spring. 

The Milwaukee Chair Company, G. M. DeBeer, mana- 
ger, 720 South Michigan avenue, displayed a comprehen- 
sive line of office chairs at its permanent exhibit. 

Standard lines of office desks were shown by Peck & 
Hills at their building, Fourteenth and Wabash avenue. 


Blied-Drake Company to Handle Furniture. 

The Blied-Drake Company was organized at Madison, 
Wis., to operate an office and bank equipment store at 124 
East Washington avenue. The officers of the company 
are Frank C. Blied, president; J. R. Drake, vice president 
and manager; Raymond Blied, secretary; T. Lane Ward, 
treasurer. 

Frank Blied is widely known in Wisconsin. as a news- 
paper publisher and printer. He has a number of impor- 
tant interests in Madison. J. R. Drake was connected re- 
cently with the Miller-Davis Company, Minneapolis, Minn. 
He has had fifteen years experience in selling office and 
bank equipment, traveling through most of the United 
States. Charles Trissler, who was formerly in business at 
Minneapolis, will be a salesman for the Blied-Drake Com 
pany. 


C. W. Seely Secretary of Topeka Press Club. 


C. W. Seely (Hall Lithographing Company) was elected 
secretary of the Topeka Press Club at the January meeting. 













“ALL 
THE 
WORLD 
LOVES 
A 
WINNER” 





INDICATOR 






654321 


Impression of Figures 


THE AMERICAN VISIBLE (the only 
visible) is the modern, “up-to-the-minute” 
numbering machine. 

In addition to its visibility, it has NO EQUAL 
AT ANY PRICE in smoothness of operation, 
speed, accuracy and durability. 

Its sales have grown faster than those of any 
other numbering machine. 

More are being sold to-day than ever before. 


DEALERS: Are You Sharing In 


Our Success? 


Have you singled out this machine as a leader? 

Do you know that large corporations all over 
the country are discarding the old style blind ma- 
chines and replacing them with American 
Visibles? 

Our folders imprinted with your name bring 
orders. 


PRICE: 3333-40 noe: >> ee 


AMERICAN NUMBERING MACHINE CO. 


220-230 SHEPHERD AVE., BROOKLYN, & TY. 


CHICAGO BRANCH, 123 W. Madison Street 
Foreign Branches: 
ViCTORY-Eaneas PRINTING MACHINE CO., LTD. 
66 Houndsditch -<- 
CARIBONUM SOCIETE os lanes 
10 Rue de 
RICHARD WEINIGER” 
Singe) 276 - Amsterdam 
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and Loose Leaf 
Devices 


THE LINE OF 1000! NUMBERS 
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years of expert 
the quality of 
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Products 


SOLD ONLY THROUGH 
DEALERS 
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BooRUMG PEASE Co. 
NEW YORK 















































Industrial Paper Exhibit in April. 

Paper manufacturers are planning an industrial paper 
exhibit at New York the week of April 9. The show is 
to tell the entire story of the manufacture of paper. A 
committee of paper trade association executives and trade 
paper editors and manufacturers is arranging the exhibition. 
It comprises Walter J. Raybold and Hugh P. Baker, presi- 
dent and secretary respectively of the American Pulp and 
Paper Association; Charles N. Bicknell and Frank W 
Power, president and vice-president respectively of the 
National Paper Trade Association; Phil A. Howard, presi 
dent American Paper Merchants; John H. O’Connell, presi 
dent American Pulp and Paper Miils Superintendents’ As 
sociation; George E. Williamson, president Technical As 
sociation, Pulp and Paper Industry; H. J. Berger (Paper 
Trade Journal); Hardy S. Ferguson (Paper Mill Engi- 
neer); E. B. Fritz (Paper Industry); F. D. Cowdery (AI- 
bany Felt Company); Joseph L. Fearing (International 
Paper Company); Thomas J. Keenan (Paper); C. W. Hur- 
tubis (Hammermill Paper Company); Ralph H. McKee 
(Columbia University); L. D. Post (Paper Mill and Wood 
Pulp News); George W. Sisson, Jr. (Racquette River Paper 
Company); E. C. Spear (The Cheney-Bigelow Wire 
Works); Tom Walden (U. S. Paper Maker); Louis E. 
Wise (New York State College of Forestry) 
Advertising Man Puts Punch in Charity Campaign. 

A community fund drive for the support of Akron chari- 
ties was described in Printers’ Ink recently. It was felt 
that unusual methods would be necessary to raise the 
money required, because of general business conditions. 
The campaign secured pledges from 26,000 people to con- 
tribute $365,000 for the maintenance of fifteen charitable 
organizations of Akron, Ohio. 

E. D. Gibbs, director of publicity, The B. F. Goodrich 
Company, was invited to plan a virile campaign. He 
worked out his plan on the same basis he spends the com- 
pany’s advertising appropriation. Artists were assigned 
work, and paid for it. Professional advertising men were 
invited to write the copy, which they signed. Paid adver 
tising space was used in the newspapers of Akron. The 
character of the advertising copy and illustrations was such 
that the display space, previously full pages, was reduced 
to four or five columns, twenty inches deep The cam- 
paign pulled tremendously. 


Syracuse Ordinance Against Itinerants Upheld. 

An ordinance of the city of Syracuse, N. Y., regulating 
auctioneers and itinerant merchants has been upheld, after 
appeal to the appellate and supreme courts. A_ jewelry 
auctioneer of Utica, N. Y., purchased the stock of a Syra- 
cuse retailer, and received a license to auction off the 
stock. In addition to selling legitimately, this man also 
had shipped in new stocks. Syracuse jewelers protested 
against this competition. The auctioneer’s license was with- 
drawn, and he was directed to discontinue operations. He 
secured an injunction from the supreme court, preventing 
interference with the sale until the case could be heard in 
court. At the hearing the Supreme court upheld the reve- 
cation of the license. A stay was asked from the appellate 
court, by the auctioneer, but he lost here also 

Rich Catalogue of “M & S” Chairs. 

Dressed in a dignified cover embossed in two colors, 
Catalogue No. 53 of The Marble & Shattuck Chair Com- 
pany, Cleveland, Ohio, displays a comprehensive line of 
office and public building chairs. Ninety-six pages of 
handsome text and cuts are necessary to depict the line. A 
special section is devoted to hand-carved suites of original 
design for executive office equipment. The familiar lion 
trade mark appears on the cover as a tip-on in colors. 
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mending tape ~ 
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You can get it with the new Hanpy- 
Rott transparent adhesive tape, for 
mending torn papers, checks, books, 
currency, music, etc. Takes gummed 
paper out of the 5 cent class! Sells 
Wholesale Prices 

for 25 cents. Your customer gets the gave iy) sa $24, less 25% 
biggest quarter’s worth he ever got oF 24, less 20% 


¥ pra is) We 24, less 15% 
h and you get a real profit. Freight allowed on orders of 


d One BOSS OF more, 








Liss 


In attractive display cartons 








Hanpy-RoLt comes in a convenient 
metal container. Tape slides out flat. 
No coiling or twisting. Re-rolls easily. 
Edge of container cuts the tape where 


Distributors 


Henry Bainbridge & Co., N.Y. 
Kimpton Haupt & Co., New York 
, American News Co., New York 
desired. Lyon & Healy, Chicago 

* Eugene Dietzgen & Co., Chicago 
na : Eugene Dietzgen & Co., San Fran- 
2 Thousands of dealers are finding Hanpy- cisco 








Rott a quick, easy seller. Free sample 
to any dealer. Write direct to factory, 
or order from your nearest distributor. 


ADHESIVE PAPER PRODUCTS CORP'N 


MANUFACTURERS 
3343 FILLMORE STREET 
SAN FRANCISCO, CALIFORNIA 


Carpenter PaperCo., Omaha 


H. S. Crocker Co., San Francisco 
H. S. Crocker Co., Los Angeles 
Sherman Clay & Co.,SanFrancisco 
Southern California Music Co., 
Los Angeles 
Ryan & Williams, Buffalo, N.Y. 
The Brooks Co., Cleveland 
Minneapolis Paper Co., Minne- 
apolis 
W. H. Kistler Co., Denver, Colo. 
Franklin Printing Co.,Toledo, O. 
Southwest News Co., Kansas City 
Carpenter Paper Co., Des Moines 
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\ E. W.S. SHIPMAN 
President 


ree. Let Us Pay You a Salary 


No Investment—No Additional Capital Required 


You BUY nothing! There are no strings to this offer! We mean just what we say! You can easily earn a splendid 
personal ealary from our commission fund each month and thus add more profit to your business, all without a 
single cent investment or any additional capital. Here’s how you do it— 

First, send for our wonderful installment proposition on Shipman-Ward Rebuilt Underwood Typewriters, and 
learn how you can take orders for these machines on deferred payments. We carry all installment accounts, do the 
collecting and pay you real money besides. 


_ _ Let us tell you of the demand in your town—in every town—for these standard Underwoods, all the late models, rebuilt in our own 
big factory. Then you will readily understand just why our dealers earn thousands of dollars in cash commissions every month. 


Remember This— You— Rebuilding 








We ship direct to customer. Don’t invest a cent. We, ee ee Seaeren for 
: . cia eaier re- 

We do the collecting. _ Merely send us the orders building price and full particulars. Every 

We do the national advertising. And get full commission. _ ; machine fullyrebuilt in our own factory,the 

We furnish selling helps— signs, | Quick action means cashing in on this coranet tet tae A a lant in the 
window cards, newspaper adver- ready business in your town. the full facts now, or cal on ge ig 
tisements, etc. DO IT NOW— Chicago and see for yourself. 

A New Department — 

Do you have any problems in connection with rebuilding Under- 

woods which you have been unable tosolve? Writeus. Our ex- 

perience is at your service. “, 

Are you unable to obtain certain parts used in rebuilding? We : e 2 

* 


can be of assistance. 

We can furnish two-color scales, key rings, key glasses, thumb 
knobs, space bars, etc., in any quantity at prices less than you 
obtain them for elsewhere. 






jo we Bey paper tables, front plates and small parts at a far the 
Typewriter Dealer 
Ewabished SHIPMAN-WARD MBG. CO. ™ 23 
1892 “Typewriter Emporium” Underwood 


1772 Shipman Bldg., Montrose and Ravenswood Aves., Chicago 
( Take Ravenswood Elevated to Montrose. Plant is one block East) 
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Corporation Buyer on Analyzing Machine Needs. 


Wells R. Bill, Purchasing Agent for the 

Phenix Mutual Life Insurance Company, 

Hartford, Conn., Suggested in The Pur- 

chasing Agent a Method of Determining 
Needs for Office Machines. 





HE abnormal conditions which have existed during 
the past few years have without question taught us 
many lessons. Perhaps the most important lesson 


the fact that to prepare for increased production during 


is 
times of depression is certainly the wise policy to pursue. 
In other words, forethought is better than afterthought. 

[his is readily explainable when one considers the tre- 
mendous pressure under which all executives and depart- 
ment heads are placed during periods of extreme business 
activity. At such times all thought is given to producing 
at the maximum speed without proper consideration as to 
the means by which it is attained. It is during these 
periods that the purchasing agent is so busy buying raw 
materials that he has very little time, if any, to give to the 
consideration of proper methods of office procedure or 
the use of numerous mechanical devices that would help 
facilitate the handling of office routine, not only in the 
purchasing department, but also in the main offices of his 
organization. 

[he logical time, therefore, to consider the installation 
of various mechanical or labor-saving devices is during 
periods of depression. In this connection it seems to the 
writer that the purchasing agent should welcome the so- 
called specialty salesmen in order that he may become 
more familiar with up-to-date methods of handling office 
problems through the means of more economical or labor 
saving equipment. Surely, the purchasing agent should 
know where and how these various devices might be used 
to advantage. The purchasing agent who does not know 
and is not continually studying new methods of operation 
is certainly not alive to the opportunities at his disposal 

Making a Survey. 

In order that the purchasing agent may have a clear 
insight into office practice and be enabled to determine the 
possibility of additional, equipment to facilitate office pro- 
duction in all departments, an extensive survey of all 
routine office activities is advisable. In large organiza- 
tions this information will no doubt be available to the 
purchasing agent in the form of the office manual or in 
other record form which department heads have devised. 
In many organizations where the information is not readily 
accessible, it is no doubt within the power of the purchas- 
ing agent to conduct a survey, or through co-operation with 
department heads, cause it to be furnished. 

The survey should first consist of a complete statement 
of duties by each clerical employe. These duties may be 
divided under the headings of Routine, Special, Periodical 
and Fill-in. Each employe should then be required to keep 
an accurate account of his time for one week, showing the 
amount of time spent at each routine task. This can be 
done very easily by the use of a blank and symbols. 

A chart should a'so be kept by each employe for a 
stated period, showing the number of visits to other indi- 
viduals in his department or to other departments. In other 
words, he should account for the time spent away from his 
desk. Likewise a record should be kept by each employe 
to show the number of visits made him by other individuals. 
On the back of this form should be printed a list of 
employes with a number assigned to each for convenience 
in recording visits in the spaces on the face of the form. 

Let us now consider the practical value of the survey in 
determining the need for mechanical devices in office use. 

By summing up the number of in-and-out visits by indi- 
viduals within the various departments it should be possible 
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Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business and increase the volume of old business easily, quick- 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. They 
are the surest means of business building at this time. 


ROIOSEAER 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 
Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that's all. 


Cheapest and Easiest Printing 


Anyone can operate a Rotospeed machine. Even illustrated 
folders are easy to print with Rotospeed, and the cost of such 
printing—only 20 cents a thousand copies—is so low that 
you will find your printing bills greatly reduced. Rotospeed 
will save more than half your present printing ,bills, and wili 
do more work than you now do. 


Free Trial—Easy Payments 


We want to teli you how you can have the Rotospeed in your office on trial. 
You can use it as if you owned it. You can demonstrate its worth 

you buy it. And then you can pay for it in small monthly payments if you 
prefer. Just sign and mail the coupon. You assume no expense or obligation, 


The Rotospeed Company 
934 E. Third St. Dayton, Ohio 


Cut Out and Mail Today 


THE ROTOSPEED CoO., 934 E. Third St., Dayton, Ohic 


0) Please send samples of work, booklet and details of your Free Tria! 
Offer and Easy Payment Plan. This does not ob igate me in any way. 
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This desk 
sells itself 


ET a customer to sit to its full length, and then 
down at a “Y and E” stops. 
desk and the sale is made. 
Let one man in an office get He gives it a gentle push— 
one—and other sales are and it rolls shut with as little 
bourid to follow. For there effort. 
is no other desk which has 
so many exclusive selling 


"Freee He is astonished and pleased, 
c we 


and might almost be sold on 
» X : this one point of difference 
lake for example just one foams ah ether decks. 
point—the real roller bear- 
ings with which the four 


; 3ut this is only one of many 
main drawers are equipped. ' ; 


reasons your customer will 
discover for himself if you 
give him the opportunity. 





A man sits down at the desk 
—and naturally the first 


thing he does is to open a ; ; 
8 If you would like more in- 


drawer. formation in regard to “Y 
He expects a hard pull (if and E” Efficiency Desks, our 
the weather is damp)—but new desk booklet, “The Ex- 
to his surprise, the drawer ecutive’s Workshop,” is free 
rolls silently, swiftly open for the asking. 





‘YAWMAN 4» FRBE Mre.(0. 


255 St. Paul Street ROCHESTER, N. Y 


EXPORT DEPARTMENT 
Section 255 368 Broadway, New York City, N. Y 
Cable Address: ‘‘YAWMANERBE"” New York 
Codes: Western Union, A. B. C. 5th Edition Improved and Bentley's 
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eas vertical files for corre- 


The “Y and E” Efficiency 


Center drawer conveniently 


e arranged in neat compart- 


ments to hold pens, pencils, 
pins, clips, rulers, blotters, 
scissors, check book, memo 
pads, etc. 


Upper right and left draw- 


eers arranged to suit the 


user, in a variety of filing 
compartments for card rec- 
ords, cancelled checks, and 
other files which do not ex- 
ceed 4%” in depth. 


Lower drawers are arranged 
spondence, catalogs, data, 


orders, photographs, tele- 
phone book, etc. All or part 


of any drawer may 
for storage if deceit “hig 






Sn Am 


2 eal 


Four main draw wers re 


e equipped with r 


bearings same as are used in 


the famous “Y and E” Fire — 
Wall Steel Files. 


We furnish the system with 


e the desk. Standard “Y and 


E” card index guides, fold- 
ers, angular tab guides, and 
YawmanoteE folders are 


used in any “Y and E” say 


ficiency Desk. 
Six different 


e for every need 


dent to Steno “4 
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to determine the use, or additional use, of the following 
intercommunicating devices: 


° $ * a ‘ ; 
rim m ulc 1. Telephones—Interior and Outside: If in summing 
y up the survey sheet it is shown that a considerable number 


with the Boston Cutter. Best single sheet cutter of visits are being made between two individuals, the plac 
made. Furnished complete with adjustable front, ing of an inside or outside telephone on their respective 
side and back gages. Made in sizes 12, 16, 124 desks would no doubt prove a saving in the time spent in 
and 36 inches. running around—a bad practice because of the time lost 


in visiting during office hours on matters that are not 
strictly company business. Having determined the nee 
for an interior telephone system, or additional service, car« 
should be used in the selection of a phone or ‘phones that 
could be connected with the outside ‘phone, so that both 
interior and outside ‘phones might be automati 





2. Pneumatic tubes and carrier systems In like ma 
ner the survey should show the number of visits necessi 
tated in the transmission of papers, where information 

FOR HEAV Y CUTTING wanted could not be supplied over the telephon: In one 

z ‘ office it was found that great savings could be made b 
use either the Pearl or Golding Hand Lever automatic despatch of papers through an overhead carrie! 
Cutter. Cast iron and steel construction. Very system. Messenger service within this departm« vas 
durable. Broadly guaranteed. entirely eliminated and the mechanical system devised 


proved most efficient in speeding up production 

Th dumb waiter in vertical service often proves a great 
saving over messenger service. To secure maximum ben 
efits from mechanical messenger service the mail and fil 
departments must be so located that the most direct contact 
with other departments can be obtained either vertically 
or horizontally. The pneumatic tube system for inter 
department service usually proves most advantageous 

3. Other Intercommunicating Devices: A _ device for 
carrying written messages over the wires and transposing 
them in the sender’s handwriting may be found an ex 
tremely profitable investment. Very often the survey will 
show that certain records are being taken from the files 
to furnish information to other departments, whereas the 
above device would enable important records to be kept 





The Pearl Cutter is made in sizes having cutting in file. 

widths of 144 and 19 inches. Maximum cutting Aside from the intercommunicating devices enumerated 
depth 2 inches. The Golding Hand Lever Cutters above there are, of course, various signal systems in use, 
have cutting widths of 26 and 30 inches, respec- all of which play an important part in the modern business 
tively. Maximum cutting depth 3 inches. office. There are also many different styles and kinds of 


tray trucks for the easy transmittal of heavy card trays 
SAVE THE WASTE PAPER and files. 


Mechanical Handling of Correspondence. 


Every office has a quantity of obsolete stationery 
1. Typewriters: It has been stated by Edward Earle 


used on one side going into the waste basket. . 1s 
Stop the leak! Use the Golding Tablet Press for Purington, one of the leading efficiency experts of the day, 
making up waste paper into handy tablets or that the typewriter is 300 per cent more efficient than it 
scratch pads. Can also te used for bundling. was fifteen years ago, and that there are fifty special 


1 


varieties of typewriters (being manufactured today), each 
designed for a special use or line of work. Therefore, to 
buy one without full investigation of the typewriter field is 
to run the risk of losing a time-saver and money-saver in 
both dictation and transcription. 

In the selection or purchase of a typewriter the most 
important factor to be considered is the adaptability of the 
machine for a certain class of work; for instance, if it is 
to be used partly for correspondence and partly for form 
or card work, a certain kind of typewriter should be pur- 
chased. If it is to be used for card work alone, another 
machine no doubt would prove more efficient. In this 
connection the statement of duties and the survey sheet 
referred to in the first part of this article should be helpful 
in determining the selection. 





2. Dictating Machines: The dictating machine, properly 


Write for Illustrated Booklet a 


used, will save perhaps twenty per cent of the time usually 


Golding Manufacturing Co. spent giving dictation, and a possible thirty per cent of 
n the stenographer’s time. It seems to the writer that every 
Franklin, Mass., U.S. A. purchasing agent should use a dictating machine because, 








as a rule, he has no fixed time for dictating. With a dic- 
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ew England Sells With 
v MULTI LGAHAPLT 


NEW 
Where there are more manufacturing 


concerns of more widely varied lines of business 


than in any other territory of the same size in the United 
States—they are selling with the Multigraph. 


Businesses large and small, Manufactur- 

a | ers, Banks, Insurance Companies, Distributors, 
“4 business getter for sixteen years” Wholesalersand Retailers, arereaching out totheir custom- ‘More than siz times the volume of 
White & Bagley ers and to the prospective customers telling their story the Multigraph sales” —Quateng Rubber Company. 
way—telling it often and telling it well. They know, and they are eager 
to tell you, that the Multigraph makes possible, and profitable, the 
use of time-tried and thoroughly-proven business methods 


The Multigraph is a consistent and a 


hardworking salesman. It will sell for you just as 


it has sold and is selling for these New Englanders and 
for thousands of other businesses all over the country. It goes after 
orders—and it gets them. 


e * 
nw tne me é Jt WULsellA RE 


Wilde. 
, ; ments, new price lists—the Mul- 
The Multigraph will sell tigraph will produce them for 


anything, that deserves to you, easily, quickly and inex- 
besold, and will sell it anywhere. pensively. 

It produces advertising and sell- . 
ing materials that will build sales 














volume for you no matter what 
your business is nor where your 
market is located. Whatever 
you want to send—post cards, 
bulletins, sales letters, announce- 


You can get the whole 
story of what the Multi- 
graph is doing for others and 
what it will do for you, if you 
will send in the coupon below. 





‘‘Insures against excessive printing 


_ aegs . This is the Multi- 
costs A utomobile Mutual Insur- This is the New Multigraph graph Typesetter, 
ance Company of America. equipped for turning out type- which makes it 
written letters, forms, etc. easy to set type for 

the Multigraph. This is the *‘ Heart of New 


England Edition" of the Gin- 
er Jar. In it twenty-five 
Jew England business men 

tell how the Multigraph sells 

goods for them 





Multi increased our sales”’— 
ore ird-North Co. 





**Better results in our Cost Departe 4 g 
ment’’—Belcher & Loomis. 


Balance 
on Easy Terms 


if $I5O22 case 


Price in Canada: $41.00 down; cash price $205.00 









Trinity Church of 
Worcester, one of New 
England's oldest 
churches, finds Multi- 
graph useful in 
Church work. 








** Have complete printing plant, *‘Has been very effective in selling 
but keep Multigraph busy’’- hardware’ — Pierce Hardware 
American Optical Company Company. 








The American Multigraph Sales Co. 
1830 East 40th Street, Cleveland, Ohio. 


Send me “The Heart of New England 
Edition” of the Ginger Jar without ay 
obligation. How will the Multigraph make 


sales for me in the 
business? 


(Be sure to indicate your business) 





Name 
Street 
City State Off. app.-2-23 
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Value + Advertising = 


A prominent business man recently said 
“If I were going into the men’s cloth- 
ing business or any other retail business 
[ would want to handle the most exten- 
sively advertised line on the market. 
Then I would be sure I was offering to 
my trade the best value obtainable.” 


If this man had gone into the mattef 
more in detail he would undoubtedly 
have said “Having obtained the agency 
for the most advertised clothing, furni 
ture or whatever I chose, | would make 
every effort to let the pedple in my com 
munity know that I had that agency.” 


This man knows merchandising. He 
also realizes that advertising in addition 
to selling merchandise is a guarantee of 
the worth of that merchandise. A manu- 
facturer must be certain that his prod- 
uct has merit before he tells the world 
about it through advertising. Otherwise 
he will soon go out of business. Repeat 
orders will not come in. 


There isn’t the slightest doubt but that 
the business man quoted would make a 
tremendous success of any retail busi- 
ness. And if he chose to go into the of- 
fice equipment business he would surely 
handle Globe-Wernicke Files, Filing 
Cabinets, Structural Strength Safes, 
Sectional Bookcases and the rest of the 
Globe-Wernicke line. 
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Larger Sales + Increased Profits 


For over 40 years The Globe-Wernicke 
Co. has not only built the best office 
equipment that could be made, but has 
taken great pride in telling the business 
men of the country about it. Practically 
every marked improvement, every time 
saving device, every innovation or in- 
vention in Filing Cabinets, Safes, Sec- 
tional Bookcases, ete., have for years 
first been offered by Globe-Wernicke. 
And during all these years the standard 
of workmanship and quality of Globe- 
Wernicke products has been uniformly 
the highest. 


Consistent advertising year in and year 
out has told the business men of this 
quality and usefulness so that agents 
for the Globe-Wernicke line every- 
where, who have let it be known that 
they are the agents have built up profit- 


able, stable businesses. 


You, 


and add to your profits. 


too, can increase your business 
If you already 
handle Globe-Wernicke products then 
advertise them locally. If you do not 
handle them get in touch with us as 
there might be an opening in your com- 


munity for another agency. 
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Please send at once your free cata- 
log of Office Supplies. 
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Necessary! and neat 


HERE’S only one spittoon made that 

really blends harmoniously with high 
grade office equipment. That spittoon is 
the ‘‘Fibrotta.’’ The ‘‘Fibrotta’’ Spittoon 
is made of special indurated fibre and fin- 
ished in a natural mahogany-like color 
which is exceptionally desirable for 
office use. 


Consider these features of ‘‘Fibrotta’’ 
Spittoons: 
1. Trouble-proof—‘‘Fibrotta’’ is as easy 
to clean as china—does not absorb, stain 
or retain odor. 
2. Noiseless—Moulded from spruce pulp 
under tremendous hydraulic pressure. No 
banging or scratching. 
3. Long Duty—There are hundreds of 
‘‘Fibrotta’’ spittoons in service fifteen 
years and still on the job. 





Fibrotta 


4. Sanitary—The glazed surface prevents 
sputum from adhering to it. There are 
no seams to rust out or collect filth. Warm 
water and a brush makes a ‘‘Fibrotta’’ 
spittoon clean and bright again. No 
cleansing powders are required. 


5. Wide choice of type—Can be furnished 
with brass tops, nickel tops, white or brown 
enameled tops and regular mahogany color 
‘*Fibrotta”’ tops. 


With a spittoon that can offer such fea- 
tures at a reasonable price you can readily 
do a handsome business. Write Cordley & 
Hayes, 12 Leonard St., New York City for 
interesting details including window dis- 
play methods, prices, sizes and different 
styles, etc. Ask also for catalog of other 
‘*Fibrotta’’ products. 


1923 
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tating machine at his disposal, however, he could dictate 
between salesmens’ calls or other interruptions, which 
should greatly facilitate the handling of his work. 

Another very important feature of the dictating machine 
for a further saving is the fact that it can be used by more 
than one dictator, if the precaution is taken to have indi- 
vidual mouthpieces. 

3. Addressing Machines: Nearly every business organi- 
zation has a large amount of circular letter and billing work 
where the same address is used periodically. The use of 
addressing machines, through means of stencils cut for each 
addressee, for filling in names, addresses and salutations 
on letters and for addressing envelopes, easily shows large 
returns on the investment in equipment. In addition to 
the above mentioned machines, many other smaller aids 
will be found to speed up the handling of correspondence, 
Such as copy holders, which not only facilitate copy work, 
but also save the operator much eye strain and thereby 
increase his personal efficiency. 

Printing and Duplicating Machines. 

This subject offers a most interesting study for the 
purchasing agent, since much can be done in effecting 
savings in printed forms and circulars. Through classi- 
fication of the various forms found throughout the organi- 
zation there will be found many used in small numbers 
which cost a considerable amount of money to produce. 
Likewise will be found simple forms used in large quan- 
tities where the cost is high, considering the use to which 
they are put. Many companies have a large amount of 
imprint work such as letterheads, envelopes and circulars 
which are furnished in small quantities for their branch 
offices and salesmen. Many form letters in imitation 
typing are used extensively and can be produced at a 
moderate cost. 

A complete printing plant cannot be maintained advan- 
tageously by most companies and in many cases it would 
be considered entirely outside of one’s field. Many small 
machines, however, which require the outlay of no large 
investment and which do not require skilled operators, may 
be utilized for turning out the printing and duplicating 
work mentioned above. Among the machines with which 
the purchasing agent should be familiar will be found: 
(a) machines which print from stencils which have been 
cut on the typewriter or drawn by hand; (b) machines 
which make copies from a gelatin roll, which has taken 
an impression of the matter to be duplicated; (c) machines 
which print from type or electrotype, making either ribbon 
copy or ink impressions. 

There are also on the market photograph and blue print- 
ing machines which are adaptable to office reproducing use 
with which it is advisable to be familiar. 


Accounting and Bookkeeping Machines. 

A wonderful demonstration of the growing use of ma- 
chines may be found in the art of bookkeeping and account- 
ing which is fast being performed by a moderate-priced 
worker operating a few keys on a mechanical invention 
that will add, subtract, multiply, divide, compute interest, 
etc., more quickly and accurately than could the human 
brain. It is also cheaper in the long run. 

The time is fast approaching when all work of an office 
will be divided between highly-skilled and highly-paid 
specialists who plan, order and supervise, and a few low- 
priced workers who manipulate a large number of the 
most wonderful and marvelous tools and instruments the 
world has ever seen. 

There are numerous devices on the market for handling 
mail, such as tying machines, folding machines, stamping, 
sealing and counting machines, openers, sorting cabinets, 
scales, etc. Here again is where the survey should help 
in deciding on the equipment best adapted to a given need. 
In other words, the use of these various devices depends 
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“ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE—BETTER THAN 
AN AUTOMATIC, 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “ALLEN?” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 
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Chair Makers for 79 Years 
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When you make a sale of a Chair it 
might mean anything. But when it’s a 


DERBY | 


it denotes everything—Quality, Durabil- 
ity, Workmanship and all that our 79 
years of experience in Chair-making has 
taught us. 


Why not capitalize on our long experi- 
ence and do what many of the leading 
Office Chair Dealers throughout the coun- 
try are now doing very profitably— 
namely, featuring Derby Office Chairs 
on their floor. Watch the result. 


Have you our 1922 Catalogue? 
may we send it to you. 


P. Derby & Co., Inc. 
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GARDNER, MASS. : 
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SALES ROOMS: 


215 W. 35th St., New York 
90 Canal St., Boston 
1319 Michigan Ave., Chicago 
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largely on the quantity of incoming and outgoing mail 
and the necessary results to be attained in handling it. 

While there may not be an immediate need for certain 
mail-handling machines in a growing organization, the 
time will come sooner or later when the addition of an 
inexpensive machine will obviate the necessity of hiring 
additional clerical help. In one organization a consider 
able saving was made in the amount of postage spent by 
purchasing a balance scale instead of continuing to use the 
old style spring scale which did not weigh accurately 
because the spring had become worn. 

Another means of effecting a considerable saving in 
mailing costs might be found in the use of a folding 
machine. The majority of the mail could be folded for 
enclosure in window envelopes, and the standardization 
on one size envelope would facilitate handling. 


Other Office Aids. 


This subject covers such a broad area that it is impos 
sible to touch upon every device for improving office 
efficiency. We will consider, therefore, only a few of the 


most important ones whose possibilities are brought to 


light by means of the survey. For instance, there are on 
the market various makes of so-called side drop and card 
record typewriter desks. When it is found that a clerk’s 
duties are partly clerical and partly typing, this type of 
desk is not only more adaptable but it will also save time 
and money in eliminating the necessity for more than one 
desk or file. 

Another important time and space saver is the visible 
index, of which there are various kinds, ali of which if put 
to proper use greatly facilitate the handling of records 
and especially those used for checking purposes. 

Distributors and desk organizers are also used to great 
advantage by many concerns for the orderly handling of 
papers which might often be overlooked. There are desk 
reminders, memo trays and cards, to say nothing of the 
many kinds of trays for clips, pencils, rubber bands, pins, 
etc., intended for use in the top or side drawers of desks 
All of these, even the smallest, help very materially in 
obtaining the maximum efficiency. 

Automatic pencils and fountain pens are fast being 
adopted by many large concerns. The disadvantages of 
these articles when first put on the market are being over- 
come daily through the means of invention and improve- 
ment. An automatic pencil to be satisfactory for constant 
use should have the following qualities: (a) lightness of 
weight, (b) mechanical simplicity (or easy to load with 
new lead), (c) durability—must be made of hard though 
light material, (d) adaptability for imprinting (must be 
imprinted to make pencils company property), (e) exposed 
eraser (necessary for constant use). 

An investigation of the possibilities of using a mechanical 
pencil in one concern revealed the fact that it cost eighty- 
five cents a year per individual to furnish them with 
wooden pencils, whereas a mechanical pencil of extra good 
grade could be furnished at a saving over the annual cost. 

Status of Purchasing Agent. 

“Perhaps the costliest of all waste we wink at is that of 
the human capacity about us.” Professor Walter Dill 
Scott says that most difficulties are difficulties because 
complete information is lacking. Close observation often 
enables one to get important information which, if re- 
corded, is then a ready reference. After securing complete 
information, concentration and initiative are the proper 
methods of attacking the problem. 

It seems to the writer that the essential qualifications 
for a purchasing agent to possess are (a) an analytical 
mind, (b) a liking for detail, (c) a talent for research, 
(d) marked orderliness and, above all, (e) initiative. 

Initiative is nothing more or less than getting one 
hundred per cent action into things before someone else; 
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GF Allsteel Safe 
with Underwriters’ 
Class ‘“‘A”’ Label 














This Safe Will Bring You Business 


The new model GF Allsteel Safe—with the Under- 
writers’ Class A Label—is proving a real business 
getter. 


No matter how severe the requirements, you can be 
sure this safe will meet them. The GF Class A line 
is made in a variety of styles and sizes to meet every 
need. 


Advertising is bringing inquiries from open terri- 
tories. These territories will be allotted on applica- 
tion. Write now for particulars. 


The General Fireproofing Company 


Youngstown, Ohio 


Manufacturers of a Complete Line of Steel Office Equipment 


Branches: New York Chicago Boston Philadelphia Atlanta 
Minneapolis St. Louis San Francisco Newark 


Export Dept.: 438 Broadway, New York—Cable Address “‘Genfire’’ 


Mode Safe 


With Underwriters’ Class A Label 
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Flat Top Salesman’s 
Typewriter Roll Top 
Standing Office T ables 


J. K. Rishel Furniture Company 


Makers of Fine Furniture Since 1867 
WILLIAMSPORT, PENNSYLVANIA 
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)RISHEL DESKS 
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in fact, it has been stated that initiative and will power 
are the rarest qualities in the world. 

Much has been said and written relative to salesmen 
working through officers and other members of a concern 
instead of through the purchasing agent. Is the purchas- 
ing agent in any way responsible for this? Does he exer- 
cise his initiative to the fullest extent of his power? It 
would rather seem to appear that the above mentioned 
‘onditions can be improved mainly by the purchasing 
agent himself. 

In closing too much emphasis cannot be made by the 
purchasing agent on the knowledge and use of mechanical 
devices and aids as a means to further economy and 


efficiency 











— J 


BOOTH OF THE PARKER PEN COMPANY AT THE WIS- 
CONSIN PRODUCTS EXPOSITION. — Manufacturers of the 
Badger State Showed their Wares at an Exposition at Milwau- 
kee in December. The Booth of the Parker Pen Company was 
Instrumenta! in Sending Many Customers to the Stationers of 
Milwaukee end Other Wisconsin Cities. 








Stamp Trade Chairmen for Group 8. 

Group chairmen have been appointed by S. Pels, the 
governor of Zone 8 of the International Stamp Manufac- 
turing Association. They are: Rubber Stamps—P. L. 
Haworth (Southern California Rubber Stamp Company, 
Los Angeles, Calif.); Checks—A. A. Pannier (Salt Lake 
Stamp Company, Salt Lake City, Utah); Steel Stamps— 
F. D. Chipron (Chipron Stamp Company, Los Angeles, 
Calif.); Seals—J. M. Tully (Tully Rubber Stamp Company, 
San Francisco, Calif.); Stencils—L. J. Holtz (Pacific Rub- 
ber Stamp Company, Los Angeles, Calif.); Brands—A. K. 
Smith, Sr. (Chipron Stamp Company, Los Angeles, Calif.) ; 
Sundries—W. S. Bing (California Stamp Company, San 
Diego, Calif.), Henry E. Sleeper (Sleeper Stamp Com- 
pany, Sacramento, Calif.). 

Co-Operative Credit Work in in Cleveland District. 

The secretary of the Cleveland Credit Men’s Association 
has worked out a plan whereby a store employee in each of 
the important cities in the Cleveland territory will be listed. 
These individuals will be utilized to supply credit informa- 
tion regarding individuals in their respective localities. The 
territory in which this plan operates extends from Cleve- 
land to Erie, Penna., and includes Canton, Youngstown, 
Canal Dover, Fremont, Fostoria, Sandusky, Kenton, 
Marion, Mount Vernon, Coshocton and Findlay 
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She MOSTEEL 


EXPANDED METAL 


WASTE BASKET 


ERE’S what every dealer has been 

looking for—a waste basket that 
will capture the household trade as 
well as the commercial market. 


In beauty, service and dependability, 
the MOSTEEL Waste Basket meets 
every requirement for the home, of- 
fice, factory, store or hospital. Hand- 
some and distinctive, half the weight 
of the ordinary metal waste basket, 
yet sturdy enough to stand the hard 
jamming and cramming of every day 
use. 

Made of expanded metal—not wire— 
with solid steel bottom and reinforcing 


ribs that give added strength and 
beauty. 


Furnished in two sizes and five fin- 
ishes—Olive Green, Mahogany, Ivory 
Enamel, Black and Copper Buffed. 


You will realize the strong demand 
for MOSTEEL when you display it. 
Why not order a sample? 


Descriptive Folder and Dealer 
Discounts on Request 


Side Line Salesmen Write 


THE MOTORS SHEET STEEL CO. 


BEACH CITY, OHIO 
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Popular - Priced! 


Each Roberts machine is sold 
at the right price—a price at 
which experience has proved 
the dealer can sell the most 
machines. 


That the quality is as ‘‘right’’ 
as the price is demonstrated 
by the fact that Roberts 
machines are sold all over the 
civilized world. 


ROBERTS 


Numbering and 
Dating Machines 


Model List Prices 
No. 49—Automatic Numbering Machine $7.50 
No. 47—Automatic Dating Machine... 7.50 
No. 37—Lever Numbering Machine.... 7.50 
No. 50—Automatic Numbering Machine 10.00 
No. 48—Lever Numbering Machine 

No. 66—Metal Dating Machine 








Assort your 
Order among 
These Six 


Machines 
Model 50 


Get the benefit of - 

Sie = Automatic 
a varied assort- Numbering 
ment. Get the Machine 
quantity discount 
applying to ‘ix 
machines andmake 
a larger profit. 


Our Descriptive 
Circulars 





help make sales. 
We want our 


dealers t 
use them. 344752 123456 


Style H 


a - Style G 1 2 3 4 5 Style G 
The Roberts 


Numbering Machine Co. 
694-710 Jamaica Ave. Brooklyn, N. Y. 


Builders of all kinds of Spect | Numbering Equipments 
Branches and Agencies in principal countries of the world. 
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Are There Too Many Retailers? 


So frequently has the question been asked or the asser- 


tion made that there are too many retailers that it seems 
advisable to examine the situation with some eye to the 
underlying facts, says the Chamber of Commerce of the 
United States. 

We are confronted with a serious difficulty in the first 
place to determine whether or not there are too many 
retailers, because so far as we can discover no one today 
in this country can state even approximately how many re- 
tailers there are in any particular line of business. Figures 
collected by the Census Bureau are useless since they re- 
late only to the number of persons employed and not to 
the number of establishments, while private investigations 
are not comprehensive enough. 


It may be that there are too many retailers in certain 
lines but there is no proof of it and it remains a matter 
of individual opinion. As opposed to this view we have 
the indubitable fact that a retailer who is making a living is 
providing a convenience which the public is supporting. 
Since that really is all that a merchant does or can be ex 
pected to do, it resolves the problem into one of necessity 
and how is it to be determined or who is to determine 
whether or not a given establishment is necessary or un 
necessary. 

How to Determine Needs. 

We find it impossible to arrive at a clear definition ot 
necessity. Is it to be based upon population per square 
mile? Is it to be based upon linear distances apart? Is it 
to be based upon average annual income? Or is it to be 
based upon a combination of all these factors? And if so, 
what “weight” shall each of them carry in establishing their 
relative importance? Corsets, we may assume, are sold 
through too many retailers’ stores; but wash goods and 
blankets and hosiery and cretonnes usually are sold in the 
same establishments, yet we find it impossible to decide 
that the same number of establishments are necessary for 
the sale of both corsets and wash goods, while it is equally 
difficult to decide which of many commodities is to govern 


+ 


in denoting the number of dry goods establishments 

Each of the articles of commerce is subject to a differ 
ent demand yet many of them must be sold through the 
same types of stores. Facts of this sort cannot be denied 
their full meaning in discussing this question. It must be 
looked at broadly or we shall fail in reaching correct con 
clusions. Books and butter have equal right to considera 
tion in determining the number of establishments devoted 
to their sale, yet the facts which determine the economi1 
need are wholly different. Hardware and hair nets bear 
little resemblance to each other in consumers’ demand, yet 
they are sold often in the same establishments 


One of the great difficulties which will be met in attempt 


ing to regulate the number of establishments is in uniting 
wholesalers in the same principles of action. It may be 
that it will be found practicable to persuade all wholesale 
dealers in shoes not to fill an order which they receive from 
a retailer who has been selling shoes and whose ancial 
rating is good. But after this difficulty has been solved it 


is quite possible that the authorities who supervise su 
matters will pronounce the practice an attempt in restrain 


of trade! 


When all is said, here is a great problem with no imme 
diate solution in sight. This, however, is an unsatistactor 
conclusion and amounts to what boys used to call a “dare 


In that spirit it is accepted as one of the serious questions 
facing the fabricated production department of the Cham 
ber of Commerce of the United States, which can be an- 
swered only by an accumulation of facts not yet in exist 


i ance; and these facts it has undertaken to procure. 
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SSECURTLILE 
Lhe Bestlileage per Dollar 


REASONS WHY IT IS THE BEST 
LOW PRICE FILING CABINET 





1. STRENGTH—Casework is of heavy 
channel construction reinforced and 
oxyacetylene welded into a solid cabinet 
insuring rigidity and great structural 
strength. 


2. EASE OF OPERATION—AIl files are 
mounted on the Security standard type 
of progressive roller suspension, per- 
fectly timed, so that the files slide 
smoothly and silently in and out of 
their openings, irrespective of the 
weight of contents. 


3. ATTRACTIVENESS—Beautifully 
finished in green, mahogany or oak. 
Files are equipped with label holders 
and handles of artistic brass satin 
finish. 


4. PRACTICABILITY—Constructed to 
occupy the least amount of floor space. 
Equipped with thumb screws for bolt- 
ing into batteries. Each case com- 
pletely finished for individual use. 


5. ECONOM Y—Low cost per filing 
inch, capacity 20,000 letters to cabinet. 
Best fileage per dollar. 


6. TESTED—Loaded to capacity a file 
was opened and closed 147,000 times. 
More use than during a business life- 
time. At the end of this test every part 
of the file was operating as smoothly as 
at the beginning. 





A DIRECT BY MAIL SALES CAM- 
PAIGN THAT WILL GET SECURIFILE 
ORDERS FOR YOU IS READY. 
WRITE FOR IT. 
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. STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 


NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. 
Makers of the full line of ‘‘SECURITY”’ Steel Office Furniture 
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A New and Better 
Aluminum Sheet Holder 


Here is an aluminum sheet holder which, in de- 
sign, construction, finish, utility and strength, is an 
advance over similar holders now on the market. 


The jaws or clamping members can be spread to a 
point where they positively lock open automatically. 
This permits the use of both hands for the removal, 
insertion or rearrangement of sheets. A slight pres- 
sure on the outside cover closes it and the sheets 
are gripped firmly in the vise-like jaws. A single 
sheet is held as securely as fifty or one hundred. 


Only solid, heavy-gauge, mirror-like aluminum 
which is impervious to moisture is used in making 
the I-P holder. The operating spring is of uniform 
tension, and has no complicated parts. 


The clamping device is as smooth as the back of a 
book. There are no coil springs to collect dust and NX 
dirt; no rough edges to catch in the clothing. The . 
top cover swings smoothly on a full piano hinge. -. ' 


The I-P Aluminum Sheet Holder is made to with- 
stand the hard usage to which sheet holders are sub- 
jected on delivery trucks, in warehouses, offices and 
other places where they are in constant daily service. 
I-P quality is evident throughout the construction. 





Made in six stock sizes. Capacity, one-half inch. no coil springs. 





of a book. 
Oe 
Irving-Pitt Manufacturing Co. 
NEW YORK KANSAS CITY CHICAGO 
London, England Zurich, Switzerland 
The Macey Company, Ltd., Caribonum Société Anonyme, 
65-66 Houndsditch. 29, Schutzengasse 
Paris, France Brussels, Belgium 
Caribonum Société Anonyme, Caribonum Société Anonyme, 


10, rue de Seze 16, rue d’Edinbourg 


Clamping jaws lock 
open automatically. 


Clamping device has 


smooth as the back 
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Bank Mechanical Plant Interests Savers. eee SRSA SSS 
W. Earle McEldowney, advertising manager of the First \. 
State Bank, Chicago Heights, Ill., narrated in the Bankers’ il 
Monthly the plan he followed for increasing his savings ae 


Bi 

depositors. To interest the children the bank held open 

house one day. The bank had installed automatic receiv- e yp 0 r 
\v 


ing tellers in the nine public schools of Chicago Heights. ( 
* 


“Recently the 198 children who by opening new accounts 5 a 

. P 7 - as NY 
were made eligible to the trip through the bank, were our > i 
as _- 
: -. ; 


guests on a Saturday afternoon. Ordinarily, the bank is * 


closed on a Saturday, and we asked all our employes to \ ’ i 
remain for this occasion. However, we did not want them i @Pld aint x4 ire \ 
to feel that they were sacrificing an afternoon, and to be ns p Je 
glum as a result of the sacrifice. We, therefore, arranged i! \ 
for each employe to have an afternoon off the following ss E 9 os 
a : Stationery? | 
“The children got a warm reception. They were shown § ‘ 
the tellers’ cages, the three-story vault, the ‘dome’ in the \ [ 
center of the bank building through the attic, and various %j 4 
machines in use in the bank. For instance, the group \). | h | b h ae 
around the adding machine was told to give the girl at the ii thas a ways : om. what we ’ 
adding machine any amount of numbers, and the result, all gs have advertised it to be— “ 
added, was handed to them on a slip of paper immediately i! ° (| 
Another thing that aroused their wonder was the multi- Quality paper. 
graph machine, which was running for their benefit. On i h 
the machine at the time was a letter addressed to parents i ‘ . ee ee ah 
of the children. This they got hot off the press, put it \). It 1S easily sold because it is i 
into their pockets, and brought home to their parents. ii $0 well known 
The children were handled in groups of ten each, and they xe . “3 
were passed on from one bank employe to another. Fa- i N 


. 
0 


miliarity breeds contempt, and so the children got the 
talks on different subjects from different people every 
time. They met and shook hands with the president, G. I. 


It has never been priced be- i 
yond its worth. i 


BS 


ao 
om 


McEldowney; the cashier, D. Wallace, and every employe 


KS 


of the bank had a smile for them. At the door, before 


s 


they left, they were treated with Eskimo pies and given a 
farewell handshake. 

“For the benefit of the small bank that may wish to try 
this method of getting in touch with and benefiting the 
community, and yet does not wish to make the investment 


Se 


It is attractively tho modestly 
boxed. | 


RSS 
—- 





that these machines initially represent, I would like to It 1s sold only by reputable a 
make this point: Y i) 
“The machines and equipment cost us approximately rh dealers. - 
$1,300. At the same time, our average balance this year \ i 
in the banking machine department, after paying out ‘j 
amounts for stamps cashed, has been over $1,400. In other , It 1s almost invariably the ft 
words, we are handling this work on the children’s money. i! h . f h di 8 . ; 
The cost of our time, the small amount of outlay for sup- 4 choice of the iscriminating. . 
plies, if this is a loss financially, we are willing to charge i ) 
to advertising, with the full confidence that this expendi- Be “ 
ture will prove worthwhile in every way.” i / 
xs se : 

meee ; Ff Its popularity 
. . i! / 

Henry Titche Improving. Ms proves 
Friends of Henry Tietche, for many years representative \ a J 

in South America for the National Blank Book Company, ¥* its worth 


2 
r—_——. 
— 


will be pleased to learn that he is recovering from a pro- 


longed illness. F. L. Coggin, manager at Chicago for the i 
National Blank Book Company, had word recently from ws ‘- 
Mr. Titche, written from 563 Park street, Upper Montclair, {jf FINE STATIONERY DEPARTMENT 4 
N. J. He expressed gratification for his recovery. Old & “ 
friends may desire to write Mr. Tietche, who will appre- i! 4 J} 
ciate this attention. s Hampshire Paper i 
eer 3 \ f 
Purchasing Agents Study Standard Products. i Company 
The Purchasing Agents’ Association of Chicago has in- . “ 
stituted a series of weekly luncheons. During their course NV SO. HADLEY FALLS MASS. /} 
educational talks on various subjects are given. At one “i 
meeting “Some Addressograph Pointers” were discussed by y 4 

R. M. Fellows, advertising manager of the Addressograph ii 


Company. ew 8 0 8 8 eS Ne 8 e818 we 8 8.008 ws - —_— . 
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6 doz. No. 70 Barbee 
Wire Letter Trays, 
TRAYS standard size. & 
— eae) 2 doz. No. 701% 
Barbee Wire Letter 
Trays, railroad size. 
HASTE PAPER om Sow LETTER 3 doz. Barbee “Build 
BASKET® max” TRAYS Up” Wire Trays, 
(eae) standard size. 
eT WIRE ease] 3 doz. No. 93% Bar- 
et ay _ bee Waste Paper 
Baskets, standard 
size. 
——— 1 doz. No. 94% Bar- 
ns PAPER bee Waste Paper 
BASKETS Bas‘cets, standard 
size. 
LOT And a full supply of 
me Display Cards and 
Folders. 











Barbee’s Famous 


Standard Assortment 
of Wire Desk Trays and Waste Baskets 


makes it easy to stock just the right 
items for quick selling and clean 
selling. You don’t have to bother 


selecting them —we’ve 
done thatverycarefully. 
Nor is a large invest- 
ment required. 


Self-Selling, Too! 


Effective Folders and Display Cards 
are included—a full supply with 
eachassortment. Color- 
ful, well illustrated, 
' snappy, these advertis- 
ing helps goalong ways 
toward making the 
Standard Assortment 
self-selling. 

Ready to ship—just tell us 
to send the Standard As- 


" sortment and it will come right along, 
complete with the advertising materials 


and priced right. 
Barbee Wire & Iron Works 


440 Conway Building Chicago, Illinois 
Factories at La Fayette, Indiana 





The Folders 























Display Cards 
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Symbolism in “Y and E” Family. 

“Jiners” in the fraternal order field sometimes have diffi- 
culty in distinguishing between the insignia of the various 
ranks. The high power salesmen of the Yawman and Erbe 
Manufacturing Company wear tokens of their progress in 
the 100 Per Cent Plus Club that sometimes mystify friends 
A recent issue of the “Y and E” Idea explained the 
significance of the membership badges. 

Any of the 100 
Per Cent Plus Club by making 100 per cent or more of his 
four consecutive months. 


“Y and E” salesman becomes a member 


quota within a period of any 
Managers of branches qualify if their branch makes or ex- 
ceeds quota within the four-month period. Upon attaining 
the 1C0 Per Cent Plus Club for the first time, the salesman 
receives a plain silk watch fob with the club insignia in 
Each time he repeats this record he receives a 
The fifth time he beats quota the 


plain gold. 
bar to wear on the fob. 
salesman returns the plain fob with its three bars to head 
quarters, and receives the fob with the insignia studded with 
The sixth, seventh and eighth times he beats 
The ninth time 


diamonds. 
quota he gets an additional bar for his fob. 


he receives a high grade watch to wear on the fob. The 
club started operations. in July, 1912. There are now 
thirty-one “Y and E” salesmen wearing the watch with 


diamond studded fob and three bars. 

The various ranks of Yawman and Erbe 
indicated by the following list of members of the 100 Per 
Cent Club: 

Watch—J. W. Newton, Boston; H. A. Cobb, 
C. F. Sanborn, Boston; L. A. Wilde, Boston; F. A. 
Suffalo; P. S. Fassett, Rochester; A. C. Scott, 
M. T. Speer, Chicago; P. Dietrich, Cieveland; C. Kettelman, 
Cleveland; H. R. Root, Cleveland; R. H. Curtiss, Los An- 
geles; J. W. Gorman, Los Angeles; A. L. Butler, New 
York; F. A. Victor, New York; W. H. Shortlidge, Pitts- 
burgh; C. G. Woosley, Pittsburgh; F. D. Haak, Rochester; 
C. H. Victor, San Francisco; G. H. Balsley, San Francisco; 
W. H. Curtiss, San Francisco; H. H. Hollidge, San Fran- 
cisco; G. E. Vinton, Springfield; M. L. Gifford, Washing- 
ton; K. Vail, Washington; T. M. Hargen, Traveler; B. B. 
Kysor, Buffalo; W. H. Skinner, Traveler; A. C. 
Traveler; H. S. Thompson, Traveler; E. A. Dahl, Chicago. 

Third Bar to Diamond Fob—G. E. Detroit; 
W. Webster, Philadelphia; C. F. Hoffman, Traveler. 

Second Bar to Diamond Fob—Joseph Kirch, New York; 
J. J. Callahan, Chicago; R. A. Furlong, St. Louis. 

First Bar to Diamond Fob—G. W. Hill, Newark; J. T. 
Cressey, Boston. 

Diamond Fob—H. T. Black, Boston; L. I. Fincke, Chi- 
cago; A. W. Sadden, Philadelphia; J. J. Bauman, Traveler; 


salesmen are 


Boston; 
Kraft, 


Chicago; 


Freese, 


Leebody, 


F. H. Grant, Traveler; F. B. Grant, Pittsburgh. 
Third Bar to Plain Fob—C. J. Goodman, St. Louis; 
C. G. Stiles, New York; L. E. Teall, Traveler; Wm. St. 


John, New York; F. S. Bailey, Los Angeles. 

Second Bar to Plain Fob—E. E. Heller, Philadelphia; 
F. A. Williamee, Traveler; S. C. Shortlidge, Traveler; H. 
McConnell, Los Angeles. 
Gonzales, San Francisco; 
Rochester; 


Schonberg, Los Angeles; J. V. 
First Bar to Plain Fob—A. M. 
D. Webster, Jr., Traveler; 
C. W. Greve, Rochester. 
Plain Fob—C. P. Lenard, New York; L. Wyeth, New 
York: F. E. Witte, San Francisco; B. J. Ford, Springfield; 


Geo. Burroughs, 


C. W. Clark, St. Louis; P. F. Apgar, Traveler; H. G. 
Shreiner, Philadelphia; J. A. Shepherd, Buffalo; R. A. 
Richardson, Los Angeles: H. C. Hamblin, New York; 


H. O’Connor, Pittsburgh; L. MclIlvain, Chicago. 

Next to a politician’s promise nothing is so worthless as 
a theater ticket for yesterday’s show.—Wales Visible 
(Wales Adding Machine Company). 
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This advertisement 

will appear in— 

Literary Digest 

American Magazine 
Collier’s 
System 

MacLean’s Magazine 


LZ By is 











The Esterbrook Pen Man 


Always a FRESH 


sSterteooR 





The Esterbrook 
Display Case 


HE 12 most popu- 

lar pens in_ the 
world are all Ester- 
brooks. Show them in 
an Esterbrook Display 
Case. Handsome and 
compact, it ingreases 
pen sales. 


Most Banks Believe 
In Fresh Pens 


S a general rule, the banks realize 
better than most business institu- 
tions the importance of continually pro- 
viding clean new pens to patrons and to 
employees. But there are exceptions to 
every rule! 
Investigate the large users of pens in 
your community, banks and others. Sell 
them Esterbrook Pens; and more than 
pens, sell them the nationally advertised 
idea, “Always a FRESH Esterbrook.” 


Have you an Esterbrook display case 
and window displays? If not, let us 
supply you with these invaluable aids 
for your pen department. 


The Esterbrook Pen Manufacturing Co. 


80-100 Delaware Avenue 


Camden, New Jersey 


Canadian Agents—The Brown Bros. Limited, Toronto, Canada 

















ufacturing Co., Camden, N. J. 
Canadian Agents: The Brown Bros., Ltd., Toronto , 
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>“I-Bought These” 


said the Office Manager, pointing to a battery ot counterheight steel 
files, recently installed. 


“And I had some good reasons for doing so,” he continued. 


1. Their recessed end panels, straight lines, massive appearance and 
dull green finish harmonizes perfectly with our other office furniture. 


2. Their depth of thirty inches, three to seven inches more depth 


than found in the other lines, makes them more serviceable as a counter. 


3. Their heavy framework, re-enforced at all corners by “four angle” 
uprights insures a strength and rigidity no other cabinets can offer. 


4. Strong drawer construction and perfect acting of the compressors 
and suspensions makes for efficiency in filing and finding. 


5. The automatic thumb latch keeps the drawers closed and pre- 
vents their rebounding. If for no other reasons I would have decided in favor 
of these cabinets because of this latch. 


6. I'll tell you when Blank & Company, the local office outfitters, 
secured the agency for Browne-Morse cabinets, they did a good day’s work.” 


Browne-Morse Company 


Builders of Quality Filing Equipment and Supplies 
Muskegon, Michigan 


We sell only through recognized dealers 


. 
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Eliminating Waste in Industry. 
lhe fabricated production department of the Chamber 
Commerce of the United States has tabulated the sav- 


ines made in several lines of industry through standard- 


ization, or simplifying varieties: The progress chart shows 
that the pencil line has been reduced from 700 to 250 
varieties, an elimination of sixty-four per cent. In paper 


manufacture 377 varieties have been reduced t 


nity Six, 
t 


or an elimination of eighty-five per cet 


[he avoidable waste in American industry is being rapid- 


y eliminated, as shown in an industrial survey made by the 
fabricated production department Much of the progress 
made in reducing the percentage of waste, according to a 
statement issued by the department, is due to cutting down 
the number of excess varieties and styles in the different 


ommodity lines 


“However,” the statement continues, “the evil of waste, 
varying degrees of seriousness, is still present. It has 
been conservatively estimated that the avoidable waste in 
production is fully twenty-five per cent That means one 


quarter of all the effort, time and money expended in Amer 
can factories is utterly lost. Admittedly many sources 
ontribute to this twenty-five per cent and no one element 
is responsible for all. Yet we are told that excess variety 
and lack of standardization is one of the most outstanding 


vastes chargeable to management. 
Advantages of Mass Production Lost. 


In numerous commodity lines varieties have been pyra- 


iding to such an extent that the science of mass produc- 
for which America is known the world over, is being 

st It would seem that one of the most essential lessons 
taught by the war has been entirely forgotten There has 


een much catering to the whims and fancies of the cus- 


omer, and a persistent endeavor to satisfy the insatiable 
demand for something different. 
production, small variety and large volume is the 
ideal. The possibilities are present to a varying extent in 
ill industries [To realize this ideal, simplification and 
standardization are vitally necessary; in fact, of first im- 
portance and consideration. Each line must pay its way 
nd justify its continuation. 
Furthermore, simplification and standardization need 
be confined to the completed product. Its application 
is being extended to such items as: crates, cartons, acces- 
sories, component parts, colors, brands, grades, finishes, 
apacities, performance, terminology and_ specifications. 
Kach of these presents possibilities for worthwhile savings. 
‘It must be observed that to simplify in no way implies 
educing a product to a common pattern, nor does it tend 
to stifle individuality or hamper advancement On the 
contrary, it has been conclusively demonstrated that de- 
velopment and progress is greatly facilitated because ef 
forts can be concentrated on fewer items. Among the 
hief functions of simplification are: elimination of waste; 
increase of productivity; better service to the public 
Procedure in Simplification. 
Che question may now properly arise as to how simpli- 
heation can be carried out. Two methods of proven suc- 
ss suggest themselves: 
a. By individual efforts. 
By co-operative efforts of an entire industry through 


an association. 


Regardless of their competitors, many concerns appre- 
ing the economies of simplification have determined to 
supply what is necessary for the trade and to eliminate the 


excess. The result of such a policy has been very tersely 
ted by a manufacturing executive “We have increased 
productive effectiveness in direct ratio as we simplified 


our output.’ Over two thousand varieties of hammers, 
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ll OY CGE OF Ok €: 
the consolidation 


of the 


National Fibre 
Selteehetesem ever 
the 
Keystone Fibre Co. 
and thi 
javistaurente 
Vulcanized Fibre Co. 


In order that we 
may unify our efforts 
to better serve our 
customers and 
through them the 
eleleyare we have con- 
solidated and in the 
future will be known 


as the 


National 
AVati erbabyActe 


lo) wom Orey 


of Wilmington, Delaware 


ADUEAN 2, 


4) 
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Ghe 
PETERS 


—COMPLETE--COMP 
DURABLE—PO RTABLE 


Adding Machine 


Weight—35 Pounds 
Capacit y —$99,999,999.99 













THE PETERS 


Adding and Listing Machine 


Combines with large capacity the desirable 
features of compactness and portability. 
It lends itself equally well to the require- 
ments of big banks—large corporations 
or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


Maximum visibility is secured by including 
in a small angle of vision the keyboard- 
number wheels and printing line. The 
Total— Sub-total— Non-Add and Repeat 
levers are so located with respect to the 
path of the operating handle that the ma- 
chine can be worked at high speed by the 
use of the right hand exclusively. The 
quality of workmanship—beauty of appear- 
ance and elegance of finish are excelled by 
none. 


PETERS-MORSE MFG. CORP. 


GENERAL SALES OFFICE AND FACTORY: 


ITHACA, N. Y. 
New York Office: 30 Church Street 
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axes, sledges and files have been eliminated from one manu- 
facturer’s line of tools 


“Regardless of how fastidious, a man can surely find a 


satisfactory collar from a selection of twenty-five styles 
\t least that was the thought of one concern as they re 
duced their list of styles from 150 to twenty-five. 

“Among organized lines are found striking instances of 
co-operative action. Manufacturers of laboratory appar 
atus have, through joint effort discarded 1,400 items out of 
a total list of 2,809 Beds, both metal and wood, have 
recently been made standard as regards dimensions. They 
are now made in a few sizes instead of the almost innu- 
merable varieties previously existing. The economies from 
this undertaking will be realized not alone by the bed man 
ufacturers, but by the producers of mattresses, springs and 


blankets as well.” 
In its endeavor to reduce waste and lessen excess varie 
neces to 


ties, the department offers its services and expe 


interested lines 


Furniture Buildings for Chicago. 

Ground was broken January 12 for the new American 
Furniture Mart, at Lake Shore drive, Eri Huron 
streets, Chicago. This project was described in our Janu 
ary number. 

\nnouncement was made last month that another furni 
ture exhibition building is to be erected on the South Side, 


at Twenty-third street and South Park avenue. A twelve 
story building containing 1,800,000 square feet will be built. 
The American Furniture Mart will contain 1,250,000 square 


feet. The South Side project will afford switch track serv- 
ice direct to the building elevators. Construction work 
now in progress will make possible automobile transporta- 
tion between the two buildings without contending with 
the congestion of the loop. South Park avenue will be 
extended through Grant park, which is the water front 
of the loop district. A bridge over the river will connect 
with Lake Shore drive, on which the new American Furni 


ture Mart is to be built. 


Four Stationers Suffered in Astoria Fire. 
The $15,000,000 fire at Astoria, Ore., caused 
Hellberg & Berg, W. Kallunki, Alfred Utzinger and John 


losses to 


Swanson. The Farr Drug Company and the Owl Drug 
Company also carried stationery. Prompt steps were taken 
by the stationers to resume business. 

R. M. Smith, who was formerly connected with the Farr 
Drug Company, has opened a stationery store, trading as 
the Astoria Stationery Company. 


George E. Miller has been elected secretary-treasurer of 


the Washington Park Riding and Driving Club He is 
president of the Lowman & Hanford Company, Seattle, 
Wash. The club plans the erection of a riding academy 


with a covered arena. 


Weeks Company Acquires Hunt Ruler Business. 

The business and plant of the Hunt Ruler Company, 
Buftalo, N. Y., has been purchased by the Frank A. Weeks 
Manufacturing Company, 93 John street, New York, N. Y 
The manufacturing facilities empioyed in the production of 
the Hunt flexible ruler have been moved to the Weeks 


plant 


Direct Mail Convention at St. Louis. 
The Board of Governors of the Direct Mail Advertis 
ing Association selected St. Louis, Mo., as the 1923 con- 
vention city. The annual convention will be held Octo 


ber 24-26. 


a 
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Mail your merchandise in this envelope 
re 
v- i Se RE area lot of things you send by _ and the envelope is well made by special 
rk mail or by hand that you wrap in machinery. 
a- paper and tie with a string to insure de- Businesses of all kinds are using Im- 
th livery. But that is a waste of paper and proved Columbian Clasp Envelopes for all 
be string, in addition to being an unnecessary __ sorts of purposes. Even hardware is mailed 
expenditure of time and effort, when these _—_and safely carried in them. 
ct ’ ~ ° ~y 
i things can be sent just as safely and more Make sure you get Columbian Clasp 
easily in an Improved Columbian Clasp _— Envelopes by seeing that the name is on 
Envelope. the bottom flap of each one. If you have 
ae = gs _ any difficulty in getting them, write to our 
[his envelope is not just an ordinary - - teste 
_ pr alti : io - _ nearest branch. We will see that you have 
merchandise envelope. It is the famous 
on envelope with the patented clasp, made P!O™P* delivery. 
he ee Sa erny oe . SP» The United States Envelope Company, 
by the United States Envelope Company. 
en the largest envelope manufacturers in the 
The clasp is anchored to the paper in _ world, make envelopes of every kind for 
rr four places, distributing the strain over a every purpose, standard in stock, work- 
as wider area than usual. The paper is jute manship and price. 
THE UNITED STATES ENVELOPE COMPANY, Springfield, Mass. 
BRANCHES 
of Location Division Location Division 
is Worcester, Mass. Locan, Swirt & Brigham EnveELopeE Co. ROCKVILLE, Conn. W ure, Corsrn & Co. 
le. Worcester, Mass. Wurrcoms EnveELope Co. HARTFORD, CONN. PLimpTon MANUFACTURING Co, 
1y Worcester, Mass. W.H.Hitt EnvetoreCo. WAUKEGAN, ILL. NATIONAL ENVELOPE Co. 
. Hotyoke, Mass. Unitep States EnveELopeE Co. INDIANAPOLIS, IND. CENTRAL STATES ENVELOPE Co. 
SPRINGFIELD, Mass. Morcan Enve ope Co. San Francisco, Cat. Pactric Coast ENvELopE Co, 
SPRINGFIELD, Mass. P. P. KeEtLtocc & Co. PHILADELPHIA, Pa. THE MonarcH ENVELOPE Co. 
e 
y, 
olumbian Clasp Envelopes 
- 
of 
ks 
ms 
n- 
.. 











Hall’s Safes 
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This patent filling is made up of hermetically sealed cement 
tubes in conjunction with our special cement filling (cement filling 
for Safes, by the way, was patented in 1849 by the late Joseph L. 
Hall, father of the five incorporators of this Company). The tubes 
are made in our own works, under our formula, and on forms of 
our own design. They are placed within the space between the 
outer and inner shells, and in the doors between the outside plate 
and the inside cap, after which the special cement filling is poured 
in around them, thereby making a Safe with cement filling in 
addition to air space in the filling, giving a double security in case 


of fire, as illustrated. 


By the use of these tubes, we make a stronger and lighter 
Safe—one free from dampness, with no possibility of swelling, 
which heretofore for years has been the bane of Safe makers. 


Safes made under this patent are as near fire-proof as is pos- 
sible for human ingenuity to invent. 


Dealers Wanted in All Parts of the World 
Write Us for Territory 


THE HALL’S SAFE COMPANY 
Spring Grove Ave. P. O. Box 846 CINCINNATI, OHIO 
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Clipped Enclosures Make Mail Selling Effective. 
The Mailbag printed a communication from a_ reader 
that should have a beneficial reaction on the _ stationery 
trade. It will tend to increase the use of clips and other 
yaper fasteners 
“T have found in the past, that the matter of folding and 
enclosing has much to do with the results secured by cir- 


| 


cular letters thoroughly believe that you dare never al- 
ow the addressee of a letter to read or see an enclosure 
vefore he has read the message in your letter. 

‘You can prove this in any number of ways. Just ask 


fifteen or twenty business men what they do with circular 


letters containing enclosures. Don’t merely ask them 
Watch them when they read such letters. I have done that 
several occasions and only too often found that their 


practice is to glance at an enclosure, grasp what it means, 
and throw the whole thing into the waste basket. 

“To demonstrate this clearly to myself, I once took a 
list of 300 names and sent the same letter to everyone. To 
the first hundred I folded the letter and added the enclos- 
ures in the old way. To the second hundred I folded it in 
the army way, with the enclosures folded separately, but 
1ot fastened 

‘To the third hundred I fastened the enclosures so that 
they could not be touched until the letter had been read. I 
received a return of little better than three times the per- 
‘entage on the last hundred than I did on the other two. 


This has been my experience right along.” 


Chicago Welcomes California Ambassador. 

Che Sacramento Chamber of Commerce, Sacramento, 
Calif., is promoting the interests of the territory adjacent 
to Sacramento. Miss Silvey Pearle Tinsler, traveling as 
Miss California, reached Chicago last month in the course 
of a tour across the United States. The Chicago Associa- 
tion of Commerce welcomed her. F. F. Harris (The Car- 
ter’s Ink Company) was the official representative of the 


Chicago organization to greet Miss California 


“Y and E” Club Entertainment Schedule. 
he “Y and E” club, comprising employes of the Yaw- 
man and Erbe Manufacturing Company at Rochester, 
N. Y., has given several entertainments since the first of 
vear. In prospect is the Alexander Trio, of the 
Redpath Lyceum Bureau, which will give a musical enter- 
tainm ent at the Gannett House February 27. 


“S-W” Man on Vision in Purchasing. 

L. H. Walker, purchasing agent of The Shaw-Walker 
Company, Muskegon, Mich., contributed to the January 
issue of The Purchasing Agent an article titled “The Need 
for Adequate Vision in Purchasing.” He outlined the 
responsibilities of the purchasing agent, and suggested 
lines of study to attain proficiency 


Adolph Karpen Heads Chicago Furniture Body. 

The Chicago Furniture Market Association elected offi- 
ers January 11. Adolph Karpen (S. Karpen & Bros.) was 
lected president; J. W. Caswell (Huntington, Ind.), vice 
president; A. C. Hehn (Sheboygan, Wis.), treasurer; Irv- 
ing L. Brown (Chicago, IIl.), secretary. 


Modern Inventions Corporation Moves Offices. 
The Modern Inventions Company, manufacturer of the 
Nameograph,” has moved its offices to 130 West Forty- 
second street, New York, N. Y. They had been at 1124 


Broadway previously. 

















How Much? 


The first thing to tell your customer 
is not how much money, but how 
much value. 


ENGLEWOOD 











Englewood Desk value is no mystery 
—you can demonstrate it quickly and 
convincingly. Operation of the mov- 
able parts, construction of tops, panels 
and drawers, fittings and finish—these 
and other features show the: value. 


Let us send you our catalog with par- 
ticulars and terms. The last “how 
much” also will interest you. 


Englewood Desk Co. 


5816 Lowe Avenue Chicago, Ill. 


























FOR THE BUSY DESK 


UPS 


Telephone Bracket 


will prove a boon. It offers con- 
venience of adjustment, quicker 
service, absence of vibration, ease 
of operation and a saving of time 
and energy. 





Note the elasticity of adjustment, high 
or low, right or left, near or far—in fact, 
putting the telephone just where wanted. 
Nor is it necessary to hold the telephone 
—the Burns Bracket does it all. 






Adjustable 
In - and - Out 
Up-and-Down 





No—the telephone does not need to be 
disconnected to install a Burns Bracket. 
There are removable eyelets for attach- 
ing the cord. Five minutes of your time 
will put it in service. 


TO THE DEALER—Your trade wants 
serviceable office appliances, and _ will 
gladly pay the prices to secure them. 
The handling of our full line of brackets, 
holders, and trays will mean profits for 
you. Ask for data and trade prices. 


STATE AND 64th STREETS 


CHICAGO 
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Nationalities Enjoy Christmas Party. 

The National Progress Club celebrated Christmas at 
Hotel Nonotuck, Holyoke, Mass. This is an organiza- 
tion comprising employes of the National Blank Book 
Company. There were more than 200 present. A dinner 
in the ballroom preceded the holiday festival. Addresses 
were made by E. S. Towne, president of the National 
Blank Book Company; Frank B. Towne, treasurer and gen- 
eral manager; J. B. Towne, vice president; John W. Dono- 
van, superintendent; John Nicklaus, Jr., of the New York 
office. and Robert Alben, of the Chicago office. 

Those contributing to the entertainment program in 
cluded: R. C. Knapp, Miss Margaret McKay, Henry 
Spinks, Robert Alben, Neil Patterson, John Schade and 
John Harper. Dancing followed, the music for which was 
provided by an orchestra recruited from the National 
Blank Book Company family. 


Dennison Mansion Destroyed by Fire. 

Late in December the home of Henry S. Dennison, pres- 
ident of the Dennison Manufacturing Company, Framing- 
ham, Mass., was destroyed by fire. The mansion, represent- 
ing an investment of $75,000, was located on Painter’s Hill. 
Fortunately, Mrs. Dennison and her children were able to 
escape. The timely warning from one of the workers on 
the Dennison estate enabled all, including the servants, to 
reach safety. Mr. Dennison was absent at the time of the 
fire. The home was furnished with valuable art produc 
tions and bric-a-brac. But litthke was saved. Mrs. Denni- 
son managed to rescue a valuable violin which is Mr. Den- 
nison’s treasured instrument. 


P. F. Apgar Gets New “Y and E” Territory. 

E. P. Apgar has been assigned the Dakotas, Colorado, 
Wyoming, Kansas, Nebraska and New Mexico by the Yaw- 
man and Erbe Manufacturing Company. He _ succeeds 
George J. Hassen, who has been obliged to relinquish this 
work, which he handled for years, because of ill health. 
Mr. Apgar joined the Yawman and Erbe organization in 
1913, covering Wisconsin, Minnesota and the Dakotas. Of 
recent years he has traveled a part of Indiana and the 
lower peninsula of Michigan. 

Brown Directs Florida Sales for Sundstrand. 

W. W. Brown, 218 Mitchell building, Jacksonville, Fla., 
is now district manager of Florida for the Sundstrand Add- 
ing Machine Company, Rockford, Ill. Mr. Brown had been 
with the Monroe Calculating Machine Company formerly. 
He was manager of the Indianapolis office, and later in 
charge of the Louisville district. He spent six years in 
the Monroe service. 


Everyone Knows Where Washington Lives. 

The Retail Merchants’ Association of Buffalo, Buffalo, 
N. Y., has issued a calendar which will assist merchants in 
detecting raised bills of large denominations. On the cal- 
endar are shown the various portraits used on United States 
currency, and the denominations on which each portrait 
is used. This simplifies detecting raised bills, and facilitates 
the work of store cashiers. 


Strathmore Christmas Candy. 

The Strathmore Paper Company, Mittineague, Mass., has 
established the practice of giving to each employe a box 
of candy for Christmas. In 1922 the candy was packed 
in a special box, covered with Strathmore Floratone box 
cover paper. Not every concern is thus able to dress its 
Christmas gifts in a cover, the making of which has en- 
gaged a number of employes. 
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Why. 
The Supremacy of Steel-and ») 







The steadily growing demand for the better grades of steel desks 
is common knowledge among keen dealers. The STEELCASE desk 
shown below has been a pioneer in creating the high esteem in which 
steel desks are now held. Wood no longer commands the undivided 
attention of discriminating buyers. 


Steel is succe sfully contesting for the 
honors. And well, it should. Point by point a wood desk of the better 


kind cannot compare with this STEELCASE desk. And hundreds of the 
best known concerns in America have proved it. 


STEELCASE 
The Standard of Value 


No other desk, wood or steel, combines so well the beauty of natural 
wood and the strength of steel, as found in this STEELCASE desk. It 
has always occupied the position of standard when used as a compar- 

ison of values. Quality is sometimes a matter of opinion. But with 
the STEELCASE desk, quality is unquestioned. At present prices 
STEELCASE desks represent an unusual opportunity for a few more 
dealers. To these we say ‘‘Send for our catalog showing the complete 
STEELCASE line.”’ 

















Metal Office Furniture Co. 
Grand Rapids, 





Michigan 








—found where business succeeds. 
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out 
Large 
Joints 











for current use, 


< ee MFG. eal 


6796 -98 South Chicago Ave., CHICAt;0, U.S.A. 
\= wt 














Telephone Register 


Handy, simple, in- 
expensive. Neatly 
printed and mounted 
on heavy binders’ 
board. Provides quick 
access to telephone 
numbers most fre- 
quently called, and 
has space for a great 
many, as both sides 
are finished alike. 
Size 6 x 10. Put this 
out in plain view, and 
your customers will 
do the rest. 








Economy is the “buy- -word’'i n business today. 





February, 1923. 





The large joint in the ring is there for a purpose—to keep it 
ALWAYS right side up. When you open a book, or a bunch of 
papers, fastened with Adams Ideal Rings, 
the place where the rings open—the opening is ALWAYS in the 
right place. That is assured by the large joint which keeps the 
ring from turning around. 


And the Adams Ideal Ring HOLDS TIGHT—so tight that it 
is acknowledged to be the BEST and HANDIEST book and key 
ring ever made. 

The Adams Ideal Ring is interchangeable with the posts in the 
Adams Economical Flexible Binders, 
easily bound with the posts, for transfer 
Adams Note Books, Students’ Books, and other convenient 
leaf books, all use the Ideal Ring. 


you don’t have to hunt for 


making a flat opening book 


use. 
loose 





Eastern Representative: Wm. H. Bassinger,'377 Broadway, New York City 
Western Representative: Gus Adams, 433 California St., San Francisco, Cal. 


= 


You w ill 


gratify your customers’ desire to save by giving promi- 
nence tothe Adams line—and your profits will not suffer. 


z © 


If your finger has an enlarged joint, there’s 
something wrong—but a Loose Leaf Ring WITH- 
OUT an enlarged joint is all wrong. 

















In-and-Out Clock 


Daily Desk Reminder 


A splendid feature of 
this indicator is the clear, This is a 
distinct numerals and let- 
ters. The hands stay 


device that makes 
it easy for clerks to report tel- 
ephone calls received while the 


“boss” is out. Also very handy 


where they are put. The 


a is our Cloudene 
back one shown closes 


Press Board. Easel back, a feature that 


quick turnover. appearance and so well 


for memos, large or small. 
like a book, 
users find 
or eyelet, as desired. Like great convenience. 


The 


a 


A smaller 
all Adams Specialties, this one has only the left-hand half. 
clock is made to give sat- They are good sellers because 
isfaction, yet priced for they are so business-like 


in 


made. 








Economical Ring Note Books 
A very popular line of loose leaf books 


for Stenographers’ Notes, Memoranda, 
Figuring, Bookkeeping, etc Low price 
Good profit. Quick turnover Ask for 


Price List. 


Canvas Covered Loose Leaf Binders 





As used for 

temporary binder 

Here’s the lowest priced binder ever 
offered Made of binders’ board, cov 
ered with gray canvas—strong, light, 


durable. Good enough for daily use 

cheap enough for transfers Posts are 
U-shaped at wire, nickeled Rubber 
washers hold cover firmly. Simply turn 
ing the posts down forms a neat, flat 
book fur filing away No protruding 
posts to waste space 





Showing Cloudene Flexible Covers, 
with Posts turned down for filing 


Also fitted with counter-sunk screw 
posts. 

Adams Ideal Book Rings are inter 
changeable with the posts. 





ré 


Binders made in all standard sizes 


and punchings. Also furnished in our 
famous Cloudene Flexible Press Board 
Covers 

These lines make a strong appeal b 
their low price, neat appearance, and 


durability. 





Perfection Desk Pads 

These Blotter Pads are practically 
indestructible on account of the brass 
corners (or copper, if desired), firmly 
riveted on, and cloth bound edges. Both 
sides covered with gold veined marble 

paper. Very handsome. 
(1528A) 
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Minneapolis House Increases Store Space. 

The Farnham Printing & Stationery Company of Minne- 
apolis, Minn., have again enlarged their retail stationery 
store at 417-419 Hennepin avenue, adding space which will 
increase the size of the store about one-third. The com 
pany states that this addition makes their store the largest 
of its kind in Minneapolis at the present time. 

The plan of merchandising adopted by the Farnham 
Printing & Stationery Company is to show the complete 
line, with few exceptions, on counters and tables, plainly 
priced. The lines for which glass showcases are used in- 
clude fountain pens, automatic pencils and fine stationery. 
Experience seems to have shown that, while the display 
of goods on tables and counters offers a greater oppor- 
tunity for the shoplifter, these persons are few, and the 
increase in the amount of business which arises through 
the suggestive value of such displays more than offsets any 
objection there may be to the plan. 

The company reports a very satisfactory volume of busi- 
ness in the office supply and furniture department, com- 
mencing with the opening of the fall season and showing 
an improvement each month. The demand for greeting 
cards during the holiday season was such as to make this 
feature an important factor in the December business. 


Short Joins Atlas Stationery. 

Short, well known in the middle west among 
stationers, has severed his connection with the Defiance 
Manufacturing Company to join the selling force of the 
\tlas Stationery Corporation of New York, for whom he 


Harry L. 








HARRY L. SHORT. 


will cover Ohio, Indiana, Illinois, Minnesota, Nebraska, 
Wisconsin, Michigan, Iowa, Missouri and Kansas. 

Mr. Short has covered this territory for eight years, for 
three years of which time he represented the Tower Manu- 
facturing Company and for five years the Defiance Manu- 
facturing Company. 

Alderson on Western Trip. 

R. B. Alderson, district sales manager of the Wilson- 
Jones Loose Leaf Company, recently left for an extended 
trip through the west and to the Pacific Coast. 

During the course of this trip he will visit all of the 
larger cities. He will spend some time at the San Fran- 
cisco branch of the company with T. W. Moore and J. E. 
Polster, who are in charge there. 


Bloomington Printer Adds Office Supplies. 

R. W. Van Valer, who has been conducting a printing 
and engraving business at Bloomington, Ind., has added 
lines of office supplies. The business is located at 109 
South Morton street. 
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THE BENTSON LINE 


Moderately priced, attractive 
to every dealer, liberal dis- 
counts, making the line worth 
while. 


GOOD 
SELLER 


WHY ? 
BECAUSE 


WE make our 
prices so attrac- 
tive that a dealer 
cannot afford to 
pass it up. 


It will pay you to investigate if 
you have not already done so. 





A Transfer Case 
with Full Steel Sides 


Write for our 
Illustrated folder 





The Bentson Manufacturing Co. 


AURORA ILLINOIS 
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IT’S THE LITTLE THINGS 
THAT COUNT 





Munson “Concave” 


A coneave surface is a little thing, 
but it looms big in importance. It 
naturally carries the finger tip to the 
center of the key thereby imparting a 
fine regular touch with resultant, 
beautiful work. 


Munson Keys eliminate the destruc- 

tive metal and glass keyboard glare 

that injures the eyes—sell these 

thoughts to prospects—sales will in- 

crease rapidly. 

Not just rabber keys—‘“but better 
rubber keys.” 


a 
i ‘Gy \ he Dealers: Are you 

. wa 3 Ls using our attrac- 

. eh y tive display signs 

| . \j S| to help you sell 
y , Munson I[nterna- 


tional Concave 


Vic Keys? 


Ask about our 
dealer co-opera- 
tive plan. Write 
aes. a or wire today. 

The gradual roll rubber edge . “an 
carries the fingers to the center Munson Sure-( iT1p 


of the key. Makes the touch irl : iy 
firm, sure and natural Edge Tw riers Save 


does not wear off and key never fingers. 


loses shape 


‘The Key to Better Typewriting’”’ 


MUNSON Compas 
COMPANY 
Oldest and largest exclusive manufacturers 
of rubber keys in the world 


23 City Hall Place Dept. D NEW YORK,U S.A. 
BRANCHES 








Boston St. Louis Los Angeles Minneapolis 
Buffalo Cleveland San Francisco Newark, N. J. 
Chicago Detroit Montreal, Can. Philadelph 
Pittsburgh Toronto, Can. 
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John M. Ready on Globe Circumnavigating Trip. 
On the passenger list of the Cunard steamship, ‘“Sa- 
maria,” bound from New York, January 24, on a voyage 


around the world there appears the name of John M 
Ready, dean of the district sales managers of the Joseph 
Dixon Crucible Company. Mr. Ready’s many friends trust 
that the appearance of his name on the steamship’s passen 
ger list will prove to be the introduction to another glowing 
and memory-filling adventure. These friends, young and 
old, within the stationery trade and outside of it, join in 
good wishes for a happy voyage and a safe return \¢ 
companying Mr. Ready on this trip is his friend, N. O 
Edwards, former head of the New York Dock Company, 
who has known Mr. Ready for forty years. 

Somebody down at the Dixon office in Jersey City, wish 
ing to do honor to the dean cf the Dixon managers, wrot 
the following paen concerning the voyage on which Mr. 
Ready has embarked. One paragraph is after the style of 
Walt Mason: 

“Now as we write there is before us a book of gold and 
purple; on its cover there is a map, and on this map a line 
of gold traces the course of his pilgrimage. As we open 
the book we see a picture. It is one that breathes the spirit 
of the immemorial East, with its pagodas and processions, 
its luxury and enchantments, its color and surprises. Page 
after page—the panorama of delight unrolls. These scenes 
will soon have Mr. Ready as their interested spectator 
How will he look upon them—with the same urbane and 
twinkling eyes which have seen so much of the world’s 
splendors? And how will he look to these strange people? 
As their eyes envisage his helmeted head, his suit of linen 
white and shoon the same, and eke his glittering, swinging 
cane—how will the natives of these many lands accost out 
traveler? 

“We think with just the same old grace and ease he'll 
win new friends on all seas. The dwellers in each sunny 
land will want to shake him by the hand; and if the hand 
wili spread largesse, then surely they'll not think the less 
of him, but more. We hear them crying out, ‘Encore,’ and 
gathering each unto his store. Around about the Taj 
Mahal, and on the Father River Nile, the day advances with 
a smile to see the form of Johnny Ready a-coming on, cart 
fully and steady. With hands outstretched, palms upper 


most, the welcome grows from coast to coast, for Ready wit 
and Ready cash are sure to cut a cosmic dash. In fair 
Japan and old Malay, where flying fishes may (or may not) 
play, and maidens dancing in Rangoon, they sway them to 
their silvery tune. In China, too, they hear the chink, and 
Waikiki’s shivering to its ring, and plink-a-plink the uku 
leles sing. And now the Golden Gate’s at last agleam 


with hope and Panama is shouting ‘Rah!’ The tale is told 
and Johnny Ready as of old is back again in New York 
town, healthy, gracious sirs, and brown. He’s drawn a cir 
cle ‘round the earth. Perhaps he now content will stay 
within his own dear U. S. A.” 


Ribbon and Carbon Man En Route to Orient. 

W. E. McElfatrick, of the H. & M. Ribbon & Carbon 
Company, sailed for the Orient January 15 to establish 
agencies for his company throughout China, Japan, Java, 
Indian and Southern European countries. The trip will re 
quire about eight months and Mr. McElfatrick’s itinerary 
will include most of the important countries of the world. 
Until recently Mr. McElfatrick has been sole owner of thi 
H. & M. Ribbon & Carbon Company, but a short time ago 
incorporated the firm and took in several old employes, in 
c‘uding S. H. McElfatrick, G. M. Rieman, H. E. Bender 
and R. J. Brown. This company, with its California affilia 
tion, the H. & M. C. Co., of San Francisco, is distributor in 
twenty-two states west of Chicago for typewriter ribbon 
and carbon paper and has shown a remarkably rapid 


growth since its establishment in Seattle, fifteen years ago. 
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‘__and the entire contents were 
in perfect condition!” 


Q* December 1, 1922, the Eufaula Hardware Company, Eufaula, 
Alabama, wrote us as follows: 


“The store was a three-story building, and the timbers were of the old 
type heavy pine which made a fire that burned for more than three days.” 


They went on to tell how, when they took their Herring-Hall-Marvin Safe out 
of the pile of ashes, brick and mortar, they found that the combination was 
melted off. They then wrote: 

“Our hearts almost ceased to beat for our books and records were in that 

safe. However, when we forced the doors open we found the books, rec- 

ords and entire contents in perfect condition.” 


Who can predict how long or how hotly a fire will burn? Here was one that 
burned over seventy-two hours. 


The new Herring-Hall-Marvin Safe not only passed the test for the “A” 
label of the Underwriters’ Laboratories, Incorporated, which requires an 
endurance of four hours with a temperature up to 2000 degrees Fahren- 
heit. It did far more than this, remaining in the furnace until the heat 
had reached 2100 degrees at the end of five and one-quarter hours. After 
the heat was turned off, the safe stayed in the furnace while it cooled. 
which is just what your safe may have to do in the ruins of a burned 
building. 


THE NEW 


Herring -fall- Marvin 
SAFE 


This extra endurance affords a greater margin ol 
safety than can easily be calculated. The last se\ 
enty-five minutes beyond four hours is the mark 
ofa super-safe and represents reserve protection 
the kind of protection you want to sell your cus 
tomers. 








HERRING-HALL-MARVIN SAFE CoO. 
HAMILTON, OHIO, U. 8S. A. 


Sixteen sizes with “A” label 
and two with “B” label have 
interchangeable steel filing 
equipment. Four smaller 
“B” label safes have perma 
nent cabinets. 


There is also a line of burglar 
proof vaults which can be 
fitted into these safes. 
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A Word on Certain Activities in the South. 

R. H. Pogue, sales manager of the Dewberry & Mont 
gomery Stationery Company, Birmingham, Ala., in a re- 
cent letter to Office Appliances, says: “We feel in the 
Southland that 1923 is going to be one of the greatest 
years we have ever had. If business maintains the pace 
at which it has started, the year will certainly be a good 
one, 

“The Birmingham Stationers’ Association is one among 
the organizations of the country that is in absolute accord. 
There are only four members—Roberts & Son, The Office 
Outfitters Company, Zac Smith Stationery Company and 
Dewberry & Montgomery Stationery Company. 

“Few people realize that Birmingham has grown from a 
small village in a few years to a city which is known 
throughout the country and sends its product not only 
from coast to coast, but into all foreign countries. If 
Birmingham keeps her present pace, we shall be the lead- 
ing steel and iron center of the world within the next ten 
years. We now have in our district the largest pipe shop 
in the world. There are now under construction two 
$5,000,000 cement plants. These are the plants of the Le- 
high Portland Cement Company and the Phoenix Portland 
Cement Company. 

“The Birmingham Business Equipment Association, of 
which I am a director, will hold its second annual business 
show on January 25, 26 and 27.” 

Compo Paper Stapling Machine Patent Granted. 

On January 9, 1923, the United States Patent Office 
granted letters patent No. 1,441,683 to the Compo Manu- 
facturing Company on the Compo No. 1 paper stapling 
machine. In a letter sent to the trade by the Compo Sales 
Company recently the granting of the patent was an- 
nounced, together with a statement of one of the eleven 
claims granted by the patent, as follows: 

“1. A stapling device comprising a plunger, staple 
straightening means adjacent said plunger and traveling 
throughout part of its journey with the plunger, and means 
for interrupting the movement of said straightening means 
before the plunger completes its journey.” 

From their offices at 149 Church street, New York, 
N. Y., goes out the announcement by the Compo Sales 
Company that the month of December broke all previous 
records in volume of sales. 





Business Show to Be Held at Providence. 

Beginning on Monday, February 5, the Providence Busi 
ness Exhibit will open its doors at Infantry hall, Provi 
dence, R. I., and will continue throughout the week. The 
exhibit is under the management of D. J. Doyle. The 
booths are decorated and furnished according to a uniform 
style, which is attractive and convenient. Prices for space 
in this show include booths, decorations, wiring and light- 
ing, advertisement in newspapers, and signs for booth. 

Mr. Doyle’s address is room 11 and 14, 335 Westminste 
street, Providence, R. I. 

The affair is under the genera! supervision of a commit- 
tee of seventy 


Opens New Store in Seattle. 


Arthur M. Hansen, formerly a member of the firm of 
Hansen-Wadenstein Desk Company, now the Renfro- 
Wadenstein Desk Company, White building, announced on 
January 11 the opening of the Desk Exchange, occupying 
the store and second floor space at 210 James street, car- 
rying a complete stock of office desks, chairs, tables and fil- 
ing cabinets from the lines of well-known manufacturers. 
The Desk Exchange was recently incorporated by Amanda 
and Arthur M. Hansen. 
























“HARVEY” 
MACHINE 
POSTING 
LEDGER 





LIVE DEALERS 
Attention! 


WE are announcing the new “HARVEY MA- 
CHINE POSTING LEDGER” that will 


mean dollars and cents to you. 


Keep in step with the times; your success de- 
pends upon the selection of the merchandise you 
sell. Every live stationer can profitably sell 
these ledgers. 

This Loose-Leaf Ledger and Rack has new fea- 
tures never shown on any device on the mar- 
ket today. 


The “HARVEY MACHINE POSTING LEDG- 
ER” is the fastest operating ledger on the mar- 
ket on account of its simplicity, compactness and 
slide button lock mechanism; has no protruding 
posts and is handsomely bound in high grade 
green corduroy and green cowhide leather trim- 
mings. 

Illustration at top shows the style of “HARVEY 
LEDGER AND RACK” recommended for use with 
Burroughs, Underwood, Ellis and Remington- 
Wahl Bookkeeping Machines. 

Illustration at bottom shows style of “HARVEY 
LEDGER AND RACK” recommended for use 
with Elliott-Fisher Bookkeeping Machine or any 
other machine where ledger sheet and statement 
are handled together. 





LEDGER AND STATEMENT FOR ELLIOTT- 
FISHER OR OTHER MACHINES 








GT 


If you want a profit-getter, mail the attached coupon 
for illustrated folders giving prices, trade discounts, 
and exclusive territory open, 





MANUFACTURED FOR THE TRADE EXCLUSIVELY BY 


BUXTON & SKINNER 
Printing and Stationery Co. 


FOURTH, BETWEEN OLIVE AND LOCUST 
io SAINT LOUIS 

















and exclusive territory open 


BDFD no cccccscivesenecsvedes easduanaen 





Buxton & Skinner Printing & Stationery Co., 
St. Louis, Missouri. 


Please send Illustrated Folders giving price, trade discounts 


NAME 
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Sell Them For 
What They Do! 


You sell Hotchkiss Automatic Paper 
Fastening Machines and Hotchkiss 
Staples. But has it ever occurred to 
you just how useful Hotchkiss can be 
to your customers? 


Did you ever realize, for instance, thata 
Hotchkiss Paper Fastener is one sure 
means of saving filing troubles in hun- 
dreds of offices? Instead of sheets 
being lost or mislaid, filed in the 
wrong folder or caught by unwieldy 
pins and clips, Hotchkiss-Stapled 
papers are always on hand when 
wanted. 


Hotchkiss Paper Fastening Machines 
save for your customers. They make 
for you. Sell them by selling what they 
do. That is the way to give service 
and satisfaction to your trade — and 
build business for yourself. And re- 
member—Hotchkiss Fasteners are in- 
fallible! If you are not carrying all 
models write us. 





“Hotchkiss” the Pioneer since '94 


HOTCHKISS SALES COMPANY 
Norwalk Conn. 


HOTCHKISS 


PAPER FASTENING MACHINES 
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Ferguson to Return to Loose Leaf. 


George E. Ferguson has resigned as manager of the sta 
tionery division of the Burnap Stationery and Printing 
Company of Kansas City, Mo., and expects, as soon as his 
plans are completed, to be actively engaged in the loose 


leaf business in that city. 

Mr. Ferguson has been with the Burnap organization for 
the last two and one-half years, and is leaving to build a 
selling organization in Kansas City for the distribution of 
loose leaf accounting systems. This field is by no means 
new to Mr. Ferguson, for he was connected with the loose 
leaf business for twelve years prior to his connection with 
the Burnap Company. For eight years he was with the 
Irving-Pitt Manufacturing Company of Kansas City, leav 
ing them to become assistant sales manager of the Sam’! C 
Tatum Company of Cincinnati. Later he was connected 
the New York division of the Wilson-Jones Loose 


with - 
Leaf Company. 


As soon as his plans are in shape Mr. Ferguson will an 
nounce his business address. In the meantime he can be 
reached at his home, 5513 Charlotte street, Kansas City, Mo 


Booklet Tells of Burt’s Typographer. 


Horace E. Burt of 5819 Blackstone avenue, Chicago, III., 
has just issued an interesting brochure which presents ma- 
terial from the National Cyclopedia of American Biography 
and gives an accurate and interesting biographical sketch 
of his grandfather, William Austin Burt, inventor of the 
Typographer in 1829 and many cther interesting inventions 
It will be recalled from previous articles on the subject 
that the Typographer was the first typewriting machine 
produced, at any rate, in this country, that would write. 
It is claimed to be the first practical machine to be produced 


in any country. What is supposed to be the first typewrit 


ten letter was written by Mr. Burt to his wife « March 
13, 1830, showing upper and lower case letters and figures 
The article in the National Cyclopedia gives some interest 


ing data on the four classes of typewriters that have thus 
far been recognized by the U. S. Patent Office—th« 
wheel machine patented by Burt July 23, 1829; the bar ma 
chine patented by John B. Fairbanks, September 17, 
the plate machine, patented by Oliver T. Eddy, November 
12, 1850, and the key wheel machine invented by John Pratt 
August 11, 1868. 


Readers will remember that Burt’s original model of the 


index 


1850; 


Typographer was burned in the fire which destroyed th¢ 
patent office in 1836. 


the descriptions and drawings in the letters patent by Aus 


A replica of it was constructed from 


tin Burt, great grandson of the inventor in 1893 and ex 
hibited at the World’s Columbian 


Exposition in Chicago 
Mr. Burt has since done further work on this model, bring 
ing it to what he believes to be an exact replica of his great 
grandfather’s original machine as nearly as such a repro 


duction can be made from the drawings and directions 

In the front of the brochure above referred to is a 
of a letter written by Austin Burt from Waterloo, Ia., 
August 17, 1922. This letter was written on the « 
model of the Typographer, and is practically identical in 
the or 


re plic a 
dated 
ompleted 


typography and appearance with the one written on 
iginal model in 1830, showing how closely the reconstructed 
model must follow the lines of the original machi 


Sullivan with Underwood at Toledo. 

C. D. Sullivan has joined the Underwood Typewriter 
Company at Toledo, Ohio. « He is handling the Underwood 
bookkeeping machine. Mr. Sullivan with the 
Kardex Sales Company previously. 


had been 














Sectional Card Index Cabinets 


Are especially adapted for use in offices where there is a possi- 
bility of the card record system growing or expanding. They 
are designed for this contingency by being made in Top and 
Bottom Sections. A Top Section should be purchased first and 
can be used until such a time that there is need for more than 
2800 cards. Then add as many bottom sections from time to 
time as the filing system may require. Bottom sections cost less 
than Tops. Each drawer has a capacity of approximately 1400 
medium weight index cards aside from the necessary guides, 
and is equipped with steel, easily adjusted, self-locking 
follow block to keep contents in vertical position. 


— 


Top section 
which should 
always be 
purchased 
Illustration above first asa 
shows 8x5 Top Card start for the 
Section, two 8x5 filing system 
Bottom Card Sections 

and sixteen inch leg 

base. 





a M4 Illustration below 


shows one Top 3x5 


Itlustrating Card Section, three 
Bottom Sec- Bottom 8x5 Card 
tion. Asmany Sections and sixteen 
as desired can inch leg base. 


be stacked 
under a Top. 





Also has pull and label holder on outside. These serviceable sections are 
made in sizes to accommodate 3x5, 4x6, 5x8, 8x6 and 6x9 record cards. 
May be stacked as shown with or without leg bases as desired. 
Furnished in Plain or Quartered Oak in Golden or Natural finish, also in 
Birch Mahogany. A section or two for display will more quickly convey to 
your customer the adaptability of a card record file of this design. If you 
do not have a ¥## Dealer Catalog, your request for copy will bring a fully 
illustrated book of Filing Devices, Office Accessories, Office Supplies and 
handsome line of Sectional Bookcases with our dealer’s proposition. 


The ¥2& Manufacturing Co. 
162 Union Street 
Monroe “i- Michigan 


New York Office—52 Park Place Chicago Display —201-215 N. Franklin St. 











Ife Filing Folders 














oli i 





are Standardized 


in Color 
Quality 
Weight 
Sizes 


An important feature you 
should not overlook. It 
guarantees satisfaction to 
your customer, means re- 
peat business and elimi- 
nates trouble for you. 


We can furnish 
any kind of a fil- 
ing folder your 
customer may 
require 


Talk with us about Fil- 
ing Cabinet Supplies 


Theff/as Manufacturing Co. 
162 Union Street 
Monroe -:- Michigan 


New York Office-52 Park Place Chicago Display-201-215 N. Franklin St. 




















Sls 
Fibre Board Transfers and 
Card Index Trays 


Are cheaper than wood yet made of material strong 
enough for permanent use. Transfer Cases are constructed 
of heavy binders’ board, corners and folds are re-inforced 
with strong binders’ cloth. Covered with black marble 
paper, lined with black. Equipped with leather pull and 
label holder. The Letter and Cap widths made in twenty 
and twenty-five inch lengths. The Invoice size twenty 
inch. Shipped knocked down but very easily assembled 
without use of tools. 


The card Index Trays are made of same heavy material 
as the Transfers. Re-inforced corners and folds. Equipped 
with nickel label holder and pull and metal follow block 
to keep contents in vertical position. Black marble 
covering. Made in sizes to hold 8x5, 4x6, 5x8 and 6x9 
index cards and 4x9 to hold cancelled checks and notes. 
Snug fitting covers. You will find both the Transfers and 
Trays very ready sellers. Let ustsend you our catalog. 


The fxs Manufacturing Co. 


162 Union Street 
New York Office—52 Park Place j k 4 
Chicago Display— 201-215 N. Franklin St. Monroe, /Mich. 





—" 








fie No. 1924. 


Destined to break 
all Filing Cabinet 
Sales Records in 
1923 


Retails at 


$2 *).50 


In Eastern and Central States, 
$28 in South, Southwest and West 








Witha 


Liberal Profit 
For The Dealer 





You will never appreciate its value 
*till you have a sample or 
two on your floor 


162 


The f/&* Manufacturing Company &'= 


New York—A. H. DENNY, Inc., 52 Park Place Monroe Michigan 
9 


Chicago— Associated Stationers’ Supply Co., 201 N. Franklin St. 
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offers a supreme opportunity to 
manufacturers of office equipment 
appliances, systems and supplies to 


sell to the great, prosperous 


' SOUTHWEST 


ay $40,000,000 worth of NEW BUSINESS- 
f \ BUILDINGS, that will require office equipment, are 
at present in course of construction in Los Angeles— 
the wonder city of the age. Are YOU going to 
participate in this golden opportunity ? 


“-=— A 










WRITE OR WIRE NOW for 
desirable floor -space, reser- 
rs vations and complete details. 


BUSINESS EXPOSITION CO. - 


WALDO T. TUPPER, Pres. J. G. TUPPER, Sec’y. - Treas. 
American Bank Bldg., Les Angeles, Cal. 


; 
A ais ol 
: 
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The Best Chance 


for Success 


WHEN YOU put a man on your payroll. 
you naturally consider his health, initiative, 
optimism and courage, and select the man 
whoaverageshigh- 
est. The doubtful 
weakling would be 
harmful and ex- 
pensive to your 
business. 

The same condi- 
tions less apparent 
but equally as im- 
portant, obtain in 
your supplies de- 
partment. Consider typewriter ribbons, 
some of them coming through manufac- 
turing processes that crush out the life of 
the fibres, roughen the edges and leave lint 
in the weave that fills the type. The mi- 
croscopic view on the left shows the result 
of such a process—a rough saw edge, wear- 
ing on itself, typewriter and operator — 
crushed fibres already worn by the manu- 
facturing process and unable properly to 
absorb and re-distribute ink. Below 
on the right, is an 
enlarged view of 
of a Storms edge, 
smooth and even, 
properly cut and 
inked, the fibres 
round and full of 
strength for long, 
good service. 








— 


SELL the Storms Typewriter Ribbon and make permanent 
customers. In addition to the better profit, you get the higher 
prestige thal means steady, established trade. Write for 


STORMS 


H. M. 
COMPANY 


New York City 
DEPT. C 


Office 
World Bldg. 

553 Grand Ave. 
Brooklyn, N. Y. 
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(New Machines—Continued from Page 41 
Something New on Wheels. 

The Servibus is the name of a useful and clever device 
which rolls around on easy running casters and carries 
heavy books from place to place. It is nothing more not 
less than a light truck, built of tubing suitably braced and 
made in what might be called a three story formation. Th: 
Servibus is so made that each book has its own individual 
rack and need be removed only for posting. The books ar: 


kept in their proper places. The Servibus is made in thre 





“SERVIBUS’’.—A device for moving 
heavy books from place to place 


stock sizes to carry nine, twelve and eighteen ledgers re 
spectively. The illustration shows the model which carries 
eighteen ledgers. 

The device is made by the Lefebure Ledger ¢ ompany 
Cedar Rapids, Ia. Patent is applied for. The manufac 
turers offer to build Servibus trucks in other sizes to meet 


special needs. 


“Crampons” Protect Shipments Against Pilferage. 
T. E. Dingwall, Ltd., 53a City Road, London, E. C. 2 
England, manufactures “Crampons,” and a device to attach 


them to wrapped shipments. The “Crampon’” may bs 
likened to the familiar crown seal for bottles used in the 
United States. <A series of pointed prongs around the 
periphery forms the means of driving the “Crampons” over 
the joints of wooden boxes, in such a manner as to prevent 


unauthorized opening without detection When used on 
wrapped packages, the “Crampon” is driven through the 
layers of paper folded over the ends of the box or other 


container. The ends of the prongs are clinched in positio1 


by a special tool, comprising a pressure plunger mounted 
on a C-shaped arm. One end is inserted under the folds 
of paper to be sealed. The pressure plung: ris mounted o1 
the other end, with a lever which provides the power t 


clinch the “Crampon” in place 
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WHITLOCK & COMPANY 


DEALERS IN 
OFFICE FURNITURE AND SUPPLIES 
Prme-Proor SAFES AND VAULTS 


BANK AND COMMERCIAL STATIONERY 


RALEIGH.N.C. December 20th, 1922. 


The Shaw-Walker Company, 
Muskegon, Michigan 


7entlemen: 


A summary of our business for the past eighteen months 
- merchandise bought and sold = business connections 
made, and friendly intercourse between buyer and seller 
- the name SHAW-WALKER and the merchandise “BUILT LIKE 
A SKYSCRAPER” product, stood out in such contrast with 
other splendid concerns with whom we do business, made 
it necessary for us to look for the reason. Why? 


A splendid line of merchandise sold through the highest 
type of selling organization, co-opsration, persona} 
interest, and man to wan dealings, and many many friends 
made through satisfied customers. This, we believe, is 
the result of our survey. 


We began business a year and a half ago, and while we 
are a very small concern now, were much smaller then, 
and are indeed pleased to know that SHAW-WALKER had 

from the first a large part in what we term our success. 





We are glad to be a member of the family of SHAW-WALKER 
dealors, and hope that this family will grow each year 
through the addition of progressive dealers throughout 
the country, who want real service and friendship in 
business, together with a line of merchandise without 
an equal. 


With best wishes for your continued success, we are 


Yours very truly, 


OCK & COMPANY. 





WH: M iy thee 








Mr. Whitlock’s spirit towards Shaw-Walker is typical of the spirit 
existing between Shaw-Walker dealers and the factory. 


Progressive jdealers backed by “Built Like a Skyscraper” mer- 
chandise and Shaw-Walker co-operation are finding the Shaw- 
Walker line a highly meritorious one to handle. 


Shaw-Walker wants progressive dealers in cities where they are 


Built likea, not now aggressively represented. Write today. 


Skyscraper 





woop HAW-WALKE a 
wooD SERVICE 
SUPPLIES KNOWLEDGE 
SAFES FRIENDSHIP 











MUSKEGON, MICHIGAN 
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Filing Supplies 


—the product of specialists 


Oxford Filing Supply Co., 
382 Jefferson St., Brooklyn, N. Y. 


Please send samples and descriptive matter as 
offered in your O. A. February ad. 


(Attach this to your letterhead) 


' 
' 
‘ 
' 
' 
' 
' 
' 
' 
' 
‘ 








c 


Here’s why Oxtord 
‘Tabbed Folders sell 
so easily! 


Reason number one: See that under 
cut style tab? It gives plenty of 
room for name and address, or other 
information to be entered; and it is 
sturdier than a high, single-cut style 
tab. This one feature brings a lot of 
re-orders to our dealers. 


Reason number two: The fine, sturdy 
Oxford stock. Not the ordinary, 
coarse-grained manila, but a smooth, 
extra quality stock that makes a fine 
looking folder. Their consumer ap- 
peal is wonderful. We will gladly 
send free samples for your inspection. 


These distinctive Oxford features 
will bring you the profitable reorders 
that bargain prices cannot bring. 


Just send in the coupon below at- 
tached to your letterhead and we will 
send with these folder samples, com 
plete price list and descriptive matter 
on the entire Oxford line. 


Qxged FILING SUPPLY Co. 
382 Jefferson Street Brooklyn, New York 


New York Salesroom Philadelphia Office 


70 Duane St 911 Drexel Building 
Chicago Salesroom 


106 No. La Salle St. 


February, 1923. 
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An Auto Gumming Machine. 

Model i5 of the Feybusch auto gummer has recorded a 
distinct success which has caused the plant of the New 
Jersey Machine Corporation of 50 Union Square, New 
York, to run to capacity turning out machines. 

This No. 15 machine is built so as to run continuously 
with a minimum of attention. It is specially constructed 
and has a stop feed, which operates positively and assures 
dependable operation, proper tempering, and delivery of 
the wrappers at any speed desired. It will accommodate 
an eight inch stack of wrappers or a sufficient quantity 
for two or three hours’ work. 

There is a model for each different size of wrapping 
machine. 

“Worthmore” Economy Writing Pad. 

The Stationers’ Wholesale Supply Company, 509-15 South 
Wabash avenue, Chicago, IIl., is distributing the ‘““Worth- 
more” economy writing tablet for memorandum purposes. 








It is a substantial device, with a writing surface 44%x5% 
inches. It is used for transitory memos, which are quickly 
made, and destroyed in an instant. A waxen base, of deep 
blue, has superimposed on it a sheet of white tissue. This 
is protected by a sheet of transparent celluloid. Memoranda 
are made with a hard pencil, or even with the finger nail. 
This appears on the white tissue. When the memorandum 
is no longer wanted, the tissue is separated from the waxen 
base by lifting it up. The writing then disappears. 


Sheaffer’s “Lifetime” Pen Improved. 

The W. A. Sheaffer Pen Company, Fort Madison, lowa, 
has introduced some improvements in the “Lifetime” pen. 
A plated gold ring on the cap is insurance against splitting 
the cap in case it is forced unduly in closing the pen after 
use. The clip is now gold plated. An ebony lined finish 
is available; heretoforce the barrel has been chased. 








A New Model Autographic Register. 

The Standard Register Company of Dayton, O., has 
something interesting to say about a new covered model of 
their Kant-Slip register. It appears that this new model 
superseded the old style last October and has met with 
much approval since its introduction. The outstanding 
feature of the new register is that the pin wheels engaging 
perforations along the margins of the paper make it im- 
possible for the second, third or any additional copies of 
any forms to get out of alignment with the top sheet. This 
is a patented feature This register is made in different 
styles, all characterized by the covered model principle. 
[hey are found in the cash register type, having steel cash 
drawer and register the total, summary type, the secret 
roll record type and finally, the register which issues all 
copies from the machine. 

Che cash register type is used mainly by retail merchants 
for controlling both records and cash. This type retains 
one copy in the machine for checking purposes. The type 
which issues all the copies out of the machine is used not 
only by merchants, but by manufacturers for such forms 
as bills of lading, express receipts and the like. 

The company carries certain lines of loose leaf conven- 
iences such as aluminum sheet holders, slant slot binders, 
threaded post binders, etc. 

The new registers are finished in baked black enamel and 
are handsome machines. 


The “ThoNi” Duplicator. 

Thomas Niseen, Neue Friederichstr. 11, Berlin, C. 2, Ger- 
many, offers a combined duplicator and office printing 
machine. For duplicating foundry type is set and printed 
through a ribbon. As an alternative, a metal stencil is 
made on the typewriter. A sheet of thin metal is written 
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Standard 


B&P 


oose Leaf 


Devices 


A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 
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BooruM & PEAsE Co. 
New York 


147 


a 
~~ 
—_ ad 
— 


32 


—. 


=n6 


ej ¢ * att?”,.\) 
a Ee = 
y > =e 


4a 
~~ 


; 
~ 


te é 


s' 


, 
_ 
’ 


La 


i 
- 
= 


3 


(c— 


Da 
. 


—_ 
5 


St 


yw 
4a- 


~ 


s* 
Fe 


§ 


; 
~ 
| 

































































148 OFFICE 
4 4 
5 
‘ q 
‘ 
te + 
® q 
N 
Feo 
* 
; 4 
5 
4 
~ q 
a 
a 
j 
be 
eee aritess: 
; ; ; ; ; 3 $8 
6 ; . 6 ; ; fe 





Multiple Sales 
Follow Acme Staplers 


b 
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Staple orders come in steadily and bring to 
your store other business in goodly volume. 


Acme Staplers are standard equipment in 
modern offices. They have a multitude of uses. 
We make four sizes, each suited to a partic- 
ular purpose. The capacities overlap, so that 
one machine can be made to serve for several 
varieties of work. After you have sold one 
model into an office, you have good prospects 
of selling others. The excellent work Acme 
Staplers do makes additional sales easy. 


The Acme No. 1-—for heavy service, such as 
binding samples of carpets, roofing and other 
bulky materials. Capacity, 100 staples. 


The Acme No. 2—A general utility machine, 
driving a broad, flat staple which readily per- 
forates thick, tough stock—holds thin paper 
without tearing. Capacity, 50 staples. 


The Sure Shot—The most economical perma- 
nent fastener on the market. Stands varied 
and rough usage. Capacity, 100 staples. 


The Midget Binder—A desk machine of won- 
derful capacity. Sell one for every desk. 
Capacity, 100 staples. 


Opportunity for Dealers 


Investigate the Acme Stapling Machines. 
Numerous dealers consider them among their 
best sellers. Write today for detailed infor- 
mation. 


Acme Staple Co., Ltd. 


1643-47 Haddon Ave. Camden, N. J. 


LONDON: Kado Ltd., Atlantic House, Hol- 
born Viaduct. 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 

SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 

HOLLAND: Richard Weiniger, Singel 276, 


Amsterdam 
AUSTRALIA & NEW ZEALAND: Excelsior 


Supply Cv., Ltd., Sydney, N. S. W., and 
Wellington, N. Z. 
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on, as though it were a sheet of pape Chis forms the 


printing surface. The metal sheet is gummed to a 
in reverse position, and placed on the bed of the printing 
The writing is 
from in the usual manner. 


mechanism. then in relief, and is printe¢ 


Some New Steel Cabinet Devices. 


The Steel Equipment Corporation of Avenel, N. J., 
has perfected a useful storage cabinet which has a number 
of valuable features. It is made of metal furniture con 
struction throughout of heavy gauge selected furniture 
stock steel. It has double doors that fit nicely, but do not 
bind. The whole structure is oxy-acetylene gas welded, 
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“SECURITY” STEEL STORAGE CABINET ENCLOSING THE 


“SECURITY” CABINET FILE 

and the doors are equipped with three-way locking device 
and up and down bolts, control'ed by a substantial lock 
The shelves are strongly built to carry extra weight. They 
are adjustable on two-inch centers to any desired ht by 
means of key slots in the rear and bolts in the front of 
the cabinet 

Another new creation of the Steel Equipment Corpora 
tion is the “Security” cabinet file which includes flexible 
interiors to fit in the “Security” storage cabinet above de 
scribed. The interior of the storage cabinet is ranged 
like the interior of a “Security” office safe. By inserting 
fillers along the sides of the cabinet, the makers id it 


+ 


possible to use all of the many adjustable interiors which 


are made for the regular office safe. This includes all of 
the adjustable shelves and devices in the Security steel 
line. This amplifies the use of the new storage cabinet and 
brings it into line for the housing of filing devices as well 


as for the storage of surplus stock and other materials 


Shannon in New London Works. 
The Shannon, Ltd.. manufacturer of office specialties, is 


now operating in its new works at Wandswortl Two 
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We say “extraordinary” not 
only because the lead is so de- 


lightfully smooth and respon- 
sive, but because of the very 








shape of the pencil itself. rounded 
It is neither round nor hex- edges 
make 
agon, but a happy combina- jleasing 
° > ; “39 it | ' re) 
tionof thetwo. Anda pencil’s / remtits 
shape has much to do with ease j fingers 


and speed in writing—try a 
Ti-con-der-oga and see. 


You'll say, “I have never 
had so fine a 5e pencil.” 


DIXON 


-TI-CON-DER-OGA pas 


JOSEPH DIXON CRUCIBLE COMPANY H 
Pencil Dept. 98-J, Jersey City, N. J. : 

































Enlarged reproduction of first of a series of advertisements on 
Dixon’s Ti-con-der-oga to appear in “The Saturday Evening Post,” 
“American Magazine” and “System” 
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How Schwab dealers make more 
by buying less— 


7 VERY Schwab dealer and representative has be- 

hind him the most complete line of standard fire- 

proof safes, filing safes and Underwriters’ label safes, 
on the market today. 


This means, of course, that the dealer handling the 
Schwab line has the greatest potential sales possibili- 
ties—he can meet every safe requirement and need 
never lose a sale. 


In addition to the real business-getting value of the 
Schwab line, the dealer is protected against over- 
stocking by the Schwab policy of nominal investment. 
That is to say, Schwab does not require its repre- 
sentatives to carry on their floor an overwhelming 
stock and big variety of styles and sizes of Schwab 
safes. 


The fair and square Schwab business policy asks only 
that a representative stock of the leaders and quick- 
est sellers be carried—and then backs up the dealer 
with 48-hour shipments on-every one of the Schwab 
stock items. 


The Schwab dealer does not tie up his capital in a 
big stock; he is not carrying an inventory full of 
unsold merchandise; he does not have any “stickers” 
or “slow-movers” when he handles Schwab safes— 








—That is why he makes more by buying less: the 
most complete line at his command, with a nominal 
investment ; and a quick turnover (not to mention the 





substantial profit). , 

It pays to be the Schwab dealer. Your territory may 
be open. It costs you nothing to find out. Drop a 
line today to 


The Schwab Safe Company 


Lafayette, Indiana 
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cabinet plants elsewhere have been consolidated in the 
new factory. The plant at Stoke Newington, London, con- 
tinues in the production of card index supplies, printing 
and filing specialties. 


Trade Body Stops Unfair Advertising. 


In a case involving the simulation of advertisements and 
products of a competitor to the extent that experienced 
advertising men and the public were deceived, the Federal 
[rade Commission has ordered the Warewell Company, of 
Philadelphia, Penna., to discontinue such practices which 
in the opinion of the commission amounted to unfair 
methods of competition. 

The company is a publisher and distributor of books, and, 
according to evidence brought out in hearings before the 
commission, misled and deceived the public in the use of 
certain advertisements similar in form, illustration and sub- 
stance to that of the Little Leather Library Corporation, of 
New York City. 

The inquiry further developed that the Warewell Com- 
pany caused to be made sets of books almost identical in 
style and contents to that of books which had been adver- 
tised and sold for some time by the Little Leather Library 
Corporation. This simulation of product was accom- 
plished in large part by obtaining, through various means, 
information as to the source of supply and methods of the 
library corporation in the exploitation of its “Little Leather 
Library.” 

Samuel Silverman, Jacob Silverman, and Henry Green- 
blatt, partners in the Warewell Company, were prohibited 
by a specific order of the commission from continuing the 
foregoing unfair methods of competition 





Coast Man Visits Eastern Points. 


Bert Morris, known all up and down the Pacific Coast as 
a manufacturers’ representative handling several of the lead- 
ing lines, visited Chicago late last month on a trip to the 
eastern and middle western sections in the course of which 
he will visit the factories whose lines he handles. 


Business Show for Los Angeles. 

[The second Los Angeles Business Show will be held 
during the week beginning April 23 and closing April 28. 
The show will be held under the direction of Waldo T. 
Tupper, president of the Business Exposition Company, 
who believes that, although the first Los Angeles show was 
a great success, the second will far exceed it in every way. 


Federal Positions Open. 

The United States Civil Service Commission has an- 
nounced examinations for several positions in the classified 
s¢ rvice. 

Dictating machine transcriber, for departmental service 
at Washington, D. C.; $1,000 to $1,200 a year; applications 
close February 27. 

Internal revenue agent on sales and miscellaneous taxes; 
$1,800 to $3,600 a year; examinations held February 21. 

Junior statistical clerk for departmental service at Wash- 
ington, D. C.; $900 to $1,400 a year; position requires ex- 
perience in tabulating statistical data; examinations Febru- 
ary 14. 

Junior economist for section of statistics, Treasury De- 
partment, Washington, D. C.; $1,400 to $1,800 a year; col- 
lege or university graduates required; examinations Febru- 
ary 14. 

Application blanks may be obtained from the United 
States Civil Service Commission at Washington, D. C., or 
local secretaries in principal cities. 


Here is a Machine 


That Sells 


ona Single Demonstration 





The ELLIOTT 


Envelope Sealer 


Made to appeal to the 
man who has bought 
a few envelope sealers 
that turned out to be 
mechanical failures. 


Its simplicity attracts 
attention. 


Its sureness causes 
amazement. 


Its speed actually 
thrills you. 


Agents Wanted Everywhere 


Made by 


The Elliott Company 


ELLER LAR SRL LLL LLL EC ECL CLLR 


150 Albany Street 

i . 

Y Cambridge, Mass. 

vs Makers of the Famous 

Y ELLIOTT ADDRESSING SYSTEM 
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DIEMER 


FILING ENVELOPES 


Stationers’ Paper Goods 
appear to buyers gener- 
ally as beingmuch alike 
in quality, while in fact 
the quality varies ma- 
terially. It is import- 
ant that you select a 
quality linelike Diemer, 
for your customer will 
accept its quality as a 
measure of yourservice. 


The value to you of 
this buyer attitude is 
increased if your im- 
print appears on the 
goods. The best time 
to imprint is during 
process of manufacture 
when the paper is flat, 
and we are in position 
to handle the work for 
you promptly, at 
reasonable rates. Write 
us your requirements. 








Send for Catalog No. 30 





John F. Diemer Co. 


107-109 LaFayette St. 
New York 
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Furniture Market at San Francisco. 

The San Francisco Furniture Exchange at 180 New 
Montgomery street will hold its fifteenth semi-annual 
market February 10-15. The furniture market week since 
its inception in 1915 has had a marked growth. Retailers 
from far Western states have supported it on account of 
the great benefits derived. They come trom Washing 
ton, Oregon, Idaho, Montana, Utah, Arizona, Nevada 
Colorado, New Mexico, and California San Francisco is 
now recognized as the distributing center for the far 
West. Sales for 1922 show the largest volume of business 
in the history of the furniture business for this section of 
the country. 

Phenomenal building campaigns have been responsible 
largely for the exceptional activity in the furniture trade 
This has created serious difficulties. One will be the short 
age of merchandise due to the stimulating effect on the 
furniture trade of the tremendous building activities. An 
other is that the drafting rooms of the large architectural 
firms have been swamped during the past few months to 
meet the need during the early part of 1923. Industrial 
and residential lands in the bay district, a prominent East 
bay engineer claims, are being absorbed at the astonishing 
rate of two and one-half acres a day. 

Perhaps the most elaborate office furniture exhibit in 
preparation for market week is that of the Imperial Desk 
Company arranged by L. B. Downing, the local agent. A 
complete office with the latest models of desks, Imperial 
“Secretary” and chairs will be offered for the visitors’ in 
spection. The Royal Typewriter Company, Inc., is to sup 
ply the typewriter to add the necessary touch of office 
realism, while the Sanborn-Vail Stationery Company will 
furnish all the office accessories. Mr. Downing declares 
the exhibit will be complete to the smallest detail. 

The Commercial Associates, Inc., will have an exhibit of 
office chairs from the Sikes Company, of Philadelphia and 
J. K. Rishel Furniture Company desks. Other office fur- 
niture companies to be represented are the Jasper Desk 
Company, Webster Chair Company, Faucett-Vanmeter 
Chair Company, John A. Dunn office chairs, Durard Desk 
Manufacturing Company, the Logansport Manufacturing 
Company and the Davis Chair Company. 

A tribute to the importance of California as a furnituré 
market was paid recently by the selection of San Fran 
cisco as the place for the next convention of the National 
Retail Furniture Association. The San Francisco Con 
vention this year will mark its first departure from Detroit 
and Chicago. Surely California’s enterprise is as genuine 
as her sunshine, say local enthusiasts. 


Walnut Manufacturers Meet. 

The American Walnut Manufacturers’ Association held 
its annuai meeting at Chicago January 18. The following 
officers were elected: W. H. Day (Wood-Mosaic Com 
pany, Louisville, Ky.), president; Alex Schmidt (Kosse, 
Shoe & Schleyer Company, Cincinnati, Ohio), vice presi 
dent; J. C. Rodahaffer (Penrod Walnut & Veneer Company, 
Kansas City, Mo.), treasurer; Geo. N. Lamb (616 South 
Michigan boulevard, Chicago, IIl.), secretary. 

A report was made on the progress of the national ad 
vertising campaign on walnut to users of furniture, the re 
sults of which have been extremely satisfactory Che or 
ganization is composed of manufacturers of walnut lumber 
Literature on the use of walnut in furniture is distributed 


through the secretary’s office. In all classes of furniture 
walnut has made very appreciable gains in popularity. In 


dining room and bed room furniture walnut now completely 
dominates the field, and has made large gains in living 
room furniture. In the last two years walnut has been 
used also to a very considerable extent in the better grades 
of office furniture, and is now manufactured by a large 
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5x3 Card File 
Style 8014 






Check File 
Style 8012 


6x4 Card File 
Style 8016 


er 
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Quality 


UDGED from every angle, beauty of design, 

smoothness of operation, stamina and durabil- 

ity, there can be no finer office furniture built 
than our 8000 line. 







Over a half century of experience in specializing 
Letter File Style 8002 in steel fabrication, backed by ample facilities for 
large scale production enables us to offer Quality 


. at a most economical and advantageous selling 
These features are incor- 


porated in the 8000 line: figure to the dealer. 
1. Solid cast bronze trim. To the Dealer 
2. Extra coats of enamel. Now is your chance to secure ex- 
3. Hand rubbed finish. clusive representation in your city. 
4. Shelves between drawers. Write for our plan. 
5. Full progressive roller sus- 
pension—with two saddles. THE VAN DORN IRON WORKS CO. 
CLEVELAND 


New York Chicago Philadelphia Pittsburgh Detroit 


*“« Mastercraftsmanship-in-Steel’’ 
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Mr. Dealer— 


Here’s a Dandy 
COUNTER SALESMAN 


To make Money for you 

















Set This Sign 


(By its patent holder) 


— 


ona 


HORN fs 






‘instant”’ 


DESK 


and Handy 












an WATCH YOUR SALES GROW! 


(Backed by our National Advertising) 






We have a SPECIAL PROPOSITION to make you. 
Write us—the Sign is FREE with your First Order. 


W.C. HORN, BRO. & CO., 200 Fifth Ave., NEW YORK | 
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number of concerns producing office equipment. The popu- 
larity of walnut has also resulted in the making up of steel 
office furniture to harmonize with the natural wood that is 
being used in so many offices. 

The supply of walnut has been maintained fully during 
the past year, according to Geo. N. Lamb, the secretary, 
and the prospects for the coming year are that more than a 
sufficient quantity will be available for all needs. Logging 
conditions have been particularly favorable, due to the open 
winter, and all the mills have been running to capacity. 
The transportation situation has been improved greatly, 
and cars are now available for both incoming logs and out- 
going shipments of lumber. 


A destructive fire in the plant of the Enterprise Tool & 
Metal Works, 126 South Clinton street, Chicago, IIl., put 
a “Y and E” filing cabinet to a severe test. The company’s 
stock and cost records, orders, paid invoices and corre- 
spondence were contained in a No. 5804 B 2 “Fire-Wall.” 
cabinet. It adjoined an old style safe. The fire was hot 
enough to melt the combination and brass knobs on the 
old safe, showing a temperature of at least 1,750 degrees 














“FIRE-WALL” CABINET AFTER HOT FIRE. 


Fahrenheit. The trim melted off the filing cabinet and the 
top, while remaining intact, was swelled considerably. The 
records contained were readable. The tops of the papers 


were charred a bit 


The drawer latches functioned well. The drawer fronts 
buckled under the high temperature, which caused the 
latches to jam the drawer fronts. This has the effect of 


practically binding them and making the openings almost 
leak proof. While the latch springs were slightly annealed 
from the heat, they worked well after the case had cooled. 
The file was in such good operative condition that the 
owner touched up the case a trifle and placed it in the 
shop for filing service there. 


These three things are useless: To think without work- 
ing, to speak without doing, to wish without willing.—What 
Next (Dennison Manufacturing Company). 
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The ECONOMY 
WRITING PAD 


A Live Specialty for Stationers 


Dealers now handling it report sales 
to almost every visitor in their store. 
It is the newest item in scratch pads— 
invaluable for temporary memoranda. 


Convenient Everlasting Unique 








Send Ten Cents 
For A Sample 


An Examination 
Will Convince You 
of Its Merit 











Just write your ‘memo in the usual 
way—when it has served its purpose, 
lift the cover?and the writing dis- 
appears. 


The Economy Writing Pad is an ex- 
cellent advertising novelty when 
imprinted with your name, business, 
phone number, address, etc. 


RETAILS AT 20c 


Wholesale--$14.00 net, per gross 


12.00 net, per gross 
in ten gross lots 


1.25 net per dozen 


Send us your order 


Stationers Wholesale Supply Co. 


E. E. BLANKEMEYER, President 


WHOLESALE COMMERCIAL STATIONERS 
LOOSE LEAF SPECIALISTS 
MAKERS OF THE ODD SIZES OF GUIDES 


511-515 So. Wabash Ave. CHICAGO, ILL. 
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Service--Plus 


§ Are you experiencing difficulty 
in obtaining deliveries — either 
stock or special binders? 


{ The facilities and equipment of 
the CESCO factory enable us 
to satisfy the most exacting 
requirements. 


§ Stock Binders and Forms are 
shipped the same day. 


{ Special Binders with stock 
metals are shipped in 6 days. 
Special Metal Parts 10 days. 


{ Where quicker delivery is re- 
quired than the above schedule 
our Special Service Department 
is eager and willing to help you. 


| Catalog and dealers’ discounts 
on request. Also full details of 
our Group Buying Plan—a plan 
that is saving the larger dealers 
25% to 33 1/3% on their Loose 
Leaf requirements. 


LOOSE Ce2sco LEAF 


























Ghe CE.SHEPPARD CO. 
Van Alst 14 § HSE, Long island City 
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Fifteen Years Ago. 


Views and News that Helped to Make Interesting the Feb- 
ruary Issue of Office Appliances in 1908. 


Mechanical devices of utility to street traction compa 
nies were described in the abstract of a report by F. E 
Smith, presented to the American Street and Interurban 
Railway Accountants’ Association. 

“Getting Business by Telephone,” by R. R. Shuman, 
suggested a plan whereby the commercial stationer could 
drum up trade over the telephone, saving time for both 
the customer and himself. 

Allen Lonsdale.told “How Some Salesmen Become Pro 
prietors.” The problem was answered in a sentence: “It 
is the salesman who cultivates his business sense that will 
go up.” 

\ new feature was a portrait section showing promi 
nent members of the office appliance trade. The initial 
offering showed men in the Chicago division. 

The market for typewriters and other office appliances 
in Old Mexico was described by a salesman who had trav 
eled the country several years. 

The Bennington Typewriter Company, Grand Rapids, 
Mich., was considering a manufacturing location at Cleve 
land, Ohio. 

The Chicago business show was scheduled for two 
weeks beginning February 8. 

M. S. Eylar was appointed general foreign representa 
tive of the L. C. Smith & Bros. Typewriter Company . He 
had been metropolitan manager for the Underwood Type 
writer Company. 

The Leopold Desk Company, Little Rock, Ark., rein 
corporated with capital stock of $100,000. A general bus 
iness in the manufacture -of office furniture was author 
ized. 

Thirty branch managers attended the sales convention of 
The Macey Company at Grand Rapids, January 14-18 

Thomas K. Brownell terminated a thirty-six years’ en 
gagement with the Shaw Blank Book Company. 

A narrative recounted the early opinion of Thomas A. 
Edison regarding the typewriter. The crude model devel 
oped by Sholes was brought to him as a manufacturing 
proposition. Mr. Edison ran a speed contest. He tried 
a sentence on the typewriter and an assistant wrote the 
same sentence in longhand. The assistant wrote the sen 
tence three times while Mr. Edison punched it out once on 
the keyboard. This seemed evidence that the typewriter 
was not practical. 

W. S. Allen discoursed on “The Typewriter in the Sta 
tionery Store.” 

The Kalamazoo Loose Leaf Binder Company was plan 
ning the erection of a branch factory near Birmingham, 
England. The European field had been looked over pre 
viously by Harry F. Bushong, vice president 

A Hot Finish. 


Mrs. Jellus (in husband’s office)—That new typist is a 


peach. 

Husband (astonished)—Why-er-what do you mean, my 
dear? 

Mrs. Jellus—She'’s going to be canned.—Boston Tran 


script. 
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The Masters Line of Office Chairs 








No. 1196 Nos. 1198 (4 foot) and 1199 (6 foot) No. 1196% 
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-— ss You cannot appreciate the distinctive quality : 
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S| | and beauty of this new 1100 Line until you 
a KH see it. 
i i You cannot sell these chairs effectively to your 
, high grade c T ily the 
ugh grac ustomers until y show them on 
No. 1197 gh grade custo u you show them o 
vour floor. 
Even to minor details of design and trim- 
mings our 1100 Line matches the Paneled Co- 
_ lonial suites of the leading desk manufac- 
turers. A Tr 
You can assemble matched up suites right rs 
from stock with this series and your regu- } \ 


lar desks and tables. 


There is substantial profit and business-build- 
ing prestige in this line for you. Order a sam- 
ple set and put yourself in position to get your 
share of this worth-while quality business. 





Handsome portfolios of sketches 
furnished on request, without charge 


The Taylor Chair Company 
Bedford Ohio 
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The B-Label Safe that possesses 
Sreater strength 





Buyers are coming more and Because of its exceptionally heavy 
more to know that strength construction the Berloy B-Label 
is equally as important in a Safe (above) possesses an unusual 
safe as fire-resistiveness. amount of strength. Greater 
For, of what value is protec- protection to records is insured. 
tion to records from heat if, In the Underwriters’ Laborator- 
in a severe conflagration, the _ ies tests this safe revealed an ex- 
safe falls several stories and tra safety margin of nearly 50%. 
breaks open,—or, if falling Write today for Bulletin 1551 
columns wreck it ? showing detailed construction. 


THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston New York Minneapolis San Francisco 
Chicago St. Louis Philadelphia Kansas City 
Dallas Roanoke Jacksonville Lous Angeles 
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PASSED AWAY 

















The Hon. Vincent A. Taylor. 

One oi the big men of the chair industry, a leader in busi- 
ness as well as in public affairs, the Honorable Vincent A. 
laylor passed away at his home in Bedford, Ohio, on De- 
cember 2 at the age of seventy-seven years. Mr. Taylor 
was born at Bedford, enlisted in the Union Army at eigh- 
teen, and, returning from the war, joined his father and 
brothers in the chair manufacturing business, which was 
even then a leader in the industry, having been founded by 
his grandfather at Bedford many years before. 

Mr. Taylor was a leader in every field he touched. He 
was prominent in city, state and national politics and for 

number of years represented his district in the Congress 
of the United States 

On another page is a sketch of Mr. Taylor’s life, out- 
lining his many useful activities. 

' + & 
Robert G. Horton. 

Robert G. Horton, a salesman for the Munson Supply 
Company, passed away January 9th after being confined to 
his home in Elkhart, Indiana, for about two months with 
Bright’s disease. Funeral services were held in Albany, 
N. Y., at his former home on January 12th 

Mr. Horton joined the sales force of the Munson Supply 
Company in 1910 and soon demonstrated his ability as an 
expert salesman. By his honesty, untiring efforts and good 
nature, he soon won a place in the hearts of those who 
knew him. 

In the twelve years he traveled for the Munson Supply 
Company he covered nearly every state in the Union and 
every province in Canada and was known by a host of 
concerns up and down the land as the “jovial fat man who 
solid rubber keys for typewriters and adding machines.” 

Mr. Horton is survived by his widow, Mrs. Gertrude 
Horton, and one daughter, Margaret. 

k + 
Thomas E. Hines. 

Thomas E. Hines, formerly with the Lowman & Hanfore 
Company for several years and more recently associated 
with Trick & Murray and the John H. Neatby Company 
took suddenly ill while downtown, December 31, and was 
removed to a hospital, where he died from an illness 
diagnosed as plural pneumonia. Mr. Hines was well known 
to the Pacific coast stationery and office equipment trade. 
He is survived by his wife, Mrs. Effie Hines, and three chil- 
dren, a boy and two girls. Mr. Hines’ mother passed away 
a week preceding his own demise, willing a large estate to 
his minor son 

x - & 
Leveret C. Corder. 

Heart disease carried away Leveret’C. Corder, superin- 
tendent for the Cahen-Stradthoff Stationery Company, Los 
Angeles, Calif. He was forty-nine years old, and had been 
with his employes twenty-six years. The widow survives. 

' & 
George W. Young. 

\ veteran employee of the Todd Protectograph Com- 
pany, George W. Young, passed away at Fort Worth, 
Texas. He was general agent at Fort Worth, hav- 
ing entered the Todd service in 1911. Two sons, Edward 
W. and George Y., have been in the Todd sales organiza- 
tion for a short time, and are continuing the work of the 
Fort Worth branch. 
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HE MONGOL is a “grit- 


less” pencil. 


For ninety days the ingredi- 
ents which constitute the lead, 
are ground, mixed and “stirred” 
together so that not a trace 
of grit remains to scratch when 
you write. 


All Eberhard Faber products 
are made with similar care. 
That’s why so many people ask 
for them by name. 


Made in five 
perfect degrees: 
No. 1—Very Soft 
No. 2—Soft 
F—Medium Soft 
No. 3—Hard 
No. 4—Very Hard 


Try one yourself ! 


Write on your letterhead for a January 1923 price 
list, service booklet showing dealer’s helps and full 
length pencil for your own use. 


Write to the General Offices, 37 Greenpoint Ave., 
Brooklyn, N. Y. 


EBERHARD FABER 


“The Oldest Pencil Factory in America" 
NEW YORK 
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SEND FOR SAMPLES 


Quality Cards 
at a Low Price 


ERE is an amazing value 

in low priced, horizontal 
ruled, 3 x 5 cards. These are 
not to be mistaken with the 
“cheap” variety now flooding 
the market. Miami Brand 
Cards are real cards that will 
stand the most rigid writing 
and erasing tests. They are 
regularly stocked—not a job 
lot—and bear the “Supreme 
Quality Filing Supplies” trade- 
mark—a guarantee of fine 
value. 





Orders for less than a full 
box (10,000 cards) not ac- 
cepted. One weight — one 
style—one size. No variations 
—as the price of these cards 
prohibits special orders. 


Send for full information, price 
and samples today. We are cer- 
tain that you will want to order 
when you test this card and learn 
how little it costs. 


THE WABASH CABINET CO. 
Desk 6, Dept. B. Wabash, Ind. 
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FILING SUPPLIES and CABINETS 


























Earl Russell Reed. 


\n injury in an automobile accident caused the death of 
Earl Russell Reed, one of the staff of the Wilson-Jones 
Loose Leaf Company, San Francisco, Calif. He was taken 
to a hospital after the accident, and discharged in a few 
days. Later he became seriously ill, and re-entered the 
hospital. It was found that the bony structure of his head 
was injured, but that it was then too late to operate. Mr 
Reed served in the United States Navy during the war 
Interment was at the Presidio. 

- - + 
Mrs. Martha Stickney. 

Mrs. Martha Stickney, who had many friends among the 
typewriter men, passed away in January at the J. B. 
Murphy hospital, Chicago, Ill, following an operation 
Mrs. Stickney had made her home with W. L. Stickney, her 
son, for about twenty years. Practically all these years 
Mr. Stickney was with the Remington Typewriter Com 
pany, and many of his associates met his mother during 
this time. 

Interment was at the former home, Syracuse, N. Y. 
Surviving are Mrs. Albert Cooper, Syracuse; Mrs. John F. 
Snyder, Svracuse; Robert L. Stickney, Syracuse; W. L. 
Stickney, vice president and general manager of the Ameri- 
can Banking Machine Corporation, Chicago, III. 

+ - + 
Frank J. Wieners. 


Frank J. Wieners, who had charge of the stock room of 
the Shipman-Ward Manufacturing Company, Chicago, IIlL., 
died suddenly in January. He was fifty-six years old. Mr. 
Wieners is survived by the widow and a married daughter. 

x oe © 
Charles F. Ward. 

Charles F. Ward passed away in a hospital at Rochester, 
N. Y., January 12. He had been ailing for three years. 
Mr. Ward had been an inspector for fifteen years with 
the L. C. Smith & Bros. Typewriter Company. The widow, 
a sister, brother, two daughters and three sons survive. 

“ k © 


Addison C. Thomas. 


Addison C. Thomas, who is credited with having intro- 
duced the typewriter into the telegraph service, passed 
away at Chicago January 23. He was a newspaper man 
of the old school, and spent most of his active career 
in the service of the Associated Press. He was retired on 
a pension some years ago 

It is said that he demonstrated the practicability of 
transcribing Morse code from the sounder by typewriter 
in the ’80’s. The experiment was successful, and it be 
came possible to increase the volume of news transmitted 
to the daily papers. 

Mr. Thomas is survived by the widow, a married daugh 
ter and a son. 

* F & 


E. W. Noyes. 

On Sunday, January 21, E. W. Noyes of the Noyes 
Paper Company, Haverhill, Mass., dropped dead as a re 
sult of heart failure. He is survived by his wife and two 
daughters. Mr. Noyes has many friends in the paper and 
stationery fields who will be deeply grieved to learn of 
his passing. He had been in business more than twenty 
years and was a member of the National Association of 
Stationers and Manufacturers. 

' k + 
Leo Buttner. 
l.eo Buttner, a man widely-known in the rubber stamp 


trade, passed away on his fifty-seventh birthday at Brook 
lyn, N. Y. He had been with R. A.”"Stewart & Company, 
Inc., New York, N. Y., and with Theodore Moss Company, 
Inc., Brooklyn. 
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F you had to do your chief ac- 

countant’s work, Mr. Execu- 
tive, you would not hesitate to 
investigate Elliott-Fisher. 





Your executive mind would 
not countenance those wasteful, 
time-consuming operations, if you 
were advised that Elliott-Fisher 
does the same work automati- 
cally and accurately, in one 
operation. 

Your chief accountant deserves 
at least the same facilities you 
would expect were you working 
for him. Your own interests are 
involved—remember that. 

Elliott-Fisher puts the chief 
accountant in a position where 
he can do some useful planning, 
analyzing and real constructive 
work unhampered by needless 
plodding—because Elliott-Fisher 


puts the accounting end of a busi- 
ness on a maximum production 
and minimum motion basis. 

It does each day’s bookkeeping 
completely—and proves the work 
without additional effort. 

Any intelligent clerk can quick- 
ly learn to operate Elliott-Fisher. 
The equipment itself is the most 
durable made. 

Why don’t you have us send 
you some facts about the work 
Elliott-Fisher is doing for 
cerns in your line? Without cost 
or obligation we will gladly 
make an analysis of the account- 
ing routine of any business, or 
show you how you can secure a 
dailystatement of thecondition 
of your business. Let us tell you 
how Elliott-Fisher will make that 
possible. 


con- 


ELLIOTT-FISHER CO. 
342 Madison Ave., New York, N. Y. 


Branches in all large cities 


Elliott-Fishe1 


Accounting and Writing Machines: 


APPLIANCES 



















Elliott-Fisher best meets the re- 
quirements of modern accounting 
by furnishing: 
INSTANT PROOF OF 
ACCURACY 
Without extra work or effort. 
MAXIMUM PRODUCTION 
The flat writing surface makes pos- 
sible the writing of many records 
at one operation. 
PERFECT LEGIBILITY 
On original and required copies. 
CURRENT INFORMATION 
Facts and figures readily obtain- 
able. 
A quarter century of study and re- 
search hasdevel 
the Universal Ac- 


—ELLIOTT- 
FISHER. 


There is one which 
fits your business. 























Ai list of concerns using Elliott-Fishers 
reads like a“*Who's Who” of American 
business in every field, The total exceeds 
15,000 firms and covers more than 400 
different lines of business. Investigate! 


Y 
if 
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Flat Writing Surface 
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Manufactured by GEO. E. FOX & CO. 


319-325 WEST OHIO STREET, CHICAGO, ILL. 








OTHING in- 

terests buy- 
ers sO much as 
stories of the 
sales success of 
an article. 

A story of un- 
questionable 
success is that 
of Fox de Luxe 
Desk Pad. 


“FOUR - IN 
ONE” com- 


bination: desk 
pad, year’s cal- 
endar, __ perfor- 
ated memo pad 
and a  tele- 
phone list; a 
combination of 
utilities essen- 
tial to every 
business house. 
The pad is 17x 
30 inches with 
calendar at- 
tachment on 
the left. 
OX recom- 
mends the 
Linoleum Desk 


Pad for the use 
of workers de- 
sirous of a 
smooth writing 
surface. 

A writing pad 
minus the per- 
ishable blotter 
which tears and 
soils so readily. 

Clean _ ink 
spots with soft 
damp cloth. 




















Fox de Luxe Desk Pad 








Fox Linoleum Desk Pad 





U-NEED-ME 


(REGISTERED) 


DESK PADS 


NE of the 

120 styles of 
desk 
evolved by Geo. 
E. Fox & Co. 
An article 
viding 
tion to user and 


pads 


pro- 


satisfac- 


a remunerative 
sales article 
to the 
that feature it. 


he uses 


ETAILED 

information 
regarding the 
high grade of- 
fice specialties 
designed 
manufactured 
Fox 


and 


by Geo. E. 
& Co. 


obtained 


may be 

from 
the main office, 
319-325 W. Ohio 


Street, Chicago, 
Jilinois. 
HIS pad 


should in- 
terest supply 
departments of 
organizations 
where constant 
replenishing of 


desk blotters to 


a large force of 
desk workers 
means unneces- 


Sary company 


expense. 
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Edward S. Foster. 


Edward S. Foster, treasurer of the Crocker Pen Com- 
pany, Everett, Mass., passed away at Magnolia, Miss. He 
had varied industrial interests. He was educated as a civil 
engineer, and later undertook commercial and financial in- 


terests. 
“ u © 
Frank R. Gailey. 

Frank R. Gailey, for more than twenty years a stationer 
and bookseller at Lisbon, Ohio, passed away at the age of 
sixty-one years. 
and a son. 

-“ © 
Andrew J. Lauver. 

Andrew J. Lauver, treasurer of the Burroughs Adding 
Machine Company, passed away at Miami, Fla., January 17. 
He had been in ill health a year and one-half. The day 
before his demise Mr. Lauver had been re-elected treasurer 
of the Burroughs company. 

Previous to joining the Burroughs organization in 1906 
Mr. Lauver was head of the order department and a direc- 
tor of The National Cash Register Company. In 1907 he 





THE LATE ANDREW J. LAUVER 


became assistant general manager of the Burroughs, ad- 
vancing to general manager in 1910, when Alvan Macauley, 
resigned to go with the Packard Motor 


In 1922 Mr. Lauver became treasurer. 


the incumbent, 
Car Company. 
Surviving are four children: John, office manager of the 
Dayton office of the Burroughs company; Harold, who is 
connected with Keane, Higbie & Company, Detroit; Miss 
Bessie, a student at the University of Michigan; Miss 
Dorothy, who is attending a private school at Detroit. 
Mr. Lauver was a member of the Detroit Club, Detroit 
Athletic Club, Detroit Golf Club and Palestine Lodge 


New Buyers’ Guide Out. 

[he 1923 edition of Walden’s Red Book, published by 
Walden, Sons & Mott, Inc., of New York, has just reached 
us. This edition seems to be somewhat enlarged. It con- 
tains an alphabetical list of firms on blue paper, a printers’ 
section on India paper, stationers’ section on white paper, 
plate engraving section on goldenrod, 
machine composition section on cream, electrotyping sec- 
tion on pink, and photo engraving section on canary. It is 
believed that the different colored papers facilitate the find- 
ing of the different departments. 


steel and copper 


The book is bound in a good grade of cover stock and 


is well arranged, giving a comprehensive guide to the 
graphic arts, including stationery, paper and all allied trades 
The names are listed alphabetically and also are classified 
under different divisions, so that practically anything in 
the line of supplies for office machines can readily be found 


under its proper classification. 
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He is survived by the widow, a daughter * 
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Oo you 


The pencil is a staple. Because of this 
many dealers stock a number of brands and 
then forget them. They think pencils sell 
themselves—and they do. But profits on 
pencils are like profits on anything else— 
they increase in proportion to the amount of 
attention given them. 


Think not only of the novelty item which 
gives a large profit once but of the staple 
items which give a small profit many times. 
The hundred customers who buy their 
pencils from you at five cents apiece cer- 
tainly buy more than the purchaser of a five 
dollar novelty item. You get turnover on 
pencils and that is what counts. 


Perhaps you have never thought it worth 
while to investigate Penex Pencils. But the 
more you think of the staple, profit-making 
pencil the more you will be inclined to do 
everything possible to make that profit larg- 
We would like to tell you how Pencil 
Exchange and Penex Pencils can help you. 


et. 


Write for samples, prices 
and the interesting Penex 
proposition. 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 


New Jersey ieads 
in Pencil - 
tien Pencil Ex- 
change helps 
maintain the lead. 
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Karpen Chairs 


Your profit and loss statement for 
1922 will aid you materially in the con- 
duct of your business this year. What 
it tells about your office chair depart- 
ment has a direct effect on the Karpen 
business. If you handled our line, it 
will show in what degree we co-op- 
erated with you in selection of stock, 
in advertising and selling. If you did 
not handle Karpen Chairs, perhaps we 
can show you where your furniture 
department will benefit by putting 
them in. 


It will be a pleasure to explain our 
service. 


S.tKarpen & Bros. 


Michigan City 
Chicago New York 








KARPEN 


Guaranteed 
Construction 


FURNITURE | 


CHICAGO 
MICHIGAN CITY -NEW YORK 74 




























Ad Club Celebrates Franklin’s Birthday. 


The Toledo Advertising Club celebrated the birthday ot 
Benjamin Franklin, January 17, 1923 Louis L. Busse 
assistant manager of The Franklin Printing & Engraving 


Company, Toledo, had charge of the special noon program. 
The speaker of the occasion, who was attired and cleverly 


made up as Benjamin Franklin, gave an interesting talk on 


the life of the great statesman—writer—inventor—scientist 
philosopher. The souvenir of the dinner was a well exe 
cuted steel engraving of one of the most popular Franklit 


portraits. 
As each anniversary of the birth of the celebrated Frank 
lin rolls around, more and more people come to a greater 


appreciation of the character of Franklin, who was perhaps 


\merica’s greatest statesman and in the days of his activi 
ties one of the foremost publicists in the world. The life 
of Benjamin Franklin is an inspiration. No citizen of this 


country contributed so much, in so many ways, to the 
public good as Benjamin Franklin. Many people through 
out the world are enjoying the benefits of inventions whi 
he freely gave 

At the evening meeting of the club's celebration was held 
what was termed their “21l-in-22” banquet, a special fea 
ture for the boys who had attained their majority in 1922 
This event proved a lively success and the con 
the meeting marked “the end of a perfect day.” 


Goldblatt Joins Royal Chicago Staff. 

Robert C. Goldblatt, who has covered an important loo 
territory in Chicago for the Remington Typewriter Com 
pany for fourteen years, has joined the Royal organizatior 
to cover the same field 

In his sales work in the past Mr. Goldblatt has several 
times led his associates. In 1909, his first year of service 
he was presented with a gold watch, inscribed, “First Prize 
for the Year 1909.” Later his sales record won special 
recognition in the company’s national contest. In 1923 he 
led the Chicago organization in sales. 


D. S. McChesney Weds. 


The many friends of Donald Stevenson McChesney, son 
of Mr. and Mrs. Francis H. McChesney, of Syracuse, N. \ 
will be interested to know of his marriage to Miss Marion 
D. Pennock, daughter of Mrs. John Downer Pennock, 2002 
West Genesee street, at eight o’clock on Saturday evening, 
January 6 The ceremony was performed at the Pennock 


residence by the Rev. Dr. John H. Applebee, and was one 
of the most important social events of the winter in Syra- 
cuse. The decorations were of exceptional beauty Mrs 
Pennock and Mr. and Mrs. McChesney received the guests. 
Ihe bride’s sister, Miss Helen Pennock, was maid of honor, 
and her sister-in-law, Mrs. John Winthrop Pennock, was 
matron of honor. The bridesmaids were Miss Janet F. 
McChesney, sister of the bridegroom; Miss Mary Wallace 
of Washington, D. C., daughter of the secretary of agri- 
culture; Miss Valeria Knapp of Boston, Mass., and Miss 
Margaret Reid of New York. 

Harrison Thomas of Pittsburgh, Penna., was best man 
for Mr. McChesney. The ushers were William E. Cooper, 
Conshohocken, Penna.; James Cooper, Lawrence Brown of 
Rome, and Robert Telfer of Middleton, Mass. 

The ceremony was followed by a wedding supper, afte: 
which the bride and groom left for a wedding journey 
Quebec, Can., where they will participate in the winter fes 
tivities, for which the Canadian city is famous. They I] 
be at home after March 1 in Victoria place, Syracus: 

The father of the groom is head of the commercia! sta 
tionery house of Hall & McChesney, Inc., of Syracuss 
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How Ingersoll Dealers Get 
Big Pencil Business NOW 


The Ingersoll “Jot-it-down’” memo book plan for 
starting 1923 pencil business January second—and 
keeping it up all the year ’round—is a big success. 





Our dealers began getting big pencil business the 
second day of January just as we had planned. And 
their success has been so pronounced that we have 
decided to continue the plan another month. 


4 y 
4 4 
“2 


Therefore, if you didn’t get in on it at the start, you 
can do so now. Write us at once. Use the coupon 
below to get details. 


FREE rs 


A sales idea that sells pencils by suggesting a use for pencils. 
A 72 page memo book, attractively bound, printed on good 
paper with twenty pages of useful information—postal rates, 
calendars for 1923 and 1924, population of principal cities and 
50 blank pages ruled for memoranda. One to give each cus- 
tomer who buys an Ingersoll Pencil. An attractive Window 
Display to feature this free offer. All the material to enable 
you to get your share of the big commercial pencil business. 
Ingersoll Pencils are replacing old-fashioned wood pencils 
everywhere. Big establishments are equipping stenographers, 
bookkeepers, checkers, clerks—all pencil-using help—with 
Ingersolls. Everyone who sees them wants one. Models 
for every writing need. This is why Ingersoll dealers are 
getting big pencil business—NOW. Do you want your share? 
Write today for full information of our first-of-the-year as- 
sortment and the sales helps that move it. Don’t pass up 
profit. Act NOW. Use the coupon. 


Ingers oll Pencils 


Z | Za 50¢ - $1 and up 


oe 


ny 


A 


¢ 





These Aluminum 
Models Retail for 





A 


_— = S SS SS SS Se Se See eee eee eS 


These Rolled 





Silver Plate g , ' . 
eae , Ingersoll Redipoint Co., Ine. 
for , 461 Fourth Avenue, N. Y. City. Dept. 302 
3] each ! We are interested in first-of-the-year pen- 
I cil business. Please send us your FREE memo 
book plan. 
L 
i 
INGERSOLL REDIPOINT COMPANY, Inc. ; poe. 
Wm. H. Ingersoll, Pres. : 
461 Fourth Avenue New York City Address nasil 
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Sheaffer Dealer Window Display Contest for 1923 


$1325 In Cash Prizes 


For Three Special Season Displays 











Display No. 1-$275 


School and College Com- 
mencement Period from 


March 1 to August 1. ber 1 to 6. 








Display No.2-$275 
School and College Open- 
ing Period from Septem- 


Display No.3-$275 


Christmas Special Display 
from December 1 to 7. 




















Each Window Display Nos. 1, 2 and 3 Will be Divided Into Eight Prizes, as Follows: 


Third Prize... . $35.00 
Fourth Prize.. 25.00 


. .$100.00 
50.00 


First Prize 
Second Prize. . 


Seventh Prize $15.00 
Eighth Prize... 12.00 


Fifth Prize... .$20.00 
Sixth Prize.... 18.00 


Three Special Grand Prizes Totaling $500 


For the Dealers Receiving the Highest Percentage on all Three Window Displays for the Year. 


First Prize $250 Second Prize $150 Third Prize $100 


RULES GOVERNING CONTEST 


The method of deciding the winners of each 
Window Display and also the Grand Prizes of 
$500.00 will be on the point basis, as follows: 
Highest score wins first prize; second highest, 
second prize, and third highest, third prize, etc. 


First Prize . ...Seores 10 points 
Second Prize .. Scores 9 points 
Third Prize .Seores 8 points 
Fourth Prize ..Seores 7 points 
Fifth Prize Scores 6 points 
Sixth Prize ..Seores 5 points 
Seventh Prize ..... ...Seores 4 points 
Eighth Prize ... ..Seores 3 points 


We will also present every dealer who does 
not win a prize in any of the three displays, and 
who has forwarded a photo of his three window 
displays, a ‘‘Lifetime’’ pen when last photo of 
all three windows has been received by our Ad- 
vertising Department. 


Here is one of the most liberal offers ever 
made on a dealer Window Display Contest. We 
will furnish every dealer a suitable supply of win- 
dow material and awards will be based on the 
most original and embodying Eye Attention Value 
and Sales Value display. 


The three judges selected will be men of the 
Highest Standing—Prize Winners will be an- 


nounced and Window Displays illustrated in is- 
sues of our House Organ, “Sheaffer’s Lifetime.” 


Do not fail to keep the time in mind to have 
these Period Window Displays appear and make 
every effort to get a slice of the Purses offered. 


Make the Grand Prizes the ones desired. 


Flat Photographs of Display Windows, size 
8x10, must be in our possession on the various 
displays on dates listed: 

Display No. 1—Not later than August 10. 


Display No. 2—Not later than September 15. 
Display No. 3—Not later than December 10. 


All displays must remain in window time spe- 
cified by us, one week beginning date announced 
above on Displays Nos. 1, 2 and 3. 


Window displays to contain only Sheaffer mer- 
chandise. They will be judged as to the complete 
line of Pens, Pencils, Giftie Sets, Skrip and Sun- 
dries displayed. 


In the event of a tie for any prize offered, a 
prize identical with that tied for will be awarded 
to each tying contestant. 


Every Dealer Eligible. Open to all. 





Each Contestant forwarding Photos of the Three Displays awarded “Lifetime” Pen 





Rules governing Window Display Contest conducted by 


W.A. Sheaffer Pen Co., Fort Madison, Iowa 
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Los Angeles Stationer Starts Chain Stores. 


Jack E. Adams, head of the Economy Stationery & Sup- 
ply Company, 218 East Seventh street, Los Angeles, Calif., 
states that he has gone into the chain store idea and that 
his company now has two stores running in California and 
doing very well. The idea is to run six stores for the 
price of one, insofar as rent is concerned, also in the mat- 
ter of help. These stores are figuratively brought to the 
doors of the business man in the industrial parts of the 
city as well as in other sections, such as in automobile row, 
moving picture houses, etc. Provision is made for park- 
ing automobiles when customers come into shop. This is 
impossible in a city center, but at the new stores one can 
park all day, get proper attention and find everything that 
is needed. 

Mr. Adams is a brother of Henry T. Adams of Chicago, 
who is well known to stationers throughout the country 
as a manufacturer of book rings and other devices. 


George Wolcott Covers Mexico. 


George Wolcott, who represents the Irving-Pitt Manu- 
factoring Company on the Pacific Coast and throughout the 
Southwest, returned recently from Mexico, where he went 
on a business trip. He reports encouraging conditions in 
that country, with the money at par and the government 
quite stable. The City of Mexico is lively by day and gay 
by night. It has a population of about a million people. 

From Mexico City Mr. Wolcott went to Guadalajara, a 
city of 200,000; thence to Torreon, population, 40,000, and to 
Chihuahua, the population of which is 60,000. He returned 
by way of Juarez to Phoenix and thence to Los Angeles. 

On the way into Mexico, Mr. Wolcott stopped at Mon- 
terey, a flourishing city of 100,000 people, and San Luis 
Potosi, 70,000 people. He visited the battlefield of Buena 
Vista, where General Zachary Taylor and his United States 
troops fought a decisive battle with the troops of General 
Santa Anna on February 22 and 23, 1847—almost seventy- 
six years ago. It sounds odd in the light of recent stupen- 
dous events to speak of a decisive battle in which not more 
than 20,000 men all told were engaged. 

During his stay in Mexico City, Mr. Wolcott employed 
some of his leisure time in visiting historic old forts and 
castles. 

Mr. Wolcott noted with delight that the customers to 
whom J. B. Irving first sold goods in Mexico on his visit 
there twelve years ago have lost none of their enthusiasm 
for the company’s products. The company’s representatives 
in Mexico are among the most progressive men in the 
Mexican office equipment field. 


A Striking Poster. 

H. Desoer of Maison Desoer, Rue Sainte Veronique, 21, 
Liege, Belgium, representative of the Underwood Type- 
writing and calculating machines in Belgium, Holland and 
the Grand Duchy of Luxembourg, has just printed a poster 
six feet high by about four feet wide in striking shades of 
red, blue, yellow, black and green. In the blue field repre- 
senting the sky above the factory, there is a white shield 
bearing a likeness of the Underwood typewriter. The fac- 
tory is represented as being lighted with long plumes of 
smoke, curling out of the chimneys and extending up to the 
top of the poster, which is being shown all over Belgium 
and Holland. This sheet is a capital example of charac- 
teristic European work in the production of outdoor ad- 
vertising. 


If you are doing a good work, don’t worry, somebody 
will find it out; if you are not doing good work, don’t 
worry, somebody will find it out—Globe-Wernicke Doings 
(The Globe-Wernicke Company.) 
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ANNOUNCING 


to the trade the 


RAND MSNALLY 
COMMERCIAL ATLAS 
OF AMERICA 





Recognized as the 
standard author- 
ity since 1876. 











600 pages. Size,closed,15 
x21linches. Green buck- 
ram binding. List price, 
$35.00. 


HE Ranp MCNatty Commercial Atlas 

of America has predominated the atlas 
field for 53 years and has always been sold 
direct, on subscription, at a uniform price to 
every one. It is very firmly and favorably 
established with 75,000 users. 


This Atlas after January first will be in- 
cluded in the trade line, thereby making good 
the nationally advertised slogan, “There is a 
RAND MCNALLY Atlas for Every Purpose” 
—obtainable through the best dealers. A 
complete stock from the leading Commercial 
Atlas to the very popular Pocket Atlas will 
prove an investment not readily duplicated. 


A good atlas is a necessity in office, home 
and library. Each one of the RAND MENALLy 
Atlases is accurate, up to date and reliable. 
The dealer should not overlook the oppor- 
tunity he now has to stock a nationally adver- 
tised atlas line of true merit which will pro- 
mote the prestige of the store and provide 
gratifying profits. 


Commercial Atlas of America .............000000 $35.00 

Commercial Atlas of Foreign Countries...... 35.00 

Black and White Mileage Atlas of the 
eee Bias ..xccccssoctenistossminmamannaes 15.00 


Commercial Atlas, Part 1, Eastern States.... 15.00 
Commercial Atlas, Part 2, Central States.... 15.00 
Commercial Atlas, Part 3, Southern States.. 15.00 
Commercial Atlas, Part 4, Western States.. 15.00 


International Atlas of 


a, Ra clo. $10.00 lea. 15.00 
Complete Atlas of the 

, | a RN ae clo. 3.50 lea. 6.00 
BeBe PRDID  occscecacecensssiscosscsahentaraninatan ee 
Handy Atlas of the World ............csces+000-- 1.50 


Pocket Atlas of 
the World ppr.$ .75 clo. 1.25 lea. 2.50 


Ranp MSNAuLiLy & GomMPANY 


42 E. 22nd Street 536 S. Clark Street 
NEW YORK CHICAGO 
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NOW 


MORE THAN EVER BEFORE 
IS THE TIME 
FOR 


ASSOCIATION 


Business is getting better. 
Everyone is getting busier. 
Optimism is in the air. 
Progress is the watchword of 
the day. 
The stationery business is ex- 
panding. 
Education of salespeople is 
the watchword. 


Better business methods 
are in the making. 


THE NATIONAL ASSOCIATION OF 
STATIONERS & MANUFACTURERS 


ARE 
WORKING EVERY DAY 
IN THE YEAR 
TO MAKE 
THE 


STATIONERY AND OFFICE 
EQUIPMENT BUSINESS 


BIGGER—BETTER—BUSIER 


If you are a member already be an 
active member and send your ideas and 
suggestions as to improvement to the 
association. Do your part to make your 
trade a greater and more prosperous 
trade. Help to get new members and 
co-operate with your officers. 


IF YOU ARE NOT A MEMBER 


Join the association that is working for 
your trade every day. Get the associa- 
tion news and know what is going on in 
your trade. 

A Membership Brings You— 

Contact with your business nationally 


Your name in ‘“‘Who’s Who In The 
Stationery Business’”’ 


The National Information Bureau 


Educational literature for your salesmen. 


Write for the booklet, 
**“YOU AND YOUR ASSOCIATION’”’ 


address the 
NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 


403-405 Conway Building 


Chicago, IIl. 
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“Eagle-A” Holiday Greetings. 

An artistic brochure in color conveys Christmas and New 
Year greetings from the American Writing Paper Com 
pany. The holiday greetings open the book, typed, illus 
trated and decorated in the traditional old English charac 
ter. A process color reproduction of the three wise met 
follows. A Biblical text leads “The Growing Spirit of 
Christmas Greeting.” The shepherds and the star in the 
East, done in color process come next. The final page is 


“The Gift Eternal,” the modern version of Saul of Tarsus 
(1. Corinthians, xiii). 

The center spread reveals the mills of the American 
Writing Paper Company assembled in a group. Accom 
panying it is “An Introspection,” in which the youth of 
the paper industry and the patriarch read the significance 
of the group of mills. The young men gloried in the pride 
of achievement, of association with a dominant industry, 
of ste wardship for the workers and the stockholders. The 
patriarch showed that the significance of the picture lay 
in the duty to the industry, the responsibility to users oi 
paper, the burden of supplying paper for the advancement 
of art, education, industry, commerce, civilization — of 
life itself. The administration of the mills creates an 
obligation to the host which translates paper products int 
human achievements. The message of Christmas is em- 
braced in the truism, “He that would be greatest among 
you, let him become the servant of all.” 

Perusal of the brochure suggests both an ideal and a 
recognition of the transitory character of our tenure of the 
earth. We have not possession—merely stewardship of 
material things. The commonplaces of life were here co 
existent with time, and shall be through all their mutations 
after thousands of generations have traversed their earthly 
cycles. 

The brochure engenders an ambition to witness the reali 
ation of an ideal of service that may seem Utopian—yet is 
certainly not beyond accomplishment. 


U. S. Agency Wanted. 

Ges. Hoffmann & Co., Berlin. W. 35, Germany, mam 
facturers of the “Freho,” a flat-bed, type-set duplicator 
desires correspondence with U. S. firms who may be inter 
ested in taking the generai agency for the machine in this 
country 

The “Freho” machine has been on the market abroa: 
for some time. It is stated that it is patented in all coun 
tries and that it is strongly built. Output is given as about 
two thousand copies per hour. 

A Book on Purchasing. 

H: D. Murphy, purchasing agent of the American Rad 
and Research Corporation, Medford Hillside, Mass., has 
written a book entitled “The Fundamental Principles 


I 


ail 
Purchasing.” The book opens with a foreword by L. ] 
soffey. The book contains chapters on the following sub 
jects: Preparation: What the Purchasing Agent Should 
Do; The Knowledge of Materials; The Knowledge of 
Methods; The Knowledge of Men; Picking the Source of 
Supply; An Order Is an Order; Organization; The Orde: 
and the Law; What the Purchasing Agent Should Read 
The Position Higher Up. 

[It is neatly bound in substantial cloth and forms a useful! 
addition to the commercial library. 

New Typewriter Store in Fulton Street. 

Alfred Larson, typewriter rebuilder and dealer in type 
writing machines and supplies, whose main office and fa 
tory are at 123 Chambers street, New York City, N. Y., has 
opened a branch store at 61 Fulton street, in that city 
where an attractive and complete line of rebuilt typewriters 
and a line of supplies are handled 
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She VICTOR 


—the sensation in the adding machine business. 





—made to sell thru Office Appliance Dealers and only that way. 

—backed by the most complete cooperative plan ever offered. 

—already handled with great success by over 600 leaders in 
this field. 

—absolutely standard in every respect and yet sells for the un- 
precedented price of— 


Send coupon for a sample on approval. 


Victor Adding Machine Company, 
319 N. Albany Ave., 
| Dept. 5872, Chicago, III. 
Check in one of these squares. 
| You may send me a Victor on approval, with 
full information about your agency proposition. 
| Please send me full information about the 


Victor and your plan for an adding machine de- 
VICTOR ADDING MACHINE CO. 


partment in the office supply store. 
319 North Albany Avenue, 
CHICAGO, ILL: | 


Name 


Address Prete eae Gee ee 








Sediialize icnniey! 
Aoeet US NOW 


WHAT KINDS YOU NEED— 
HOW MANY YOU CAN USE 


TYPEWRITERS 


IN FINEST SELECTED ROUGH 
—ANY AND ALL MAKES AND 
WE’LL GIVE YOU 


A CONFIDENTIAL QUOTATION 


ON JUST YOUR PRESENT 
NEED AT A ROCK BOTTOM 
FIGURE 


WE GIVE THE SERVICE AND THE SECURITY 
THAT COINS YOUR SALESMANSHIP. INTO 
PROFITS 


Rebuilt Typewriters 


THE BEST IN THE WORLD 
WHAT YOU WANT AND 
WHEN YOU EXPECT IT 


General Typewriter Exchange, Inc. 


30 MAIN STREET (cenryre, new ork) BROOKLYN, N. Y. 
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Economic Situation Is Northwest Problem. 
Seattle, Wash.—Were it not for two doubtful factors— 
the general upward incline in prices observed in recent 
weeks. and the economic situation which makes it difficult 
to gauge the volume of this year’s business—the 
Northwest, particularly Washington state, would offer at 
this time an unprecedented opportunity for manufacturers, 


Pacific 


jobbers and other wholesale distributors, covering prac- 


tically every type of products. Merchants are confronted 
with the problem of far-sighted purchasing in anticipation 
of the year’s demands—a problem not unlike that of a year 
ago, varying only in degree. Stocks of all kinds of mer- 
chandise are admittedly at a low point; in fact, they are 
but money is un- 
that hand-to- 


considerably higher prices 


at the lowest point in the last four years; 
certain, and while the merchant realizes 
mouth buying may result in 
later, due to that cause, they feel also that should they ac- 
cumulate large stocks there is a possibility of sudden fluc- 
tuations in price levels. 

In a report recently published by the Credit Clearing 
House of New York, one of the nation’s leading authorities 
on economic conditions, which makes a specialty of busi- 
ness surveys, it is stated that most of the wholesale pur- 
chasing of the United States last fall was done by the Pa- 
cific coast, the East and the South, with the Pacific coast 
the most active and Washington state in the lead. How- 
ever, such stocks have been, for the most part, cleaned up. 

In Seattle, the largest holiday business since the period 
of war inflation was done by retail stationers. 
increase over last year is estimated at 35 per cent. 


The average 
Some 
stores did a much larger business, particularly those in the 
district. The greeting 
cards and mottoes, desk accessories, framed pictures, ko- 


main shopping sale of novelties, 
daks, books, pens and pencils and similar cash business was 
greater by 60 per cent. than that of one year ago. In many 
instances stocks two and three years old were cleaned up. 
Every merchant expressed gratification over the volume of 
business handled and all are optimistic over the outlook for 


spring. 
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ATTRACTIVE NEW STORE OF THE SEATTLE OFFICE 
EQUIPMENT COMPANY, SEATTLE, WASH.—This store is in 
the Securities building at Fourth avenue and Stewart street. 
When the company moved in recently a complete line of office 
equipment, business stationery and supplies was added to the 
regular office furnishing line. D. C. Reid is president of the 
company and manager of the store. 








Babson on Western Trip. 


S. M. Babson, vice-president and sales manager of the 
Bates Company, 50 street, New 
York, left the latter part of January for a two weeks’ trip 
through the middle west, where he will call upon the trade 
company. His itinerary includes 
Detroit, Chicago, St. Louis, 


Manufacturing Church 


in the interests of his 
Buffalo, Cleveland, Toledo, 
Indianapolis and Pittsburgh. 
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clAR-O-TYPE 


THE WONDER TYPE CLEANER 


THE ORIGINAL PRODUCT 
OVER HALF A MILLION USERS AND 
STEADILY INCREASING 


DOES NOT EVAPORATE 





GIVES COMPLETE SATISFACTION 


JUST APPLY WITH DAUBER 
CLEAN INSTANTLY 








We have an unusually interesting offer to make 
progressive dealers. May we tell you about it? 


The Clarotype Company, Inc. 


16-B Hudson St. 








Here It Is 


For many months we have been engaged in work- 
ing out several marked improvements in the con- 
struction of our line of Ink Pencils. Certain 
changes have been made which enable us now to 
give a bona fide two-year guarantee that the Ink 
Pencill will write right. 

Please bear in mind that we give a two-year guar- 
antee that our Ink Pencils will not leak, blot, 
never fail to write to the last drop of ink in the 
holder, with a positive uniform flow of ink— 
never too much and never too little. 


A distributor’s proposition that enables you to 
handle our well advertised and profitable line to 
the trade in your vicinity without any invest- 
ment on your part, will be sent on request. 


Write for our trade discounts 
Manufacturers as well, of stylos and fountain 
'pens for the trade. 


Gordon Pen Company 


450 Palisade Ave. West New York, N. J. 
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A 
BETTCHER EQUIPPED 
OFFICE CHAIR 


is an indication of true value and 
skillful workmanship. Bettcher 
chair irons are fit companions for 
only the best of office chairs—chairs 
manufactured by a maker. whose 











| every effort is expended in the pro- 
| duction of the best. So efficiently 
and suitably are the Bettcher chair 


| irons adapted to all conditions that 
their presence greatly enhances the 
value of the chair. 


The superiority of Bettcher irons 

| is readily recognized in the many 
new and perfected features. We will 
take great pleasure in presenting 
our proposition to you. Will you 
drop us a line? 


THE BETTCHER STAMPING 
AND MFG. CO. 


3106 West Sixty-First Street 
CLEVELAND, O. 














OFFICE CHAIR IRON—One of the many features is the 
positive locking device providing easy adjustment for height, 
preventing swivel action from affecting height adjustment. 


Te 
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Telefo Desk Company Incorporates. 

The business of the Telefo Desk Company, 219 South 
Dearborn street, Chicago, Ill., has been incorporated. It 
is now capitalized at $100,000. The company’s products 
have attained a wide distribution, not only through the 
stationery trade, but its daily memorandum calendar is 
being used extensively as an advertising specialty. The 
company owns the patents under which it operates. 

Robert V. Taft is the president of the new corporation. 
He has charge of the commercial activities. G. W. Smith, 
the inventor of the Telefo desk and other specialties, will 
devote his time and energies to the production end, and 
developing additions to the line. In addition to Mr. R. 
V. Taft and Mr. Smith, the board of directors 
M. A. Taft and H. W. Jones. 


includes 


Texas Concern Expands. 

The Simpson-Whiteman Company, office equipment deal- 
ers, of Dallas, Texas, have increased their capital stock from 
$30,000 to $60,000, according to a recent announcement by 
S. Price Simpson, president of the organization. 

“Our business has grown so,” said Mr. Simpson, “that 
it became necessary to put in more money, and the in- 
creased capital has been fully paid into the company in 
cash.” 

The Simpson-Whiteman Company opened its store in 
Dallas about four years ago. The business grew steadily 
and last year a twenty-five year lease was taken on what 
is now known as the Simpson-Whiteman building at 1521- 
1523 Commerce street. This building was refitted, modern 
fixtures were installed and the company moved in last 
June. 


New Additions to Office Equipment Ranks. 


Mr. and Mrs. C. E. Rossell of Dayton, O., on Christ- 
mas morning acclaimed the coming of Miss Harriet May 
Rossell, who at the time of arrival weighed 734 pounds 

Mr. Rossell is the district sales manager for the Mar 
chant Calculating Machine Company, 502 Ludlow build- 
ing, Dayton, O. 

— 

Mr. and Mrs. H. C. McPike, of Monroe, Mich., announce 
the arrival on January 1 of John Logan McPike, weight 
seven pounds. There are now two boys and one girl in 
the McPike family. Mr. McPike says the son can already 
sing “Weis,” having begun very early to realize that his 
daddy is connected with the Weis Manufacturing Company 

+ * * 

Donald Wallace Conner joined the family circle of F. W. 
Connor, manufacturers’ agent at Chicago, January 2. A 
sister and brother rejoiced with the parents on the added 
birthday celebration in the family. 

* * * 

Harry Lynn, of the Esterbrook Steel Pen Manufacturing 

Company’s New York office glories in the advent of 


a son who arrived at Christmas time. 


* zt 
Joy came in wholesale lots to the Whittemore home 
Christmas day. A nine-pound son is the boast of the secre- 
tary of the Wholesale Stationers’ Association 


Introducing Marion Jane Seward. 
Announcement has been received by Office Appliances 
that on December 27 a daughter was born to Mr. and Mrs. 
Leslie W. Seward of Williamsport, Penna. She has been 
named Marion Jane. Mr. Seward is retail manager for 
the Smith Printing Company, Inc., of Williamsport. 
Office 


Appliances extends congratulations and _ best 


wishes. 
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SATISFACTION IN 


TYPEWRITER 


EQUIPMENT 


requires different service and expense for different individuals. That is why we handle all 
makes and equip with any size of type, language or keyboard. Recognizing further the ad- 
vantage of giving the dealer complete service, we have developed three distinct qualities 
of merchandise, here offered for your consideration: 


MASTER GRADE The highest quality used typewriter on the market. Careful inspections and 
me ES scientifically accurate adjustments characteristic of the manufacturers’ 
s 


TYPEWRITERS methods, are features of this thorough rebuilding process. 
TRADE Disassembling, cleaning and replacing of worn parts make this grade a good 
REBUILT value, the equal of any on the market except MASTER GRADE, calles > a 
TYPEWRITERS price that means business. 


USED A full stock of makes, keyboards, type styles and serial ranges to meet any 
TYPEWRITERS requirement. Some remarkably good values at prices that make money 
IN THE ROUGH for you. 


Ample stocks and large warehouse, shop and shipping facilities afford prompt and accu- 
rate service. It will pay you to deal with us. Send us your order or write for price-list. 


WHOLESALE TYPEWRITER CO. 


INCORPORATED 


326-330 Broadway New York, N. Y., U.S. A. 
CABLE: “SALETYPE” 


DORNETTE DESKS =EEE 
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THE DORNETTE LINE 
Supplies Every Office Requirement in Desks and Tables 
Made of the Finest Selected Materials — Assembled by Thoroughly Experienced Workmen 
OUR CATALOGUE WILL BE SENT YOU ON REQUEST 


i THE J. DORNETTE & BRO. CO. 


Oo 

NEW YORK OFFICE JOHN DORNETTE, Sr., President and Founder MINNEAPOLIS OFFICE oO 
H. Hermann Furn. Co., 368 Broome St Barnard St. and Harrison Ave., CINCINNATI, OHIO 605 Lumber Exchange 0 
0 

Oo 
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BENTLEY 
and 


GERWIG 
DESKS 





Here is a range of lengths and 
capacities which fill all users’ needs 
and lend themselves to efficient 
office arrangement, an important 
item when office rental is costing 


$2.00 to $4.50 a square foot. 


Convenient, practical and sturdy, 
B & G desks have the value that 
sells itself and stays sold. Let us 

send you complete information. - noe ae ee’ oo 


9 
Be 





BENTLEY AND GERWIG FURNITURE Co. 


PARKERSBURG, W. VA. 





5+ 














The Famous “Emerson” Type 
Only As Thick As Its Contents 








Hinged Covers 


se 


> 





Special Binders 
FOR ALL PURPOSES 


Catalog covers are an ever increas- 
ing field for the loose leaf binder. 


The Stationery Store can handle 
this business easily no matter how 
special the order, and each order 
‘‘Multiple” Type for Pamphlets is always of considerable volume. Inexpensive Ring Metals 





Send us a copy of the catalog your 
customer is using now and we will 
submit a sample binder made es- 
pecially for it, so complete, so indi- 
vidual and so attractive, that your 
customer is bound to be pleased. 


We will tell you what it will cost 
you in any quantity you say— 





All you have to do is take the order “Congressional” Type 
No Punching or Mutilation One Sheet or a Thousand 


| The Barrett Bindery Co., 1328 Monroe St., Chicago, III. 
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A Regular Postoffice! 


By Marie H. Anderson. 


A whole window of stamped and opened envelopes! No mM 2] ial 
wonder everybody stopped to see what in the world it was 


all about. Was this a collection of “plate-glass” envelopes 


that were “first-of-the month” greetings to some man? The Medium Priced Line of Good Quality 


Was this, perchance, a collection of foreign stamps still 


clinging to the envelopes? 
Rows and rows of envelopes, thumb-tacked to the win- ; 


dow flooring, and sticking out of green cardboard files 


that plastered the walls, even tumbling in great piles out 
of wastebasket,—envelopes everywhere! 
However, the mystery of the multitude of envelopes in 


this window display of West Coast Stationery and Printing Solid and Sectional 


Company, 757 South Spring, Los Angeles, was explained 












by posters. 

“No,—this is not a business directory of Los Angeles. 
However, you will find here the name of enough good busi- 
ness firms to give it that appearance.” 

Than a second poster, 


MR. BUSINESS MAN 


“Every envelope in this window was received by us in the 





WINDOW FILLED WITH ENVELOPES WHICH GAVE POINT 
TO THE FEATURES DESCRIBED HEREWITH. 


month of December and each one contained a check or 
money order in payment of merchandise or printing. Ii 
you did not send us a check last month it is no reflection 
on your credit standing, as you may not favor us with 
your business.” 

A third poster read: 

“Start the New Year right. Trade where these firms 
are trading. Look over this partial list of our customers. 
You will admit we have a list of “live wires” of Los Ange- 
les. We are proud of the people who help the West Coast 
Stationery and Printing Company to grow.” 

This was an excellent display, for nearly all people are 
curious and interested in letters or envelopes. A whole 
window of envelopes is sure to pique curiosity and bring 





forth surprised exclamations of “Now what do you know 


about that! Made good enough and priced low enough for 
The West Coast Company found that the display gave everybody. 
them splendid publicity, and paid for the effort involved. Furnished in Plain Oak, Quartered Oak and Birch 
ere ee Mahogany in all standard card sizes. 
O’Dell Visits South and Southwest. Have you our latest price list No. 29? 


Garrett S. O’Dell, manager of the educational department 


of the Noiseless Typewriter Company, left the first week Imperial Methods Co. 


of January for a trip through the South and Southwest. 


On this trip Mr. O’Dell made lectures and speeches on the FOREST PARK (Suburb Chicago) ILLINOIS 


ar o the Noiseless sdedavhep ssi a educational ores Eastern Representative: E. L. Sirus, 132 Nassau St , New York City 
and particularly interested himself in the enlightenment of Western Representative: E. P. Gold, Angelus Hotel, Les Angel 
commercial students in the features of the Noiseless type- 








writer. 











176 






OFFICE APPLIANCES 


“Rar Back’ 
Leon HerHind Lees 
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Westerners Strong at School Supply Convention. 

A special car was chartered to convey the “Western 
crowd” to the National School Supply Association conven- 
tion held in Chicago January 23-26, at the La Salle Hotel. 
This was the largest group to attend such a convention 
from the West. Included in the Western personnel were: 
J. W. Fricke (president, C. F. Weber & Company), Frank 
F. Weber (vice president, C. F. Weber & Company), L. N 
Fricke (traffic manager, C. F. Weber & Company), G. W. 
Scott (sales manager, C. F. Weber & Company), C. W 
Callender (manager, C. F. Weber & Company, Los Angeles, 
Calif.), Frederick A. Holmes (salesman, C. F. Weber & 
Company, Los Angeles, Calif.), Joe McNulty (manager, 
Western States Seating Company, San Francisco), W. E. 
Fites (manager, Ink Ribbon Manufacturing Company, San 
Francisco), Chester Ristenpart (manager, Rucker-Fuller 
Desk Company, San Francisco), Fred E. Turner (manager, 
Stewart School Supply Company, Stockton, Calif.), A. E. 
Shepherd (manager, Jones Book Store, Los Angeles), 
Omar Boyd (manager, Stationers’ Corporation, Los An- 
geles), Sylvan Cahen (manager, Cahen-Strodthoff & Com- 
pany, Los Angeles), J. W. Dunn (manager, Western Blind 
& Screen Company, Los Angeles), Fred J. Young, Pacific 
coast representative (The American Crayon Company, 
Sandusky, Ohio), Thomas McElroy (Pacific coast represen- 
tative, Eberhard Faber, Brooklyn, N. Y.), J. H. Vogt (pro- 
prietor, Northwest School Furniture Company, Portland, 
Ore.), F. P. Hallinan (manager, Northwest School Furni- 
ture Company, Portland, Ore.), J. H. Wuest (manager, 
Northwest School Furniture Company, Seattle, Wash.), 
F. J. Clay (sales manager, John W. Graham & Company, 
Spokane, Wash.), Douglas Ball (president, Federal Ink & 
Chemical Company, Seattle, Wash.) 


House Organ Philosophy. 


Responsibility discovers ability—The Office Cat (The 
Richmond & Backus Company). 
* * 


Earnest effort, with a plan, will smooth the way for any 
man.—The Webster Way (F. S. Webster Company 


Some men need their backbones vulcanized.—Wales Visi- 
ble (Wales Adding Machine Company). 
* 
Try and put your time at something else than just grow- 
ing old.—Diamond Dust (Hall Lithographing Company) 


* * x 


The cheapest, stupidist and easiest thing to do—finding 
fault—Strathmorean (Strathmore Paper Company) 


* + Kk 
A compass shows you which way to go, but it will not 
take you there.—The Stencil (A. B. Dick Company) 
~ ~ * 
The buyer who is too suspicious, deserves your suspicion 


Burroughs Bulletin (Burroughs Adding Machine Com- 
pany Ss 

Success is his who says little, hears much, and thinks 
deeply.—Scrits and Good Practices (Strathmore Paper 
Company). 

* * 

“Everything comes to him who waits,” but he who goes 
after the thing he wants gets it much sooner.—Tips and 
Nibs (The Wahl Company). 


* * * 


Hope is faithfully portrayed in the wag of a dog’s tail 
when he is waiting for a bone.—Globe-Wernicke Doings 
(The Globe-Wernicke Company). 
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Consider the Service! 


The Polar Line, specialized yet exten- 
sive, supplies you with a long list of de- 
vices, specialties yesterday but staples 
today. Instead of buying from a dozen 
concerns, here you have one order, one 
shipment (prompt too, all items in stock) 
one invoice and one settlement. Then too, 
the Polar Line includes a number of use- 
ful and salable specialties which are ex- 
clusively our own and cannot be obtained 
from any other office specialty manufac- 
turer. 








Write for our new complete catalog and 
examine each of the items. We know 
that somewhere in the line are numbers 
that will bring you profit. 





Polar Mfg. Company 
101-107 N. Marshall St., Philadelphia, Pa. 
































SELL HOOSIER DESKS 


The manager’s desk is frequently an index of the efficiency 
of an office. It is not always the decorative feature of the 
furniture that makes the most favorable impression ; the cus- 
tomer who sees details passing over a neat, well-built, smooth- 
working desk is favorably impressed for it suggests smaller 
office overhead and consequent lower cost to him. 

Hoosier Desks are made well but the cost is moderate; sup- 
plies are right at hand and manufacturing costs at a mini- 
mum—ideals are high, and the result is dependable. The line 
is comprehensive yet inexpensive to handle. 


We co-operate with the dealer—write us 


HOOSIER DESK CO., Jasper, Indiana 
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and note this question— 
: LOOK AT THAT What Is A GOOD Binder? 


| INL © ! with the answer— 


A Binder NO Part of Which 
Entirely Ceases to Function 
Until ALL Parts are WELL 
WORN. 


FAULTLESS “DS” BINDERS have 


hinges which last as long as the mechan- 
ism or the boards. 








PROGRESS “DS” — Two GOOD Binders — PERCENTRIC “DS’’ 






They cost no more 
than inferior binders 








OOSE LEAF COMPANY 


MILWAUKEE CHICAGO 


Ge, a STATIONERS L 
[Loose Leat Products| 
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RELIABLE RUBBER STAMPS AND ACCESSORIES 


RUBBER TYPE STENCILS SEALS NUMBERING MACHINES 
Sole Distributors and Manufacturers of 

“Standard” and “Justrite” Inks and Pads for Rubber Stamps “Quality” Dating and Numbering Stamps 

“Advance” Self-inking Stamps “Superb” Type Band Daters “Economy” Band Daters 



















“Industrial” Band Daters 
“Best” Dating and Numbering Stamps 
“Flexo” Hand Band Daters 
“Colonial” Hand Band Daters 


“Superb” Time 
Stamps 
PAnONT ES “Economo” Time 
Stamps 


INDICATOR 


654321 
od C2) 
Impression of Figures 


We carry in stock a complete line of Automatic Numbering Machines 


Louis Melind Co. Consolidated Stamp Mfg. Co. 


362 W. Chicago Ave., CHICAGO 87 Maiden Lane, NEW YORK 























February, 1923. OFFICE APPLIANCES 


Special Delivery Service in Canada. 

The Ottawa postal conference, at which the postal de- 
partments of Canada and the United States discussed mat- 
ters of mutual interest, approved certain modifications of 
current practice. One of the important results was per- 
mitting special delivery service on mail originating in the 
United States at fifty-four Canadian offices. The rate is 
twenty cents in addition to the usual postage. Users of the 
Canadian postal service have access to special delivery at 
all post offices in the United States. 

Other action taken at the conference provides for the 
following: 

Maximum weight of parcel post packages increased from 
four pounds six ounces to eleven pounds (the Canadian 
domestic limit). 

Maximum indemnity on registered articles increased from 
$9.65 (present Canadian limit) to $25.00. 

Maximum insurance on parcels fixed at $100. 

Prevention of mail frauds by close co-operation between 
postoffice inspectors of both countries. 

Parcel post from Canada to South America to be routed 
via the United States 

Mails between post offices in the same country, sent 
through the territory of the other party to the agreement, 
will be given free transit in closed mail. 

Postmasters in either country may communicate directly 
with postmasters in the other without following the routine 
official channels. 

Mail lacking sufficient postage will be dealt with accord- 
ing to the domestic laws of the country of origin. 

Single books in the international mails will have maxi- 
mum weight limit of eleven pounds. 

Ali the above changes are approved by both postal ad- 
ministrations and await only the completion of the formal 
document in order to become effective. 

In addition to the questions actually settled at the con- 
ference, it was agreed that both administrations should 
study plans for closer co-operation in the railway mail 
service, for greater use of the existing facilities for ex- 
change of first-class mail, for simplication of the methods 
of returning undeliverable mail, and for the institution of a 
C. O. D. service 

The handling of dutiable matter remains unchanged, as 
do the existing rates on prints, samples of merchandise, 
and commercial papers. 

Money orders will be handled as heretofore, but the 
Canadian government will soon adopt a new money-order 
form very similar to that in use in this country. 


Traveling Expenses Incidental to Exchange. 

Commerce Reports states that travelers recently return- 
ing from abroad have exhibited unwelcome souvenirs in the 
form of paper money issued by foreign provincial and com- 
mercial bodies. These collections were accumulated from 
day to day when the traveler unwarily accepted paper cur- 
rency in a part of the country outside of that in which it 
was valid or at a date later than the maturity indicated 
upon the bills. A typical statement reads: “This note 
should be presented for payment before the conclusion of 
the fourth year following the cessation of hostilities.” Pre- 
sumably al! such bills were valueless after November 11, 
1922. 

It is too much to expect of a commercial representative 
that he should familiarize himself with the appearance and 
terms of every such issue. The most practical plan is to 
secure from the foreign bank the minimum amount which 
may be needed for each day or two, in currency of such 
small denomination that little change may be necessary. 
Upon leaving town the exact amount of the hotel bill and 
of transportation costs to the next point may be drawn 


DY 














We Sell Three Items... 
CARBON PAPERS 
TYPEWRITER RIBBONS 
and Satisfaction! 


F, for some reason beyond our 
control, the first two items 
fail to give maximum good 
service, you'll find that the third 
never fails! 
FOR INSTANCE— 

If you are asked to supply a 
manifolding carbon, offer Coelum- 
bia’s “No. 480XG.” It was designed 
expressly for the purpose. 

If the carbon needed is for gen- 
eral office routine offer, “Titan”’— 
the unsurpassed carbon—and most 
economical for typewriters. 

Columbia’s “Silk Gauze” Ribbons 
deliver the utmost in service and 
wear longest. 

If they fail—there’s no sale 
Columbia in its guarantee of Satis- 
faction will back each dealer’s con- 
fidence to the limit. 

We will be pleased to hear from 
responsible merchants who feel 
they can build a better business on 
sound guarantees! 


Columbia Ribbon & Carbon Mfg. Co. 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 


,, COLUMB; 

Ribbon g Carbon Wie Co. 
Via San Sovino } 

MILAN 32 
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SERVICE for 1923 


Special efforts are being made 
to more closely co-operate 


with the trade. 


Our lines have been increased 


and improved. 


The complete 


Write today for com-~ 
plete information, new 
catalogs and price list. 


Rulers 


School and Commercial 


Display Boxes 
For School Rulers 


Striped Wood File 
Boards 


Clip and Arch 
Card Index Boxes 
Letter Trays 
Desk Files 
Ledger Arm Rests 
Meter Sticks 
Yardsticks 
Pencil Boxes 
Blotter Rulers 


Toys 
Bow & Arrow 


Cricket or Noisemaker 
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“falcon”’ 
because of its variety permits 
of economical freight ship- 
ment without overstocking. 
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AMERICAN MFG. CONCERN 
Falconer, NY. 
NEW YORK 200 FIFTH AVENUE 


CHICAGO 117 SOUTH DEARBORN ST. 


BOSTON 170 SUMMER ST. 
BERT 4. MORRIS CO.,SAN FRANCISCO 
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from the bank, with a small amount of the next country’s 
currency to use en route. 

Travelers’ letters of credit and travelers’ checks are emi- 
nently satisfactory ways of carrying money. Occasional 
correspondents of the Bureau of Foreign and Domestic 
Commerce speak of an intention to carry American gold 
“because it is at a premium.” The experience of such per- 
sons is invariably unfortunate. Gold may not be taken 
across foreign borders; merchants may not use it, and they 
suffer a discount when depositing it. Where the gold stand- 
ard does not exist, the metal actually is a burden. Ameri- 
can paper money, on the other hand, meets with high favor. 
Dollar bills to a moderate amount might well be carried. 
Larger denominations call for too much change. Prior to 
departure from America the traveler should procure some 
currency of the nationality represented by the steamship 
line for the ocean trip. Observance of many such pre- 
cautions will make it unnecessary for the returning traveler 
to charge up “expenses incidental to exchange.” 


Clock Maker Cited for Price Maintenance. 

In a recently issued complaint, the Federal Trade Com- 
mission charges the Seth Thomas Clock Company, New 
York, N. Y., with maintaining and attempting to maintain 
by co-operative and other means prices at which its prod- 
ucts shall be resold. The commission charges the re- 
spondent with using, among others, the following methods 
in enforcing their system of price maintenance 
(1) Issues resale price lists to the trade, in which lists 

minimum resale prices for its products are set forth; 

(2) Makes it generally known to the trade that it expects 
those handling its products to maintain and enforce 
its resale price schedules; 

(3) Enters into agreements, understandings, and informal 
arrangements with jobbers, wholesalers and retailers 
for the maintenance by them of the resale prices as 
fixed and announced by respondent; 

(4) Refuses to sell its products to those who fail to ob- 
serve and maintain respondent’s listed resale prices. 


Commodity Inquiries to Commerce Bureau. 

In the fiscal year ending July 1, 1922, the specialties divi- 
sion of the Bureau of Foreign and Domestic Commerce an- 
swered 15,948 inquiries for information, exclusive of trade 
lists and addresses for “Trade Opportunities.” The spe- 
cialties division includes office appliances, among several 
trade classifications. From July 2 to December 9, 1922, 
the specialties division handled 35,564 inquiries, exclusive of 
requests for trade lists and addresses on “Trade Opportu- 
nities.” The specialties division ranks fifth in the volume 
of inquiries directed to the Bureau of Foreign and Domestic 
Commerce at Washington. These figures do not include 
inquiries handled by the foreign service of the bureau, the 
branch and co-operative offices scattered throughout the 
country. 


January Guests at Mimeograph Headquarters. 


During January a number of visitors called at the general 
offices of the A. B. Dick Company for conference and 
counsel. Among them were: A. D. Brooks (The Brooks 
Stationery Company, Cleveland, Ohio), H. E. Russell (pres- 
ident, Office Equipment Company, Des Moines, lowa), D. 
R. Wessling (president, Lytton County Bank, who has 
been a successful exponent of direct mail advertising in 
building up a bank’s clientele by the use of the Mimeograph 
and the Addressograph), Carl J. Haas (Eau Claire Book 
& Stationery Company, Eau Claire, Wis.). 
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a largest selling 





ality pencil in 
the world’ 
17 black degrees SELL VENUS PENCILS—Because the Pencil superiority built 
3 copying into VENUS Pencils at the start—the smooth non-crumbling 


leads and absolutely uniform grading, is consistently main- 


Keep stocks com- tained in each and every pencil bearing the VENUS name. 


plete. If low 
some as your American Lead Pencil Co., 220 Fifth Avenue, New York 


order. 


“There 18 something aew” GE 


(Patent Applied For) 


SAVES WORK— 

Wherever a large number of ledgers 
are used, the Servibus will eliminate 
the waste of time and effort in moving 
the books back and forth between vault 
and office, and from one department to 
another. 


SAVES FLOOR SPACE— 

The Servibus will accommodate nu- 
merous books in daily use, and will keep 
them in their proper place instead of 
being littered over benches, tables and 
desks throughout the office. The floor 
space it saves may be devoted to bet- 
ter use. 


SAVES TIME FOR EVERYBODY— 
Each book has its own individual rack 
in the Servibus, and need be removed 
only for posting. No time lost in hunt- 
ing the ledger when necessary to refer 
to any account. Saves time for everyone 
who has occasion to use the ledger. 


YOU NEED THE SERVIBUS— 1 

—if your business requires the use of ° 
numerous ledgers— 

—if you want to utilize to best ad- 
vantage, all of your office floor space— 

—if you want to save the wear and 
tear on your books— 

—if you want to save hours of time 
every day— 

if you want efficiency plus in your 

accounting department— YOU NEED 
THE SERVIBUS. 











Wh n You Write for Details, Please 
State Your Requirements. 


[EFEBURE [EDGER [OMPANY 


ane, Se -_ ; ORIGINATORS and MANUFACTURERS 
ee eee + CEDAR RAPIDS, IOWA, U. S. A. 


Other models to meet any requirements 
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No. 173 


A real line for Live Dealers in six grades, Oak, 
Mahogany and Walnut. Agencies in a few cities 


are available for desirable connections. 
Write for Catalog 
CUTLER DESK CO. 









Established 1824 20-62 Churchill St. BUFFALO,*<N. Y. e 
“‘Ohey Express Success 


















Guarding the Channel 
of Business Detail 


The pigeonhole did very well when 

doing business was a matter of 

plain effort and simple detail, but 
when business became more 
involved, the _ pigeonhole 
proved too expensive, and it 
had to go. 


**“ROSCO”’ GLASS 
DESK PADS 


replace the pigeonhole as a 
receptacle for live memo- 
randa. Matters requiring 
follow-up are square in front 
of the user and cannot be 
overlooked. 

The “Rosco” Pad opens or 
closes easily without disar- 
ranging the contents. The 
frame and backing hold the 
plate so securely, protecting 
the edges, that with ordi- 
nary care it is indestructible. 

STATIONERS — Sell the 
original and best known pad 


Originators of 
Glass D c 
esk Pads —send us an order. 


Makers of Ravenswood Office Specialties Co. 


‘“*Ravenswood”’ 


Desk Pads 1800 Newport Ave. Chicago, U. S. A. 
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The Shallcross Company, Philadelphia, Penn., distrib- f f 
uted a large calendar showing one month to a page, with Mr Dealer Get j Ais P 
the month preceding and the month following in reduced : , “ . i 

Heres: HighQualit) 
C. R. Gibson & Company, 826-28 Broadway, New York, - 2 ° . 
Quick Turnover 


N. Y., distributed a lithographed calendar featuring note, 
draft and receipt forms, certificates, wedding and baby Reasonable Selling Price 
books, etc. 

“Elaine,” the celebrated painting by Asti, is the subject | d leyeyA D . yf 11 CAP ) 
of the calendar issued by Louis Melind & Company, Chi- n /O / 0. it For Ou. 
cago, Ill. The subject is done in full color, and makes an 
effective decoration. ML 

The Commercial Stationery & Loose Leaf Company, 
Chicago, IIll., sent out a commercial calendar for the first 
six months of the year. A new issue, completing 1923, 
will be distributed in June. 

The Blade Printing & Paper Company, Toledo, Ohio, 
issued one of those useful weekly memorandum calendars, 


size. 


a week to a page. It is of substantial construction. The 
back cover lists a multitude of supplies for the office. 

A calendar in black, red and gold proclaims Brown’s 
linen ledger papers, made by the L. L. Brown Paper Com- 

§ pa} J 
pany, Adams, Mass. An attractive illustration shows Miss 
Justine Johnson, of movie fame, at work on a bound ledger. 

A remininscence of early Chicago graces the 1923 calen- : : 
dar of S. D. Childs & Company. A street corner scene ' 

; oe hen with ite “Rai FARTS el THE BASKET WITH THE 
show s the Childs store in 1869, with its “Main street” sur Sa) RUBBER CUSHION CORNERS 
roundings and people. The picture was done by the new . 
Childs’ four-color process. 

The Columbia Ribbon & Carbon Manufacturing Com- 
pany furnished its dealers with an art calendar displaying 
an attractive female figure. This is continuing the series 
which the Columbia Ribbon & Carbon Manufacturing Com- 
pany has distributed for several years. 





\ useful counting house calendar for 1923, showing also 
the last three months of 1922 and the first three months of M 
1924, comes from the H. Niedecken Company, Milwaukee, e T a l W a S t e 
Wis. The days of the current year are numbered in pro- 
gression, as well as in the customary arrangement by Basket 


months. 
The 1923 version of “The Carter Inx Girl” is an exqui- It’s the best metal waste basket on the market— 
site reproduction of a modish woman. The colors are bar none! Made of the finest furniture steel, beauti- 


handled with vigor, yet there is no suggestion of gaudiness. soa yey in rich Mahogany, American Walnut or 
Stationers who arranged for a distribution of this calendar ive Green. Fireproof and indestructible. 


can be certain that it will outlive the year. As a seller it ea sure winner, because it has every- 
fhe | . thing its competitors have, plus a lot more; and to top 
Utility characterizes the 1923 calendar of The Richmond it off, it’s the only metal waste basket with rub- 

& Backus Company, Detroit, Mich. The year is shown in ee a There’s a sales combination 

er : é : 2 that you ought to gear into quick. Why not mail the 

P rie « : ve , ‘ ¢ 924. / ‘ a q y al 

4 single pread, together with Six months of 1! A con coupon below? It might do you a lot of good. It has 

venient key for figuring maturities of commercial paper others. Act! 


and a guide to payment dates on Michigan paper falling 
due on holidays, Saturdays and Sundays are included. Metal Office Furniture Co. 
The Marine Trust Company, Buffalo, N. Y., distributed Grand Rapids, Michigan 
a large calendar with a process reproduction of the public 
space of the head office. In the margin appeared line 
engravings of the company’s nineteen branches and of the 
head office. The margins of the calendar pad contained 
On appropriate months reminders regarding filing and pay- 











ing income tax returns, etc. The assembled calendar for Ce \ 
1923 on the last sheet showed the state holidays and Sun- Metal Office Puree pias: Mich. 4 dealers’ \ 
days in red, with the dates on which paper due those days \ al me informaticr sets. \ 
was payable listed in outline figures prices on Victor wo | 
me ees ee \ 
Chicagoans on National Advertising Body. 7 Name ' 

The national advertising department of the advertising my sc apeeeoeennl oy 
council of the Chicago Association of Commerce elected | Address \ 
committee members in January. They were R. N. Fellows \ pase smememtaas 4 
(Addressograph Company) and Stanley H. Twist (Ditto, \ eos __ nents 


Inc.). 
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ARE YOU? 


Are you interested in 
trade doings in Great 
Britain? 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 


“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 


The Art of Window Dressing 
(illustrated) 


The Art of Advertising 
(illustrated) 


Bookkeeping for Stationers 
(illustrated) 


How to Sell System Goods 
The Complete Stationer 
Trade Topics Talked About 
Etc., Etc. 


Send 
Us 
This 
Cou- 
pon 


EF 
si" NG. 

Tv Le ww .) ot 
aston fonDON cor 

B ve a. ys 
° pe 








STAMPS AND STENCILS 











Chicago, IlL—B. B. Conrad, president of the American 
Numbering Machine Company, visited the Chicago office 
January 22. 

Chicago, Ill.—Charles L. Safford, former president of the 
International Stamp Manufacturers’ Association, notes bus 
iness opening up well in 1923 with a tendency toward stif- 
fer prices. 

Newark, N. J—The Mun-Kee Products Corporation, for- 
merly of Los Angeles, Calif., is now located here. 

New York, N. Y.—William Ehlers, Atlantic Rubber Man- 
ufacturing Corporation, 239 Fourth avenue, has returned 
from a trip to Europe. 

New York, N. Y.—The wood engraving plant of Slack 
& Schmidt has been acquired by Samuel H. Moss, 36 East 
Twenty-third street, and is now operated in the Moss plant 
at that address. 

New York, N. Y.—A. A. Gerlich, of the Traum Rubber 
Company, is on extended trip. His route list included 
Washington, various Southern cities as far as San An- 
tonio, Texas, Omaha, Des Moines and Chicago. 

New York, N. Y.—Twenty-four friends of Louis Tav- 
enier, Fulton Specialty Company, entertained him at a 
friendship dinner January 3. He was presented with a 
traveling bag, which was initiated on a three-month tour 
through the middle West and the Pacific coast. 

Omaha, Neb.—A. G. Fales, president of the International 
Stamp Manufacturers’ Association, is making a widely ex- 
tended trip in the interests of the association. He left 
Omaha January 18, remained a couple of days in Chicago 
and arrived in New York on the twenty-second, remaining 
in that city throughout the week. Mr. Fales’ itinerary 
after leaving New York includes Providence and Boston, 
then south to Baltimore. After concluding his stay in the 
latter city he will visit other cities in the South before re- 
turning home. The trip will require four weeks. Mr. 
Fales states that business in the stamp trade is on the up- 
grade and conditions point to a good business during the 
present year. 

Wilkes-Barre, Penna.—The Security Stamp Company has 
installed Ludlow equipment for slugging display matter. 

Treasury Ruling on Stamped Badges. 

The treasury department has made a new ruling on the 
taxability of stamped badges. Heretofore ribbon badges 
which bore precious metal leaf, either gold or silver, were 
taxed five per cent. E. L. Torsch (Torsch & Franz, Bal- 
timore, Md.) has secured a ruling. Hereafter when imita- 
tion gold or silver leaf, or lacquer, are used on stamped 
ribbon badges, no tax will be levied. 

English Book on Office Machinery. 

Lawrence R. Dicksee, M. Com., F. C. A., is the author of 
“Office Machinery and Appliances.” It was published by 
Gee & Company, London, England, at ten shillings, six 
pence. The various types of office machinery are consid- 
ered according to function and operating qualities. A chap- 
ter is devoted to office design and layout. 





Discussion on Paid Association Secretaries. 

In its January issue The National Printer-Journalist 
printed the opinions of state presidents of various editorial 
associations on the question of paying the secretary for his 
services. This was found to be a stimulant for lax and 
decadent associations. 
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z “Built for Service” 





| More Business in the Middle than 
t at Either End 


The man who decides to sell medium-priced merchandise finds he can ' “Built for Service’ 
concentrate on a larger field and do more business on the same stock 
investment than if he deals in high priced, elaborate furniture or in the 
cheap, spindly grades. 


WESTERN OFFICE DESKS , 


‘ made sturdy and workable for the busy man’s service are an ideal line BUILT 
' for the dealer. There is no expensive, ornamental carving nor special, FOR SERVICE, 
| ' odd designs, but there is beauty in the matched veneers, the dull D-E-S-K- 


' rubbed finish and purposeful designs 





ESTER 








; You have an opportunity for real profit in this 
line. Full details gladly sent you on request. 














Some people have an idea that the U. S. Mint is the only place that 
Money is made. 


To YOU, MR. DEALER, we say that the easiest money is made 
by stocking our NEW 700 LINE of Steel Filing Cabinets; there 


is real money made in the turn-over. 


We are not counterfeiters but we sure can make money for you 
if you will let us; this NEW 700 LINE will turn your store into a 
Regular Sub-Treasury. 


3etter look into this opportunity. A line from you will bring de- 
scription and prices. 


This 700 Line is the lowest Priced Four Drawer Upright manu- 
factured having finished sides and FULL PROGRESSIVE SLIDES. 


“It's a better file, if made by” 


Aurora METALCABINET WoRKS 


AURORA, ILLINOIS, U. S. A. 


Eastern cnapreesmiaee Westen 7 pepemtateve 
NEW 700 LINE “ irk Angelus Hotel 


New York City Los Angeles, Calif. 
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COMPo 


Paper Stapling Machine 
No. 1 


COMPO — sturdy in 
appearance and sub- 
stantial in construc- 
tion, operates easily 
and without interrup- 
tion. It wins friends a | 
quickly. Try COMPO WESTPORT 
and you will always 
use COMPO. 


COMPO—with its guide 
for straightening and di- 
recting staples fulfills a 
long-felt need—a machine 
that actually will not 
clog. You can use any 
No. 1 staple, too. 








COMPO tacking machines for use in 
shipping rooms also operate with a 
guide to prevent clogging. 











Patented January 9, 1923. 
Other patents pending. 


Mr. S. H. Voss—Pacific Coast Representative 
Mr. P. F. Webster—South West Representative 


COMPO SALES COMPANY 


149 CHURCH STREET «COMP 0 —dtrever fouls inthe clinches” NEW YORK 











THE LINE OF LOWEST ULTIMATE COST! 








tive in chemical products like Carbon Paper and 

Typewriter Ribbons. Go deeper, and you will 

find the intrinsic value of our products mani- 
fested in their efficient performance and plodding con- 
sistency at all times and under all conditions; a value 
further enhanced by unsurpassed facilities with the true ' prec PREIS PNT 
spirit of service back of them. "mS 


Serr in sie appearances are particularly decep- 





You will discover that inherent element, that character- 
istic difference in both goods and service that counts so 
much in making -hem in the final analysis truly “‘The 
Line of Lowest Ultimate Cost.’’ 


NEIDICH PROCESS COMPANY 
BURLINGTON, N. J. 
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PENS AND PENCILS 











Camden, N. J.—L. A. Hawkes, secretary of the C. 
Howard Hunt Pen Company, is on an extended trip to the 
Pacific coast 

Chicago, Ill—Charles Borg, Minneapolis representative 
of the L. E. Waterman Company, was at the local branch 
January 16. 

Chicago, Ill—Charles P. Mueller, representing the pen- 
cil department of the Joseph Dixon Crucible Company, con- 
ducted an exhibit of Dixon pencils at the Palmer House 
the week of January 15 for the benefit of the jobbing trade. 

Chicago, IllL—-W. L. Clark, manager for the Parker Pen 
Company, has put on two new men. Theodore Propp, who 
will cover the Illinois territory, was formerly with the 
Dunn-Pen Company. Newman Jones, doing special work, 
was formerly with The Wahl Company. 

Chicago, Ill—The William A. Welty Company, North 
American building, is now handling various makes of foun- 
tain pens, including the Moore, and pens of its own manu- 
facture. The company was formerly representative of the 
Moore Pen Company exclusively. 

Fort Madison, Iowa.—Mr. and Mrs. W. A. Sheaffer (W. 
A. Sheaffer Pen Company) are spending the winter at 
Miami, Fla. 

Jersey City, N. J.—The Pencil Exchange is using a 
painted display bulletin facing the Manhattan transfer sta- 
tion. It features the “Semi-Hex” pencil. 

San Francisco, Calif—H. Homer, of the Los Angeles of- 
fice of the Esterbrook Pen Manufacturing Company, is in 
town calling on the trade. 

San Francisco, Calif.—F. J. Young of the American Cray- 
on Company is visiting the stationery trade in San Fran- 
cisco from his home in Los Angeles. 

San Francisco, Calif—Tom W. McElroy, of the San 
Francisco offices of Eberhard Faber, is anticipating a trip 
to Chicago to attend the National School Supply Associa- 
tion Convention. 

San Francisco, Calif—Bert Morris, San Francisco agent 
for the Wahl pen, has gone east on a month’s business trip 
which will include Chicago, New York and other points of 
business interest—“A!” Anderson, formerly with Mr. Mor- 
ris, has joined the Chas. Davis stationery forces in Seattle. 

San Francisco, Calif—The Conklin Pen Company has 
just completed its post-holiday inventory, which checks up 
a record holiday sale for the season just closed. New plans 
are now being made for the spring campaign, which prom- 
ises to inaugurate a year of even larger business returns 
than 1922 

San Francisco, Calif—The Pacific coast forces of the 
Joseph Dixon Crucible Company held a reunion about the 
first of the year, after a continued tour of road work. L. A. 
Wagner, manager, W. W. Holman, who covers the South, 
and Charles Nunn, who travels the Northwest, had an op- 
portunity to compare notes. 

San Francisco, Calif—The sales force of the W. A. 
Sheaffer Pen Company is out covering the Pacific coast 
territory with a more complete and attractive line of sam- 
ples than ever before. January business opened up far be- 
yond expectations. Instead of a quiet month, as is usual 
with the initial month of the year, the San Francisco 
branch finds itself with practically all the business it can 
handle. 

Wilmington, Del.—The Eagle Pencil Company has incor- 
porated to deal in wood, ores, metals, etc.; capital stock, 


$4,800,000. 





VENUS: 3 

















HE customer who pays several dollars 

for a metal pencil wants the best refill 
leads obtainable—-VENUS LEADS. The 
same lead that has set the standard for 
quality in the VENUS Drawing and Writ- 
ing pencils, the largest selling quality pencils 
in the world. 


Venus Thin Leads No. 38 are perfect leads— 
For Venus Everpointed and all thin lead 
metal pencils. 


7 DEGREES 


2B soft and black F Firm 
B soft H medium hard 
HB soft medium 2H hard 
4H extra hard 


Retail Prices 
15c per tube of 12 leads 
2 tubes for 25c 


Write for samples and trade prices 


American Lead Pencil Co. 
220 Fifth Avenue NEW YORK 














VENUS 
EVERPOINTED 


The Cherished 
Personal Pencil 


Simplest in operation, 
perfectly constructed, 
light weight. 


Retail price from 


$1.00 to $50.00. 











Write for booklet 
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FURNITURE 














Chicago, Ill—James Anderson called on the stationery 
trade in January featuring the Globe-Wernicke lines of 
office furniture, filing equipment and specialties 

Chicago, Ill.—Four of the local staff of The Berger Manu- 
facturing Company attended the annual sales conterence at 
the factory the week of January 2, W. S. Haldman, A. I 
Cox, F. W. Weber and N. S. Gowdy 

Chicago, Ill.—S. Spitzer, formerly president of the Rell- 
able Store Fixture Company, has opened a commercial fur 
niture store at 133 West Lake street. He carries new and 


Dealers, Exchanges, second hand desks, chairs and Art Metal steel filing equip- 
R air ment. 
ep men, Salesmen- Cleveland, Ohio.—Co-operative window displays by the 


local branch of the Yawman and Erbe Manufacturing Com- 








TYPEWRITERS Watch your mail for the a 7 
_ apheiel auaitmeseint de pany helped to boost the sales of machine bookkeeping 
seen MACHINES scribing the plan of distri equipment. At different times window displays were made 
istri- . eee na v ; 
~~ ‘ 5 ‘ . f Burroughs, Elliott-Fisher and Underwood bookkeeping 
CHECK WRITERS bution of this Guide pC elaigag At — 
om locality, with foe oaherydamteas machines, with the necessary accompaniment of furniture 
ADDRESSING ° ; _ 
AND DUPLICATING specially imprinted as your one pine ees. ‘ sa , 
MACHINES exclusive advertisement. Fond du Lac, Wis.—The Schaar Printing Company, 25 
MAIL ROOM West Second street, has opened an office furniture and sup- 
EQUIPMENT If you don’t hear from us ply store on Main street. 
CASH REGISTERS by February 5th—write us. Jamestown, N. Y.—The Jamestown Metal Desk Com- 


pany is completing the fourth substantial addition to its 


American Exchange Service plant since March 24, 1922. It is planned to occupy the 


35 South Dearborn St. Chicago new structure about April 1. 
Los Angeles, Calif—Barker Brothers suffered an esti- 
mated loss of $1,000,000 by fire in the furniture warehouse 


TheP Ioode Leaf tine January 18. 
‘ Yl. sili: Louisville, Ky—A. M. Bond has joined the Central 


VERTICAL FILE GUIDES School Supply Company. He had been in legal lines here- 
tofore. 

Madison, Wis.—Irving Frautschi and P. J. Rose 

(Frautschi Furniture Company) were at the Grand Rapids 








furniture market in January. 

Milwaukee, Wis.—The Milwaukee Chair Company, a 
Delaware corporation with capital stock of 50,000 shares 
without par, has incorporated in Wisconsin—proportion to 
be used in Wisconsin, $454,000. 

Madison, Wis.—The Blied-Drake Company opened an of- 
fice and bank equipment store at 124 East Washington ave- 
nue. F. C. Blied, the president, is a publisher and printer 
J. R. Drake was with the Miller-Davis Company, Minne- 
apolis, Minn. 

New York, N. Y.—The Steel Equipment Corporation, 25 
West Forty-fifth street, has joined the Merchants’ Associa 
tion of New York. 

New York, N. Y.—A. M. Fass, formerly a city salesman 
for the Yawman and Erbe Manufacturing Company, has 
been transferred to the system department at the factory, 
Rochester, N. Y. 

Portland, Maine.—Raymond Frost, proprietor of the Rob- 
erts Office Supply Company, was elected secretary of the 


<AmM<m WOn 


Pel Metal Yip Guides 
Portland Kiwanis Club. 

Portland, Ore.—The Helwig-Chapman Company has se- 
cured distribution for Oregon of the wood and steel filing 
equipment manufactured by the Browne-Morse Company 

Providence, R. I.—A. H. Burnside is reported to have 


The Plew & Motter Department of opened a new office furniture store at 117 Dorrance street 


The Workman Manufacturing Co. Rochester, N. Y.—The new “Gates” plant of the Yawman 
Capital and Surplus over $350,000.00 and Erbe Manufacturing Company is to be in readiness for 


1200 W. MONROE ST. CHICAGO, ILL. occupancy by spring. It will include a garage with capac- 
ity for about thirty of the cars owned by employees. 


Am <4Hn OZ> MND DPD 
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CLEMCO 


The Line For Results 


The leading dealers stock CLEMCO desks. 
Why? 
BECAUSE—They look right. 

They wear nght. 


They are made right. The “9 _in-1” CLEMCO 
They sell. 


This representative member of the line illus- 


The Clemetsen Co, 2°" 


— typewriter desk made. At the same time 
3401-61 W. Division St. it is a complete, high grade clerical desk 


CHICAGO with an unbroken writing bed. 














Gy im 





LERICO 
IDIE SIX 


LEMETSEN CO 














Do You Bid on 
Special 
Installations? 


Our service will enable you 
to supply special equipment 
for courthouses, banks and 
corporations to meet the 
most exacting requirements. 
We have facilities for de- 
signing and producing this 
special order furniture pre- 
cisely as specified and our 
long experience has taught 
us how to produce at low 
cost. We furnish blueprints 
|s and figure quotations com- 
. plete—you have no addition- 

al outlay but your service 

on the ground will bring 
* you a neat profit. 












































Get in touch with us the next 
time you have an opportunity 
to sell special equipment. In 
the meantime, we shall be glad 
to send you full particulars of 
our service. 


Imperial Steel Cabinet Co., “Curcaco 
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THE MILLER LINE 
IS SUPERFINE || 





Recommend 


Your trade want 
goods they can depend 
on for satisfactory re- 
sults and they expect 
you to see that they 
are properly supplied. 
A satisfied customer is 
the “come-back-again” 
kind. 

The Miller Lineis easy 
to recommend to your 
customers because you 
know 


It Will Make Good 














” 
a ; : » lL ypewriter 
_ ° . 
i, Ribbons — 
Carbons 
Specially selected ribbon fabric is impregnated with liquid ink— 
that means longer wear because the ribbon “recovers” quickly—renews 
itself over night-—-gives clean, clear, sharp impressions to the last 
minute of use. 
Carbons are evenly coated, give long wear, make clear, clean-cut 
copies from the first to the last. 
The successful record of The Miller Line speaks for itself. You 


can recommend this line unreservedly. 
Write for samples, prices, and terms 


Ohe Miller-Bryant-Pierce Co. 


General Offices and Factory: 231-241 River Street, AURORA, ILLINOIS 
Cable Address, ‘‘Milpie’’ 
Boston, Mass; Indianapolis, Ind.; Peoria, Ill.; Chicago, Ill.; Milwaukee, Wis.; San 
Francisco, Cal.; Cleveland, Ohio; Minneapolis, Minn.; Springfield, Ill.; Denver, 
Colo. ; New Orleans, La.; St. Louis, Mo.; Detroit, Mich.; New York, N. Y.; St. Paul, Minn. 
European Headquarters: 46 Avenue des Villas, Brussels, Belgium 
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A poor product BOLSTERED UP by ad- 
vertising is a shaky structure . . . It is built 
upon the sands of uncertain performance 
and is continually swayed by the winds of 
competition. Its advertising must continu- 
ally secure new customers—the product 
itself is unable to hold them. 


A good product SUPPORTS its advertis- 
ing. New customers become old friends . . . 
Competition is a stimulant but never a 
swayer. 


“Paperoid” is made entirely of rope fibre. 
It is converted into durable filing and mail- 
ing containers by good workmanship. 


To say that “Paperoid”’ is a good product 
is to state the truth. 


ALVAH BUSHNELL CO. 
925 Filbert Street Philadelphia, Pa. 
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Rochester, N. Y.—P. S. Fassett has succeeded A. W. 
Sadden as manager of the Rochester branch, Yawman and 
Erbe Manufacturing Company. Mr. Sadden has taken 
charge of the Philadelphia branch. Mr. Fassett had been 
with the branch at Buffalo. 

San Francisco, Calif—L. T. Larsen, of the Pacific Desk 
Company, is in St. Francis hospital, recuperating from 
the effects of a serious operation. 

San Francisco, Calif—Leslie A. Catlin has been appointed 
buyer for the new office furniture department of the John 
3reuner Company of Sacramento. 

San Francisco, Calif.—Sikes Company chairs are now 
being handled by the H. S. Crocker Company, of San 
Francisco, the John Breuner Company, of Sacramento, 
and Barker Brothers, of Los Angeles. 

San Francisco, Calif—Charles H. Victor, manager here 
for the Yawman and Erbe Manufacturing Company, was 
active in the “Community Chest” campaign in January to 
raise a common fund for San Francisco charities. 

San Francisco, Calif—-R. H. Hooper, doing business as 
the Hooper Office Equipment Company at 716 Mission 
street, San Francisco, was declared an involuntary bank- 
rupt in a petition filed by his creditors in the Federal Court 
January 11, 1923. The petition asserts that Hooper aban- 
doned his assets and then disappeared. The property is 
valued at about $4,000. 

San Francisco, Calif—J. W. Fricke, president of C. F. 
Weber & Company, announces that the company’s business 
for 1922 exceeded all years preceding and that 1923 holds 
promise of even larger returns. C. F. Weber & Company 
includes in its territory California, Arizona and Nevada. Be- 
sides “complete service,” the three large warehouses in San 
Francisco insure “quick service,” for here a large quantity 
of stock is maintained for immediate deliveries. The large 
display room of C. F. Weber & Company at 985 Market 
street shows a complete line of furniture for office and 
school use. 

San Francisco, Calif—Announcement has just been made 
of an important sale of Market street property which con- 
cerns the building occupied by the H. S. Crocker Company. 
The deed put on record transfers the property from the 
Lesser Realty & Investment Company to Morris Meyer- 
field, Jr., former head of the Orpheum circuit. Beside hav- 
ing a frontage of sixty-seven feet on Market street, the 
property runs through to Stevenson street and is improved 
with a three-story and basement brick building, all of 
which is occupied by the H. S. Crocker Company. A new 
lease has been made by the Crocker organization for ten 
years, which carries with it a considerable increase in rent. 

Seattle, Wash.—Tying up with “Raffles,” a noted stage 
play, in a publicity stunt, the Safe-Cabinet agency, 1214 
Fourth avenue, staged a demonstration witnessed by several 
thousand persons at the agency January 15, in which “Lady 
Raffles,” petite partner of the “master cracksman,” blind- 
folded and by sense of touch alone, opened a safe (not a 
Safe-Cabinet product). 


Show Origin on Processed Letters to Canada. 


A ruling has been secured by the Direct Mail Adver- 
tising Association, Inc., applying to processed letters sent 
into Canada. The Canadian law now requires that printed 
matter sent into that country should bear the imprint, 
“Printed in the U. S. A.” or any other country of origin. 
The association raised the question as to the application of 
the law to imitation typewritten letters. The Commissioner 
of Customs and Excise replied: “Printed matter of all 
kinds imported into Canada is required to be marked with 
indication of country of origin, and imitation typewritten 
letters imported are each required to be so marked, whether 
individual addresses are filled in on each letter or not.” 
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Guaranteed 
chair irons 








No. 334—-OFFICE CHAIR IRON 


WHY BE BOTHERED 
WITH BROKEN CAST- 
INGS WHEN YOU CAN | 
BUY AN ALL PRESSED 
STEEL CHAIR IRON? 


LIGHTER IN WEIGHT. 
BETTER APPEARANCE. 
SMOOTHER FINISH. 
STRONGER AND MORE 
DURABLE. 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA @O,, 


GARDNER, MAS6., U.S.A. 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you builditup. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 







Sell 


Your 
Own 


Brand 














USER 
e Mfg. Co., 
Sansom & 8% Sits. 
Philadelphia, Pa. 













Financial Aid 


for 
Typewriter Dealers 


To those dealers who fully realize the 
possibilities of “time sales” but who are 
unable to finance the accounts them- 
selves, we offer an installment service 
which is a real sales producer. 


Our plan enables the dealer to sell 
every make of typewriter on long time 
payments, without requiring any invest- 
ment or expense on his part. And it is 
free to every established typewriter 
dealer. 

Let us show you how you can use our 
installment service plan as prof- 
stably as our other dealers 
are now using it. 


YOUNG TYPEWRITER CO. 


25 West Lake St. Chicago, II. 
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Boston, Mass.—The Utilities Service Company has or 
ganized to handle typewriters, adding machines and office 
appliances; capital stock, $60,000; incorporators—William 
F. Davis, Waltham, Eugene A. Simpson, Winthrop and 
Mary A. Low, Boston. 

Brideport, Conn.—Arthur Jenner has taken charge of the 
Underwood Typewriter Company’s plant here. He had 
been superintendent of The Noiseless Typewriter Com- 
pany’s plant at Middletown since 1919. 

Canton, Ohio.—Harry E. Moser, formerly !ocal repre- 
sentative of L. C. Smith & Bros. Typewriter Company, is 
now with the Tri-Town Typewriter Exchange, local dis 
tributors of the Woodstock typewriter. 

Chicago, IlL—F. C. Snow, local manager of the Elliott- 
Fisher Company, attended a conference in New York in 
January. 

Chicago, Ill—Peter Vacco, formerly with the Rebuilt 
Typewriter Company, is now a salesman for the American 
Writing Machine Company. 

Chicago, Ill—H. J. Snyder, assistant sales manager of 
the Corona Typewriter Company, Inc., was in Chicago last 
month during a trip which took him as far West as Min 
neapolis. 

Chicago, Ill.—A. J. Nelson, formerly of Columbus, Ind., 


has been appointed district manager by the Woodstock 
Typewriter Company, in charge of territories in Wiscon 
sin and Northern Michigan. 

Chicago, IllL—Vorley Wright, general sales manager of 


the Woodstock Typewriter Company, is on the lookout for 
good typewriter salesmen. The expansion of the business 
requires new men in various parts of the country. 

Chicago, IIL—M. E. Roberts, formerly division manager 
for the Remington Typewriter Company, is now manager 
of the Chicago office. He succeeds J. W. Kennedy, who 
has been transferred to Detroit, where he manages the 
Remington business. 

Chicago, Il.—C. J. Haggerty, secretary; H. J. Closson, 
general sales manager, and H. P. Sutton, assistant sales 
manager, were callers during January at the Chicago office 
of the Royal Typewriter Company, Inc.—E. Lindstrom, 
formerly with The Oliver Typewriter Company, is now 
doing special sales work for the Royal Typewriter Com- 
pany, Inc. 

Chicago, Ill—A. W. Barlow, formerly Chicago branch 
manager, has been made assistant general sales manager 
of The Oliver Typewriter Company. He succeeds to many 
of the duties of W. E. Stewart, who is now in New York 
with the Royal Typewriter Company, Inc. Mr. Barlow has 
been succeeded in the city department by E. J. Barnett, 
who has been in the Oliver service fifteen years. 

Cincinnati, Ohio.—The Woodstock Typewriter Company 
has established a branch here. It is in charge of W. E. 
Brittain, whose office is at 402 United Bank building. 

Cleveland, Ohio.—A branch office has been opened by 
the Woodstock Typewriter Company at 416 Bullen build- 
ing, in charge of J. J. Ferris. Mr. Ferris had been with 
The Noiseless Typewriter Company at Minneapolis, and 
also with the Royal Typewriter Company, Inc. 

Dallas, Texas.—J. M. Veasey has taken charge in this 
territory as district manager of the Woodstock Typewriter 
Company. 

Detroit, Mich.—J. W. Kennedy, formerly manager at 
Chicago for the Remington Typewriter Company, Inc., is 
now in charge here. He succeeds Paul W. Jones. 
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Every Byron 
Sells Another 


HE users of Byron Typewriter Cabinets are en- 

I thusiastic salesmen. A Byron owner is so pleased 

with his Cabinet that he cannot resist showing it 

and recommending it to those who visit his office. Ad- 
ditional sales are the result. 


La Hacienda, for Instance, Tells Why 


The well-known export magazine, La Hacienda, says: 

“We have three of your Byron Typewriter Cabinets 

and find them very convenient, very roomy and very 

much of a time saver.” This time-saving feature is 

why Byron owners help you sell Byron Typewriter 

Cabinets. Separate, logically arranged compartments 

for materials, the location of “copy” holder directly 

in front of stenographer, the method of opening, the = materials in sight ond within reach. 
i ( f - No unnecessary movements. Byron 

design of the cabinet as a whole—all contribute to Typewriter Cabinets save on the average 

save on an average one-third of the stenographer’s one-third of the stenogra »her's time. An 

time. Byron Typewriter Cabinets sell easily and keep poten Ryn sonia. for all 

on selling because they save time and money. Send ? ‘ 

for illustrated circular and dealer proposition. BYRON 

DESK COMPANY (Formerly Byron Typewriter Cab- 

inet Co.), Woodland, Louisville, Ky. 


BYRON 


TYPEWRITER js 
CABINETS 4 / The now fine of Byes 








tages for executives 
rite for catalog. 








RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 


SUPEA/OR 
games, for one at once. 
ND . . . . . 
Our position as distributors for many factories enables us to sell at factory 
RUBS STAMP ‘ . . 
erry VLEET prices and our large stock permits of prompt deliveries. 


—a" 


Address all correspondence to the distributor in your district. 





East of Cleveland and New Orleans Cleveland, New Orieans and West 
R. A. Stewart & Co. | The Superior Type Company 
80 Duane Street 3940 Ravenswood Avenue 


NEW YORK, N. Y. CHICAGO, ILL. 

















194 OFFICE APPLIANCES February, 1923. 









ORPIN 
TYPE- 
WRITER 
DESKS 


PERMANENT GOOD SERVICE 
There are some interesting features about the build and operation of this desk. The 
typewriter platform is balanced for easy operation when carrying its load, yet it stands 
firm in place until moved—there are no violent disappearances on its part. Carefully 
fitted and finished, the desk is excellent value for the money. It should be in your 
display room. Ask us for further particulars. 


ORPIN DESK COMPANY, 22i,Msiiws Sis 


QOUCUUTOLTECTEA TRC EEEERORECEEORC ORE CEE EEO EEO TRO EEOESECEO EEO EUE TEE TRE EEA GREDOASOATEECETOGEOEEU REO DEO CE CEEGEECEAOREOEECREOUECEEGUECEECUECEEOEEOODOEEODEOOEOEEOEE 











PLATE GLASS for DESK PADS 


Plate glass has long been known as the ideal 
surface for writing. Presenting a smooth, hard 
and level surface it lends itself satisfactorily to 
that important function—writing. 


CHICAGO 
GLASS DESK PADS 


because of their excellence in preparation and 
construction add greatly to the appearance and 
protection of a desk. Add 
to this the natural visible 
filing space for important 
memoranda, price lists, etc., 
between the glass and the 
backing and you will gain a 
definite conception of its 
many advantages. 








SA PLATE GLASS 
) LETTER TRAYS 


A truly useful and high- 
ly attractive desk acces- 
sory. Securely joined by 
nickeled clamps, con- 
structed of nicely finished plate glass 
they enhance the efficiency of the 
desk user. 

Plate glass window ventilators are 
also numbered among our products. 


Send for our descriptive folder 


THE CHICAGO 
MIRROR & ART GLASS CO. 


217 N. Clinton St. CHICAGO, ILL. 
Established 1890 
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Escanaba, Mich.—E. H. Jones, manager at Milwaukee, 
Wis., for the L. C. Smith & Bros. Typewriter Company, 
has renewed the sales contract with the Office Service Com- 
pany. This covers distribution in the upper peninsula of 
Michigan. 

Hartford, Conn.—R. B. Cone, manager of the Hartford 
office of the Underwood Typewriter Company, met with a 
painful accident January 9, when he fell on the ice and 
broke one of his ankles. 

Indianapolis, Ind.—During the local run of Ed Wynn’s 
“The Perfect Fool,’ the Judd Exchange cashed in on the 
publicity given by the monster Corona which appears in 
one of the scenes. Two tickets were offered to the in- 
dividual making the best likeness of Ed Wynn, using a 
Corona typewriter 

Jackson, Tenn.—H. D. Parker now represents the Wood- 
stock Typewriter Company here. He had been at Helena, 
Ark., heretofore 

Lakeland, Fla.—W. E. Whyte has recovered from a pro- 
longed illness, and has returned to the service of the Wood- 
stock Typewriter Company as district manager for Florida. 

Madison, Wis.—A. F. Gardiner has succeeded the late 
Emil Lein as Madison representative of the L. C. Smith 
& Bros. Typewriter Company. Mr. Gardiner has been in 
the automotive line recently; he is returning to a former 
connection, as he had been a salesman for the L. C. Smith 
& Bros. Company, and also with the Underwood Type- 
writer Company. 

Providence, R. I.—C. L. Minton, for seven years with 
the Springfield, Mass., office of the Underwood Type- 
writer Company, has taken charge of the Providence office 
of the same company. 

Rochester, N. Y.—Rochester Industries, Inc., has organ- 
ized to manufacture, buy, lease, etc., writing machines and 
typewriters; capital stock, 100,000 shares non par value (to 
begin business with $25,000); directors—Morton H. Ander- 
son, 2244 East avenue; William A. Curtis, West Copake; 
Samuel C. Durand, 5 Barrington street; Frank Gebble, 5 
Barrington street; Charles E. Mudge, 2200 East Park ave 
nue; Thomas J. Swanton, and Charles F. Wray. 

Rockford, Ill—Wm. Caldwell is now repair man here 
for the L. C. Smith & Bros. Typewriter Company. He had 
been with the Burroughs Adding Machine Company, and 
also handling a business of his own. 

San Francisco, Calif—L. A. Simons, formerly of the 
Royal Typewriter Company, Inc., has become city sales- 
man in San Francisco for the Woodstock Typewriter Com 
pany. 

St. Louis, Mo.—Charles F. Gravlin, manager here for the 
past six years for the Hammond Typewriter Corporation, 
resigned December 31, 1922. 

San Francisco, Calif—C. P. Waters, San Francisco 
branch manager of the Remington Company, is in New 
York state attending the managers’ conference at the home 
office. J. M. Lund, district sales manager, is also attend- 
ing the conference. 

San Francisco, Calif—With the opening of the year, the 
Underwood Typewriter Company has moved into three new 
branch headquarters in California. In all three places, Oak- 
land, Fresno and San Jose, the new quarters are hand- 
somely equipped and commodious in size; and, as these 
communities are among the most prosperous in the state, 
the Underwood company is assured of profitable returns 
from the new branch offices. 

San Francisco, Calif.—A. L. Benarfa, district sales man- 
ager for the L. C. Smith & Bros. Typewriter Company, 
with his headquarters in San Francisco, comments with 
satisfaction on the work of the Smith organization in his 
district. He reports that Merton Hart, who assumed 
charge of the Portland branch, September 1, 1922, has been 


(Continued on Page 204.) 











What does 


he do with it? 


[t is worth while to know 
your customers’ office meth- 
ods for that knowledge helps 
you to advise him respecting his supplies purchases. It 
is highly important that your stock is sufficiently com- 
plete to give him exactly what is best for his purpose. 


OLD TOWN ana CROWFOOT 


RIBBONS and CARBONS 








are a complete line; any 
grade, weight or finish are 
to be had at once—in spe- 
cial packing if desired. Our 
exclusive agency proposi- 





0 TOW, 


tion is available in a few CARBON 
select territories. We shall feyevol 4°) 
be pleased to send you in- ——— 
formation. 0 plein sede 


Guarantes 


Old Town 


Ribbon & Carbon 


Company, Inc. 
MANUFACTURERS 
245-247-249 Center St.New York,U.S.A 



























Ledgers, Price Books 
or Sheets 


Whatever brings you the most 
profit, you may be sure to find a 
good, standard quality at the right 
price, in 

THE 


“Perfect’’ 


LINE 


You will find it worth while to be ac- 
quainted with our merchandise and to 
have our catalog and price-list on file, 
both as a means of better service to your 
customer and a source of greater profit. 
Send us your inquiry. 


CHICAGO’BINDER & FILE.CO. 
500-508 W. 31st St. Chicago, III. 


LOOSE LEAF DEVICES HIGH GRADE PRINTING 
LEDGERS, BINDERS INDEXES, SHEETS, 
BUSINESS SYSTEMS 








SS 
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of, 


One-Piece 
ALL-LEATHER COVERS 


into a ‘‘Trussell” patented all- 
Tear 22st Book cover et Tea will Cut leather Book cover er and you 


find that it is made of three-ply, will find but one ply of solid, heavy 
thin material, glued together. leather, equal in thickness to the 
style three-ply cover. - 





The TRUSSELL One-Piece, All-Leather Cover, first de- 
signed and patented by us in 1908, is becoming foremoat 

in its field in 1922. 

This is because business men demand a quality look and 

feel in their binders. They want their books of the finest 

and most durable aate that is consistent with a reason- 

able cost. We have i 

No other bind ng at any price compares with this construction, and ft will 

outwear the ordinary k several times. Yet our prices are very low, due 

to quantity production by special machines. Made ip al styles and in 

all sises from vest pocket to large desk books 

Let us co-operate when a REEL Cuter to tne camnnse ond 2 clase price wilt 

help you to win out. We help dealers to get the bust 


TRUSSELL MANUFACTURING CO., 
3 North Cherry St. Poughkeepsie, N. Y. 














There are more than three 
hundred styles in the Art 
Metal Line of Steel Office 
Equipment, the most com- 
plete line on the market, 
made and backed by the old- 
est and largest manufacturer 
in the industry. 


Art Metal Construction 
Company 
Jamestown, N. Y. 
































Boston, Mass.—R. A. Buchoz, formerly manager of the 
Boston North territory for the Burroughs Adding Machine 
Company, has been transferred to Detroit as branch sales 


manager 

Chicago, Il—The new model Robinson calculator, 
brought out by the Wm. A. Robinson Sales Company, 20 
East Lake street, is now in full production. This novel 
machine is retailing for $50.00. 

Chicago, Ill—The Tim Calculating Machine Company, 5 
North Wabash avenue, has been organized to deal in add- 
ing and calculating machines, equipment, etc.; capital stock, 
$50,000; incorporators—Car! Merryman, Paul A. Bloom, 
Geoffrey Levinson. 

Cleveland, Ohio.—R. P. Helmerick, formerly chief me- 
chanic at Providence, R. I., has been transferred to the 
Wales Adding Machine Company office here. 

Hollywood, Calif—Miss Eve D. Smith, director of the 
school of the Monroe Calculating Machine Company at 
Orange, N. J., has returned to her work after a visit here 
with her parents. 

Indianapolis, Ind.—The Western Distributing Company, 
510 Odd Fellows building, has Indiana distribution for the 
“Pro-Calculo” adder. 

Jacksonville, Fla—The Doty Business Machines Com 
pany, Chicago, Ill., has opened an office at 211 Mitchell 
building. W. W. Brown is in charge. 

Jacksonville, Fla—W. W. Brown has been appointed 
district manager for Florida by the Sundstrand Adding 
Machine Company, with office at 218 Mitchell building, 
Jacksonville. He had been with the Monroe Calculatin 1g 
Machine Company prior to joining the Sundstrand org 
zation. 

New York, N. Y.—Roy Coronway, a new salesman here 
with the Wales Adding Machine Company, was formerly in 
the Boston office. 

Orange, N. J.—Frank M. Smith, head of the machine 
service department, Monroe Calculating Machine Company, 
has returned from a tour through the field, which took him 
to Pittsburgh, Cleveland, Detroit, Chicago, Milwaukee, St. 
Paul, Minneapolis, St. Louis and Cincinnati. 

Portland, Maine.—F. B. Jordan, formerly with the Bos- 
ton agency of the Burroughs Adding Machine Company, is 
now agency manager here. 

Richmond, Va.—W. V. Moore, a salesman with the Mon- 
roe Calculating Machine Company, won the “smile’”’ contest 
held by the sales organization. 

San Francisco, Calif—W. W. Cooley, Western division 
advertising manager for the Burroughs Adding Machine 
Company, is making a lecture tour of the Western states, 
speaking before civic, business and educational groups on 
present day economic problems. 

San Francisco, Calif—Finance is singing a siren song 
to members of the local adding machine trade. Among 
those who have listened and heeded the call are E. B. 
Jessup, formerly of the Monroe Calculating Machine Com- 
pany, now with C. W. Skaggs & Company; and B. E. Jor- 
dan, of the Burroughs organization, now with Strassburger 
& Company. Both of these companies are bond houses. 

San Francisco, Calif—The General Adding Machine Ex- 
change opened its San Francisco office at 354 Market street 
January 2. This is the first branch to be opened on the 
Pacific coast. The General Adding Machine Exchange is 


(Continued on Page 204.) 
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PAT. DECEMBER 21, 1915 
THE AZORA 
THE AZORA 
TWIRLER RING 


AIR CUSHION 
(Cross-Section View) 
Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZORA 


AIR CUSHIONS AND TWIRLER RINGS 


are in use all over the U. S. and are consid- 
ered a staple standard article by scores of 
dealers. They Conserve strength in the 
typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its 
period of usefulness. Every typewriter 
owner needs them, they are quickly and 
easily attached. A first glance at them im- 
presses your customer with their useful and 
practical features. There is good profit in 
selling them. 
Write us right now 


AZORA RUBBER COMPANY 


54th and 20th Sts. $3 :: Cicero, IIL. 
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dame To 
Dealers: 


The New Oliver 
Quiet Speedster 


This is the finest typewriter we have ever built. 
The climax of 28 years of successful manufac- 
turing. It has many improvements and re- 
finements. 





We have an attractive proposition for 
dealers and agents in territory not at 
present assigned. Write to us for par- 
ticulars. 


The Oliver Typewriter Company 
1522 Oliver Typewriter Building . Chicago, Il. 














Here’s Protection for 


Office Valuables 


CRE eas 





Terrell’s Steel Storage Cabinet 


is commodious enough to accommodate any ordinary office 
necessity that requires safe keeping when not in use. 
justable shelves and dividers make it possible to arrange the 
interior to suit the owner’s convenience. Double or single 
door style. Solid or sanitary leg base. Finished to match 
your furniture. Can be used as wardrobe, if so desired, by 
removal of shelves. 


Write for Catalog and Terms. 


TERRELL’S EQUIPMENT CO. 
Hilton Street Grand Rapids, Mich. 











Lincoln 
A Superior Rubber Key 
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A BRAND NEW SERVICE 
That Will Deserve Your 


Consideration 


Lincoln Rubber Key Co. 


27 Thames Street 
New York, N. Y. 
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Turn Spots and Scratches 
Into Money! 





With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
varnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 


Outfit consists of 1 
uart each Amber 
laze, Ethereal Varnish 
and Leinol Emulsion, 
all ready to use; 6 
boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 


You can repair damage to any finish with these ma- 
teriala. Complete direction book with outfit. 


SEND NO MONEY—Just your nome and address. Get this 
outfit. Try it. If satisfied, remit $10 within 30 days. If 


not satisfied, return it at our expense and the trial costs 
you nothing. Write for this handy, moncy-making outfit 
at once—a card will do. 


The M. L. Campbell Company 


2334 Pennsylvania Ave. 
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February, 


Sell the 
Line 
that Sells! 





Furnas Office Furni- 


ture is real value 
for the modern of- 
fice. Features of 
worth-while conven- 


ience instantly real- 
ized by office man- 
agers make the line 
valuable to the 
dealer. 


Cabinets 

Costumers 

Calculating Ma- 
chine Desks 

Umbrella Stands 

Telephone and Type- 
writer Tables 

Wardrobes 

Waste Baskets 


Every number is of 
real service, well- 
built and in _ har- 
mony with standard 
office furniture de- 
signs. Write us for 
particulars. 


FURNAS 


OFFICE FURNITURE 
COMPANY 


INDIANAPOLIS 





























BR Ski 





PATD. & PNDG. 


2% LEAD — 98% FOLLOW 
What? — YES! 


Where would Marshall Field or Charles M. Schwab 
or Henry Ford be without their initiative! Why 
not start NOW, Business Building and Sales Mak- 
ing, push hard and profit! 


Sell the Automatic Portfolio 
Super-Service for Executives 


A Compact, convenient container for “live” papers. 
Opened portfolio exposes every paper for instant 
reference. Closed or opened in an instant. DUR- 
ABLE (made of vulcanized fibre), ELEGANT (neat 
and attractive binding, in black). Dealers now 
handling this device are selling in quantities. Order 
a sample and show it to your trade! 


UNYVERSAL UTYLYTY UNYTS CO. 
6111 Winthrop Ave. Chicago, U. S. A. 








THE FURNITURE 
FOR SUCCESSFUL BUSINESS 


The dealer’s profit on a complete equipment for the 
average office of this style National Desks amounts 
to a considerable figure, yet the entire cost to the user is not 
near as much as one of the executives of that office would spend 
for his household furniture. 


It is just as important to have good furniture in the 
office as to have it in the home. The appearance 
of the office has a strong effect on the visitors but it has 
even a stronger one on members of the staff, whose optimism 
and initiative are built up or wasted by their environment. 


Beautifully figured wood and artistic carving of 
National Desks prcduce an attractive appearance; 
extra time and effort expended on the joining and cabinet work 
make the desks unusually serviceable. The office equipment 
dealer successful in other lines will do well to study National 
Desks. Write today to National Desk Company, Herkimer, N.Y. 


NATIONAL DESKS 
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Atlanta, Ga.—George Halling, formerly of the San Fran- 
cisco office, is now in charge here for Ditto Systems. He 


succeeds W. S. Forrest, who has resigned 

Baltimore, Md.—L. L. Daingerfield is now selling “F 
& E.” checkwriters in this territory. 

Baltimore, Md.—H. T. Worthington, formerly repre 
sentative of Ditto Systems at Washington, now makes 
headquarters her¢ He was assigned the Baltimore terri- 
tory when M. B. Kennerly was transferred to the Ditto 
Systems office at Kansas City, Mo. 

Boston, Mass.—A. S. Peabody has rejoined the sales 
staff of J. B. Wolfson, Massachusetts distributor for the 
Hedman Manufacturing Company. 

Chicago, Ill—The Todd Protectograph Company has 
withdrawn its Illinois charter. 

Chicago, Ill—E. A. Kirkland, representative of The 
sircher Company, spent the holidays at Detroit. 

Chicago, Ill—J. W. Walker and Arthur T. Faber have 
joined the Chicago sales department of the Hedman Manu- 
facturing Company. 

Chicago, Ill—The McGill Metal Products Company, 
1640 Walnut street, has taken a membership in the Chi- 
cago Association of Commerce. 

Chicago, Ill—Frank McCarthy, consulting industrial en 
gineer on the staff of Ditto, Inc., was in attendance at the 
St. Louis and Pittsburgh business shows 

Chicago, Ili—C. K. Woodbridge, vice president and 
general sales manager for The Dictaphone, conducted a 
sales conference here in January. It included managers 
from Kansas City, St. Louis, Minneapolis, Cleveland and 
Chicago. 

Chicago, Ill—G. W. Lee, sales manager of the Todd Pro- 
tectograph Company, conducted a sales conference at th« 
Sherman Hotel January 31. In attendance were men from 
the Chicago, Milwaukee, South Bend, Rockford, Bloom 
ington, Fargo, Mankato, St. Paul, Duluth and Omaha ter 
ritories. 

Chicago, Ill-—J. D. Pahlman, of the Edwin Barnes 
Company, attended an Edison sales conference at Cleve- 
land, Ohio, in January. The Roach-Reed Company, dis- 
tributors of the ““Ediphone,” had its salesmen in for the 
conference, and a number of other Edison distributors 
were represented. 

Chicago, Ill—The local office of The National Cash 
Register Company sent the largest delegation to the meet- 
ings of the C. P. C. Club at Dayton and New York. Headed 
by C. D. Keeler, the local manager, the following Chicago 
quota busters occupied two Pullmans to the convention 
E. L. Blake, W. A. Chapman, A. D. Chickering, H. W 
Connor, J. A. Durham, J. D. Finn, C. W. Fricks, W. R. 
Gordon, F. H. Barker, J. R. Hudelson, A. McGarry, P 
G. Hueffed, G. M. Hurley, W. L. Laird, E. F. Moser, 
A. L. Smith, F. B. Lawson, E. S. Smith, R. W. Lynch, 
C. Gutwein, H. C. Mills, B. F. Ogden, C. R. Elliott, E. D. 
Stenacker, A. C. Symmes, E. H. Bryan. 

Cleveland, Ohio.—Donald O’Byrne has taken a sales 
territory under B. W. Henn, distributor for the Hedman 
Manufacturing Company. 

Jacksonville, Ill—The Receipting Register Company, 
836 West College avenue, has organized to manufacture 
and deal in office appliances, store fixtures, etc.; capital 
3,000 shares non par value; incorporators—Rollo Six and 


H. H. Ware. 


The man who wants a desk 
wants a cuspidor 


—if not every time, at least often 
enough so it pays your salesmen to 
suggest it along with other “desk 
accessories.” 


The AMCOIN line gives you 86 
neat, practical designs in nickel- 
plated or polished brass. Finest ma- 
terial and workmanship. 


The FAVORITE 
(see illustration) is 
a ready seller for 
offices, hotels, or 
homes. Two sizes, 
10 in. or 8% in. 
diameter. Either 
size in polished brass 
or nickel - plated 
finish. 





No. 1280 


Write for the Aldrich Cuspidor Catalogue 


Aldrich Mfg. Co., Inc. 


57 Illinois St. BUFFALO, N. Y. 




















Uniform in Results Durable in Service 


The dealer who sells Iron Clad Carbons and 
Ribbons soon leads all his competitors by reason 
of the complete satisfaction afforded the user. 
You will do well to familiarize yourself with the 
line. Write today for book of samples. 


We can give you especially good service on car- 
bonized roll paper. Let us send you particulars. 


Iron Clad Ribbon & Carbon Co. 
100 Grand St., New York, N. Y. 
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— VING BLE -— 
TYPEWRITER SUPPORT 
( $00 


Retail 
Price 






For Typewriter, Telephone, 
Card Indexes, Commercial 
Reference Books, etc., etc. 
Swings at any height, move- 
ment controlled by adjustable 
leather clutch. Revolving top adjusted by simple 
wing nut. Easily attached to either side of desk. 
Does not vibrate. So constructed a lock is not 
necessary. Rigid, strong, pleasing design. Top 
15”x20”, finished in Oak or Mahogany. All iron 
work japanned. 


Every Typewriter Dealer and Stationer should 
stock a few as there is a good demand and a 
nice profit. 


Write for folder, discounts and terms 


AMERICAN WRITING MACHINE CO. 


449-455 Central Avenue Newark, N.J., U. S.A. 




















Get It From Aigner 


Let your customers enjoy the great 
relief Aigner’s wonderful time-saving 
Index Tabs would bring to them. 
There’s a nice profit for you in this 
business—no investment on your part 
—no goods to handle. 

Take bulky books, for instance. To 
be really useful reference books and 
catalogs should reveal information in- 
stantly—not conceal it. And there 
Aigner's Index Tabs find an impor- 
tant field of service. Aigner can 1tn- 
dex such books after they are bound 
to suit individual requirements. 

The A. B. Dick Company have put 
into the hands of their salesmen a 
book of mimeographed specimens, 
arranged according to various types, 
and indexed by Aigner as shown 
here Think of the time saved— 
when time means money—for sales- 
man and prospect! 

Complete indexes to meet every of- 
fice need. Our well illustrated Cata- 
log will tell you more about our lines, 


ask for it. Dept. 8. 
(2061) 


GJS. AIGNER £00, Maufactues 


aly 
0 Gold Stampers for Stationers and Bookbinders 4 
1 Leoose-Leaf Systems woo 
oS Titles and Labels for Law Work a 
‘ ; _Aigner's Patent Cut Index Strips | 


GUAT EDO MED, 
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Kansas City, Mo.—M. B. Kennerly formerly of the Bal- 
timore office of Ditto Systems, is now in charge here. He 
succeeds Jos. Roosch, who resigned. 

Kansas City, Mo.—O. W. Slayback, recently appointed 
distributor for The Hedman Manufacturing Company, has 
established a sales staff consisting of M. F. McLeod, Ira 
Hardman, C. D. Ackerman, O. F. Souders, W. E. Payne, 
Rex Foster, J. A. Cope and H. A. Grant. 

Milwaukee, Wis.—Maurice A. Becker is now selling “F. 
& E.” checkwriters here. 

New York, N. Y.—H. Danielson & Company, 15 Park 
Row, has distribution covering the world for the Writer 
press. 

New York, N. Y.—The Modern Inventions Corporation 
has moved its executive offices from 1123 Broadway to 
130 West Forty-second street. 

Rochester, N. Y.—Sir Basil Thompson, formerly chief 
of Scotland Yard, was a visitor at the plant of the Todd 
Protectograph Company while on an American lecture 
tour. He wished the latest “dope” on forgery prevention. 

San Francisco, Calif—W. L. Hovis, of the Elliott Com 
pany, has returned from a two-weeks’ visit to the Los 
Angeles office, and reports things booming in the South. 

San Francisco, Calif—The Line-A-Time Company ex- 
pects to have an attractive exhibit at the Los Angeles 
business show beginning April 23, according to C. W. 
Hunt, Jr. 

San Francisco, Calif—The Standard Office Machine 
Company took over the agency the first of the year fo1 
the “Ejectafoil,” the new device that has attracted such 
widespread attention, and also the agency for the Triner 
Scale Company and the Standard Stamp Affixer Company. 
It is also negotiating for additional lines. 

San Francisco, Calif—W. G. Traud is collecting silver- 
ware. At least that is the impression one gets upon enter- 
ing the local branch offices of Ditto Systems, of which 
Mr. Traud is manager. This is the second year that he 
has won the sales cup offered by the company for the 
best yearly record among its branch managers. He is a 
natural connoisseur—is Mr. Traud. If honors continue his 
way, an extra room will have to be added to the local 
quarters to serve as a museum for his trophies. 

San Francisco, Calif—Phillip D. Wagoner, president of 
the Elliott-Fisher Company, is in San Francisco on a visit 
of greeting to the local branch. January 11 Mr. Wagoper 
addressed the Exchange Club of San Francisco, in the 
course of which he said that for the first time in the history 
of the company, he was making the trip to the West 
motivated entirely by his appreciation of the successful 
record made by this district in last year’s business total 
The Western district stood first in the company’s final 
business count for 1922. 

Seattle, Wash.—Index of the volume of business being 
done in Seattle in comparison with other cities of the coun- 
try is found in the official report of the Addressograph 
Company, C. E. L. Shaw, Northwest manager, with head- 
quarters in Seattle. The local territory had, on December 
15, purchased 99.1 per cent of the amount expected of it in 
1922. Los Angeles had made 97 per cent of its quota, St. 
Louis 91, Indianapolis 73, Salt Lake 65, New Orleans 62, 
San Francisco 57, St. Paul 56, Atlanta 55, Spokane 4/7, 
Duluth 35 and Memphis 21 per cent of their quota. 

Spokane, Wash.—A. J. Smith, general sales agent of 
the Todd Protectograph Company, has a new salesman in 
training. He weighed but 5% pounds at birth, but dem- 
onstrated lung power that suggests strong sales poten- 
tialities. 

Utica, N. Y.—The Simplograph Company, Utica City 
National Bank building, is planning to put its product on 
the market. 
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You can 
interest the 
Parchasing 
Agent 

with these 
Specialties 


Well built and low-priced, they effect economies in 


any office and economy is always an interesting 
subject to the P. A. The legal and letter cabinets 
are particularly valuable for protecting against 
waste, broken lots of letterheads, second sheets, 


legal blanks, etc. They are supplied in 3, 6, or 12- 
drawer sizes, each drawer accommodating 500 sheets 
of 16-lb. stock. The card index 
cabinets are supplied with 1, 2, 3, 4 
or 6 drawers to the cabinet to 
accommodate 3x5, 4x6 or 5x8 cards. 
Each drawer is equipped with 
a patent steel follower-block 
and will hold 1000 cards. 

These goods have the call and 


you can do business with them. 
Send us a trial order. 


L. HOFFMAN 


ESTABLISHED 1888 
45 Lafayette St., 
NEW YORK, N. Y. 

















Sell 
NOTEBOOKS 


Just as you sell 
pencils, clips and pins 





Don't let the stenographers’ notebook 
business go to somebody else—it is worth 
the attention required and the investment 
in a stock. 


There is a steady, regular demand—lead 
it to your store. 


The stock doesn’t deteriorate—no loss 
from spoilage or waste. 


Costs are low—now is the time to buy: 
The cost depends on wood pulp prices 
which are not going down. 


Let us send you samples and quote case prices 


ELKHART STATIONERY CO. 


ELKHART, INDIANA 
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Requires no 
knowledge of 
sign painting. 
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Goods sell by 
themselves 


Anyone can only wh on 
get perfect clearly an 
results attractively 






marked. 


The caption below is an 

exact reproduction in 

small size of lettering 

performed with No, 10 
Outfit 


MAKE YOUR OWN SIGNS 


You know that every’ bets, and eight sets of 
day possible .customers figures, of which 7 sizes 
walk away rather than are in duplicate, also the 
ask questions. Don’t wording “Special Sale” 
miss a single sale! Order jn 4 sizes. F. O. B. St. 
a NATIONAL SHOW Paul, $45.00. 

CARD WRITER today. 
Price of No. 10 outfit Write us—we’'ll ship 


at shown in cut, withred immediately so you may 


and black ink, two put the National Show 
brushes, twelve sets Card Writer to work in- 
standard stencil alpha- creasing your daily sales. 


NATIONAL SIGN STENCIL CO.} 
ST. PAUL, MINN. 


! 
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Z 
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only the finest paste ingred- 
ients, imported from far 
off countries are used— 


Asia, Australia, Cuba and the West 
Indies contribute to make GLUEY 
the fastest selling and most satisfac- 
tory paste on the market today. 

The attractive, help-sell containers impel 


action to buy. If you are interested in 
Quicker Turnover and more liberal profits 


write to 
THE COMMERCIAL PASTE CO. 


COLUMBUS OHIO 
Address Dept. 117, please, 














‘‘Sticks Like a Brother’’ 



































A NEW 


4 
RUBBER 
ma Desk Pat 


FULL MOLDED —IN ONE PIECE 
HIGH GRADE FLEXIBLE RUBBER 


Three Colors—Brown, Green and Black. 
wa, Civac__.19%x24% 
Two Sizes—}} #x7}% 


DEALER'S PROFIT *12 > 


PRICES EXCEPT TO COAST AND FAR WESTERN STATES 

















Size Dealer’s Price Retail Price 
1944x24% $18.00 doz. $2.50 each 
1214x19% 15.00 doz. 2.25 each 





ASK US ABOUT OUR | 


| Sponge Rubber Chair Cushions 


MANUFACTURERS AGENTS WANTED 


SUMATRA RUBBER SPECIALTIES CO. 
SALEM, OHIO 











Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 
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ADVERTISED NATIONALLY 
DURABILITY - GREAT DEMAND 


THAT’S WHY THEY ARE EASY TO SELL 


“The Ajax Eyelet Fastener’ is 
a real necessity for binding val- 
uable papers and documents, etc., 
where security, permanence and 
insurance against loss and substi- 
tution are paramount. 

Its sale assures re-orders 
for Ajax Eyelets. 


| PUNCHES THE — 


WRRERE 







RRRRRRRURRRRRRD 


ny RRRR RRRRY 
Pa als Call's Calla alls call «al VOL Le 


FEEDS THE EYELET ) , 
and CLINCHES IT IN‘ 
ONE OPERATION } 


Handles three sizes of Ajax 
Eyelets without any adjustment 


im mam 


No. 1 No. 2 No. 3 
Long Med. Short 





“SAMSON” No. HAND PUNCH [SAMSON” EYELET TOOL 


Handles 7 
sizes of 
punches and 
dies 1/16 to 
4 inch in dia- 
meter, easil 
interchange 


Ba AB BBVBBMYVYVMVBMBVBVBMUUYVYMDs 
oe ee a a a a as als as ols as ats alt al 













Will punch 
thre } inch of 
paper or card- 
rd. 








Eyelets 
Write for Catalog and Pre-War Price List 


THE MACHINE APPLIANCE CORP. 


351 JAY STREET, BROOKLYN, NEW YORK : 
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a > DEFIANCE 
| Sales 
Corporation 





384 Broadway 
No. 30 
Perfection 


NEW YORK 


Largest Desk Calendar House in the World. 

Gem and Perfection Lines. 

Also Premier-Deskaid, Defiance-Bond, Daily, 
Peerless and World Desk Calendars; Favorite 
Weekly Calendars, Weekly Reminders and 
daily date Wall Calenders. 


Stationers’ Glassware, Hardware and Specialties 





Gem Desk Calendar 
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RIBBONS AND CARBONS 





Chicago, Ill—L. D. L’Hommedieu, 
Crown Ribbon & Carbon Manufacturing Company, made a 
trip to Dubuque, Freeport and Rockford in January 

Chicago, Ill—W. H. Prickett represents The Ault & Wi- 
borg Co. on the office appliances and stationers’ subdi- 
vision, Ways and Means Committee of the Chicago Asso- 
ciation of Commerce. 

Chicago, Ill—The Franklin-Kelly Company has moved 
from the Monadnock block to 75-77 West Van Buren street, 
just across the way. The move was made to secure in- 
creased space demanded by the expansion of the business. 

Los Angeles, Calif—Mel Mundell, who 
Orient for the Miller-Bryant-Pierce Company, is now in 
charge of the office supplies and stationery departmem of 
the Van Velker Company. 


manager for the 


traveled the 


Los Angeles, Calif.— Mittag & Volger, Inc., has increased 
office space to handle the growing trade. Rooms 207-08, 
Tajo building, are now occupied—J. A. Ogden is a 
member of the Southern California staff. 

New York, N. Y.—W. Scott Ingram has organized to 
make typewriter ribbons; capital stock, $10,000; incorpora- 
tors—W. I. Ingram, J. D. Schneblen; attorneys—Pellet, 
Fay & Rubin, Woolworth building. 

Rochester, N. Y.—L. A. Faber, of the Carrib Manufac- 
turing Corporation, has made a good recovery from an op- 
eration for appendicitis. 

San Francisco, Calif—Donald Sutherland has joined the 
Ingrim-Rutledge Company, having charge of typewriter 
ribbons and carbon paper. 

San Francisco, Calif—Miss G. W. Williamson, assistant 
manager of the San Francisco branch of Mittag & Volger, 
Inc., has returned from an extended trip East, spending fif- 
teen days at the factory of Mittag & Volger, Inc. 

San Francisco, Calif—Hoffman & Kinsey, 883 Market 
street, are now nicely installed in their enlarged quarters. 
An extra stock room was added a short time ago, and re- 
arrangements made in the office rooms. Two new outside 
salesmen have also been added to the selling force. Hoff- 
man & Kinsey have arranged a valuable manual for the as- 
sistance of their salesmen. It consists of a sizeable leather 
notebook containing the actual work of their product. One 
sees the impressions of from one to forty carbons—all forty 
also the work resulting from different 
weights of writing paper and grades of carbons. It is an 
excellent record of performance and is of invaluable assis- 
Hoffman & Kinsey are now han- 
“Panama” brand of ribbons, having elimi- 
“Panama” being now 


new 


are shown—and 


tance to the salesmen. 
dling only the 
nated the “Republic,” 
available. 

San Francisco, Calif—W. E. McElfatrick, of Seattle, is 


expected in San Francisco the last of January, from which 


all grades of 


port he will start on a trip around the world in the interests 
of the H & M Company of San Francisco and the H & M 
Ribbon & Carbon Company of Seattle. F. A. Hammergren, 
manager of the local branch, reports that 1922 was the most 
prosperous year in the history of the company. He states 
further that C. H. Sperb is enjoying successful business in 
the country territory, while A. L. Schirmeyer and W. H. 
Matthews are bringing in a fine city business. 


Unless you are a teamworker, you are little likely to 
succeed under modern conditions. Civilization is built on 


teamwork—is teamwork.—Strathmorean (Strathmore Paper 
Company). 
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4 WEBCO PRODUCT 






TRADE MARK 





Original and Best 
lye Cleaning Fluid 


Cleans your type ‘No typebrushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 





Dissolves grease and cleans spots 
tom your desk 
WHEN TRADE & MARK. PPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The EF SWebster Company Inc. 
BOSTON 
MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 




















Use a Card That 
Speaks Well 
of You! 


Cards can express character; use a 
clean, finely engraved, dignified 
locking Wiggins Card and get a 


favorable first impression. 




















Comes in convenient book form, 
detaches with a smooth, clean edge. 
Engraved by our master engravers 
or delivered blank to your printer 
should you prefer type printed. 
Business cards are important. 
Send for specimen tab and details 
today. 


WIGGINS 
Esutoon CARDS 


Joho Be Wiggins 
iggins 
* Company 


Established 1857 
1104 S. Wabash Ave. 
705 PeeplesGas Bldg 
CHICAGO 
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QUALIFIED 












~ 5 —<— a 
—_— fe.“ >, 
a Oy 


Packed in standard cases 
of 50 or 100 rolls. 


Also in the handy Dozen- 
Roll-Box. 


The Standard 
of comparison. 

There is no 
other paper just 
like Qualified. 
Every roll perfect and guaranteed. Gives 
complete satisfaction on all makes of adding 
machines. Office workers like to use it; man- 
agers find it economical. 


Sold by Stationers — Everywhere. 














DEALERS: Write us for 
samples and information 
about free advertising 
matter. 


CENTRAL PAPER CO. 


MENASHA cy WISCONSIN 


e ORIGINAL dozen 

















PHILCO BRAND 


Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 











PHILCO BRAND 
Typewriter and Inked Ribbons 
are made in three grades and are famous for 
their write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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(Typewriter—Continued from Page 195.) 

doing some very successful work in promoting the sales of 
the L. C. Smith machine in the territory covered by the 
Portland branch—The Los Angeles branch closed the year 
1922 with a very large increase in business over the previous 
year. J. V. Westervelt, manager, is to be congratulated on 
the excellent work done by his staff—M. H. Gaba, who has 
been associated with the San Francisco branch of the L. C. 
Smith & Bros. Typewriter Company for six and one-half 
years, has been promoted to the assistant manager of the 
San Francisco office. The promotion of Mr. Gaba was well 
deserved through the very good record he has made dur- 
ing the years of service with the company.—Mr. Benarfa 
has just returned from a trip to the Los Angeles office and 
is expecting to leave in a few days for the Pacific North- 
west. He reports that business in all the coast offices have 
shown in general a decided improvement in the past year, 
and prospects for the present year appear to be very 
bright. 

San Jose, Calif.—D. S. Becknell and C. A. Brazel have 
opened at 24 East San Antonio street, handling rebuilt 
typewriters, etc. 

Seattle, Wash.—Except for signing checks, the pen is no 
longer essential to the successful operation of any business, 
according to Philip D. Wagoner, president of the Elliott- 
Fisher Company, who was in Seattle January 5, visiting the 
local offices of the company. Mr. Wagoner was accom- 
panied on his tour of inspection by E. W. La Tourette, 
Pacific district manager of the firm, with offices at San 
Francisco. 

Tacoma, Wash.—M. R. Martin Company, 926 Pacific 
avenue, has opened a department for the sale of Wood- 
stock typewriters. 

Toledo, Ohio.—C. D. Sullivan, formerly with the Kardex 
Sales Company, is now handling bookkeeping machines for 
the Underwood Typewriter Company, 311 Erie street. 


Waco, Texas.—J. A. Orem, who has been a resident here 
for a long time, has been assigned distribution of the Wood- 
stock typewriter in this vicinity. 

(Adding Machine—Continued from Page 196.) 
said to carry the largest line of rebuilt and reconditioned 
machines in the country, all of which are sold with a guar- 
antee. C. A. Ray, formerly with the Wales Adding Ma- 
chine Company, has been named manager of the local 
branch. 


Toronto, Ontario, Canada.—O. H. Pierce, distributor in 
Ontario for the Monroe Calculating Machine Company, 
visited the factory at Orange, N. J., late last year. 


Wilkes-Barre, Penna.—Elliott K. Weigand, formerly of 
the factory office, has been assigned to the New York 
branch of the Wales Adding Machine Company. 


Yakima, Wash.—C. C. Terry, formerly of Tacoma, is 
now agency manager here for the Burroughs Adding Ma- 
chine Company, 316 East Chestnut street. 


Typewritten Documents to Speed Illinois Bonus. 

Former service men in Illinois are preparing to collect a 
state bonus for service during the world war. The Illinois 
legislature passed the bill last year, and payments are to be- 
gin as soon as certain court action has been taken, and 
bonds sold. The American Legion post at Springfield, the 
capital, has urged on all former soldiers and sailors that 
they fill out their discharge papers on the typewriter. It is 
expected that the greater ease in handling typewritten ap 
plications will make a difference of nearly two months’ time 
in the payment of the bonus. 
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Let us build up your reputation for quick and 
accurate service to your customers for all sorts 
of paper supplies. Our large line of index guides, 
record cards and sheets, order and receipt books, 
etc., provide for every stock requirement. 


Your orders for special rulings, odd sizes, special 
die cutting, etc., are shipped promptly. Our prices 
are low—write us for the latest list. 


Manufacturers o Index Cards, Guides, Folders, 

Loose Leaf Sheets, Analysis Pads, Receipt Books, 

Order and Inventory Blanks and hundreds 
of other items. 


SURUAURUATRNDR OA RU RERRAUEEAAT 


HANO-WEINKRANTZ CO. Inc. 
| 
| 
| 


























133 Mulberry St. NEW YORK 
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A Safe and Sound Bank Specialty - 
jz 
| THE BANDLESS CURRENCY MAILING BOX © 
O 
A PERFECT MAILER of strong, heavy, durable C 
manilla paper of exceptional strength throughout. L 
J Ends and sides do not break in bending up over 
7 the currency and will stand the roughest kind of [ 
handling in the mails. [ 
The outside wrapper is genuine rope manilla as . 
neur cloth as paper can be made It folds over \ 
each lap or fold at the ends to make a perfect, t 
tight seal and attaches to the back of the box. It J 
0 simply can not tear or pull away without destroy- C 
[ ing the entire box. No more danger of torn and 
tattered boxes on delivery. Each size contracts rt 
C one half inch. In packing, squeeze the inner box fi 
mM tightly over the currency, moisten the gum on the r 
= outer wrapper and seal, bringing the end flaps over f 
, and sealing tightly to the back of the box. You r 
4 then have a perfect fit and a perfect tight seal. 
: On account of its lightness, from 2 to 4 cents in ) 
= postage is saved on each box mailed. 7 
} Dependable bank stationers should have sample of oO 
oO this new line. No obligations to learn all about Oo 
5 it now. ba 
Ww U 
G P , — 
© The Smead Manufacturing Co. (Dept. ©) Hastings, Minn. 0 
O Makers of High Grade Bank Filing and Mailing Containers Oo 
= Oo 
OoooocoocooDoOooDoOoOoOooOooOoOoOoOooOoooOoooooooooNA 
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The Write Convenience For All Writers 


“a > 


The PRESTO Inkstand has features of 
economy, conveniente and appearance 
which attract all sorts of users. Public 
buildings, banks, private offices and 
homes find it highly efficient. A slight 
pressure with the pen opens the PRESTO 
—the ink is used right up to the last 
drop, and the inkstand closes tight 
against evaporation and dust. 








One Well.—3” wide, 4” long, 1%” high, $1 25 
groove for penholders, each...... covce ° 


Two Wells.—Wells for black and red ink. 8” 
wide, 5%” long, 2” high, grooves for $3 00 
penholders, pin cup between wells, each... a 


Write for Trade Discount to Dealers 
BACHRACH SPECIALTY CO. 


Manufacturer s 
2275 Third Avenue 
New York, N. Y. 


“The top 
closes itself” 











Patented 1922. 








WE MAKE —— YOU SELL 
YOUR CUSTOMER USES 


Effort and good materials produce those qualities 
which make long, useful service. Effort and good 
merchandise are required also in selling, but if the 
quality is really there, the effort is small and it ends 
with the sale; there are no explanations or adjust- 
ments afterward. 

Let us explain the good quality that sells Tell City 
Desks; write us today. 


Te. City Desk Co., Tell City Indiana 


TELL CITY DESKS 
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UNIVERSAL 
The Perfect Pad 
Order Now for 1924 


Universal Pads made to refill 
any standard base specified. 
Universal Pads are mechanically perfect. 
Universal Pads are packed perfectly. 
Universal Pads are priced rightly. 
Ask us about our stands for 1924 


3-IN-] COMBINATION WOOD STANDS 
SUCCESS METAL STANDS 


Universal Office Devices Co. 
58-60 East Superior Street, CHICAGO 
HNAQQNQONNDNNNOADUUDOLOOOGUNONQENNQNENEEEEOOOOUOUOOCQOQQLEQOSQENENEEROEOUOOOOOLOUGLELUQGOQOQNNNROEOESSUUQUEGGOOGSHHEOESQONGRREOROTDUGOUGSEGAALEQQOR0000ADEUUUUUGLL4GHUUNN 
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PROOF or 
CONFIDENCE? 


The more specialized the 
service, the more difficult 
is it to prove the quality. 
To attain a certain result 
with a typewriter ribbon or a 
carbon sheet, many details of 
manufacture and packing, each 

in itself complicated, are involved. 

Serving your customers well 

requires the investment of time 
and trouble on your part and the 
assurance that your source of supply 
is trustworthy and co-operative. 

Union Ribbons and Carbons are de- 
pendable. While we don’t make frantic 
claims for their wearing quality, we do 

believe they compare well with any other 
brand, in extent and quality of service. 


WE SOLICIT YOUR INQUIRY 


Union Ribbon & Carbon Co. 


Front & Laurel Sts. PHILADELPHIA, PA 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
ness investment 
toits owner. It 
is a part Of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 
turn out the greatest amount of 


















work in the shortest space of time. — 
——- . Sliding 

The use of the “Satellite” Adjust- Base- 

able Typewriter Stand will help to — 
accomplish this. It has for offices Check 
ye 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Dayton 
Engineering Laboratories Company; 
The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ pro: 
osition and booklet will 
interest you. 


Write Dept. A 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 


This is Model 2X 






















No, 429% 





No. 421% 


GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 
Grand Rapids, Mich. 





No. 327% 











No. 411 
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LOOSE LEAF | 
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Chicago, Ill—The fire department made a run to the 
plant of the Wilson-Jones Loose Leaf Company, 3300 
Franklin boulevard, January 12. 

Chicago, Ill.—G. S. Mandeville, of The Sam'l C. Tatum 
Company, spent a few days at the Chicago office in Janu 
ary.——J. J. Means, local manager, has made South Dakota 
on an extended trip. He will return to Chicago early in 
March. 

Chicago, Ill.—O. D. Fielding, of the National Biank Book 
Company, motored to and from the company’s sales con- 
ference at Holyoke. His wife accompanied him. The East 
bound trip was uneventful. Coming West he had to con 
tend with a blizzard that tested the endurance of his motor. 

Detroit, Mich.—FErnest S. Atkins, formerly in manageria! 
positions with the Burroughs Adding Machine Company, 
has taken charge of the machine bookkeeping supplies de 
partment of The Richmond & Backus Company. 

Kalamazoo, Mich.—The last three months of 1922 were 
the three best months in the history of the Kalamazoo 
Loose Leaf Company, according to George P. Wigginton, 
president. He sees a very bright future for the trade. 

New York, N. Y.—Smith & Strongin, loose leaf special- 
ists, are now located at 734 Broadway. The former address 
was 4 West Third street. 

New York, N. Y.—James L. Murphy, formerly president 
of the Murphy-Buchan Company, has joined James F. 
Newcomb & Company, Inc., 441 Pearl street. 

New York, N. Y.—The Davis Loose Leaf Form Com- 
pany has organized; capital stock, $5,000; incorporators 
S. Schiff, M. Plager and A. M. Rosenthal; attorney—H. R. 
Kahn, 1540 Broadway. 

Philadelphia, Penna.—Lefax, Inc., has installed additional 
equipment and added floor space. The plant has been 
doubled in size 

Philadelphia, Penna.—William Wells has joined the 
Phillip Jaisohn Company, Sixteenth and Chestnut streets, 
as loose leaf specialist. He had been with The Forman- 
Bassett Company, Cleveland, Ohio. 

New York, N. Y.—The Peerless Manifold & Loose Leaf 
Company has organized to handle loose leaf devices; capital 
stock, $15,000; incorporators—J. L. and F. Rosenbaum and 
L. I. Levy; attorney—S. Loringer, 350 Fulton street. 

Philadelphia, Penna.—Bailey. Banks & Biddle have re- 
organized to compensate for the death of the late Maj. 
Charles W. Bailey. The following officers were chosen at 
a meeting of the stockholders: David E. Hilsee, president; 
Andrew Alexander, Jr., vice-president and treasurer; Frank 
A. White, second vice-president; W. Jennings Hood, sec- 
retary. 

San Francisco, Calif.—T. W. Moore is now calling on the 
western dealers in the interests of the Wilson-Jones Loose 
Leaf Company, on which trip he is accompanied by R. B. 
Alderson, Western district sales manager from the home 
office. 

San Francisco, Calif—The Klipto Company has incorpo- 
rated to manufacture the Klipto and other ledgers; capital 
stock, $500,000; incorporators—George C. Bennett, Harry 
J. Stratford, Richard H. Glissman, Clyde F. Dalton and 
Joseph F. Schuster. 

San Francisco, Calif.—Isaac Upham & Company have 
started the new year with quite a rush in filing devices and 
loose leaf binders. Attractive window displays urge the 
passers-by to start the new year by installing efficiency 


methods in their office management. 











Republic Transfer Cases 





Distinctive Features are— 
Genuine Red Oak 

Absolutely Kiln-dried 

Slide on Fibre Rollers 

Label-holders and Handles 
bronze plated on steel 

Stack perfectly 

Nicely finished 

Three Sizes; Letter—Cap—Bill 
Write for prices 
The Republic Box Co. 


1693-1711 Merwin St. 
Cleveland, Ohio 





NOTE—We sell to the trade only 


























Stenographic Note Books 


We stock a complete line of flexible- and 
stiff-covered note books ready for immediate 
shipment, and make to order very promptly 
books to meet particular requirements ; INDI- 
VIDUAL IMPRINTS, SPECIAL STOCKS 
AND RULINGS. Our line comprises a va- 
riety of stocks that will take care of every 
pen, pencil, or combination requirement. 

Every book manufactured 
by us is guaranteed FULL 
SIZE and FULL COUNT. 


Send for catalog containing sam- 
ples of stock and standard rulings. 


Prices upon application. 


ROCKWELL-BARNES COMPANY 











we S. Wabash Ave. Chicago, “e 
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= HEADQUARTERS * 
=" ? 
=" FOR TYPEWRITER PAPERS ; 
— Stationers are securing a considerable, ¢ 
— steady profit from the sale of HI 
=" WATHA typewriter and manifold papers. 3 
— Because of our advantageous connec- ¢ 
—t—t hd | tions with the mills, we are able to fur- 
'=le} nish the highest grades of excellence at > 
— he | a& most reasonable price. | 
- | Why not let us supply all your re- ¢ 
¢ quirements on these goods? We have 3 
———i bal | complete lines of typewriter, manifold, 
=a onion skin, bond and ledger papers and ¢ 
for a wide variety of envelopes. — 
| > —— 
== Ask for our catalogue —————— 
SS HIAWATHA ——— 
—— Typewriter Papers. ——— 
—— ¢ _ —— 
= Hamilton Card & Paper House = 
27 Greene Street New York, U. 8S. A —— 
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Quick Finding of Data 


is always sure and easy 
when you use 


Graffco 


Vise Signals 


FOR CARD FILES 





They project from the top edges of the 
cards and by their brilliant and distinc- 
tive colors (one to a Signal) show in- 
stantly just where to find the data you 
want. Millions of Graffco Vise Signals 
are in use, saving time, trouble and 
money. If concerns ranging from the 
largest to the smallest use them profit- 


ably, why can’t you? 


Details and samples on request. 


GRAFF-UNDERWOOD COMPANY 


Mfrs. Time-Saving Devices for Office and Home 
18 Beacon St. Somerville, Boston 42, Mass. 
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Pennsyl 


Engel & Company, 700 
printing and 


Baltimore, Md.—L. A. 
has organized to do a stationery, 
capital stock, $125,000; 


vania avenue, 
publishing business; incorporator 
L. A. Engle 

Berkeley, Calif.—A. M. 
and school supply store at 2133 Center street. 

Bloomington, Ind.—R. W. Van Valer has added 
supplies to his printing business at 109 South Morton street 

Chicago, I1l—William Gamble, of Oshkosh, Wis., 
in the Chicago market during January. 

Chicago, IllL—A. C. McClurg & Company has increased 
its capital stock from $1,500,000 to $1,900,000. 

Chicago, Ill—The Rockwell-Barnes Company has in 
creased its capital stock from $300,000 to $500,000. 

Chicago, Ill—The Utility Supply Company has moved 
from 166 West Adams street to 317-18 West Monroe 

Chicago, Ill.—Middle West representation of the Howard 
Paper Company, Urbana, Ohio, is in the hands of Fred P 
Whiteley, 1148 Otis building 

Chicago, Ill—Mrs. E. Y. 
and the three Seymour children left in 
month on Mr. Horder’s Alabama fruit farm. 

Chicago, Ill—Ogden T. McClurg has been elected a di 
rector of the Chicago Zoological Society. 
a modern zoological garden in the 


Kanzler has opened a stationery 


otnce 


was 


street. 


Seymour 


Mrs. F. P. 


to spend a 


Horder, 
January 


This organiza 


tion will create Cook 
County 

Chicago, Ill.—Ed. Shapiro, manager of the National Sta 
tionery Stores in the Hamilton Club building, that 


January business opened up remarkably well. 


Forest Preserve. 


Says 
There are 
bright prospects for 1923. 

Chicago, Ill.—The office of The Carter’s Ink Company, 9 
West Austin avenue, has been rearranged and extended, to 
facilitate the handling of increased business. New 
have been installed, and improved lighting fixtures hung. 

Chicago, IllL—The School Stationers’ Corporation has o1 
ganized to manufacture and deal in paper and paper prod 


desks 


ucts; capital stock, $15,000; incorporators—E. E. Cook, 
M. D. Goodman, S. J. Hachtman, H. J. Heart, Louis L. 
Kuhn 

Chicago, I1l.—Good business in adjoining states, accord 


sales manager of the Associated 
is reflected in buying for cur 


with the 


ing to Herman Schermer, 
Stationers’ Supply Company, 
S. Weygant, 


rent consumption—George formerly 


Fitz-Cross Company, Duluth, Minn., has joined the Asso 
ciated Stationers’ Supply Company. He will travel Ohio, 
Eastern Pennsylvania and West Virginia. Mr. Weygant 
had been buyer for the Duluth house. 

Chicago, Ill—Harry E. Reed, formerly of the Linx 
weiler Printing Company, Decatur, Ill, has joined the Burr 
Vack Company. His years of selling experience in Central 
Illinois are a valuable asset to him in the new work. He 


has brought his wife with him, and established his home in 
The Burr-Vack Company has taken on additional 


shelving 


Chicago. 
space for warehouse 
throughout.—A phenomenal Christmas trade was done by 
3urr-Vack Company 


purposes, installing steel 


the retail department.—The has dis 
in the Chicago territory 
a new book for the printing trade. 


tribution for the Printers’ Paper 


Cost Finder, 

Kokomo, Ind.—The 
contract for 1923 supplies of ink, 
unbound stationery to the 
Form books will be supplied by The 
LaFayette, Ind. 


county commissioners have awarded 
pad paper 


Printing 


pens, pencils, 


Vrooman-Smith 


and 
Company. 
Printing Company, 


Haywood 
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Constantly 
Increasing 
Demand 
for 
MILO Typewriter Ribbons and Carbon 
Papers is the best proof of their success. 
Each year finds MILO products gaining 
wider and wider popularity. The reason 
is not far to seek. They represent a 
happy combination of superlative qual- 
ity in manufacture and economy of cost. | 
You will always find them dressed in 


handsome packages that are in keeping 
with the excellence of their contents. 


A line from you will bring complete sam- 


ples and prices. 


MIL RIBBONS CORPORATION | 
PENN YAN, N. Y. | 

















The 
Standard | 
Stamp 
Affixer 


The Standard Stamp Affxer. 
Known as the simplest, 
lightest and speediest on 
the market. Saves time and money. It 
is a portable safe for your postage stamps. 
Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co, 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co, 
Eastman Kodak Co. 


and other prominent houses. 


DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO, 
EVERETT, MASS. 


Revere Boulevard 














HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


JHORP & Marry 


PEWRITER Co 





79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S. A. 























If You Bind Your Own 
Loose Leaf Devices | 


We can show you how to cut the cost 
of nae your special metals, at least 


Whether or net you buy yo 
Down Metals from us, we 
to effect this saving, because 
cialize in the manufacture of 
Leaf Metal Parts for the dealer 
binds his own Loose Leaf Devices 
therefore we want to co-operate 
the purchasers of metal parts. 
of them. 


rnsé 
33 








sd 


z 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically . 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
New York Branch, 77 Beekman Street 
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STANDARD 
VELOPE SEALER§ 
es 
WNSNS 
HEAL 





fODEL H 


\\\ 





Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN : 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 














Stationers’ 


Tarboard 
Goods 





\n established line of filing boxes, 
transfer cases and stock boxes assures 
you of a steady income and regular 
turnover. Your customers know these 
goods—they are in demand. 


If you now handle these goods, get our 
proposition and see how it compares. 
[f not, write for information about our 
sample assortment which provides a 
small stock and a sample of each num- 
ber. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 





Elsane Calendesk Pad 


All the valuable features of the blotter pad—smooth 
writing surface, no glaring reflections but restful to the 
eye. convenient leather corner pockets and light weight 
are added to the special feature of calendar, tickler and 
memo pad, making this a splendid number for the sta 
tioner. The memo pad has 52 sheets perforated to pro- 
vide space for every day of the year and a leather cover 
insuring privacy of notes. 


Fer your big consumers suggest as an advertising medium 
the Calendesk Pad which makes an attractive and valu- 
able remembrance or advertising novelty with their 
name, business address, phone, etc., stamped on top of the 
leather cover. There is a Calendesk Pad to suit every 
preference 31 styles, stiff or flexible, with three differ 
ent styles of memo pad fillers. 


Order your sample now and write for prices and circulars. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston St., New York, N. Y. 





United States and 
Canadian Patents 
Pending. 








RESANEY 
TRADE MARK REG. 
U. S. PAT. OFFICE 
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Los Angeles, Calif.—S. M. 
Southern California 


by C. E 


Sworling is representing in 
he stationery specialty lines distributed 
Davis, Seattle, Wash. 

Moline, Ill.-—-Carlson Brothers suffered a heavy fire loss 
recently 


Montclair, N. J.—E. J. Hearn, formerly in the stationery 


} 


business at 1 South Ferry street, Morristown, has pur- 
chased a business block on Bloomfield avenue. He intends 
to occupy one or two of the stores with a stationery, book 


“| 
] + 
and toy store 


Newark, N. J. 


Company, is on 


Charles H. Ault, of 
1. business tour of South America. 


the Jaenecke-Ault 
During 
his trip he will visit the world’s fair at Rio de Janeiro 

New York, N. Y.—A. L. 
at 345 Broadway, has increased space in the new location 
at 546-48 Broadway. 

New York, N. Y.—The Elite Stationery Company has in 
corporated; stock, $5,000; 
hoinder, M. Alhoinder 
lick, 165 Broadway 

Oakland, Calif. 
Dawe as outside salesman, 
the Edgar H. Barber ( 

Oakland, Calif. 
sale of school books and magazines, utilizing the space oc- 
cupied by books for office 

Portsmouth, Va.— The 
to do a printing and stationery business 

Richmond, Va.—The Bell Book & Stationery Company, 
which occupied temporary quarters at 900 East Main street 


Salomon & Company, formerly 


incorporators—P. Al- 


Bel- 


capital 
and C. Kaufman; attorney—O 
Krank McEnerey, who has joined Kling 


was formerly with 


rs Company 
ompany. 
Smith Brothers have discontinued the 
supplies. 


Crawford Press has incorporated 


following the recent fire, has taken enlarged space at 206 


North Fifth street 
Rochester, N. Y.—The Corona Supply Company has ex 
clusive foreign distribution for Cant-Slip. 


Rochester, N. Y. 
corporated to 
capital stock, $12,000 

St. Louis, Mo. 
and Indiana for the 


The Williams-Meisch Company has in 


deal in stationery, jewelry, novelties, etc.; 


Fred Schowe, who has traveled Illinois 
Blackwell-Wielandy Book & Stationery 
has retired from the road. He 


Company for many years, 


was presented with a loving cup by the directors of the 
I 


San Francisco, Calif.—The Zellerbach 


was holding its branch managers’ convention in San 


company. 

Paper Company 
lran- 
cisco January 15. 


Ernest Wallace, 444 Market street, 


distribution of the stationers’ tinware line of 


San Francisco, Calif. 
has taken on 
the Me Manufacturing 

San Francisco, Calif.—The wind-up of the Amateur Ath- 
letic Basketball first 
of Fe The Carlisle team has hopes of winning the 
by the San 


it has lost to date only one game in the tournament, which 


rriam Company. 


Association League commences the 
bruary. 
cup offered annually Francisco Chronicle, for 
record entitles the Carlisle players to play the two other 
teams which claim the same score record. 

San Francisco, Calif. Carlisle & 
Company, comments with satisfaction on the great volume 
of 1922, 
all indications seem to 


Mrs. Ada Dalton has 


been succeeded by Miss Imogene England as private secre- 


Harry Gorline, of A. 


of business for the last few months and agrees 


with the rest of the stationers that 


point to a prosperous year ahead. 


tary to the managers of the wholesale and retail depart 
ment of A. Carlisle & Company. Mrs. Dalton has located 
Calif—B. M. Carlisle, president of the Car- 
lisle organization, returned January 12 


in Belmont, 
from an extended 
business and pleasure trip East. 

San Francisco, Calif. 


situation, the business outlook is exceptionally promising 


Taking a preliminary view of the 


and prospects for a good year have never been better, says 
Mr. Kerr, of Neal, Stratford & Kerr. 
Page 219.) 


This opinion con- 
(Continued on 
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Pneumatic Inkwells 


Eclipse 


Give Permanent Satisfaction 


—not merely because of their 
notable beauty, not only be- 
cause they are durable and ink- 
acid proof, but also because 
they help the writer to keep his 
penholder and fingers clean, 
prevent overloading of the pen 
when dipped, and by reason of 
their clever patented opening, 
assure a clear, fresh supply of 
ink at all times. 


Many handsome styles at 
your stationer’s. Write 
today for catalog. 


GENERAL ECLIPSE CoO. 


Dept. A 
DANIELSON, CONNECTICUT 
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**KEEPING TABS ON THINGS” 
WITH 

















E 
UEKI 
INDEX TABS 


THE ORIGINAL “PYRALIN” 
INDEX TAB Made in Six-inch Strips 
Cut tabs to any size—use any 
color insert—attach for any 
projection. 




































Your stock for 1923 should always be 
complete. Order Now. : 
(NEW IMPROVED TAB) 

PATENTED 
UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
SSS 

we i 
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has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 






Cannot work 
loose. Will 
not come off. 


INDEXED STAMP 


Are Mistakes Made 
Intentionally? 
The Most of Them Can Be Avoided! 


The MEDEARIS PATENTED INDEX MOUNT 
for rubber stamps eliminates all mistakes in stamp- 
ing with rubber stamps. It is visible at all times. 
See that your next rubber stamps are made on the 
MEDEARIS PATENTED INDEX MOUNT. 


You will have no other mount after once used. 


Distributors 
J. F. W. Dorman Co., Baltimore 
R. H. Smith Mfg. Co., Springfield 
R. A. Stewart & Co., New York 


For Sale by all Rubber Stamp Makers 


Medearis Moulding Co. 
Winston-Salem, N.C., U.S. A. 





APPLIANCES 








L eR 








Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer, 

‘Balance the Books,’ said Lightning (The Bircher ¢ 
The allusion was to strike the balance on the a 
friendship and love. 

The Reyal Standard (Royal Typewriter Company, Ih 
voted several pages to the achievements of the Roval 
writer in European speed contests. 


‘Users’ Views’’ in Users’ News (Addressograph Compa 


is an apt play on the house organ’s name. It shows 
the Addressograph plants of representative users. 

“Let’s Revive It,” says the Edgewater Bug (Edgewat 
Company), in referring to the old custom of observil 
Year’s and cashing in on the potentialities of 1923 

Details of spot welding were explained in the Security & 
man (Steel Equipment Corporation). The selling exploit 


Royal H. Eckert, Allentown, Penna., make interesting read 


The Hand-Clasp (United States Envelope Company) sh 


Ww 


how shop administration is handled through “‘The Foremar 


The responsibilities and duties of the shop foreman were 
shown. 

“How to Get the Business’’ was an important article 
Webster Way (F. S. Webster Company). C. P. Garvin 
lyzed the approach and suggested proper come-backs f 
user who cannot be sold. 


ul 


The 1923 advertising campaigns for the Strathmore lines were 


detailed in Good Practices (Strathmore Paper Company) 


wealth of representative samples of paper and sales literatu 


will buttress display advertising. 

“Loyalty” in The Sales Force (Hedman Manufacturing ‘ 
pany) cited ancient customs demonstrating this quality 
conclusion showed the value of loyalty to the custome 
salesman’'s house and to himself. 

Corona Bulletin (Corona Typewriter Company, Inc.) s 
the importance of typewritten copy to the author selling 
manuscript 
publishers who do not Know his work. 


His selling is made easier, especially in the case 


S. J. Foote, formerly of the home office of the Todd |! 


tectograph Company, contributed “On the Outside Looking 
to the Protectograph Bulletin. He is now selling, and has 
viewpoint of the man on the front line. 

European distribution of the Wales adding machine 
described in the Wales Visible (Wales Adding Machine ‘¢ 
pany). L. Fles & Company, Amsterdam, is in general 
of distribution, which covers ten countries 

The golf widow now has competition Telephone Facts 
logg Switchboard & Supply Company) showed a radio 


intent on his equipment, while his wife, all forlorn, gazes 


him with longings for the former companionship. 
Pull-Together (Eaton, Crane & Pike Company) becar 
monthly with the issue for January, 1923. It was felt 
monthly permitted more intimate contact with the social 
tionery trade; heretofore Pull-Together was a bi-monthl 
Two impressive views of the Foote & Davies Company 
at the Atlanta Industrial Exposition were shown in the F 
less Bulletin (Stationers’ Loose Leaf Company) In the 


issue was an analysis of ledger and tray filing for mac} 


posting systems. 
Constructive sales ideas in canvassing fire insurance age! 


were given in The Skyscraper (The Shaw-Walker Compa! 


Sample card index records were enclosed. A novel idea 
house organ line is a semi-annual index of important art 
which have appeared in The Skyscraper 


A smile contest was conducted among sales representativ« 


of the Monroe Calculating Company. Results, the house 
announced the outcome and showed W. H. Moore of Richm« 
who was judged to wear the best smile In several instar 


the individuals competing were shown both with and with: 


their smiles. 

Eagle News (The Eagle Pencil Company) told the busi: 
career of Miss Blanche Sandman, advertising manager 
company. She joined the business as a_ stenographer 


was ready for the first advertising opportunity that came alor 


nd 


When the advertising department was organized in 1916 Miss 


Sandman was placed in charge. 

Loose Leaf Notes (Wilson-Jones Loose Leaf Company) ur! 
that stationers educate customers to use a separate sheet 
every account in a loose leaf binder. The statione1 
position to guide the small user, who may not appreciat 
running several accounts on a loose leaf sheet defeats 
portant advantage of the system 

Constructive retail salesmanship was lauded in “‘That S 
gestion’ in the “Y and E”’ Idea (Yawman and Erbe Mar 
turing Company). The article showed how a single small | 
chase was trebled by an intelligent clerk through the power! 
artful suggestion. And when the customer left the store 
had no feeling that his order had been “‘stuffed.’’ 


Business Magazine (Burroughs Adding Machine Company) 


printed an article that should get the attention of every sa 
man who calls on his trade. “What I Know About 


Ap 


proaches” tells what D. K. Snow, a buyer, thinks of the stor) 


book approaches he listens to all day long. An approach t 


individual user needs different setting than that for the profé 


sional buyer. He is not interested in copy book patter or 
history of post holes beginning with Noah. Give the purch 
ing agent your story concisely, and save both his time 
yours, 


(Continued on Page 216.) 
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Remanufactured typewriters 
are GOOD typewriters— 


A Super Grade Remanu- 


factured Typewriter 


represents a superior value. It 
has gained a reputation on its 
own merits. Speedy and ac- 
curate. It is economical in op- 
eration and practically free 
from repairs. The clear and 
perfectly formed type faces 
and styles insure the greatest 
degree of legibility. And its 
most valuable asset—consist- 
ent and reliable performance 
and endurance. 


The constant demand for Super 
Grade Remanufactured Typewrit- 
ers is conclusive proof and testi- 
mony as to their merit. We have 
a price list ready to send to you. 
Ask for it. 


UNITED TYPEWRITER 
EXCHANGE CO. 


WHOLESALERS 
137 High St. Boston, Mass. 


Cable Address ‘“‘UNITYPEXCO’ Beston 
































Trade Mark 




















IDEAL TUBULAR STANDS 









Write for 
Circular 


IDEAL No. 3 
TYPEWRITER 
STAND 


Table top measures 17 by 183 inches, height 26 inches. 
Drop leaf 12 by 18% inches, hinged on a level with 
table top. Furnished with one or two drop leaves. 


Fowler-Manson-Sherman Cycle Mfg. Co. 
William R. Manierre, Prop. 
1445-1455 W. AUSTIN AVE., CHICAGO 
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FREE TRIAL 
SAVE TIME,STAMPS, MONEY 


N° mussy sponge or “licking.” No stamps spoil 
lost, misused. Affixes stamps to any kind o 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate records of all stamps used as you do pett 
cash. Pays for itself quickly in time and money save 


MULTIPOST 


Stamp Affixer and Recorder 
Oldest and most successful on the market. No wicks 
to gum up. Can’t leak water. Guaranteed against 
defect and breakage, irrespective of cause, for one 
year. Various models for different requirements, 
from $10 up. Over 50,000 in use! 


PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps locked up in one place. 
Provides quick, clean method of getting and affixing exact 
stamps wanted. Automatically keeps accurate records 
of Ee used. Built sectional; can add sections 

as esired. 





Sent on FREE TRIAL 
No money in advance. Write for catalog B. 


Multipost Co., 
Rochester, N. Y. 


CANADIAN BRANCH: 67 Richmond 
Street, E. Toronto, Ont. 


Parcel 
Post 
Stamp 
Machine 














FREE 


On request we will send your i 
purchasing agent a useful 
arcicle for his desk. 


IRELAND & | 
MATTHEWS 


DET R&R OG lee 


Makers of 


BRASS & STEEL 
CUSPIDORS 
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Every Executive Needs Maptacks 


This attractive Style M Metal and Glass Counter 
Display Cabinet offers the most convenient way to 
display in full view of customers the actual colors of 


Moore Maptacks 


18 Distinct Contrasting Colors 
Their UNBREAKABLE, UNIFORM HEADS are 
the latest achievement in these markers for Maps, 
Charts and Diagrams—now so popular and becom- 
ing more so all the time. Exceptionally good profit 
for dealers. Size of case 10'%4”x7”"x7”. 


Send for Price List, Samples and Information 
About Free Cabinet 


Moore Push-Pin Co. 


(Wayne Junction) Philadelphia, Pa. 

Mfrs. of the World Famous Moors Push-Pins, 

Push-less Hangers, Glass Screw Knobs, 
Thumbtacks, etc 


(For 22 years our Products Have Been the Standard of the World) 








On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 


Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas and sun-parlors over- 
looking the ocean. Hot and cold running sea 
water in all baths. An ideal sojourn for those 
seeking rest or recreation. Evening concerts. 
Dancing. Reduced Winter rates. 


AMERICAN AND EUROPEAN PLANS. 
Golf Privileges Fireproof Garage 


JOEL HILLMAN, Proprietor 
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LADIES’ 


C R A N STATIONERY 


Sold by all Stationers and Booksellers 


These goods are suited to the tastes of 
the most select trade. Their merits are 
known the world over, and they yield 
a profit to the dealer. Once tried, the 
purchaser becomes a regular customer. 


Presented in the following 
Styles and Qualities: 
SUPERFINE QUALITY: In light Blue Boxes, 


containing % ream of Note paper each, and in 
separate boxes 4 thousand Envelopes corres- 
ponding. 


EXTRA SUPERFINE QUALITY: In Laven- 
der Colored Boxes, containing 4 ream of Extra 
Fine Paper each; in like boxes are Envelopes 
to match. 


Our papers are supplied in Bor- 
dered Goods and other specialties 
by EATON CRANE & PIKE CoO., 
Pittsfield, Mass., and 225 Fifth 
Ave., New York, whose boxes bear 
the word “CRANES” containing 
our goods. 


ALL THIS STATIONERY CAN BE :,. | ae 
RELIED ON AS REPRESENTED This trade mark every box 


Manufactured by 


Z. & W. M. CRANE miss 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office 


Service 





Cuts down Postal costs. 


—Used where a variance of 1/64 oz. means a 
saving of thousands. 


—Pronounced by experts as the best commer- 
cial model ever produced. 


—Extra heavy and precise construction without 
the objectionable features of the old type beam 
scale. 


—Many new and desirable points of interesting 
construction to make good gales talks and ex 
cellent window displays. 


—Write for full particulars. 


TRINER SCALE & MFG. Co. 


2714 W. 2i1st St. CHICAGO, ILL. 
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Paragraphic renews of current issues from 
the catalogue and allied fields, classified for 


convenient reference. 


Manufacturer. 

A new catalogue of school supplies has been sent to its list 
by the Rockwell-Barnes Company. 

Samuel H. Moss, New York, N. Y., has issued catalogue No. 
61. listing a complete line of rubber stamping devices. 

A folder from the Stationers Loose Leaf Company shows four 
styles of loose leaf ledger outfits, both with keys and keyless 

A series of six small cards in colors is used with telling effect 
by Barrett division offices of the Lanston Monotype Machine 
Company. 

The Imperial ‘“‘Secretary”’ is shown in effective manner in a 
colored folder issued by the Imperial Desk Company, Evans- 
ville, Ind 

A booklet on the ‘‘luminous model’ copy holder has been cir- 
culated by The Line-A-Time Manufacturing Company, Inc., 
Rochester, N. \ 

Retail Price List No. 10 applying to National blank books 
was distributed January 1 by the National Blank Book Com- 
pany, Holyoke, Mass. 

The “Van Guard’ No. 3 heavy duty sealing machine is de- 
scribed in a folder from the V. J. Van Horn Company, 701 Ful- 
ton street, Chicago, Ill 

Protex check writers of various models are shown in a folder 
in colors sent to the trade by the Check Writer Company, Inc., 
111 Nassau street, New York, N. Y. 

Catalogue No. 10, covering rubber and metal stamping de- 
vices, has been distributed to the trade by Krengel Manufac- 
turing Company, 38 Vesey street, New York, N. 

“Efficiency and Protection” is a booklet by The Globe-Wer- 
nicke Company devoted to safety and service. Its cover is 
bright with color. The book'et shows the ‘7000’ line of Globe- 
Wernicke upright files 

Metal Parts Catalogue No. W-123 has been distributed by the 
Wilson-Jones Loose Leaf Company. It lists a varied and com- 
plete line of metals for the use of binders who make up their 
own loose leaf devices. 

“Better Methods of Handling Figure Work” is a typographic 
zem devoted to the ‘‘¢ ‘omptome ter. The Felt & Tarrant Man- 
ufacturing Company, Chicago, Ill., has endowed the book with 
color to very good effect 

An admirable bulletin on safeguarding office records is issued 
by The Shaw-Walker Company, titled ‘‘Fireproof?’’ It illus- 
trates recent fires in office buildings, and shows how Shaw- 
Walker safes withstood the ordeal. Color is used very effec- 
tively in this folder 

The latest version of the Strathmore Paper Company’s series 
on “Paper is a Part of the Picture’ is a rich booklet done in 
two colors on Alexandra Japan. The cover is Rhododendron. A 
number of full-page etchings exemplify the theme The artist 
is Walter Dorwin Teague. 

A broadside in colors features the “Siko” line of office chairs, 
settees, telephone tables, telephone chairs, umbrella stands, 
letter trays, costumers, waste baskets, etc The Sikes Manu- 
facturing Company, Philadelphia, Penna., calls the folder ““How 
Sikes Brings Chair Sales Three Steps Nearer.’’ 

The Ready-Made Sign Company, 18 West Thirty-sixth street, 
New York, N. Y., has a catalogue of stock signs, printed and 
enameled on steel, and stock brass etched signs. The catalogue 
also lists made-to-order copper desk signs, cast bronze signs 
and enameled signs in quantity for advertising purposes. 

The Cleveland Folding Machine Company, Cleveland, Ohio, 
titled a testimonial booklet ‘‘We Have With Us Tonight.” It 
is bound in boards Fac simile signatures of the individuals 
contributing are printed on the end sheets A number of execu- 
tives in the office equipment and stationery fields contributed 
to the symposium. 

The L. C. Smith & Bros. Typewriter Company has circulated 











several pieces of advertising matter. A booklet on the “Silent 
Smith’ narrates the operating features, illustrating the various 
attachments. <A booklet describes the typing awards arranged 


by the school department, and monthly folios are sent to con- 
testants, containing the copy to be written in the tests. 

Transferring correspondence is robbed of much of its tedium 
and overtime when worked out according to plan. A folder 
issued by The Globe-Wernicke Company suggests advance prep- 
aration in spare time, so that when the actual transferring is 
done it can be accomplished quickly and accurately. The folder 
shows all necessary supplies for transferring correspondence. 

The Delmar line of office punches is shown in Catalogue No. 
145, distributed by The Delmar Manufacturing Company, Cin- 
cinnati, Ohio. This company has succeeded to the office punch 
department of The Sam’l C. Tatum Company, and is manufac- 
turing the lines which have been produced by Tatum for years. 
Included with the book is a page showing punch display boards 
which are available to dealers. 

Unique concepts in direct by mail advertising characterize a 
Chicago campaign by the Manufacturers’ Typewriter Clearing 
House. A street car card design was reproduced on enameled 
stock, and an additional sales message printed on the back. The 
cover of the Chicago classified telephone directory was in- 
cluded in the mailing, one page of which also contains the ad 
of the Manutacturers’ Typewriter Clearing House : 

A folder from The National Safe Company division of The 
Steelcraft Corporation of America, Cleveland, Ohio, depicts the 
wide range of safety equipment manufactured by that orgs aniza- 
tion. It also shows the performance of a National ‘‘Seal-Joint” 
afe in the Atlantic building fire in Chicago last March. Included 
in the folder are illustrations of commercial cabinets, office 
safes of various types and duties, wall safes, vault doors, man- 
ganese safes, safe deposit boxes, money and silver chests of 
various types and messenger boxes. 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 


Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 











It is not a felt 
pad, but a 
self-inking 
ribbon device 





Because of its radically different style of con- 
struction (patented) it will not flood the type 
of your rubber stamp, it will not dry out, or 
become soggy in moist weather, therefore cut- 
ting your stamp expense in half. The “SOLO” 
Stamp Pad Ink has no disgusting odors and 
can be used on any stamp pad. 
“It makes a rubber stamp print right” 


AND THEY COST NO MORE 
THAN THE FELT PADS 


PEERLEsS § 
CARBON & RIBBON MFG. CO., INC. 
118 WEST BROADWAY NEW YORE CITY 

16 
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COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


— BETTER—Inch wide cope trocher Sensing ond octuple 
roller bearing carriage give a rigidity t an carriage 
action that combine to produce work of anquestioned superiority. 
OPERATION EASIER—Light key touch and y escapement enable 
the operator to do more work with less effort, 
SIMPLE DESIGN moa CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 
sae 4 ROLLS—Enable operator to write to the extreme bottom 


All modern improvements, including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome n. 


If there is no dealer in your District, write now for catalogue and 
agency terms. 
VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U.S. A. 
Department 10 

















The Indication of Quality 


The indication of quality is repeat orders. 
High grade materials backed by the facilities 
of an intelligent and energetic organization 
has made a name for our products: 


Carbonized rolls fer billing and adding machines 
Oi soluble pencil carbon papers 
Typewriter ribbens and carbon papers 


The trade has judged American Manifold’s 
Multigraph ribbons as unequalled. Write for 
samples and other particulars. 


American Manifold Products Corp. 
General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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_Coin wrappers and currency straps are shown in color in : 
circular sent by the Spurgin Manufacturing Company, 7011-13 
Vincennes avenue, Chicago, II. It is given permanence in 


the hands of bank officials through a table, revised to date 
showing the rank of Chicago banks 

School Supply Catalogue No. K-123 has been sent to the 
trade by the Wilson-Jones Loose Leaf Company, Chicago, Il 
It lists the various lines of note book covers, including the new 
“Greenback.”’ A wide variety of fillers is shown, together with 
numerous types of price and memo books. 

The American Walnut Manufacturers’ Association, 618 Sout} 
Michigan boulevard, Chicago, lll., publishes a circular, ‘‘Real 
American Walnut Furniture,’’ in which is given technica 
formation regarding walnut and the various figures obtained 
different methods of sawing and slicing the logs. 

The Invincible Metal Furniture Company, Manitowoc Wis 
publishes a catalogue of ‘‘Economy” steel filing equipmer 
The line includes letter files and transfers, loose leaf ledget 
sections, legal blank drawers, cupboard, document, check, cap 
and card index sections, transfer files and the Invincible steel 
step for filing departments, vaults and storage rooms 


Dealer. 
The Boyce personal ow a - system is the subject f ar 
elaborate folder from the A. E. Boyce Company, Boyce bu lding 


Muncie. Ind. 

W. H. Hunt Company, 134 State street, Boston, Mass has 
issued a circular depicting the company's activities in the rub 
ber stamp line. 


A special holiday greeting in colors was dispatched to friends 
of The Blade Printing & Paper Company, Toledo, Ohio It 
announced the coming of fiftieth anniversary of the company, 
November 19, 1923. 

The Century Rubber Stamp Works, New York, N. Y., has 


issued an instructive circular showing the forty operations ir 
volved in the manufacture of a rubber stamp. It begins with 
the entry of the order and on through to the mailing of the 
statement. The circular also indicates the materials used, an: 
the different labor items charged to the job 

Price Revisions. 

Prices on ‘“Protod-Greenbac’’ checks were advanced Febru- 
ary 1 by the Todd Protectograph Company 

The House of Eberhard Faber, New York, N. Y., has pub- 
lished a well-classified price list, which includes a number of 
the recent items. 

Office Chair Price List No. 53, governing Catalogue No. 53 
has reached the dealers of The Marble & Shattuck Chair Com- 
pany, Cleveland, Ohio. 

The Tell City Desk Company, Tell City, Ind., has circulated 
Price j.ist No. 104, applving January 1, 1923. Several changes 
in construction are announced in this folder. 

Wholesale Price List No. 100 has been circulated by the 
Manufacturers’ Typewriter Clearing House, Chicago, Il It 
lists typewriters, adding machines and check protectors 

Price List No. 14 from the Furnas Office Furniture Company 
Indianapolis, Ind., established prices on Furnas specialized 
office furniture January 1. It applies to Catalogue No. 3. 

Accessory Advertising Material. 

The Bates Manufacturing Company, 50 Church 
York, N. Y., furnishes dealers with display cards in 
featuring the Bates rotary index for telephones, etc 

The Pencil Exchange, Jersey City, N. J., furnishes its dealers 
with an imprinted biotter. A counter display easel featuring 
No. 999 Tite-Clip pencils, finished in blue, red and yellow, is 
a striking conception 

Stationers issuing catalogues can secure from the Wilson- 
Jones Loose Leaf Company a four-color insert on “‘Greenback”’ 
ring books. The margin permits of use in catalogues from 7%x 
10 inches to 9%x12 inches 

The Sikes Manufacturing C ompany, Philadelphia, Penna., fur 
nishes its dealers with ‘“‘chair clips."” These are reproductions 
of the trade mark, fashioned to clip to the backs of office chairs 
on display. It is an unique plan to identify advertised mer- 
chandise and to realize on the national publicity engendered 
for the ‘“‘Sikco”’ line. 

The Imperial Desk Company, Evansville, Ind., has attractive 
window display material for dealere showing the Imperial ‘‘Sec- 
retary.”’ A dozen cards, each featuring a salient and distinc- 
tive fact about the desk, is furnished, each complete with a 
ribbon. The ribbon is carried to the part or function described 
by the card. A brilliant show card, narrating the general fea- 
tures of the “Secretary” is also furnished. 

(House Organs—Continued from Page 212.) 
Dealer. 

The Wilson Printing Company, Montgomery, Ala 
“Business” to maintain contact with its customers. 

The Gill-O-Gram (J. K. Gill Company) reproduced the check 
paying life insurance on the late Earnest Jacobsen He was 
protected by the Gill Company’s group insurance plan 

“Keeping the Boys on the Farm” is an important article 
‘‘Parrottalks’’ (Matt Parrott & Sons Company). This problem 
of the rural districts was handled in an instructive manner 

Wireless identification of signatures and thumb prints 
prophesied by Telephone Facts (Kellogg Switchboard & Supply 
Company). An Italian scientist is working on an instrument 
which will simplify identification at a distance. 

Diamond Dust (Hall Lithographing Company) urged that 
small jobs be “read in the stick,’”’ as the compositor can make 
tvpographie corrections as he goes along. Generally a clean 
proof passes muster with the customer and obviates any time 
record for corrections 

The Shepard Staff (Henry O. Shepard Company) printed ar 
interesting parlor car story on “Swatting the Shoddy.”” One of 
the smokers discoursed at great length about the plated brass 
hardware used in his house, when he paid for solid brass 
When he revealed his identity he proved to be with a wool 
processing house that reclaims old clothes to make shoddy 
cloth. 

The Office Cat (The Richmond & Backus Company) discoursed 
on the ‘“‘Source of Supply.’’ showing the futility of high-salaried 
executives shopping around for office supplies and equipment 
Time and ability that could be bringing in business or planning 
higher office efficiency are wasted in shaving fifty cents off 
a considerable bil! of goods. 

(Continued on Page 219.) 
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Style A., Size No. 1. 
| Here is a clip suit- 
able for office, school 
or home. 








tafast 


Paper Clips 


Are sold on their merits 
entirely and are known 
throughout the stationery 
trade as dependable re- 
peat sellers. 


Dealers have wired one 
order after another for 
the Sta-Fast line which 
includes a paper clip for 
every possible purpose. 
These clips are covered by 
both Trade- Mark and 
Patents. They constitute 
a product that cannot be 
duplicated by any other 
manufacturer. 





Send for Free Samples 








Manufacturers 


L. D. Van Valkenburg Co. 


Holyoke, Mass, U. S. A. 
















STEEL AGE 
FILING CASES 










| Furniture 











Built-to-order 
Steel 


Furniture 






Equipments 











Corry-Jamestown Mfg. Corp. 


CORRY, PA 


























**Cut it any length’’ 








A Ne 


“For folders 


111-113 Albany St. 





and 


Good 







w Profit- 
Maker 


ERE is a new profit maker for 
The greatest index 
tab out for replacing worn-out, 
or illegible index tabs on guides 
index 
clear as a picture under glass. 
for indexing all kinds of 
index systems, guides, folders, etc, 


dealers. 


folders. Keeps the 


Six Colors 
U-B Index Tabs 


lows: Blue, Pink, Orange, 
Yellow, Green, and Clear, 
and in 6” lengths with a 


standard %” label exposure. 
Perforated paper is fur- 
nished for typing the labels. 
Gummed tape is cemented 
firmly to the tabs. Gummed 
cloth is cemented to the in- 


article to be indexed. 
tab is complete in every way. 


Dealer’s Proposition 


Write for our 
proposition to dealers. 
make more money 


will be sent. 


United Business Equipment Company 


Boston 11, Mass. 


are fur- 
nished in six colors as fol- 


dex tab for gumming it to 
This 


interesting 
Will 
outline a plan for you to 
selling 
this splendid index tab. Tab 





For the Office: 


: Roll Top, Flat Top, Typewriter and Bookkeepers % 
Desks and Office Tables. 


For the School: 
Teachers and Students Desks. 


For the Home: 
Juvenile and Spinet Desks. 


i 
‘Jasper Novelty Works 


The Desk Specialists 
JASPER, IND., U. S. A. 
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The Smead Manufacturing Company 
t C HASTINGS, MINNESOTA, U. S. A. 
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Give a Thought 
to Pins 
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Pins are so commonplace that the 
average user gives no thought to 
them, 80 long as they’re good. And 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable”’ heads, that push 
the points through thick wads of 
paper and “‘stay put.” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 
BERT M-MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antenio Texas 
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C. HOWARD HUNT PEN CO. 
CAMDEN, N. J., U. S. A. 


















THE JQUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 


Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH [RASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_— 


Sells at Sight to typists, steno- 
raphers, bookkeepers and 













aftsmen 
Made in 14K Gold finish. At 
your dealers or mailed direct 
stpaid insured for 50c in 
_ Order or stamps. 
’ Liberal terms to the trade. 
| ee . Assembled twelve in handsome 
ASK 4 tl Op Oe IT gold and silver display carton. 
FLEXIBLE DIAMOND BRUSH ITS SECRET 


eo Rush Eraser 


Company 
920S A & K 
Building 
SYRACUSE, 
N. Y. 


Representatives for 
ollan 


and Dutch East Indies: 
BLIKMAN & 
SARTORIUS 
Amsterdam 
and Sourabaia, Java 














es a RNR 








February, 1023. 


(Stationery—Continued from page 211.) 

cerns not only the stationery trade, but rests on the general 
conditions in San Francisco. Building operations are con- 
tinuing at a remendous rate and investments are backed by 
good solid securities, with a noticeable absence of sheer 
speculation in business ventures. Industrial activities are 
increasing, evidences of which are provided by the applica- 
ton of numerous large concerns for spur tracks from their 
plants to the main freight lines. Mr. Kerr reports that the 
Neal, Stratford & Kerr organization will increase its activi- 
ties this year as many new accounts have been opened for 
additional lines. Loose leaf devices, however, will con- 
tinue to be the special retail feature. 

Scranton, Penna.—Deemer & Company’s store was en- 
dangered in a serious fire here early in January. Fortu- 
nately, the only damage was due to smoke and water. 

Seattle, Wash.—The Anderson-Davis Company has West- 
ern distribution for the Universal Office Devices Company, 
Chicago, Ill., manufacturers of the Universal calendar pads 
and fillers. 

Worcester, Mass.—Perkins & Butler, Inc., has succeeded 
Perkins & Butler, 16 Federal street. ‘This is the incorpora- 
tion of a business established in 1882 by Frederick W. 
Perkins. 


Extra Duty on Colored Catalogue Illustrations. 

A recent decision by the Brazilian customs makes cata- 
logues containing colored illustrations “prints, drawings and 
photographs for posters, advertisements, etc.” This new 
classification increases the rate of duty on catalogues con- 
taining colored illustrations. To reduce this penalty, which 
applies to the total weight of the catalogue, and not to the 
colored prints only, advertisers can send the illustrations 
separately. Advertisers using loose leaf catalogues will 
enjoy an additional advantage under this ruling. It will 
be easy for the recipient to insert the colored illustrations 
in their proper places in the catalogue 

Heretofore trade catalogues, regardless of colored illus- 
trations, have been admitted as books at a nominal duty 
of 0.150 milris the kilo (actually paid in paper as 0.463 
milris per kilo). The duty on catalogues sent to Brazil con- 
taining colored illustrations is three milris per kilo (actually 
paid in paper as 8.177 milris per kilo, including surcharges). 


Low Records on Bad Checks for Mail Order House. 

The treasurer of Sears, Roebuck & Company addressed 
the Kiwanis Club at Chicago on the ethics of the customers 
who buy from that house. The record of loss on _ bad 
checks sent in by mail order customers is .0001 of one per 
cent. The company receives as many as 24,000 checks a 
day. 


(House Organs—Continued from Page 216.) 

“Catch ’Em Young” says Japs-Olson Company (house organ 
of the Minneapolis stationer of that name), showing the im- 
portance of impressing the stationery store on the minds of 
school children. Their immediate patronage for school supplies 
mounts into a goodly total, but the real value lies in setting a 
trading habit for life that inures to the store. 

Internal. 

The Strathmorean (Strathmore Paper Company) suggested 
means of making New Year’s resolutions last out the year 
instead of having a transitory vogue. 

The Keyboard (Woodstock Typewriter Company) ran an 
article on the manufacture of cold-drawn steel rods, a material 
that is consumed in quantity at the Woodstock plant. 

Mimeo-News (A. B. Dick Company) showed the cover of 
‘““Suds,”’ the house organ of the House of Ivory Soap, which 
is a mimeograph-mimeoscope product. A fine collection of 
illustrated news and selling thoughts completes the issue. 

The “Y and E” News, issued in the interests of employees 
of the Yawman and Erbe Manufacturing Company, is resuming 
publication after a few months’ interruption. It is an internal 
house organ of high character and has an alert editorial staff. 

“Why We Are Cheerful’ is a new department head in the 
Burroughs Bulletin which roosts over interesting incidents of 
selling and service which trickle in from the field. There are 
both amusement and helpful information in the department. 
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SEALS 
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EXACTLY RIGHT 


That is what your customer 
will say if you sell “Just- 
Rite” ribbons and _ carbon 
papers. They are an estab- 
lished line with a variety of 
grades for every purpose. 

































YAS SE, BEIDAE Se YASS RS BeiNne 32 Pe SzNNE 32 


tes 


Carbon papers in all 
weights and distinctive fin- 
ishes for use on either Elite 
or Pica type machines. 





Typewriter ribbons made 
of specially selected mate- 
rials, for their wearing qual- 


a Se ae oe yao ae a ene 


xf ities and in different degrees 
By of inking for Elite or Pica 
& type machines. 

& Put your problem up to us; 
= 

x we will be glad to make 
4 recommendations; the more 
Se detailed your requirements, 
x the better we can_ serve. 
x Write today. 

My 





ALLEN & COMPANY «cuz... 


GENERAL OFFICES AND FACTORY! 
11-13 Vandewater St. New York, N. Y. 
> 
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MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 











OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and _  ilend 
themselves to better 
work. 


Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 
to the final job—the 


matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 


acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 








Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special im- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, N. Y., U.S. A. 























Leon Isaacs & Co. pa Turner & Harrison 


GLUCINUM 


Turner & Harrison SPECIAL a 
STANDARD STEEL PENS Russ1A MOHETA PENS 34 
IMPRINT PENS a3: 
SILVER-PLATED PENS en See GOLD-PLATED PENS oc 


The Turner & Harrison Pen Manufacturing Co., Inc. 


PENS HIGHEST GRADE SILVER-ALLOY PENS 


Manufacturers of 




















WE ARE ASKING FOR 
YOUR BUSINESS 





= eee “ 





ESTABLISHED 1876— 





FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 





ay oy Pt Philadelphia, Pa. 
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We specialize on imprint fountain pens for the jobbing, retail and mail order trade. Prompt service in 
repairs. All work is done in our own shops. We make all modern designs in Lever Self-Filling, Screw Cap, 
Non Leakable and Slip Cap Fountain Pens; also Stylos—Fully Guaranteed. The export trade is skillfully 
handled. A host of business friends abroad testifies to our close study of their requirements. Our latest 
novelty—pen No. 110 (shown below) worn with sautoir ribbon or watch chain, has proved to be a big 
success. 

Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. BEAUMEL & CO., Inc. 


Established 1884 
OFFICE AND FACTORY: 
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JAMESTOWN (7 <g= METAL DESK CO 
a 





HE numerous points of advantage 
embodied in this special, all-steel, spot 
welded, handsomely finished corporation 
desk, never fails to win the approval of 
keen buyers. 
And the extremely low price you can 
name is a positive order clincher. 


Ask us for details and prices. 


Jamestown Metal Desk Co., Inc. 
Jamestown, N. Y. 
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17-27 Vandewater Street New York $ 
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WIRE GOODS 
BANK PINS, PAPER CLIPS AND FASTENERS 
THUMB TACKS 


GEM CLIPS “CYCLONE” 


L —™~ 


——P> 


Nos. 1,2 and 3 











Extra Fine Quality Guaranteed 
Write today for Samples and Quotations 


VAIL MANUFACTURING COMPANY 


1752-58 East 75th Street, CHICAGO 




















_[MILLERIG {RAND 






No. 583 New “Duralumin” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 





ae 
The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 














_MILLERIERRAND 
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“PELOUZE”? POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


OES Ee 4 Mail and Exp... ... Ibs. 

Di ccscosees 2 4 lbs ME b6haax 12 Ibs. 

Columbian ........ | =e a 4 lbs. 

is vieees amd ae i Stendard......... 2 Ibs. 

Crescent .......... ee aa lbs 
Parcel Post Scales 


Banks and business houses use “‘Pelouze”’ 
Scales Lecause of iheir accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. CHICAGO 
POVEUAACANERGUOGUOONNSEEOUAOOOSEEOOOUOOCEEESDENEEECTOAEEEOUAOCROTOOOCEETOOCOOODOUOOOEEEOUUOEEEEOUOEOCUOOOOOESEEEOOOOEOREEOOEOUCOEEOOUOOOOOOOOOOEOOEOOOOOEOEEOOD 
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The EVEREADY Paper Fastener is more than an “appliance,” it is a system 
in itself. It makes its own staples automatically—fastens quickly, quietly, 
securely ;—letters, pick-up order stubs, quotation sheets, bills, statements, tags, 
samples, pay envelopes;—anything that’s worth 
fastening well. It will find new work for itself 
every day in your office. With “one on every 
desk” most of your filing work is done before the 
files are reached. 


Look for the Name 


- i> 

Model F. EVEREADY IMPROVED MODEL D 
. ’ PAPER FASTENER 

With a capacity of from MADE BY <EVERE D> 


Seb Sea. EVEREADY MFG. CO. OF BOSTON "75% FASTENER 
No. 9 Knapp St. BOSTON, MASS. ara 


The “Adairack” Pen Rack and Paper Weight Combined 


THE ORIGINAL PEN RACK 
INVENTED BY JAMES ADAIR | 


The Spring is detachable and solid glass base may | 
be used alone, its groove holding the pen. 


THE MOST PRACTICAL PEN RACK EVER INVENTED 
No.3 Pen Rack - - - - - = = Each 40c. 
No. 4 Pen Rack, (Cut Glass) - - - Each 85c. 


CUSHMAN & DENISON MFG. CO., 120-126 11th Ave., New York City 






















































Either in Stylo or Fountain Pens Also Manufacturers for the Trade 


PARAMOUNT PEN CO., Inc. 


63 Irving Street Jersey City, N. J. 
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Weldon Roberts 


fa UB od oN umn <3 of oD 


Office workers of every kind—managers, book- 
keepers, stenographers — find the “399 Tri-ply” 
eraser more useful than any other. 


Weldon Roberts Rubber Co. Newark, N. J.U.S.A. 






































THE S ° 
().K: MANUFACTURING (0. | An Opportunity 
0. “ ] OSWEGO, NY U.S.A. 5 | Be the first in your city to sell 
warmane mane a this new and useful pocket 
: size adding achine. Add 
Stationery [i up = san, ee ee on 
S . ] . rm § same work as the high 
pecta ties ig £ priced adding machines. Ev- 
ty { erybody a prospect. Sells on 
im oh 3 sight. An attractive displ 
Sole Makers of Sh * card devlened Ske GE 
: = d az trial order. Liberal discount 
The WASHBURNE “O. K.” Paper Fasteners POCKET appine MACHINE CTH] to the trade. 
PRC CALCULO ADDING MACHINE 
The SANITARY “‘O. K.’’ Erasers G _esinsw'ss dM Pocket Adding Machine Co. 
re - iN . 611-612 Jones Law Bldg., 
The RIES ‘‘O. K.’’ Letter Openers eee. Pittsburgh, Pa. 






































EXTRA DOLLARS AGENTS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans Territory open for many states for ex- 


| and gelatine duplicators of all makes. clusive agencies for 
H Dupli Co fac- 
nome Sheets Oleier Puiglheanii, BEVAN ENVELOPE SEALER 


— Duplicators, and supplies, Te ; The only Hand Machine with a Positive Feed 


graph carbon paper and Hektograph 
typewriter ribbons at lowest prices. 


Write for literature. Domestic and 
foreign inqutries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St., CHICAGO, ILL. 





Has a positive feed and tremendous speed. Popu- 
lar price. Write to General Sales Manager. 





Howard Manufacturing Co. 
21 Eddy Street PROVIDENCE, R. I. 


























WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY ~- 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 
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Jiffy Desk File 


A modern method of effi- ' 
clency. A big convenience to 


Sell More Waste Baskets 


will * to more custemers. That creates 
the busy business man. A more satisfaction than to sell fre- 
saver of time and money. quently to a few, who must re- 
Three days’ use will con- place frail baskets that do not last. 
vince you that it is some- 
thing that you have been 


wanting for a long time. bd 
Made up in 6, 9 and 12 sec- als as ets 
tions. Just above each label 


holder is a paper pocket 32% 









































gg A PO a neiaion are sturdy, of sufficient capacity 

them in place ond prevent- ’ and last long. Made of coppered 

ing slipping. In addition to wire with a solid bottom. This 

the headings in the holders construction assures strength and 

each file is furnished with yey fine trash from falling 
° ® floor. 


a card on which are 34 dif- 


f t li lect 
4 aaa SS atet Write for particulars. 


from. 
Write for illustrated folder. The Massillon Wire Basket Company 
Phone-Dex Co. ; i 
Massillon, Ohio 


Central Bldg., Rochester, N. Y. 


tars | || EUREKA Eye Shade 

















A quick seller. 

b : } receives enthusiastic recommendation from expert mechanics 
Saves time sorting and locating papers. Automatically routes and draughtsmen who, because of their fine, close work, 
for distribution. Holds reference matters ready for instant need particular eye protection. The Eureka, fashioned from 
action. Occupies less space than single wire basket, yet rend- green celluloid, bound on both edges, properly ventilated 
ers service of many trays Convenient. Efficient. Thousands and adjustable is another popular style of the complete 
in use give entire satisfaction. “CESCO” line. 

Steel Add sections as required. 

Sections Olive green 75¢, oak or 









“— mahogany 90¢. Made 
75¢ of steel. Rubber feet. 
Write for free, interest- 
each ing, illustrated folder 
**HOW TO GET 
GQREATER DESK 
EPPICIENCY.” All 
Dealer orders shi 
immediately. Dealer 








— “= SS 2 Ask for Catalog 
whRoss-Gould Co. CHICAGO EYE SHIELD CO. 
- — 2300 Warren Ave., SAN FRANCISCO OFFICE 
ST. LOUIS CHICAGO, ITLL. 268 Market St. 






























A 
proven 
product 
Trademarks 
. Dealers 
and Copyrights = 
Difficult and rejected cases specially solicited. No making 
misleading inducements made to secure business. good 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. oy 
Specialty—Typewriting and Adding Machines. Address Write for 
particulare 















E. G. SIGGERS 9 ““W.2iuneon, Bee a —— 
CANT-SLIP CO., Rochester, N. Y. 














Thin Colored Leads “Phone” Without Being Overheard © 


For All Everpointed Pencils The wonderful sanitary 
OCS a Beng Puls Want. Whispering Mouthpiece /].< Mieco 






Finest Quality. 


Rin 


enables you to talk freely with- 





out being overheard—Hold se- . o 
) RED 3345 cret conversation—every ad-/ EN 
vantage of a booth telephone. 2 ; 
BLUE 3346 A scientific marvel and positive ey egy 


SS comfort in telephoning. Sold 
GREEN 3347 on 30-day, money-back guarantee. This 


little specialty literally sells itself, from 
A. W. FABER, INC. 


our attractive counter display. 
Send for circular or order from your jobber. 
NEWARK, N. J. 


THE COLYTT LABORATORIES, Mfrs. 
Dept. H 565 W. Washington St., Chicago 























February, 1923. OFFICE 





APPLIANCES 225 





DISTINGUISHED BY THEIR 


UNIFORM 
bas P QUALITY 


+c” PINCH-ON 10s 


Made of genuine solid brass, a beautiful lustre finish, 





sizes, Nos. 0, 1, & 2, packed 100 to carton, also in Bulle 
Quality and cost being the deciding factors with your trade, 
you will find this line the most profitable to handle. Ask 


your jobber, insist that he supply you with the best. 


TREIBER-CAHILL MFG. CO. 
818 PARK ST. SYRACUSE, N. Y., U.S. A. 





THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and Platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 


Steel Parcel Post 
Scales used by the 


Government. 







Write for Booklet No. 8 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 














FOR 
LOOSELEAF BOOKS, PAMPHLETS, 
BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


PACKED 100 IN A BOX PRICE PER 100, $3.00 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 


SILK-Y- FIBRE 


TYPEWRITER RIBBONS 


One HUNDRED perfect im- 
pressions can be made from a 
single spot and without filling 
the type. 


You owe it to your business to 
try 2ut this excellent line. 





Cooper Carbon Coated Paper Co. 
4606-8§{Montrose Ave. Chicago, III. 

















TYPEWRITER MEN 
EXAMINE 





THE MASTER TYPEWRITER SPEED KEY 


You will be agreeably surprised. It is a BIG STEP FOR 
VARD in making typewriting easier, pleasanter and faster 
Stenographers say The type-bars seem to fairly “fly.” s 
tie effort is needed to make the imprint ' whe on MASTER 
EYS a used 

Send for a set for testing purposes \ trial will convinces 


of their usefulness 


SPEED KEY MANUFACTURING CO., INC. 


44 Columbus Place Brooklyn, N. Y. 






BRASS 


PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 


SIZES | to 9 
PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 


LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG. CO. 


SPRINGFIELD, OHIO, U.S.A. 














L. 














Every Typewriter Supply Dealer 
Should Sell the Superior (2 in 1) Brush 


It is most convenient for use with any typewriter or adding 
achine and is particularly adapted to the intricate passages 
f multiplying and dividing machines One end is of tough, 
smooth bristles twisted in wire; the other end is of hair 
tightly bound and cut square for cleaning ‘‘one way” places 


You can sell these brushes with 
every other ribbon or carbon order. 
Send us $3.00 for sample dozen and ask 
the gross price. 


SUPERIOR BRUSH CO. 


Hartford, Connecticut 
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REYNOLDS SEALER 
The Most Simple Sealer Made —also Most Durable 


Don’tbuy a demon- 
stration — buy use. 


Pay ror your Sealer 
ONLY ONCE— 
when you buy it. 
The REYNOLDS 
requires no sup- 
plies or replace- 
ments. Will lasta 
business lifetime 
Office ap pliance 
dealers find the 
Reynolds makes 
them friends. 


REYNOLDS ENVELOPE SEALER CO. 
Sis 11 NO. MARKET ST., CHICAGO a 
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____ “NOT A SPLIT PEN” 
Coit’s Ball Bearing Show Card Pens 


DEALERS — Send, for our 
Counter Display Board of 12 
Pens on 30 days trial at 
our expense. 


MakeYourOwn 
Show Cards 
. Save Time end Boney f  \ 


inclusive 
Manufactured by \ 


Bridgeport Pen Co. 
Bridgeport, Connecticut, U.S.A. 


NX 























CLEANS THE ENTIRE MACHINE. Besi Brush on the Market. Is equally as 
useful in cleaning all ofice equipment such as 
Adding Machines Duplicating Machines Rubber Stamps 
Bootkeaping Machines Folding Machine Sea < St 
achines in chines ime & Clock 
Calculating Machines Inkwells Small rey eo ol 
Check — Letter Openers & Stationery Racks 
Made of Black China Bristles. Retails 35c. Big Profit to You. 
Mfrs. of All Kinds of ka 
ARTHUR W. HAHN, $21 A!1.indsot 195-201 Lafaytte Sire 
NUMBERS 
LETTERS 
COLORS 
MARKING 
TACKS 





Solidhed “Eyelet Pliers 


ACOMBINATION PUNCH . 
AND EYELET SET 


Solidhed “Eyelets 


SOLIDHED TACK CoO. 
37 Murray St.,N. ¥ 








APPL 
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For printing signs, show cards, price tickets, etc. 


HANS H. HELLESO 


2444 Ainslie Street 
CHICAGO, ILLINOIS 


OR Matt toda eoteohohaatotaker mam ei ae 


| 


Automatic CoinWrappers 


MADE FROM 
“STEEL-STRONG” KRAFT 


save time 
very 


Wrap all coins Ic to $1 
prevent errors—stop waste 
secure. 
RED WINDOWS 
GIVE EASY VISIBILITY 
Every bank finds this the best wrap- 
per to furnish coin depositors. Used by 
thousands of leading banks and com- 
merciel houses. 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 
941-943 Clark St. Cincinnati, O. 




















CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 
of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U. S. A. 


Bst. 1905 






















BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as & 
full case of cards. 


When a card is with- 
G@rawn the others are 
not only held in place 
but are kept on the 
bottoin of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 


ruvem Binpex Co 
ene rm we nn wnwe 


LEATHER MOVELTICS 








142 Fon rece 
Avaoes \WuHore 

















NON-SLIP RULER 


Efficient Work Accurate Results 


The ruler is made from flexible 
steel accurately graduated, hav- FLEXIBLE STEEL RULE 
ing a Red corrugated rub- 
ber base, p ‘events slip- , 





LPT 


(NON SLIP) 


“a ‘ 


ping, which is so ok —— = 

- 1 4 eal 

essential tothe ¢/f 

iser. 7 ( P 

. _— F . ' Y s Catalog and Price Lisi 
The combination (\.\. ” mailed on req ‘est. 

of steel and rubber * \_\ 

used in our Non- 


Slip ruler makes our product unusually attractive and 
graduated to English and Metric standards, it is modern 
in every respect. The rubber is undercut which elim- 
inates pcssibility of inky fingers and blurred lines. 


National Rule Company, Rochester, N. Y., U. S. A. 
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ee Some es 
INDEX with us, that will give 
TAB 


your filing supplies de- 

partment a big advan- 
tage. This adjustable file guide tab made of 
pyralin and steel has a convex reading surface 
on which the label can be adjusted to a position 
exactly at right angle with the line of vision. Can- 


not injure fingers—indestructible, efficient. Write 
for sample and descriptive matter. 


Ulrich Planfiling Equipment Co., ‘s22ver" 


LOOSE LEAF METALS 


For Everything in the Loose Leaf Line 
Ask About Our Special Assortment 


100 Metals $45.00 


You will be surprised. 
Send for Our 1922 Catalog 


HUGHES LOOSE LEAF METALS CO. 
544 W. Lake St. CHICAGO, ILL. 

















Approved etc., by using the 


——“ a AUTOMATIC 
sis, = 1 IME STAMP 


Stamps date, hour, and minute, and pro- 
vides for other important information. 
Reveals ways to save time, speed work 


and prevent waste Thousands in daily 
use, giving long and dependable service 
in many lines of business, and proving 
4 weill-nigh indispensable. Write for in- 


teresting illustrated folder. 


The Automatic Time Stamp Co. 


Has tamper-proof lock 159 Congress St., Boston, Mass. 
base and shock - proof “Originators of the Art of 


aoe 7 = “4 
Qua Protectograph Check Writer 
—_ Facts Beat Guesswork Pisano pun 
prod, 

Gurable ith cewek, yuothae aad tema EXACTLY NINETY FIVE DOLLARS NO CENTS 
, / msweres ing of mail, telegrams, orders (Denominations in Black; Amounts in Red) 


The world’s standard of protection; in 
al] languages and monetary systems. 







PROTOD- Greenbac, 
the world’s first forg- 
ery-proof checks. 
Insured. 





Todd Protectograph Co., Inc. 


(ESTABLISHED 1899) 
Also Manufacturers of the Star Adding Machine 

















Engrossing Ink 

Taurine Mucliiage 

Pheto Mounter Paste 
Drawing Board and Library 
Office Paste 


Mucilage 
Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
™ adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Quified’ inte Sand adnosrccs 


Main Office and Factery, Brooklyn, N. Y., U. S. A. New York-Chicago-Lenden 














action Printing Time Automatically” al . 1129 University Ave., Rochester, N. Y. oil 
le 
Drawing !nks, Blacks and Colors 
Eternal Writing ink Use one of 


Esleeck’s Thin Papers 
for Copies of Letters and Forms 


seeneeeeeeaetaneentceesseunerannn 


Fidelity Onion Skin Emco Onion Skin 


Superior Manifold 





Esleeck Mfg. Co. Turners Falls, Mass. 











ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples. 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 











A correspondence distributor with a capacity for the aver- 
| age office. Eight compartments take care of most needs; 
the number can be reduced and the capacity increased, by 
removing partitions. This is a popular size for business not 
requiring the larger models. 

DEALERS—tThis device is in general use among business 
offices throughout the U. S., and accepted as the best. Made 
regularly in four sizes. You should have it in your 
Write for particulars. 


STANLEY R. BRISTOW 
171 WASHINGTON ST. NEWARK, N. J. 
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New Martinsville Line 


Stationers often _ consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
| “comes across” and it is prof- 

itable. Expert workmanship, 











superier raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles) NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 


DSPREF~AV Moistener 


R£6.u.5 PAT OFF 
The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast seller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE, MASS. 


























Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON Ssonr ee mine 


Exclusive Territory Rights Not Entertained 
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Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The ee 
weight Eyeshade | is constructed to protect the 
eyes from glaring artificial or natural lights or Drilliant 
reflections. Durable, pryaienie. adjustable, lightweight. 
Where it touches the forehead, the celluloid Is curled, 
mting &@ smooth, sound surface—no binding to 


get dirty, no reak out. flat on 
lesk. Your inquiry will receive prompt attention. 
The Featherwe:gat Eyeshade Co., Merchantsville, N. J 















DEALERS & SALESMEN 


Nielson’s typewriter cushion foot is 
the finest on the market. Thisshock 
absorber really cuts out noise and 
increases speed of operator. We 
make “Stayon” rubber platen 
twirlers, typewriter felt pa and 
pneumatic typewriter speed keys 


NIELSON SUPPLY CO. 
810 First Nat. Bank B'dg., Chicago 











The —* Line 


Watermanis{dealFountain Pen 


YH 
Self-Filling, Safety and Regular Types 


L. E. Waterman Company, 129 So. State St., 


Boston New York San Francisco 





Chicago 


Montreal 








REBUILTS ARE THE BEST 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


Li Rein 
uz K # ALL Uti My 


a4 a “REBUILTS-REPAIRS- TYPE ~And FARTO 





Namograph 


TS like owning a mint, no limit to its 
money-making possibilities. 


MODERN INVENTIONS CORP. 


130 West 42nd Street a. ws en 














CERTIFIED—GUARANTEED 


¢, RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a Pound — Less Cost — More Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 








EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 
FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 








180 BROADWAY NEW YORK 











pyponing PENCIL SHARPENER 


i ~ Applied for. Made in U. 8. A. 
Superior to any imported article. One 
dozen with display card mailed on re- 
ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1401 Willow Ave. HOBOKEN, N. J. 














READY FOR DELIVERY 
Tie Original Tim Calculating Machine 


Representatives now wanted for =. 
~ se and the principal cities 
oe 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 











EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 


4820 W. 16th Street, Cicero, Illinois 
(30 minutes from downtown Chicago) 








SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 








| Gold Pens for Fountain Pens 


ra Repairs on Gold Pens and Fountain 


Pens Attended to Promptly. 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 








EXPORT TRADE SOLICITED 
Manefacturers of Fine Geld Pens Established 1884 
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Handy Office Knife 


The Razornife is a knife handle 
into which a safety razor blade is 
inserted. Blade can be pulled out 
and a new one forced in. Putup 
in glassine envelopes in bulk or 
on display cards. A Key Ring 
Knife. Retails 25c. Trial dozen 
$2.00 post paid. 


GITS COMPANY 
5512 PetemacAve. Chicago, Ill. 











Addressing Machines, Multigraphs, Dupli- 
cators, Letter Folders, Envelope Sealers, 
Mailometers, Check Writers, Dictating 
Machines, Multicolor Presses —at about 
half the manufacturer’s price. PRUITT 
COMPANY, 170-H North Wells St., Chicago. 





SIMONSON 










Patented Metal Tip Guides 

For Vertical Letter Fil Card 

Systems and Check Files, Are 
Indestructible 


None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





PREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 








WEINMAN patent HANDIPAD 


Memo slips tear off easily when matter has 
been taken care of. Perpetual Calendar. 
Only LIVE NOTES before you. 
Model S-5, ea. $1.25 Model X-6, ea, $1.00 
__--»_ Model S-6 ea., 1.50 Model X-7, ea. 1.00 

Refills, doz. $1.80 
NN get ween? Stationers: Write for trade discounts 
Ss «»9,on this and other specialties. 
WEINMAN BROTHERS 
12 E. 9th St. CHICAGO 


















Branch Manag 








| Write oF US| 


















STAPLING 
Go MACHINES 
x & STAPLES 


* The Irvin exclusive features embody all the very 
latest improvements in stapling machines. Our five 
different styles of machines and staples afford ase- 
lection adapted for almost any kind of stapling. If 
you do not have our sales-helps, literature and trade 
prices; write us today. A.H JRVIN CO., Curwensville, Pa. 








ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 

tock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO. N. Y. 

















PLL SEND YOU CASH! 


I buy and sell used adding and calculating machines and all 
kinds of bookkeeping, bank statement and transit machines. 
If you want to dispose of machines of this kind, send me 
serial number and a description. I shall be glad to quote you 


current prices and, if you decide to sell, to send you the cash. 


JOHN P. HOGAN, 717 Tribune Bldg., New Yor, 








GOLD PEN S--Ani Shapes and Styles 


eee 


Imprint 
Work a 
Specialty 
All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc, 64-68 Fulton St., New York 








- PROTECTORS 
Ute oURANEL 


—SPECIAL DISCOUNTS TO DEALERS—————— 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 








ROUGH TYPEWRITERS - ALL STANDARD MAKES 


(REGAL REBUILT ROYALS) 
Write for new price List No. 39 


REGAL TYPEWRITER COMPANY, Inc. 


359 Broadway, New York City, U. S. A. 


MARCUS HARWITZ 


Cable address: 
General Manager ““REGALTYPE”, N .Y. 








WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs’ 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. : ; 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 








Chicago Safe & Merchandise Co. Zyit4a0" “iiiNois 





MORTON’S ODORLESS 
TYPEWRITER OIL 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate machinery. 
Chemically pure, gumless and colerh 
Write today for free sample and prices. 
MORTON MEG. CO. Louisville, Ky.,U.S.A. 


Export orders given careful attention 


LY 2 


























WOOD CUTS FOR 
RUBBER STAMPS tm 


TRADE 
SAMUEL H. MOSS 


36 East 23d St. New York 
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500,000 DAN-DEES for 1923 ) : s 500,000 DAN-DEES for 1923 


Our Recent Announcement of Reduction 
in Prices has met a Universal Response 


E are well on our way to the goal of one-half million DAN-DEE Waste 
Baskets for 1923. Reduced prices*have given dealers the opportunity for in- 
creased sales and added profits—and they have responded from every quarter. 


de i i 





Unfortunately, as announced, we cannot guarantee this reduction for any length 
of time. When we are obliged to go into the market again for materials DAN-DEE 
prices will undoubtedly have to go up, and so 
we urge that you stock against your needs for 
the next six or twelve months. You will find 
the savings very much worth while. 


DAN-DEE quality, as always, is paramount, 
building for you and for us a user satisfaction 
of inestimable value. If you haven’t the new 
price list and discounts, write for them NOW. 





ERIE ART METAL COMPANY 
on ERIE, PENNSYLVANIA —o 


IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE ‘“‘IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions’”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
rofession or trade or calling. ‘‘Impressions’’ stands for better business and better living in the 
ighest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“‘IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 
carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing “Impressions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in: North America and in Canada as in Gyeat Britian, and nobody has yet asked 
for the money back. 


G. E. WHITEHOUSE 


NEWDIGATE, SURREY, ENGLAND 
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OUR ADDR&SS OUR LOCATION 


Midway, Saint Paul, Minnesota. Midway in the Central West. 
RESULT: Saves both time and money on shipments. 


A COMPLETE LINE OF 


STATIONERS ENVELOPES 


Let us quote you on your next stock order or send us your next Special 
Rush Order to demonstrate the advantage of buying from a Centrally Located | 
Manufacturer. Write for our latest Catalog and Discount Sheet. | 




















We make any kind and style of £: VA, / il 
l 


ENVELOPES 
WALLETS 


for 
Nailing or Filing 











a MIDWAY - SAINT PAUL - MINNESOTA | 
Local dealers stocks maintained at LOS ANGELES, CHICAGO and NEW YORK. 




















DIENT TN TIT 


CROCKER 
CHAIRS 


cA chair for every purpose 


SHOWN PERMANENTLY AT 
Furniture Exchange Building GRAND RAPIDS 
1414 South Wabash Avenue CHICAGO 


San Francisco Furniture Exchange 
SAN FRANCISCO 


601 First Avenue N. E. MINNEAPOLIS THE “ATWOOD” 


> R O e K E R No. 6625-16PE 
Chair Company > 


SHEBOYGAN - WISCONSIN 


BRANCHES: CHICAGO . - NEW YORK 
MINNEAPOLIS OAKLAND 


l WoFe UYU aD 
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THE CLIMAX LINE DATER and 
NAME PLATE DATER can also be 
furnished with Wheels for all lan- 
guages. THE TRAUT & HINE 
M’F’G CO. also make thumb tacks, 
pencil clips and the well-known 
“Kon Kave Kut” Pencil Sharpener. 


CLIMAX NUMBERING MACHINE 
Patented, other patents pending 


CLIMAX NAME PLATE DATER 
Patented, other patents pendinz 


A SERIES of CLIMAXES 
The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ¢ 

ception of the Rosewood handle) with ened 
type and figures, giving neat, clear-cut impres 
sions They are _ self-inking, dust and rust 


proof, absolutely accurate, compact, neat and 
of exceptional appearance The Climax ma- 
chines ‘do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 


machine. Prompt deliveries. 


CLIMAX LINE DATER 
Patented, other patents pending 











Six Wheels 
/ to 999,999 
Three 
Movements: 
Consecutive, 
Repeat, 
Duplicate. 


Our proposition for dealers 
and agents in all countries 


of the world is an attractive 





Write for our illus- 


ANSWERED 
JUL 15'20 


Facsimile of Imprint ——— 


one. 


trated catalog. 

















123456 


Facsimile of Imprint 


THE TRAUT @ HINE M’F’G Co. 
1 UNION SQUARE, NFW YORK CITY, U. S. A. 

FACTORY, 

Export Department for Europe and the British Empire, 9 & 18 Cheapside, London, E. C. 


LI 





JUL 15’20 


Facsimile of Imprint 


NEW BRITAIN, CONN., U.S. A. 








Se 
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“MB.” 


HUULOULIVOLLUOULUAU4UA44AAMDLLULLUDLGROLLUULLGOLUULUOOLLUOCULLGUOLAUOLAO LAU! H L411 


“M. B.” stands a “MON BUREAU” 


To you “M. B.” stands for “MORE BUSINESS” 


There is no better way of introducing your goods in Europe and 
particularly in France than by advertising in MON BUREAU. 





THE SENSE TING 
MANAGE 


WVUUUVOUGRUNIUOEAEOUOUUEOU AULT 


M. B. has been the pioneer of sound business meth- 
ods in this country for many years past and it is 
now the most widely read business publication. 
Every progressive firm is a subscriber of “M. B.” 
This is the reason why it is the very best medium 
for advertising office furniture and appliances. 


Not only is M. B. the most largely read publication 
of its kind, but because of the strong affection and 
great confidence of its readers it is sure to bring you 
handsome and profitable returns. 


The advertising department of M. B. will write 
your ads for you or translate your copy into French 
just as you prefer. Ask for a sample copy of M. B. 
and advertising rates today to 


MON BUREAU 52, rue des seoneneninlhaciin sea 7°, France 


HTN WAHT 
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OFFICE DESKS IN USE 


Can now be equipped with 


| Patented Inlaid ‘NO’ Tops 


ly Trademark Reg. 





EASILY ADJUSTED WITHOUT DISCOMMODING Guaranteed in all Particulars 





They are also available for School Desks, Cafeteria Tables and Counters. 
LINO Tops end troubles arising from the use of Wood, Varnish or Glass. 


LINO is a specially prepared fabric, scientifically treated, and is impervious to stains. 
Supplied in rich green or tan. 





Eliminates eye-damaging glass—Wears like Iron—Feels like kid 
Pleasing—Restful—Distinctive. 





Sample block showing construction and quality of material used, mailed with full particulars 
—No charge. (DONT CONFUSE ‘‘LINO”’ WITH LINOLEUM LAID ON.) 











'y All Gunn Desks and Tables have ““LINO” Tops—Catalog showing 60 patterns on request. 


THE GUNN FURNITURE COMPANY 
GRAND RAPIDS, MICHIGAN 


NEW YORK SALESROOMS—11 EAST 36th STREET 
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| Office Furniture DealersandSafeAgents | 
% tice rurniture Vealersand sareAgents : 
v4 ™ 
, ° ° . a7 "tT . 4 
RS You are looking for the SAFE LINE with the bY 
O . . . ° 
a least Sales Resistance—Here it is: RS 
% mm 
‘ The Meilink “M Model” ‘ 
“ e Meilin aster Mode % 
: Line of Steel Filing Saf : 
ine of Steel Filing Safes L 
i a ' ; res 
ie The Greatest Strength in Construction, using % 
ie Heavy Steel Frames, Walls and Door Plates, but % 
v4 . . _ . (TS 
se reducing the weight by THERMO-CEL Insula- ie 
4 : : . . ¢ xX) 
% tion to the Cabinet Safe. % 
% Superior Thief Protection— K 
RS i? Eyota: Ke 
KS Sectional Interior Equipment— RS 
. : , - =e 
* Underwriters’ Official B Label. RS 
% ™% 
% m% 
O , , oye . . 
RS Our Dealer's and Agent's Proposition will show you a liberal profit. bY 
x , P © 
RY Write for it. s 
4 
5 ilink Steel Safe Co., Toledo, Ohio, U.S.A 2 
* The Meilink Steel Safe Co., Toledo, Ohio, U.S. A. RY 
| 2] 
RO +. 
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Macey Makes a Complete Line 


of steel and wood filing equipment, of known quality, moderate in 
price. In use everywhere, easily sold. You can profitably concentrate 
upon it. Standardized stock patterns in upright, horizontal and 
counterheight units. Interchangeable insert drawers in variety. Useful 
accessories and filing supplies, too. Get our proposition! 











from the Italian 
suite 


Period Designs, Peg-Leg Prices 
Selling at about the cost of good, commercial peg-leg furniture, Macey 
Matched Office Suites—in their five handsome period designs—have 
achieved sensational success. Virtually every office, no matter how 
small, is a prospect, for entire suites or individual pieces. The line 
has no rival. Profits are liberal. Investigate this wonderful selling 


opportunity! 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of con- 
tinually increasing value. Particulars on request. 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Stee! Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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NATIONAL BUSINESS SHOW 
Americas Efficiency Exposition 


BOSTON 


Mechanics Bldg. 
April 2 to 7 Inclusive 


1923 


An opportunity for deal- 
ers in and users of modern 
equipment for the office 
to see at one time and 
place the best methods 
and devices available. 


Tickets of admission 
will be sent without 
obligation, upon request. 





Annual Business Show Company 


FRANK E. TUPPER, President 
50 CHURCH STREET NEW YORK 
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At Last— 
A Machine 
that can be 
kept clean 


VEN with the most careful and frequent at 
Ek, tention, heretofore it has been impossible to 

keep a typewriter clean. Eraser dust and 
durmax from stencil cutting would work their way 
into the inaccessible parts of the machine, where, in 
time, they were bound to cause unnecessary wea! 
and lower the working efficiency of the typewriter 









But in the Demountable, the costly ravages of dirt 
are completely overcome. There are no inacces- 
sible parts. By drawing out a latch in the rear of the 
machine, the frame may be lifted from the action 
unit. Then, without tools, the carriage, platen, de- 
lector plate and feed rolls may be removed. ‘This 
complete “demounting” for cleaning may be a 


complished by any stenographer in thirty seconds 


And so, because the Demountable Typewriter may 
be kept clean, it continues to turn out high-s 
work years after it has been necessary to tri ag i] 
other machines. 


The Economy We will clad Se satenented ; 

of Interchangeability e wil glac ly supply interested type- 

Ss writer distributers, dealers and users, 
rhe action unit, rubber platen and feed with additional information concern- 


rolls are the only parts of a typewriter ° 

affected by wear. Since all Demount- ing the Demountable, upon request. 
able sections are interchangeable, these 

parts may be replaced when necessary at 


but a fraction of the cost of a new ma- DEMOUNTABLE TYPEWRITER COMPANY 

chine. This gives a Demountable Type- : , 

writer an unusually long and economi- Fond du Lac, Wisconsin 

cal life of efficient service. For European Te rritory Addr ss Our Bur pean Dire ete P. Caste 
de ia Vi via Prin ipe Umbert 19 Mila ita l 
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T-e-n-S-1-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 





You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “‘Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 
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For Every Figure Job There is 
a Burroughs 


Burroughs Machines cover the whole 
range of figure operations in business 
—adding, billing, bookkeeping or calcu- 


lating. In these four great groups, 


represented in the illustration above, 
are over 100 models. 


Whether it’s checking and totaling 


sales slips in a store; extending a job- 
ber’s invoice ; 
daily balance ; 
itemized and extended in one opera- 
tion ; or hguring an estimate tor a con- 
tractor—Burroughs has the right ma- 
chine for the job. And wherever you 


MAIN OFFICES: 
Detroit, Michigan 


giving the banker his 
writing a complete bill, 


see a Burroughs in service—whether 
in the little “one-machine” store or in 
the auditing department with a hun- 
dred Burroughs Calculators—you hear 
the same story of reliability. 


—Reliability, that’s built into every 
little piece and part—Reliability of a 
nation-wide trained mechanical service 
which is accessible to each of a half- 
million users. 

On this individual fitness and this 
common reliability Burroughs world- 
wide reputation and leadership has 
been built and will be maintained. 


FACTORIES: 





Windsor, Ontario 

1 Rue des Italiens, Paris 
76 Cannon St., London 
Other leading cities 


Better Figures 
for 
Bigger Profits 


Detroit, Michigan 
Windsor, Ontario 
Nottingham, England 
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Burroughs 


ADDING ~ BOOKKEEPING ~ BILLING ~ CALCULATING MACHINES 
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YXOODSTOCK 


LONDON SERVICE | 
_4 STATION CHANGE 








The WOODSTOCK 


represents the latest achievement 
in typewriter construction; gives 
the greatest measure of satis- 
factory service and a quality of 
work that is unsurpassed. 


Woodstock Typewriter Company 
CHICAGO, U. S. A. 





‘TYPEWRITER 














XS 








TAYLOR’S, 5 GREAT NEW ST., LONDON, 
E. C. 4 will handle AMES SUPPLY Business and all 
Dealers are requested to give this new arrangement 
their support. Taylor’s will carry a very complete line 
of parts, tools and platens for all machines. The AMES 
organization will give this station their very best co- 
operation. New Catalogs will be supplied to TAY- 
LOR’S for distribution within the next few weeks and 
if you want one of these books we advise you to get 
your names on their books. 

All other listed SERVICE STATIONS are gradu- 
ally increasing their business with the Dealer which 
is satisfactory evidence that the idea of giving “World 
Around” platen service is good business. 


AMES SUPPLY COMPANY 


564-572 W. Randolph St. Chicago, III. 


SERVICE STATIONS: 
1627 Champa St., 
Denver, Colorado 
135 Victoria St., 
Toronto, Canada 
50 Lispenard St., 
New York, N. Y. 

511 Eleventh St. N. W., 
Washington, D. C. 
507 Mission St., 

San Francisco, Cal. 
50 O'Reilly St., 

Havana, Cuba 
611 Fannin Street 
Houston, Texas 

1 A de Capuchinas 32 

Mexico, D. F. Mexico 

5 Great New Street, 
London, E. C. 4, 

England 

305 George Street, 

Sydney, Australia 
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GIVES WINGS TO WORDS! 


Wings! to symbolize the service of the Underwood Portable—to show 
that from its keys words leap in swift flight; imagination soars; thought 
speeds onward;all that lives in heart and mind is given freest expression. 


The Portable is obtainable at Underwood offices in all principal cities, or direct by mail. It weighs 97% lbs. cased. Price $50 in the U. S. A. 


UNDERWOOD TYPEWRITER COMPANY, INCORPORATED, UNDERWOOD BUILDING, NEW YORK CITY 





UNDERWOOD PORTABLE 








